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Policy  of  Rewarding  Creative  Workers 
Builds  Advertising  Agency  Success 

Raymond  Rubicam,  of  Young  &  Rubicam,  Explains  a  Business  Policy  of  “Doing  Things  So  Obvious 
That  Nobody  Does  Them” — His  Firm  Has  Grown  Hundredfold  in  Four  Years 


IN  Walter  Lippmann’s  latest  book,  “Men 
of  Destiny”  there  is  a  chapter  on 
second-best  statesmen,  which  sets  forth 
the  York  IVorld  editor’s  trenchant 

views  on  the  lack  of  leaders  in  this 
country  with  intelligence  enough  to  be 
sincere.  Mr.  Lippman  displays  some 
an.xiety  at  the  fact  that  there  are  not 
enough  men  in  politics  with  sufficient 
imagination  and  common  sense  to  do  the 
obvious  things. 

Reference  to  this  passage  was  made 
during  an  interview  the  writer  had  the 
other  day  with  Raymond  Rubicam, 
president  of  Young  &  Rubicam,  New 
York  and  Philadelphia  advertising  agency. 
Not  long  ago  the  New  York  office  of  the 
agency  was  moved  into  new  and  larger 
quarters  at  285  Madison  avenue.  .\t  the 
time,  Editor  &  Publisher  pointed  out 
the  nhenomenal  growth  of  the  company, 
which  was  organized  four  and  a  half 
years  ago  in  Philadelphia.  In  the  be¬ 
ginning,  the  agency  was  housed  in  two 
rooms  and  the  two  owners,  Mr.  Rubicam 
and  John  Orr  Young,  had  one  employe, 
a  stenographer.  They  didn’t  have  a 
dollar’s  worth  of  business.  Mr.  Rubicam 
was  30;  Mr.  Young  36.  Today  their 
agency  directs  13  important  and  flourish¬ 
ing  advertising  accounts,  and  their  New 
York  office  is  spread  over  16,0(X)  square 
feet  to  make  room  for  the  110  members 
(rf  the  staff. 

I  paused  in  front  of  Mr.  Rubicam’s 
office  before  the  interview.  It  is  at  one 
end  of  the  vast  office,  and  the  visitor 
kx^s  down  a  wide  corridor  a  full  city 
I  hkxrk  long  to  the  reference  department 
at  the  other  end,  an  impressive  sight,  to 
say  the  least. 

When  Mr.  Rubicam  was  asked  how  he 
accounted  for  this  growth  he  expressed 
the  belief  that  “where  other  advertising 
agents  failed  to  do  the  obvious  things,” 
he  and  his  partner  had  had  “the  common 
•ense  to  do  them.” 

“I  realize  that  this  is  a  bold  and  per¬ 
haps  boastful  statement,”  Mr.  Rubicam 
said.  “Let  me  modify  it.  All  agencies 
do  some  of  the  obvious  things.  We  do 
them  all.  Tliat  is  our  chief  distinction. 
And  we  are  proud  of  it.  For  instance, 
it  is  obvious  that  the  first  function  of 
an  agency  is  to  produce  excellent  ad¬ 
vertising.  Yet  I  have  heard  this  denied 
time  after  time.  I  have  heard  adver¬ 
tising  copy  referred  to  as  a  mere  detail 
of  agency  work,  with  research  and 
■erchandising  exalted  as  the  most  im¬ 
portant  functions. 

“Second,  it  is  the  common  practice 
among  agencies  to  glorify  with  authority 
^  financial  rewards  the  men  who  bring 
m  new  accounts,  and  neglect  the  men 
who  do  the  creative  work.  That  is 
obviously  not  common  sense.  The  men 
who  perform  the  most  important  func- 
fions  of  the  agency  should  have  first 
tonsideration.  If  they  do  their  work 
anperlatively  well,  the  bringing  in  of 
otw  business  is  no  great  feat. 

“Third,  it  s  obvious  that  an  agency, 
to  be  successful,  should  be  just  as  care- 
*pl  in  selecting  its  clients  as  an  adver- 
wr  ought  to  be  in  selecting  his  agency. 
We  have  had  the  common  sense  to  do 
*11  these  obvious  things  here.” 


By  PHILIP  SCHUYLER  Marxian  idealists,”  Mr.  Rubicam  c(Hi- 

timied.  “We’re  merely  business  men 
trying  to  apply  simple  logic  to  our  affairs. 
Our  policy  might  lie  termed  enlightened 
self-interest.  Of  course  it  can’t  be  carried 
to  Utopian  perfection.  There  are  many 
workers  in  an  agency  or  in  any  other 
business  enterprise  who  <lo  not  con¬ 
tribute  more  than  a  mechanical  share  »>f 
the  complete  task.  Everyone  who  con¬ 
tributes  to  our  service  gets  something 
more  than  a  salary.  In  the  office  boy 
and  clerk  group  the  bonus  is  small, 
necessarily.  But  for  all  tho.se  who  play 
a  thinking  part  in  our  work,  it  is  an 
important  addition  to  their  income — 
whether  they  are  stockholders  or  not.” 

Mr.  Rubicam’s  ideas  as  to  what  is 
common  sense  in  the  agency  business  ex¬ 
tend  also  to  the  selectkin  of  clients — ami 
“selection  of  clients”  is  used  advisedly 
in  connection  with  this  agency,  which  in 
the  course  of  four  ami  a  half  years  is 
said  to  have  turned  away  approximately 
twice  as  many  prospective  clients  as 
were  taken. 

“W'e  don't  agree  with  the  average 
agency  that  a  client  who  pays  his  bills 
is  a  good  client,  no  matter  what  else 
he  is  or  does,”  he  said.  “.An  agency 
should  be  just  as  ready  to  turn  aside  a 
prospect  that  it  can’t  serve  well,  as  it 
is  to  welcome  a  client  that  it  can  serve 
well.  That  sounds  too  obvious  to  b- 
worth  mentioning,  but  it  isn’t  always 

_ _  practiced,  by  any  means.  The  busine-s- 

getters  in  many  agencies  are  too  strong. 

Raymond  Rubicam,  president  of  Young  &  Rubicam,  Inc.  "The  thought  of  bagging  ‘another  ac¬ 

count’  is  too  fascinating. 

, ,  „  , .  ,  ,  ,  ,  .  .  ‘’W’e  make  it  a  point  not  to  accept 

Mr.  Rubicam  wm  extremely  careful,  earnest  study  and  executed  by  skilled  unprofitable  accounts.  This  is  not 
cautious  even,  m  his  selection  of  words  rraftsnien.  Thus  the  creative  man  is  x-BtyHv  Tt  nnt  that 

to  express  his  business  philosophy.  coming  into  his  own.  as  an  agency  we  make  an  abnormal 

he  explained  it,  he  did  not  care  to  be  '.Mr.  Young  and  I  have  believed  from  profit.  It  simply  means  that  every  ac- 
the  victim  of  a  feature  writer’s  holiday,  the  start  that  the  best  guarantee  of  con-  count  pays  its  way,  without  leaning  for 

There  was  in  his  story,  however,  a  tinned  success  is  to  share  success.  So  support  on  other  accounts,  and  that  as 

sincerity  that  demanded  telling.  one  by  one  the  men  who  have  chiefly  a  consequence  we  are  able  to  bring  the 

“It  is  fairly  apparent,”  he  »id,  “that  heliieil  us  have  been  given  a  share  in  thought  Ld  study  of  a  greater  number 
the  primary  aim  of  an  advertising  agency  the  business.  They  have  not  received  of  high-priced  men  to  each  account.  I 

—its  reason  for  existence — is  not  to  sell  ‘decoy’  stock,  but  the  same  stock  that  is  believe  that  we  have  the  larizest  staff  of 

itself,  but  to  sell  the  products  of  its  held  by  Mr.  Young  and  myself,  and  to-  creative  workers  per  account  in  the 
clients.  And  there  is  a  distinction  be-  gether  they  now  own  a  large  portion  of  agency  business.” 

tween  the  ability  to  sell,  personally,  aixl  the  company.  ’  During  my  acquaintance  with  news- 

the  ability  to  sell  through  newspapers.  There  are  now  seven  men  who  are  paper  publishers.  I  have  heard  them 
magazines,  billboards,  radio  to  sell  shareholders  the  heads  of  every  depart-  frequentlv  comnlain  that  acfencies  snend 
thre^gh  advertising.  -The  latter  is  a  craft  ment  in  the  agency;  J.  H.  Geise,  s^re-  m^t  of  their  lime,  apt^reS,  piSg 
distinct  from  the  winning  personality,  tary'  of  the  company,  who  is  in  charge  accounts  from  one  another ;  that  thev  do 
the  hearty  handshake.  So  it  does  not  of  accounting ;  Graham  Starr,  of  the  con-  not  often  originate  new  business  or  d"- 
follow  that  the  man  who  is  personally  tact  department;  .Arthur  \X.  Munn,  art  velop  new  advertisers  Mr  Rubicam 
successful  m  selling  his  agency’s  services  director;  Lew  A.  Greene  and  C.  L.  made  it  clear  that  his  policy  of  seekiii" 
is  qualified  to  dictate  copy  policies,  select  Whittier,  copy  supervisors ;  .A.  V.  B.  profitable  accounts  had  not  precluded  a 
media,  and  determine  space  sizes.  Yet  Geogheg^n,  space  buyer ;  and  Samuel  constructive  contribution  to  advertisin’’' 
that  is  what  happens  in  agencies  where  Cherr,  in  charge  of  the  merchandizing  as  a  whole. 

business-getters  sit  at  the  top,  controlling  and  research  department.  “We  are  delighted  to  help  small  ad- 

account  and  collectings  the  rewards.  It  is  interesting  to  note  that  there  vertisers  become  bigger  advertisers.”  he 

Of  course  nr^ny  such_  agencies  have  are  no  business-getters,  in  the  usual  said,  “but  we  do  require  them  to  pay  a 
been  successful.  .Advertising  has  been  sense  of  the  term,  among  these  share-  fee  during  the  period  of  development, 
such  a  magic  twl  in  years  gone  by  that  holders.  No  man  has  ever  been  hired  equal  to  the  regular  15  per  cent  com- 
the  mere  act  of  advertising,  even  under  who  promised  to  bring  business  with  mission  on  a  $100,000  appropriation, 
careless  or  unintelligent  direction,  has  him,  or  claimed  to  “control  an  account.”  However,  during  the  short  time  we  have 
been  sumcient  to  stimulate  businesses  to  Furthermore,  there  is  no  one  on  the  been  in  business  we  have  been  able  to 
remarkable  growth.  But  we  are  grow-  Young  &  Rubicam  staff  who  is  concerned  add  to  the  expansion  of  advertising  in 
ing  out  of  that  era.  There  are  now  primarily  with  the  solicitation  of  new  all  of  the  three  possible  ways.  We  have 
sometimes  a  dozen  or  more  prominent  accounts — and  this  includes  the  princi-  discovered  and  developed  new  advertisers 
advertisers  competing  in  a  single  field,  pals.  Both  Mr.  Young  and  Mr.  Rubi-  We  have  assisted  in  the  development  and 
all  spending  money  in  a  large  way.  This  cam  had_  their  advertising  training  in  marketing  of  new  products  for  old  ad- 
diminishes  the  brute  strength  of  adver-  the  creative  or  service  end  of  the  busi-  vertisers.  .And  we  have  assisted  in  in- 
tismg  space,  and  brings  preferment  to  ness.  creasing  the  sales  of  established  adver- 

the  advertiser  whose  program  is  based  on  “Please  don’t  make  us  out  a  pair  of  (Continued  on  page  49) 


Raymond  Rubicam,  president  of  Young  &  Rubicam,  Inc. 
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I.  A.  A.  RESEARCH  BUREAU  CONDUCTING 
TEST  COVERING  17  COUNTIES 

Single  Individual  Paying  Cost  of  Experiment  Which  Aims  to 
Demonstrate  Value  of  Bureau  to  Advertising — 

Strong  Describes  Plan 


\  TJ'IST  has  been  started  to  show  tliat 
the  new  researcli  bureau  of  tlie  In¬ 
ternational  Advertising  Association  can 
acci.inplish.  W  alter  A.  Strong,  publisher 
of  the  Cliii-ago  Daily  Xczes,  and  chair¬ 
man  of  the  committee  supporting  the 
bureau,  announced  this  week  in  New  York 
at  a  sitecial  meeting  of  trade  press  repre¬ 
sentatives  held  at  the  Belmont  Hotel. 

A  metroixjlitan  area  .md  a  surrouding 
territory  of  17  counties  has  been  made  a 
prt)ving  ground  to  demonstrate  the  value 
of  the  hureau  as  a  clearing  house  of  re¬ 
search  information,  Mr.  Strong  declared. 
He  is  withliolding  the  name  of  the  city 
which  is  the  subject  of  the  test,  already 
begun. 

"An  individual  is  meeting  the  cost  of 
this  e.xperiment,”  he  said.  "It  is  not  an 
association  e.xpense;  but  we  exjtect  it 
will  demonstrate  to  the  I.  A.  A.  member¬ 
ship  the  important  need  of  the  moment 
for  the  advertising  business  to  investigate 
itself. 

"When  the  bureau  operates  on  a  na¬ 
tional  scale,  the  first  step  of  the  experi¬ 
ment  will  be  the  gathering  and  co-ordi- 
nation  of  the  material  on  advertising  al¬ 
ready  available.  That  is  what  is  under 
way  now.  The  completed  analysis  will 
include  the  complete  list  of  dealers  and 
joblx*rs,  retail  outlets,  facts  regarding 
media  and  consumers,  and  the  effect  of 
advertising  campaigns  on  the  area. 

"The  new  bureau,"  Mr.  Strong  main¬ 
tained,  “bridges  the  gap  between  Barnum 
and  Ford.  Barnum  expressed  the  funda- 
rrentals  of  advertising  when  he  laid  down 
a  circle  of  bricks  and  went  around  pick¬ 
ing  them  up  to  attract  attention.  Mr. 
Ford  pictured  the  new  day  of  advertis¬ 
ing  in  his  scientifically  prepared  cam¬ 
paign  recently  launched. 

.\lr.  Strong  said  he  did  not  know  how 
long  it  would  take  to  complete  the  e.x- 
penment.  He  said  the  cost  would  be 
somewhere  between  $50,1X10  and  $75,000. 

Beyond  the  announcement  of  the  ex¬ 
perimental  test  which  was  made  at  the 
conclusion  of  the  meeting,  the  larger 
purixise  of  calling  in  representatives  of 
the  trade  press.  Mr.  Strong  explained, 
was  to  ask  them  to  assist  in  clearing  up 
what  he  described  as  "the  vague  and 
critical  ideas  held  by  the  advertising  in¬ 
dustry  in  general  of  the  new  bureau  of 
research  of  the  1.  A.  A.” 

"There  is  no  crisis  in  the  affairs  of  the 
1.  A.  he  emphasized.  “But  we  want 
it  made  plain  that  the  association  is  rep¬ 
resentative  of  the  entire  imlustry.  We 
want  to  re-.sell  the  necessity  of  the  as¬ 
sociation.  The  bureau  of  research  is  only 
a  departmental  of  the  association,  a  nec¬ 
essary  extension  of  the  already  available 
services  of  the  I.  A.  A.”  • 

Present  at  the  Belmont  gathering,  be¬ 
sides  the  trade  press  reporters,  were  C. 
King  Woodbridge,  president  of  the 
I.  A.  A.,  F'arl  Pearson,  I.  A.  A.  man¬ 
ager;  and  X.  W.  Barnes,  director  of  the 
new  research  bureau.  .-Ml  tne  talking 
was  done  by  Mr.  Strong  and  Mr.  Wood- 
bridge,  with  the  former  stressing  the  ac¬ 
tivities  of  the  bureau,  but  maintaining 
that  they  only  add  to  an<l  do  not  super¬ 
sede  other  functions  of  the  association, 
and  the  latter  defining  in  detail  the  work 
of  the  I.  A.  A.  for  the  advertising  in¬ 
dustry. 

“.■Xt  present  the  advertising  business  is 
fooling  itself  on  the  values  obtained  from 
the  money  that  is  being  spent  in  research.” 
Mr.  Strong  declared.  “The  newspapeis 
are  spending  vast  sums  annually  on  mer- 
chamlising  departments  and  for  survevs 
of  their  markets ;  the  American  Associa¬ 
tion  of  Advertising  Agencies,  is  making 
qualitative  analyses  of  circulations ;  the 
Association  of  National  Advertisers  is 
trying  to  determine  trading  areas ;  and 
there  are  many  other  organizations  en¬ 
gaged  in  research  work.  The  amount  of 
monev  involved  I  am  sure  totals  millions 
of  dollars.  What  the  1.  A.  A.  is  asking 
amounts  to  merely  a  drop  in  the  bucket 


compared  to  the  entire  e.xpenditurc  for 
research.  Vet  the  impartial  co-ordina¬ 
tion  of  research  facts  such  as  the 
1.  A.  .\.’s  bureau  can  alone  accomplish, 
will  result  in  the  saving  of  hundrcHls  of 
thousands  of  dollars  for  advertising  men. 

Many  of  the  facts  now  gathered  by 
individual  organizations  and  groups  are 
held  under  suspicion  today  as  prejudiced. 
They  lose  in  value  thereby.  These  same 
facts,  strained  through  an  imi>artial,  co¬ 
ordinating  research  bureau,  become  valu¬ 
able  to  the  entire  industry.” 

Mr.  Strong  began  his  talk  by  admit¬ 
ting  there  had  been  some  justified  criti¬ 
cism  of  the  new  bureau  as  being  too 
broad  an  undertaking.  He  said  it  is  true 
the  first  year  of  the  bureau’s  five  year 
program  will  be  spent  simply  in  a  survey 
to  "determine  what  the  industry  wants 
to  know.”  Mr.  Strong  also  sought  to 
explain  his  rea.sons  for  accepting  the  task 
as  chairman  of  the  committee  supporting 
the  bureau. 

“1  feel  if  there  was  no  International 
.Advertising  Association  ttxlay  we  would 
have  to  organize  one,”  he  said.  “There 
is  need  Uxlay  for  an  authoritati%'e  voice  to 
represent  all  branches  of  aelvertising  to 
answer  criticisms  and  build  up  confidence 
in  the  profession. 

“We  have  had  evidences  recently  of 
unjustified  criticism  of  advertising.  Such 
criticisms  may  be  best  answered  by  self- 
investigation.  That  is  what  we  seek  to 
do  in  our  new  bureau.  We  want  to  apply 
scientific  principles  to  advertising.  We 
want  to  gather  detinite  facts  from  known 
sources  an<l  co-ordinate  them  for  the  ben¬ 
efit  of  advertising  as  a  whole  and  also  for 
the  public. 

“It  must  be  done.  It  is  going  to  be 
done.  If  we  don’t  do  it  ourselves,  some¬ 
one  will  do  it  for  us.” 

Mr.  Woodbridge  said  he  wanted  to  dis¬ 
pell  the  impression  that  the  International 
Advertising  Association  was  “simply  an 
ad  club  organization.” 

“\\’e  represent  the  affiliation  of  all 
business  organizations  interested  in  the 
same  subject,  advertising,”  he  said.  “The 
local  club  however,  continues  to  be  the 
local  contact  point,  through  which  knowl¬ 
edge  of  all  the  various  angles  of  the  busi¬ 
ness  may  be  conveyed  to  the  general 
public. 

“Now  the  association  has  a  larger  mis¬ 
sion,  that  of  presenting  the  facts  of  ad¬ 
vertising  to  those  who  buy,  in  such  a 
way  that  advertising  can  be  bought  with 
the  certainty  of  steel.” 

Mr.  WofKlbrklge  enlarged  upon  the 
need  for  better  educational  facilities  on 
the  subjects  of  advertising  and  marketing 
in  general.  He  cited  instances  to  sub¬ 
stantiate  his  opinion  that  advertising  as 
a  subject  was  being  p<K)rly  taught  in 
.American  schools  and  colleges.  It  was 
his  contention  that  advertising  would  and 
should  eventually  be  classed  among  the 
professions,  like  medicine  or  law. 

Both  Mr.  Woodbridge  and  Mr.  Strong 
insisted  that  the  research  bureau  had 
met  with  the  approval  of  all  the  depart- 
mentals  in  the  parent  association.  .Answer¬ 
ing  direct  questions,  thev  said  there  was 
no  tendency  among  departmental  associa¬ 
tions  to  withdraw  from  I.  .A.  -A.  They 
declined  to  make  public  the  amount  of 
money  already  contributed  to  the  sunport 
the  bureau  and  the  I.  .A.  A.,  and  ex- 
nlainerl,  to  use  the  words  of  Mr.  Wood- 
bridge,  that  “no  definite  drive  is  now  in 
progress  to  raise  funds.”  Mr.  Strong 
said  that  the  I.  .A.  .A.  was  insured  $100,- 
000  from  membership  fees,  and  that  $50.- 
000  was  being  raised  for  the  additional 
work  of  the  bureau. 


EDITOR  &  PUBLISHER 
CALENDAR 

Dee.  27-28 — .Assn,  of  Teachers  of 
.Advertising  &  Marketing,  annual 
convention,  Washington,  D.  C. 

Dec,  28-29 — .American  .Assn,  of 
Schools  and  Departments  of 
Journalism,  and  .Aineriran  .Assn, 
of  Teachers  of  journalism,  joint 
convention.  University  of  Iowa, 
Iowa  City,  la. 

Dec.  30 — Northeast  Missouri  Press 
.Assn.,  annual  convention.  La 
Plata,  Mo. 

Jan.  12-14 — O  r  e  g  o  n  New  spaper 
Conference,  Portland,  Ore. 

Jan.  13-15 — Kansas  Press  .Assn.,  an¬ 
nual  meeting,  Wichita.  Kan. 

Jan.  20-21 — California  Newspaper 
Publishers  .Assn.,  convention, 
Los  .Angeles,  Cal. 

Jan.  23-24-  Club  Officers  Confer¬ 
ence,  1.  ,A.  .A.,  semi-annual  meet¬ 
ing.  St.  Louis,  Mo. 


NEW  DRAMA  CRITIC  ON 
N.  Y.  EVENING  POST 


Robert  I.ittell 


NEW  BUFFALO  AGENCY 

The  Baltimore  Oriole  Park  Advertis¬ 
ing  Company  h^s  opened  offices  at  369 
Ellicott  street,  Buffalo  under  the  man¬ 
agement  of  l.ouis  M.  Jacobs. 


Robert  Littell  Succeeds  John  Anderson 

Who  Goes  to  New  York  Evening 
Journal — New  Man  Also 
Writes  Editorial 

Robert  Littell  has  been  appointed 
dramatic  critic  of  the  A’ca’  York  Evening 
Post,  succeeding  John  .Anderson,  resigned 
to  accept  a  sim¬ 
ilar  position  on 
the  AAnt>  York 
Evening  Journal, 
Julian  S.  Mason, 
"ditor-in-chief  an¬ 
il  o  u  n  c  e  d  this 
week. 

Mr.  Littell  was 
formerly  an  asso¬ 
ciate  jeditor  of 
the 

public,  foi^'^-vWi^'h 
publicatirn  ‘  die 
wrote  'occasional 
dramatic  c  r  i  J  i- 
cism.  He  has 
been  an  edito/rial 
writer  on  the  Post  and  will  continue  to 
contribute  to  the  paper’s  editorial  columns. 
He  was  graduated  from  Harvard  and  was 
a  reporter  for  a  brief  period  on  the  old 
.\V«’  York  Globe.  He  will  start  his  new 
work  on  the  Post  at  once. 

Mr.  .Anderson  commences  his  new  work 
for  the  Fivening  Journal  after  Jan.  1. 
Hans  Stengel,  the  artist,  has  been  writing 
the  reviews  for  the  Journal,  but  there  has 
been  no  regular  critic  in  charge  for  si.me 
time. 

Mr.  .Anderson  came  to  New  York  from 
St.  Petersburg,  F'la.  He  starterl  work  for 
the  New  York  FX’ening  Post  in  1918. 
F'or  a  while  he  did  general  re- 
jKirting  and  then 
was  assigned  to  a 
re-write  desk.  In 
1924  when  Cyrus 
H.  K.  Curtis  pur¬ 
chased  the  Po.st 
and  Merrit  Bond 
became  managing 
editor,  .Anderson 
was  made  dram¬ 
atic  critic,  suc¬ 
ceeding  J.  Rankin 
Towse.  He  is  30 
years  old,  and  is 
known  as  New 
A'ork’s  youngest 

dramatic  critic.  John  Anderson 

NEW  DON  MARQUIS  PLAY 

Don  Marquis,  former  columnist  for 
the  Neiv  York  Sun  and  the  Nno  York 
Herald  Tribune,  will  have  a  new  play, 
“The  Skinners,”  on  the  boards  Dec.  29. 
The  play,  a  farce,  will  open  in  Wilming¬ 
ton,  Del.  “Out  of  the  Sea,”  a  .serious 
play  by  Don  Marquis,  is  now  running  in 
New  York. 


MEXICAN  EXPOSE 
COST  $16,000 

Hearst  Testifies  Before  Senate  Investi¬ 
gating  Committee  Revealing  Names 
of  Four  Senators — Eslitor 
Files  Libel  Suit 

William  Randolph  Hearst  testiiied  he 
paid  $15,()CX)  or  $16,(KKJ  for  the  alleged 
Mexican  government  documents  when 
called  on  Thursday,  this  week,  before  a 
special  Senate  committee  investigating 
charges  publishe<l  by  Hearst  new  siiaixjrs, 
that  Mexican  authorities  had  appropriated 
more  than  $1,(M)0,0(K),  to  lie  paid  four 
L’nited  States  Senators. 

-Meanwhile  in  New  \'ork,  Oswald  (iar- 
lison  \  illard,  editor  of  the  A'ation,  chal¬ 
lenged  r.  veiled  accusation  made  by  the 
Hearst  press  against  him  in  the  same 
expose,  and  suit  for  $.50(),0(X)  was  begun 
in  federal  court.  New  A’urk,  by  Dr. 
Ernest  (iruening,  editor  of  the  PorllamI 
(.Me.)  Evening  .\’ews,  alleging  lifiel.  Dr. 
(iruening  says  he  was  improiK'rly  accused 
of  accepting  $10,(iCK)  in  bribes  for  further¬ 
ing  the  cause  of  Bolshevism  in  a  Soviet 
fostered  plot  against  the  I'liited  .States  by 
J’resident  Calles  of  Mexico. 

Names  of  the  senators  whose  names 
were  withheld  when  the  rlocumeiits  were 
published  were  Heflin,  of  .Alabama,  La 
F'ollette  of  Wisconsin,  Borah  of  Idahu 
and  Norris  of  Nebraska. 

The  Nation  this  week  printed  a  plmto- 
static  copy  of  a  document  purporting  to 
show  authorization  of  payment  of  $25,30  i 
by  the  Mexican  government  to  Mr. 
A’illard. 

.A  statement  by  the  magazine  .said  tha. 
the  document  had  been  published  in  the 
Anterican  after  a  denial  by  Mr.  Villard 
that  any  such  payment  had  been  made  and 
after  assurance  had  bien  given  that  it 
would  not  be  printed.  It  demands  that 
Mr.  Hearst  print  the  name  of  “the  other 
.American  publication  and  the  -America.n 
newspaper  syndicate  against  which  similar 
charges  were  made,”  calls  publication  oi 
the  deleted  document  ‘  a  cowardly  sub¬ 
terfuge,”  reiterates  the  denial  of  the 
charge  on  behalf  of  The  Nation  and  Mr. 
A’illard  r.nd  concludes: 

“.As  insistently  as  the  senators  whom 
Mr.  Hearst  has  clouded  with  suspicion,  we 
demand— and  in  this  the  .American  press 
will  join  us— that  Mr.  Hearst  print  the 
names  and  tell  all  the  facts — where  he 
got  his  documents  and  what  numlxrrs  ot 
iiis  staff  believed  them  authentic.” 

ANNOUNCES  AD  PLANS 


Vivaudou  Will  Use  Continuous  News¬ 
paper  Campaign  in  1928 

V.  Vivaudou,  Inc.,  has  completed  plar; 
for  its  1928  advertising  campaign  on  the 
Mavis,  Djer  Kiss  and  Melba  lines  of 
toilet  articles,  according  to  Thomas  J. 
McHugh,  president  of  the  company.  Tl'.e 
campaign  will  be  prepared  and  placed  by 
the  Charles  C.  Green  Advertising  .Agency, 
Inc.,  for  Mavis;  the  Biow  Company,  Inc., 
for  Djer  Kiss,  and  the  Federal  .Adver¬ 
tising  Agency,  Inc.,  for  Melba. 

Each  line  will  be  advertiseel  in  a  large 
list  of  women’s  magazines,  small  town 
magazines,  and  agricultural  journals’ 
supplemented  by  a  continuous  campai''n 
in  rotogravure  and  black-and-white  in 
newspapers  throughout  the  country. 

FOX  RESIGNS  IN  HOUSTON 

J.  J.  F'ox,  managing  editi>r  of  the 
Houston  Post-Disl'alcn,  has  resigned  to 
become  editoriid  counsel  and  secretary- 
treasurer  of  a  new  weekly  to  be  launched 
in  Houston,  Jan.  3,  patterned  after  TJu 
A'ejv  Yorker.  James  Leach  has  been 
named  acting  managing  editor.  Roscoe 
F..  Wright  former  city  editor  of  the 
Post-Dispatrh,  and  Frank  Ragsdale,  also 
a  former  Post-Dispatch  staff  member, 
will  be  associrte  editors.  John  L.  Dt' 
Briieys  will  be  advertising  manager  and 
William  .Dyer,  circulation  manager. 


ILLUSTRATES  TEXT  BOOK 

J.  K.  Bryans,  creator  of  “Shadow  Kids 
for  King  F'eatures  Syndicate,  is  ill'®' 
trating  a  series  of  children’s  readers  fw 
a  text-book  publishing  house. 
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“COLOR”  VITAL  FACTOR  IN  ROTO  PRINTING 


Uniform  Printing  Will  Draw  Greater  Linage  to  Sections- 

Ink  Used — “Air  Conditioning” 


-Cylinders  Must  Be  Etched  to  Conform  with 
Improves  Results 
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The  Dec.  10  issue  of  Editor  &  Pub¬ 
lisher  might  almost  be  called  a 
gravure  and  photo  engraving  number. 
Xhe  facts  presented  in  the  various  ar¬ 
ticles,  together  with  developments  in  the 
last  few  months,  warrants  a  little  of  the 
spotlight  of  publicity  from  a  newspaper 
mechanical  department  standpoint. 

There  is  no  intention  to  discuss  the 
technical  answer  “What  is  Rotogravure." 
The  advertisers  or  readers  of  newspapers 
are  not  at  all  interested  in  the  question  of 
relief,  planographic  or  intaglio  printing. 
They  do  know  some  14  years  ago  the  New 
York  Times  came  out  with  an  illustrated 
Sunday  section  beautifully  printed  by  a 
new  process  known  as  rotograt'ure  and 
that  in  spite  of  the  war  conditions  pre- 
>-ailing  at  that  time,  making  press  and 
machinery  building  difficult,  a  great 
many  papers  throughout  the  country 
either  printed  or  had  printed  for  them, 
similar  sections.  When  we  use  the 
word  “similar”  we  mean  technically 
similar  to  the  first  gravure  section. 

A  few  months  ago  a  man  in  charge 
of  rotogravure  development  and  service 
had  been  instructed  by  his  principals  to 
make  a  compdete  investigation  throughout 
the  country  as  to  why  there  was  a  fall¬ 
ing  off  in  national  rotogravure  advertis¬ 
ing.  A  few  weeks  since,  at  the  completion 
of  his  investigations,  he  called  to  see  the 
writer,  giving  a  fair  synopsis  of  the  re¬ 
sults  of  his  work,  with  the  hope  a  remedy 
for  the  principal  cause  of  this  slippage 
might  be  reached.  He  had  a  great  many 
samples  of  national  advertising,  printed 
in  gravure,  from  different  sections  of  the 
country  and  no  two  of  them  looked  alike. 
They  varied  from  heavy  brown,  in  fact 
almost  black,  to  a  medium  browm,  a 
lighter  brown,  a  sepia  brown,  a  red  brick 
color,  a  yellow  undertone  color,  one  or 
two  of  them  were  with  a  pink  undertone 
and  another  with  a  slight  purple  under¬ 
tone.  He  was  most  anxious  to  see  if  a 
plan  could  be  worked  out  to  have  ink 
of  a  uniform  color  for  rotogravure  print¬ 
ing  throughout  the  country.  Some  of  the 
large  advertising  agencies  had  informed 
him  when  they  had  recommended  to  a 
client  a  national  advertising  campaign 
in  rotogravure  in  10,  15,  20  or  25  papers, 
the  results  in  the  various  papers  were  so 
dissimilar  the  client  was  not  satisfied  and 
turned  his  business  over  to  black  and 
white.  To  the  lay  mind  this  might  seem 
like  a  very  simple  problem. 

About  a  year  ago  a  metropolitan  paper 
st^ed  a  rotogravure  section  and  had  it 
printed  by  a  gravure  printer  and  specified 
Ae  same  shade  of  ink  should  be  used 
as  was  for  many  years  used  in  the  roto¬ 
gravure  section  of  another  paper  in  the 
same  city.  In  due  time  the  presses  were 
started  to  print  the  first  number  and  the 
ink  specified  was  used  but  it  did  not  at 
all  compare  with  the  shade  of  ink  used 
by  the  paper  from  which  it  was  supposed 
to  have  been  copied.  The  presses  were 
stopped  and  a  great  cry  was  raised,  the 
ink  man  was  taken  very  sharply  to  task 
for  having  failed  to  supply  the  ink  as 
specified.  After  several  hours’  delay. 
It  was  established  beyond  the  question 
of  a  doubt  both  ink  supplies  came  from 
tbe  same  mixing,  but  it  was  found  nec¬ 
essary  to  change  the  shade  of  the  ink  to 
meet  the  particular  etching  of  the  cylin- 
tes  then  on  the  press  In  a  short  time  the 
nwi  responsible  for  the  making  and  etch- 
®g  of  the  cylinders,  prepared  cylinders 
tor  this  particular  shade  of  ink  specified, 
*iA  the  result  since  that  time  it  has 
^  a  very  good  copy  of  the  reproduction 
w  ^  paper  from  which  they  had  specified 
toeir  shade  to  be. 

Unfortimately,  the  people  printing  this 
Wogravure  section  alsp  print  sections 
tor  other  papers  whp  like  a  different  shade 
mk  with  the  result  it  is  most  difficult 
tor  the  men  preparing  the  cylinders  to 
*wp  a  uniform  cylintfer  etching  for  the 
inks.  An  etching  which  will 
took  well  in  a  sepia  brown  will  be  too 
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dark  for  good  black  reproduction ;  on 
the  other  hand,  an  etching  which  will 
look  well  in  a  very  dark  ink  will  be  too 
light  for  a  sepia  brown. 

Previous  to  the  installation  of  con¬ 
ditioning  plants  it  was  found  necessary 
to  carry  a  stock  of  dark  ink  and  also  a 
stock  of  light  ink  to  meet  the  variation 
of  the  etchings.  Air  conditioning  has 
practically  eliminated  the  necessity  for 
this :  in  other  words,  the  etching  must  suit 
the  ink  and  the  ink  must  suit  the  etching. 

There  are  other  things  which  enter  into 
ink  shades;  climatic  conditions,  careless¬ 
ness  or  lack  of  skill.  One  cylinder  of  a 
section  may  look  very  well  and  close  to 
the  true  shade  desired  and  the  other 
cylinder  made  at  a  different  time  will 
look  like  an  entirely  different  shade  of 
ink  depending  wholly  on  the  quality  of 
the  etching.  Unless  the  ink  is  carefully 
watched  too  much  reducer  may  be  used 
or  not  enough  reducer,  in  either  case  it 
entirely  changes  the  shade  of  the  ink. 
The  lack  of  reducer  has  a  pendency  to 
give  a  slight  purple  undertone  to  a  light 
brown  ink,  too  much  reducer  will  kill 
the  middle  tones  and  give  solids  a  mealy 
appearance. 

The  question  of  the  efficiency  of  the 
doctor  blade  is  a  great  factor  and  affects 
the  general  tone  condition  of  the  page, 
so  it  is  well  nigh  impossible  to  adopt  a 
certain  standard  of  color  for  ink  and 
expect  uniform  results  by  that  and  that 
alone. 

Gravure  work  is  usually  printed  on  a 
super-calendered  paper.  Occasionally 
the  roll  being  put  through  the  calender 
stack  after  a  break,  a  few  hundred  feet 
of  paper  will  get  into  the  roll  before  the 
calenders  are  lowered  and  the  super¬ 
calender  finish  is  practically  nil.  Papers 
from  this  batch  of  paper  will  bear  no 
resemblance  to  the  color  of  the  ink  used 
on  the  super-calendered  surface ;  occa¬ 
sionally  a  few  copies  get  out  and  if  they 
fall  into  the  hands  of  an  advertiser  there 
is  trouble  at  once  for  the  advertising  de¬ 
partment. 

Gravure  work  as  was  done  by  the  very 
early  pioneers  in  Europe,  before  the  days 
of  photographic  screens,  using  several 
layers  of  muslin  in  cross  sections  in  place 


of  a  screen  to  break  up  the  subject  and 
give  ink  cells  for  reproduction,  printed 
very  beautiful  work  on  sheet  fed  presses 
using  all  shades  of  ink — blue,  green, 
black  and  brown  being  the  predominating 
colors.  In  those  days  there  was  no 
choice  in  reproduction  between  a  wood 
cut  and  a  gravure  print  with  the  result 
Klick  and  the  other  early  pioneers  found 
a  profitable  though  limited  field  for  the 
reproduction  of  illustrations  for  edition 
de  luxe  books,  special  high  class  illus¬ 
trated  matter  for  catalogs,  descriptive 
booklets,  etc.  In  those  days  a  photo¬ 
graphic  print  had  been  used  verj-  exten¬ 
sively  for  high  class  book  work;  this  was 
somewhat  expensive  with  the  result  these 
pioneers  for  a  time  revolutionized  the 
illustrations  for  books  and  cut  down  the 
cost  to  the  publisher  very  considerably 
by  giving  them  a  gravure  print  in  sepia 
brown. 

When  Dr.  Mertens  started  in  Germany 
to  develop  gravure  for  newspaper  work 
at  the  offices  of  the  Freiberg  Zeitung,  he 
experimented  with  several  ^ades  of  ink. 
When  he  went  farther  afield  to  the  Frank¬ 
furter  Zeitung,  a  large  daily  paper,  and 
equipped  their  newspaper  presses  with 
attachments  for  printing  gravure  pictures 
in  the  daily  paper,  he  slowly  moved 
toward  the  brown  shade;  in  the  meantime 
other  experimenters  in  Europe  were  at 
that  time  producing  some  very  fine 
gravure  from  sheet  fed  presses  and  were 
developing  a  very  attractive  sepia  brown 
shade. 

When  the  first  German  rotogravure 
presses  were  installed  in  the  New  York 
Times  early  in  1914 — ^the  first  number 
being  printed  for  the  Sunday  issue  of 
.April  3,  1914— the  ink  was  imported  from 
Germany.  It  was  a  very  dark  bro>\'n 
ink  with  a  purple  undertone  and  much 
of  the  value  of  the  possibilities  of  gravure 
printing  were  lost  owing  to  the  density 
of  the  color. 

No  gravure  ink,  except  in  a  very  small 
way,  had  been  made  in  this  country;  we 
were  dependent  wholly  upon  Europe  for 
ink.  When  the  war  broke  out  we  were 
shut  off  from  this  market  and  the  Ameri¬ 
can  ink  makers  were  at  once  approached 
to  make  gravure  ink ;  naturally  they  tried 
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to  match  the  color  of  the  German  ink. 
The  German  ink  was  very  expensive, 
almost  three  times  what  we  are  now  pay¬ 
ing  for  gravure  ink. 

The  early  attempts  to  run  American 
made  ink  met  with  poor  results ;  all  kimls 
of  shades  were  tried  but  for  two  years 
we  were  not  getting  the  results  gravure 
was  capable  of  producing.  There  was  a 
general  trend  to  get  to  a  true  light  sepia 
brown  ink.  Late  in  1918  materials  were 
being  made  in  this  country  which  would 
produce  an  ink  that  would  bring  out  the 
true  value  of  the  etching.  The  issue  of 
the  New  York  Times  of  Dec.  15,  1918, 
was  the  first  ray  of  sunshine  cast  on  this 
situation  and  in  a  few  months  the  ink 
makers  had  brightened  the  shade. 

The  announcement  in  Editor  &  Pub- 
usher,  “Henry  Ford  To  Invest  $^5,000 
In  Rotogravure  Advertising  Using  59 
Newspapers”  must  have  sent  a  thrill  of 
satisfaction  to  the  men  responsible  for 
gravure  printing  but  in  the  same  issue 
we  find  a  large  perfumery  advertiser  is 
abandoning  rotogp'avure  with  the  an¬ 
nouncement  they  were  going  back  to 
black  and  white ;  naturally  one  would 
think  from  a  pure  mechanical  standpoint, 
the  decision  of  the  perfumery  advertiser 
was  based  on  indifferent  reproductions  of 
his  announcements  and  naturally  my 
friend  in  the  rotogravure  development  and 
service  work  would  be  of  that  opinion. 

In  the  very  early  days  of  newspaper 
gravure  printing  in  this  country  prac¬ 
tically  all  the  news  illustrations  were  art 
or  studio  subjects,  three  or  four  pictures 
to  the  page,  and  this  wonderful  method 
of  printing  conceived  originally  for  art 
reproductions  has  been  pressed  into  the 
rush  of  daily  newspaper  work.  The 
editors  in  charge  of  the  rotogravure  sec¬ 
tions  very  rightly  are  more  concerned 
with  the  news  value  of  a  picture  than  its 
reproduction  possibilities  and  are  now 
using  ten  and  twelve  pictures  on  a  page, 
and  by  the  same  token  the  advertiser  in 
preparing  his  copy  for  rotogravure  is 
often  more  concerned  in  getting  a  punch 
in  his  announcement  by  some  p>articular 
object  standing  out  than  the  general 
artistic  effect  of  the  announcement  as  a 
whole.  These  are  the  problems  the  men 
responsible  for  preparing  rotogravure 
cylinders  have  to  contend  with. 

Mention  was  made  in  this  article  of 
“climatic  conditions.”  While  there  are 
many  stages  of  development  where  skill 
and  eternal  vigilance  are  necessary  for 
fine  reproductions  everything  may  be  lost 
in  the  etching  of  the  cylinder.  In  our 
experience  the  last  14  years,  we  have 
come  to  the  conclusion  the  “etching”  is 
the  most  difficult  branch  to  teach  men. 
The  question  of  the  temperature  of  the 
room,  the  humidity  of  the  room,  the 
temperature  of  the  cylinders  and  the  time 
element  are  all  important  factors,  the 
latter  governed  in  a  great  measure  by 
the  temperature  and  humidity.  Many  of 
these  difficulties  can  be  greatly  reduced 
if  the  etching  room  is  put  under  known 
air  conditions,  that  is,  as  to  temperature 
and  humidity.  Air  conditioning  plants 
are  now  used  in  a  great  many  industries 
and  in  some  have  revolutionized  the 
work,  especially  during  the  summer 
months.  Plants  equipj^d  with  an  etch¬ 
ing  room  with  automatic  air  conditioning 
apparatus  are  producing  much  more 
uniform  cylinders  than  they  did  previous 
to  the  installation  of  this  almost  necessity. 

From,  a  purely  mechanical  standpoint  it 
has  often  been  a  mystery  to  us  why  ad¬ 
vertisers,  who  have  products  for  sale 
which  can  be  shown  to  the  best  advan¬ 
tage  by  clear  illustrations,  have  not 
taken  more  advantage  of  this  beautiful 
process  of  printing.  The  lead  of  the 
great  Henry  Ford  whose  business  sagacity 
is  almost  uncanny,  may  start  merchants 
thinking  along  rotogravure  lines  and  in¬ 
cidentally  our  perfumery  merchant  may 
come  back  into  the  fold. 
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Editor  &  Publisher  and  The  Fourth  Estate 


DO  YOU  GET  FULL  VALUE  FROM  PICTURES? 

S.  P.  Weston,  Newspaper  Engineer,  Reports  on  Results  of  Survey,  Tending  to  Show  Press  Is  Neglecting 

Camera — Other  Forms  for  Handling  Prints  Suggested 


WHILE  thousands  of  pictures  are  By  PHILIP  SCHUYLER 

^  being  snapped  every  day  for  news-  -r;  •  •  w  w  j  *  t  i  ,  u-  ^  c 

paper  reproduction,  the  editors  are  not  .  This  ts  the  third  ot  a  series  of  articles  on  the  general  subject  of  routing 
getting  full  value  out  of  the  possibilities  P*ct^^res  from  the  camera  into  the  forms,  and  the  selection  of  photos. 

of  illustration,  several  authorities  agree.  -  .  .  .  -  .= 

The  camera  is  capable  of  much  larger  necessarily  live  spot  news.  It  may  be  reflections  of  the  big  stories  of  the  day. 

and  more  valuable  development  by  ^^ws-  fajj-jy  said  that  the  local  picture  is  more  That  also  applies  to  the  double  spread  of 

pai^rs  _than  the  majority  appear  to  be  valuable  from  every  standpoint.  Use  of  pictures  we  run  inside.  The  tabloid  edi- 

giving  It,  _  Samuel  P.  v\  eston,  the  news-  jjjg  general  picture  is  largely  influenced  by  tor’s  dream,  of  course,  is  to  illustrate 

paper  engineer,  remarked  to  me  the  other  managing  editor  always  every  story,  but  there  is  a  dangerous 

day.  Mr.  \\  eston  doesn  t  toss  off  casu^  j^^s  a  mass  of  picture  service  mats  and  tendency  toward  repetition  that  is  value- 
assertions.  In  the  drawer  of  his  desk,  ^opy  on  his  desk.  The  papers,  which  less.  The  main  purpose  of  printing  a 
he  customarily  has  a  of  charts  and  5^^^!  to  get  the  most  value  out  of  picture  picture  is  to  show  the  reader  what  the 
figures  to  back  up  what  he  says.  True  features  they  publish,  give  preference  to  subject  of  a  story  looks  like, 
enough,  on  this  ^casion,  ne  immediately  pictures.  “What  we  need  in  this  country  to  fur- 

beg^  Rowing  photostat  copies  of  a  sur-  “The  cost,  from  a  mechanical  stand-  nish  us  with  better  news  pictures  is  to 
vey  he  has  made  of  a  representative  point,  between  news  and  picture  matter  is  develop  a  new  school  of  photographers, 

pa^r  list,  which  answers  with^t  fluibble  practically  the  same.  The  preparation  or  The  newspaper  photographer  of  the  future 
and  m  the  negative  the  question  whic  news  gathering  cost  varies.  From  general  must  be  a  well  eJducated  journalist,  with 
heads  this  article :  Do  you  get  full  value  obtainable  on  this  angle,  it  appears  to  as  keen  an  appreciation  of  news  values 
from  pictures.  average  about  equal.”  as  a  reporter  is  expected  to  have.  Right 

No,  you  do  not,  if  you  are  ranning  Practicing  newspaper  men  back  up  the  now  I  am  hiring  photographers  on  a 

an  average  newspaper  such  as  beeves  findings  of  the  theorist  on  this  question  basis  of  their  knowledge  of  what  consti- 

cryst^lized  in  chart  form  for  Mr.  es-  Qf  pictures.  Those  papers  which  are  get-  tutes  news.  Photographers  must  have 

ton.  Of  course  Acre  are  neewsary  excep-  ^fig  niost  out  of  illustration  these  background  and  good  address.  On  numer- 

tions,  such  as^  the  tabloid  pirture  papers,  ^re  the  ones  which  specialize  in  ous  occasions  they  must  be  more  diplo- 

Mr.  \V  eston  s  survey  showed  that  nj®cn-  news  pictures,  and  subordinate  the  feature,  matic  than  reporters, 
ing  newspapers  were  only  devoting  t  fee  Ng^g  value  receives  the  first  considera-  “\\  hen  it  is  absolutely  impossible  for 
per  cent  of  their  space,  including  £qj.  instance,  of  William  White,  pic-  us  to  use  a  camera  to  get  a  picture  on 

advertisements,  to  illusyation,  nd  j^cg  editor  of  the  New  York  Daily  News,  the  spot,  we  make  a  policy  on  the  Graphic 

afternoon  papers  were  devoting  hve  ^r  ^yfien  he  is  making  the  selection  of  photo-  to  use  a  composograph,  a  process  of  com- 

cem.  He  is  confident  that  this  is  decided  graphs  for  reproduction  in  that  tabloid,  bining  different  pictures  to  make  one 

^  -.i.  .  1....  Ar  artistry  of  pose  and  single  composite  picture  perfected  by  two 

To  run  pictures  without  'a  >  quality  of  copy,”  he  added.  “It  is  most  members  of  our  staff.  When  we  have 

simply  to  ml  space,  is  w'aste  u ,  i  e-  important  to  have  good  photographic  used  these  composographs  on  different 
lieve,  Mr.  V\  eston  said.  And  my  -  value.  By  artistry  of  pose  in  a  picture  occasions  our  circulation  has  jumped  up 
vey,  which  took  m  three  different  groups  j  mean  one  that  doesn’t  look  stiff  and  as  much  as  80,000  readers  on  a  single 
of  newspapers  r^gi^f^  75,000  cir^-  tintypey.  I  want  the  pictures  to  look  day.” 

lation  to  more  than  ^dXf.UUO,  ^  j  loose,  as  though  snapped  in  an  informal  In  obtaining  full  value  out  of  pictures 

to  me  that  pictures  are  not  being  treated  moment.  an  editor  must  devote  considerable  atten- 

from  a  new'S  as  much  as  from  “There  is  one  cardinal  rule  of  picture  tion  to  his  captions  and  the  general  pres- 

standpoint,  by  the  great  majority  -  selection  which  ought  not  to  be  over-  entation  in  print,  according  to  Victor 

,  t  i  A  *  looked,  and  that  is  that  the  pictures  of  Watson,  who  is  editor  and  vice-president 

Some  editors  nave  lai  e  to  women,  particularly  society  leaders  should  of  the  New  York  Daily  Mirror  and  who 

that  the  younger  generation  tod  y  -  £^jj  jg^g^jj  There  may  still  be  has  always  had  a  reputation  as  a  picture 

ingtrainedtothink  with  ttor  eyes,  faster  masculine  interest  in  knees  these  man. 

than  with  their  ears.  ey  are  mg  hm  ^fig  main  purpose  for  the  full  “A  series  of  pictures  that  appear  dull 

brought  up  on  moving  pictures,  a  -  ig„gth  pose  in  this  case  is  to  furnish  and  uninteresting  in  one  paper  may  be 

a-days  the  titles  of  these  are  oe  ng  women  readers  an  opportunity  to  compare  taken  by  another  and  given  a  valuable 

to  a  minimum.  ^  style  notes.  They  want  to  know  how  the  snap  and  brilliance  simply  by  proper  cap- 

“The  first  test  of  a  picture  selected  for  \’anderbilt  women  are  wearing  their  tions  and  headlines,”  Mr.  Watson  de¬ 
publication  should  be  its_  news  value,  dresses.  They  want  to  know  if  light  dared.  “The  first  three  words  of  a  cap- 

Secondarily,  but  almost  as  important,  the  stockings  or  dark  are  the  vogue.  They  tion  makes  or  breaks  the  value  of  a 
mechanical  elements  should  be  considered ;  look  for  the  type  of  buckles  the  women  picture.” 

that  is,  pictures  that  will  reproduce  well  wear,  and  the  height  of  the  heels  of  their  Mr.  Weston  noted  that  those  papers 

on  newsprint  should  be  chosen.  The  shoes.”  which  obtained  most  value  from  their 

newspapers  today  that  are  getting  the  Emil  Gauvreau,  editor  and  publisher  of  pictures  ran  them  with  the  news  stories, 
most  satisfactory  results  and  the  most  Bernarr  Maefadden’s  Neiu  York  Evening  and  did  not  segregate  them  on  a  picture 

value  from  their  pictures  are  me  ones  Graphic,  believes  that  a  new  type  of  page.  This  year  two  newspapers  gave 

that  are  very  careful  in  their  sdection  photographer  must  be  developed  in  this  up  their  daily  picture  pages,  the  New 
and  pay  particular  attention  to  mechanical  country,  with  a  keener  appreciation  of  York  Herald  Tribune  and  the  New  York 
details  to  insure  good  reproduction.”  news  values.  World. 

Mr.  Weston  described  other  jxiints  ob-  “What  I  strive  for  on  the  Graphic,”  “We  run  just  as  many  pictures  as  we 
tained  by  his  survey  as  follows :  he  said,  “is  to  have  my  f nxit  page  did  before,  but  scatter  them  through  the 

“Certain  newspapers,  particularly  after-  devoted  exclusively  to  pictures  which  are  paper,  tying  them  up  as  illustrations  to 

noon,  have  ‘must’  rules  with  regard  to 
picture  features.  These  ‘musts’  call  for 
not  less  than  a  one  or  two  column  picture ; 
preferably  of  local  character,  on  the  front 
page,  with  one  or  two  smaller  secondary 
pictures.  ‘Must’  pictures  are  also  carried 
on  society  and  sport  pages. 

“In  the  past  year  there  has  been  a 
tendency  on  the  part  of  both  morning  and 
afternoon  papers  to  get  away  from  the 
solid  picture  page,  using  the  same  number 
of  pictures,  but  distributing  them  through 
the  text.  This  has  come  about  for  two 
reasons.  One  is  that  with  a  fixed  full 
page  of  pictures  the  selection  is  not  as 
flexible  and  the  page  often  carries  a  cer¬ 
tain  per  cent  of  non-news  pictures.  The 
other  reason  is  that  in  distributing  pic¬ 
tures  through  the  text  livens  up  the  gen¬ 
eral  appearance  of  the  paper. 

“The  ‘must’  rule,  as  applied  to  sport 
pages  tends  to  lessen  news  values  of  pic¬ 
tures.  For  instance,  I  believe  a  Babe 
Ruth's  picture  will  appear  during  the 
baseball  season  at  least  twice  a  week  on 
the  average  sporting  page.  Obviously  the 
news  value  of  this  picture  is  lost  by  re¬ 
peated  re-insertions. 

“Rctures  are  divided  on  the  average 
newspaper  fairly  evenly  between  local  in¬ 
dividuals  or  scenes  and  general  pictures, 
which  have  reader  interest  but  are  not 
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stories  rather  than  segregating  them,”  A 
R.  Holcombe,  managing  editor  of  the 
Herald  Tribune,  explained.  “This  gives 
us  more  flexibility,  and  enhances  the  value 
of  the  pictures.  When  the  news  warrants 
it  we  run  full  pages  of  pictures,  but 
otherwise  we  spread  them  through  the 
(paper.” 

In  the  smaller  cities  editors  frequently 
question  the  advisability  of  a  picture  page 
op  the  grounds  that  a  newspaper  in  a 
city  of  100,000  does  not  carry  enough 
advertising  to  warrant  the  added  expense 
for  white  paper. 

E.  Robert  Stevenson,  editor-in-chief  of 
the  Waterbury  (Conn.)  Republican  and 
American,  is  opposed  to  a  picture  page. 

“We  use  about  50  per  cent  local  and 
50  per  cent  national  pictures,”  he  told 
Editor  &  Publishfji.  “We  do  not  be¬ 
lieve  in  a  daily  picture  page,  believing 
that  a  more  effective  use  is  to  try  to 
brighten  every  page  of  the  paper  wii 
pictures.” 

In  preparing  this  series  for  Editor  4 
Publisher  it  has  been  surprising  to  learn 
how  few  papers  could  furnish  data  on  the 
percentage  of  money  spent  for  pictures 
as  compared  to  the  entire  cost  for  the 
editorial  department.  Out  of  75  editors 
addressed,  only  two  furnished  percentages. 
One  was  Mr,  Stevenson. 

“Our  figures  for  1926,”  he  said,  “which 
ran  about  the  same  as  1927,  and  represent 
our  general  policy,  show  that  costs  for 
pictures  was  7.5  per  cent  of  the  entire 
cost  for  the  editorial  department  work, 
taking  in  all  news  purchased  and  salaries. 
By  costs  of  pictures  I  mean  supplies  for 
the  photographic  department,  engraving 
department,  our  contract  with  the  ?.&.! 
Service  and  salaries  of  photographers  and 
engravers.” 

F.  .D.  Schiirz,  of  the  South  Bend 
Tribune,  furnished  the  approximate  figure 
of  8  per  cent  of  the  total  of  the  editorial 
budget. 

Mr.  Weston  is  inclined  to  be  opposed 
to  the  use  of  forms  in  routing  the  finished 
print  through  the  engraving  room  into 
the  forms.  He  believes  the  surest  method 
is  to  make  some  one  person  responsiWe 
for  the  cuts  in  a  paper.  When  forms 
are  used  he  prefers  the  check-book  stub 
form  such  as  is  used  by  the  Elmira  Star- 
Gazette  and  was  reproduced  in  Editor 
&  Publisher  last  week. 

H.  Mowrey,  managing  editor  of  the 
Columbus  (O.)  State  Journal,  agrees 
with  Weston.  He  makes  his  city  editor 
responsible  for  all  pictures  and  cuts.  He 
uses  no  forms  at  all. 

At  the  other  extreme  is  M.  V.  Atwood, 
managing  editor  of  the  Rochester  (N.Y.) 
Times-Union,  who  wishes  to  be  explicit 
and  to  give  as  much  information  as  pos¬ 
sible  in  the  form  he  uses,  which  is  re 
produced  herewith,  headed  “Memo  to 
Composing  Rcxim.” 

In  an  order  for  advance  art  work  which 
Mr.  Atwood  has  had  mimeographed  be 
states  at  the  top: 

“Please  make  out  an  order  for  all  art 
work  and  cuts  required.  Word  of  moutii 
instructions  are  likely  to  be  misunder¬ 
stood.  Order  ail  work  as  far  in  advance 
as  possible.  At  best  there  is  enough  rush 
work  that  cannot  be  foreseen.  Be  fair 
to  artists  and  engravers.” 

This  form  serves  a  dual  purpose.  It 
instructs  the  art  department  on  what  re¬ 
touching  work  is  required,  tells  the  art 
man  when  it  is  needed,  when  the  artist 
receives  it,  and  when  it  is  delivered. 
Space  is  provided  for  a  rough  sketch  to 
make  the  lay-out  clear. 

_  On  the  other  half  of  Ae  form  instruc¬ 
tions  to  the  engraving  room  furnish  blank 
spaces  to  be  filled  in  to  show  whether 
halftones  or  line  cuts  are  desired;  when 
they  are  required;  the  width  in  columa 
or  inches;  and  the  subject. 

One  part  of  the  form  if  checked  in* 
structs  the  engraver  to  telephone  the  news 
room  as  soon  as  possible  what  depth  the 
finished  cut  will  be.  Space  is  left  for  the 
signature  of  the  person  ordering  the  work. 


PALACE  AND  FACTORY  JOINED  IN  AKRON  PLANT 


New  Million-Dollar  Building  of  the  Beacon-Joumal  Presents  Classical  Beauty  to  the  Public — Work< 
rooms  Are  Large  and  Light  with  Abundant  Equipment  and  Expansion  Space 


By  ARTHUR  ROBB 


Akron,  O.,  had  a  family  party  a  few 
weeks  ago  when  the  Beacon-Jour- 
nal  held  a  three-day  housewarming 
in  its  new  million  dollar  building.  Only 
the  fag  end  of  the  day’s  work  remained 
when  the  doors  were  thrown  open  to  the 
public  at  four  o’clock  in  the  afternoon 
and  every  man  and  woman  of  the  staff 
was  on  hand  to  make  new  friends  and 
hold  the  old  ones  with  a  cheerful  word 
and  handshake.  More  than  50,000  people 
inspected  the  building  from  paper  storage 
to  radio  tower  during  the  three  evenings, 
and  the  atmosphere  of  good  fellowship 
which  is  apparent  even  to  the  casual 
visitor  during  working  hours  was  more 
than  ever  in  evidence  when  the  corridors 
were  thronged  with  well-wishers. 

It  was  apparent  also  in  the  162-page 
housewarming  edition  which  the  Beacon 
Journal  published  the  largest  issue  ever 
seen  in  the  city.  It  contained  18,018 
inches  of  paid  advertising,  all  of  which 
was  solicited  by  members  of  the  local  staff 
under  the  supervision  of  J.  H.  Barry, 
business  manager.  The  paper  is  88  years 
old,  and  many  of  the  firms  which  took 
space  to  wish  it  continued  health  and 
prosperity,  have  been  part  of  Akron  life 
for  periods  almost  as  long.  Brief  his¬ 
tories  qf  many  business  houses  appeared 
on  the  news  pages,  written  in  the  easy 

familiarity  of  friendship  rather  than  in  . . .  ,  ,  ,  .  .  •  •  v  t'  . —  -  •”  -Kt—-  j-v.-. ...... 

the  stiff  language  of  a  puff  editing  local  copy,  have  metal  play,  and  advertising  composition.  Two  soon  as  its  load  is  removed. 

It  is  a  home-like  organization  and  the  typewriter  desks  nearby.  Running  along  Elrods  and  a  Linotype  slug  and  rule  caster  Boiler-room  space  is  provided  in  the 
visitor  senses  that  air  as  soon  as  he  enters  '"oom  overlwking  the  provide  spacing  and  decorative  material,  basement,  but  steam  is  at  present  being 

the  business  office  on  the  main  floor  He  ®^teet  is  a  row  of  partitioned  offices.  The  It  is  not  an  extremely  large  battery  as  purchased  from  a  central  power  station, 
reaches  it  through  either  of  two  marble-  is  occupi^  by  the  editorial  writ-  metropolitan  equipment  is  measured,  but  Cutler-Hammer  conveyors  deliver  the 

lined  entrances,  and  inner  bronze  and  ers  and“Jake  halstaff,  the  paper  s  noted  its  prc^uction  ability  is  evidenced  by  the  printed  papers  to  the  circulation  depart- 
iflnss  doors  flanked  with  evergreens  He  columnist «  the  society-  department,  the  advertising  volume  of  the  paper,  which  is  ment  on  one  of  the  five  levels  which  make 
steps  up  to  the  counter  which  runs  the  editors,  and  the  reference  depart-  among  the  highest  in  the  country.  All  up  the  street  floor.  This  division,  under 

width  of  the  room,  and  tells  the  courteous  ”’-ent.  operations  follow  the  st^ight-line  pro-  the  management  of  H.  S.  Seymour,  a 

clerk  that  he  wishes  to  see  Mr.  Barry.  Heavy  battleship  linoleum  makes  a  Auction  i^inciple  from  the  departments  veteran  of  the  Beacon-Journal  staff,  oc- 
The  business  manager’s  office  is  at  one  comfortable  footing  in  the  editorial  de-  f'*  origin  through  the  moulding  room  and  cupies  a  large,  well-lighted,  and  well- 
side  of  the  room,  separated  from  the  desks  partment  and  the  clatter  of  typewriters  foundry,  with  a  minimum  of  steps  be-  ventilated  room  in  the  southeast  corner 
of  the  advertising  and  circulation  forces  and  hum  of  conversation  is  deadened  by  tween  each  department.  of  the  building,  open  to  the  public  and 

only  by  a  bronze  gate  and  low  oak  rail-  a  special  ceiling-treatment.  Printer-ma-  On  the  street  level  and  visible  through  also  used  for  the  business  of  the  large 
ing.  If  the  clerk’s  glance  reveals  that  the  chines  and  Morse  instruments  carrying  large  windows  is  the  press-room,  which  number  of  city  carriers  who  make  returns 
executive  is  not  engaged  with  another  the  P.,  I.  N.  S.,  and  Consolidated  is  separated  from  the  business  office  by  a  direct  to  the  office. 

caller,  the  gate  at  the  end  of  the  counter  Press  dispatches  to  the  Beacon- Journal  soundproof  double  door.  Running  its  en-  On  other  levels  of  the  street  floor  are 
is  opened  without  further  formality,  are  segregated  behind  sound-proof  par-  tire  length  and  set  on  a  foundation  12  washrooms  and  shower  baths  for  the 
The  visitor  is  not  asked  to  give  his  name  titions  adjoining  both  the  editorial  and  feet  wide  and  105  feet  long,  separate  from  press-room  employes,  locker  rooms,  filing 
nor  the  occasion  of  his  call.  Friends  are  composing  rooms.  the  building  foundation,  is  a  Duplex  space,  etc.  The  wash-stands  are  of  a 

welcome  without  question  and  visitors  The  latter  occupies  the  major  portion  straightline  press  of  ten  units.  It  was  set  type  new  to  newspaper  offices,  circular 
with  a  grievance  are  met  with  a  friendly  of  the  second  floor,  being  situated  be-  in  motion  producing  the  first  papers  from  like  a  park  fountain,  about  eight  feet  in 
eye  and  an  intent  to  remedy  a  real  wrong  tween  the  editorial  room  and  the  stereo-  the  new  plant  Oct.  10,  when  President  diameter,  with  a  radial  supply  of  warm 
or  dispel  the  idea  of  imagined  mistreat-  type  foundry.  Eighteen  Linotypes,  all  of  Coolidge  pressed  the  gold  telegraph  key  water.  Composing,  stereotype,  and  press- 
ment.  The  same  rule  applies  through  all  recent  manufacture,  and  two  Ludlows,  that  the  White  House  keeps  for  such  oc-  rooms  are  equipped  with  these  fountain 


.\n  unusual  photographic 
study  of  an  unusual  newspaper 
man — Charles  L.  Knight,  since 
1902  editor  and  publisher  of 
the  Akron  Beacon  Journal. 


BEACON 

0  L' 


Focusing  all  activities  of  the  news  de- 
P^f^nt  is  a  circular  universal  desk, 
specially  constructed  for  the  Beacon- 
Journal  from  several  standard  metal 
typewriter  desks  joined  with  segments  of 
sii^r  material  to  provide  the  usual  cir- 
JwSf  dorm.  In  the  slot  sits  Harry  B. 
IQy,  »cws  editor.  He  is  in  frequent  con- 
siMtion  with  John  S.  Knight,  who  oc- 
ct^ie*  his  sumptuous  private  office  for 
rcw  moments  of  the  day.  What  he 
w  '  *  't'^oflting  desk”  is  at  the  rear  of 
room,  out  in  the  open  and  a  few 
Mr.  Kerr’s  post.  Across  the 
Kerr  sits  James  P.  Rosemond, 
editor,  and  round  the  circle  are 
Harry  Diddlebock,  state  editor,  J. 

- Williams,  his  assistant,  and  A. 
•*-.*01iphant,  telegraph  editor,  and  his 
*ssMtaitt.'  Reporters  and  special  writers, 
*****  of  whom  at  times  assist  Mr.  Rose- 


Two  wide  streets  and  adequate  space  at  rear  and  side  assure  ample  light  and 
air.  A  novel  feature  of  the  exterior  are  a  pair  of  removable  brackets  on  the 
right  side  of  the  building — used  for  installation  of  a  scoreboard  or  bulletin 
platform  for  important  news  events. 
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all  for  one  throughout  the  personnel. 
Picnics  and  ball  games  give  summer  time 
relief  from  the  grind  of  daily  routine. 
Bowling  matches  do  the  same  service 
during  the  winter.  Teams  are  not  organ¬ 
ized  along  departmental  lines.  Bowlers 
choose  their  partners  from  among  their 
friends,  and  we  are  informed  that  it  is 
not  unusual  for  the  managing  editor, 
known  to  the  bowlers  as  “John”  or  “J. 
S.”,  to  team  up  with  a  group  from  the 
composing  room  or  circulation  depart¬ 
ment.  They  meet  at  the  alleys  once  a 


week  and  the  scores  make  lunch-hour 
conversation  for  the  next  live  noon-days. 

The  Beacon-Journal  has  kept  alive  in 
its  own  ranks  the  small-town  spirit  that 
remains  in  Akron  despite  its  rapid  growth 
to  a  city  of  more  than  200,000  iteopk. 
The  paper’s  latest  progress  marks  its 
abijity  to  keep  pace  with  the  city’s  ma¬ 
terial  expansion,  which  has  been  amply 
reflected  in  its  advertising  patronage,  and 
to  walk  amid  riches  without  losing  the 
common  touch  upon  which  its  w’ealth  and 
power  have  been  erected. 


’  John  S.  Knight,  managing  editor 

paper  is  not  associated  with  the  owner¬ 
ship  of  the  station,  but  has  used  its  facili¬ 
ties  for  broadcasting  the  details  of  football 
games  and  summaries  of  scores  imixjrtant 
to  local  fans. 

Also  on  the  top  floor  and  far  from  the 
distraction  of  visitors  and  building  noises 
are  the  telephone  solicitors  of  classified 
advertising.  Each  telephone  position  is 
separated  from  its  neighbor  by  a  sound¬ 
proof  glass  partition. 

In  its  working  departments,  the  build¬ 
ing  is  of  the  best  modern  factory  design. 

On  the  exterior  and  in  departments  to 
which  the  public  is  admitted,  classical  lines 
have  been  followed,  with  liberal  use  of 
terrazzo  and  marble.  Face-brick,  stone 
and  terra  cotta  have  been  used  for  ex¬ 
teriors,  giving  the  effect  of  a  public  build¬ 
ing.  The  plant  is  declared  by  its  design¬ 
ers  to  be  at  the  topographical  center  of 
the  city  and  in  the  direct  line  of  the  busi¬ 
ness  district’s  development.  Adjacent 
land  owned  by  the  publishers  is  available 
for  further  expansion  if  ground  space  is 
found  to  be  insufficient,  and  the  present 
type  of  construction  sets  a  high  standard 
for  other  buildings  which  will  soon  be 
erected  in  the  immediate  vicinity. 

Interior  trim  in  the  public  departments 
includes  dark  oak  wainscot  topped  by 
sidewalls  of  Travertine  marble  and  ceil¬ 
ings  of  heavy  plaster  coppers  and  orna¬ 
mental  plaster.  As  has  been  noted,  sound¬ 
proofing  material  is  used  in  the  editorial 
rooms  and  private  offices. 

The  building  was  designed  by  Allen  & 
DeYoung,  New  York  City  architects  and 
technical  arrangements  were  planned  by 
Samuel  P.  Weston,  newspaper  engineer 
who  has  been  retained  by  many  newspaper 
publishers  in  recent  years  as  advisor  on 
questions  of  design,  production,  and  opera¬ 
tion.  Dwight  P.  Robinson  &  Co.  of  New 
York  were  the  engineers  and  the  H.  P. 
Moran  Construction  Company  of  Akron 
had  the  general  construction  contract. 
Excavation  for  the  new  plant  was  started 
Feb.  7,  concrete  was  poured  for  the 


J.  H.  Barry,  business  manager 


foundations  March  2,  erection  of  structur¬ 
al  steel  began  on  March  26  and  installa¬ 
tion  of  the  press  was  started  July  15. 
Members  of  the  staff  moved  into  the  new 
plant  on  and  after  Sept.  24  and,  as  has 
been  stated,  the  press  was  placed  in  opera¬ 
tion  Oct.  10. 

With  its  new  equipment  the  paper  has 
a  regular  daily  capacity  of  48  pages.  In 
the  past,  limited  press  and  composing 
room  equipment  compelled  the  refusal  of 
considerable  linage,  which  will  now  be 
accepted. 

C.  L.  Knight  is  editor  and  publisher  of 
the  Beacon- Journal  and  has  been  associ¬ 
ated  with  the  paper  since  1902.  He  has 
been  a  militant  journalist,  hitting  hard  in 
the  e<litorial  columns  for  what  his  mind 
and  conscience  held  to  be  right,  and  the 
old  Beacon- Journal,  which  was  badly  run 
down  25  years  ago,  points  often  and 
proudly  to  its  record  of  business  success 
built  upon  continued  editorial  character 
and  integrity.  John  S.  Knight,  son  of  the 
publisher,  is  managing  editor  and  a  keen 
student  of  all  branches  of  his  profession. 
John  H.  Barry,  business  manager,  has 
been  with  the  paper  for  more  than  15 
years  and  other  department  heads  also 
have  records  of  long  service.  They  in¬ 
clude  :  Harry  B.  Kerr,  news  editor ;  E.  A. 
A.  Neutzenholzer,  advertising  manager ; 
Frank  Wynhoff,  classified  advertising 
manager;  Harry-  Reese,  superintendent  of 
the  composing  room;  John  Horrigan, 
superintendent  of  the  press  room ;  and 
Terene  Mahan,  superintendent  of  the 
stereotyping  department.  H.  S.  Seymour, 
treasurer  of  the  company,  has  been  circu¬ 
lation  manager  of  the  Beacon- Journal  for 
16  years. 

Owned  and  operated  wholly  by  men  in 
the  active  ranks,  the  paper  keeps  the  spirit 
of  democracy  alive  and  real  among  its 
staff  members.  There  are  the  usual  de¬ 
partmental  rivalries,  there  is  no  “friend¬ 
ly  co-operation”  between  editorial  and 
business  office  to  the  advertisers’  advan¬ 
tage,  but  there  is  an  air  of  one  for  all  and 


Three  casting  units  have  been  coupled  to  a  double  Autoplate  pot  in  the  Beacon- 
Journal  stereotyping  department,  an  unusual  installation.  Ample  provision 
is  made  for  ventilation  and  removal  of  metal  and  gas  fumes. 


DOESN’T  CHOOSE  TO  MERGE 

Marshfield  Daily  “Signs  Off’’  in  Notice 
to  Business  Men 

The  Marshfield  (Ore.)  Southwestern 
Oregon  Daily  News  has  announced  that 
it  is  tired  of  an  effort  on  the  part  of 
business  men  of  its  city  to  effect  a  merger 
between  the  News  and  the  Coos  Bay 
Times,  the  other  Marshfield  daily.  The 
News  says  that  for  four  months  business 
men  of  Marshfield  have  endeavored  to 
consolidate  the  two  papers,  but  that 
nothing  has  been  accomplished. 

“Therefore,”  says  the  News,  “we  are 
signing  off  and  have  made  a  definite 
decision  which  in  the  brief  words  of 
President  Coolidge  is  ‘We  do  not  choose 
to  run.’  ” 

REED  AT  PRESS  CLUB 

Senator  James  A.  Reed,  of  Missouri, 
attacked  the  public  apathy  which  permits 
political  corruption,  in  a  speech  before  the 
Baltimore  Press  Club,  I^c.  9.  Without 
referring  directly  to  the  cases  at  present 
before  Congress,  Senator  Reed  told  an 
audience  which  filled  Alcazar  Hall  that 
he  intended  “to  use  the  power  God  gave 
me  to  drive  out  of  office  every  man  who 
has  defiled  the  fountain  of  human  liberty 
— the  ballot  of  the  citizen.” 


PHILIP  HOYT  ELECTED 

Philip  D.  Hoyt,  former  reporter  for 
the  New  York  Times,  now  first  deputy 
police  commissioner  of  New  York,  was 
elected  president  of  the  Inner  Circle  at 
the  annual  meeting  held  recently.  The 
Circle  is  composed  of  political  and  city 
hall  reporters  of  New  York  newspapea 
It  will  hold  its  annual  “stunt”  dinner  it 
the  Hotel  Astor,  March.  10.  Joseph  Cohn 
of  the  New’  York  Evening  Graphic  wai 
chosen  vice-president  and  Clarence  Wor¬ 
den,  New  York  Daily  News,  secretary^ 
treasurer.  Members  of  the  executive  com¬ 
mittee  are :  John  Wagner,  Bronx  Horn 
Neivs;  Raymond  J.  O’Sullivan,  New 
York  City  News  Association;  Carl  Wk 
he\m,  Brooklyn  Daily  Eagle:  and  Harry 
D.  Kingsbury,  Neiv  York  Herald  Trib- 


FRENCH  CENSORSHIP  CHARGED 

A  “secret  censorship”  operated  by 
France  was  charged  this  week  by  one 
of  the  editors  of  the  London  EveniSt 
Standard.  He  based  his  statement  on  the 
belief  that  recent  messages  from  France 
to  his  paper  had  been  held  up.  The 
messages  related  to  bad  weather  in  the 
Riviera  and  were  apparently  resented  by 
the  hotel  keepers,  who  wished  the  worM 
to  believe  that  the  Mediterranean  littoril 
is  always  a  paradise. 


Three  sumptuous  offices  bound  one  end  of  the  editorial  department.  They  are  separated  from  each  other  and  from  the  city  room  by  fnll-height  paneled  oak 
partitions  and  are  connected  with  each  other  by  paneled  oak  doors.  The  office  at  the  left  above  is  that  of  the  managing  editor,  John  S.  Knight,  as  seen  from 
the  library  and  reception  room,  which  is  pictured  in  the  center.  At  the  right,  and  also  taken  from  the  library,  is  the  private  office  of  C.  L.  Knight,  editor  and 

lisher  of  the  Beacon-Journal.  ’ 
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CAMERA-GLIMPSES  THROUGH  THE  NEW  PLANT  OF  AKRON  BEACON-JOURNAL 


A  long  rounter  separates  the  lobby  from  the  business  office.  Storage  space 
[or  files  and  records  is  provided  beneath  the  counter,  as  well  as  in  the  cabinets 
at  the  far  side  of  the  room.  Clerks  and  solicitors  have  desks  in  the  main 
space,  while  the  business  manager  and  advertising  manager  keep  their  desks 
behind  railed-oif  areas,  the  gateway  and  partition  of  the  office  of  J.  H.  Barry, 
business  manager,  being  shown  in  the  foreground. 


Eighteen  new  linotypes  are  kept  busy  setting  heavy  local  and  telegraph  news 
and  one  of  the  largest  advertising  linage  volumes  listed  for  the  entire  country. 

m  m 


en  fr<Mi  » 
and  p•^  a 


Completely  segregated  from  all  other  activities  of  the  paper,  the  classified 
•dvertising  telephone  department  has  its  own  room  on  the  top  floor,  sound¬ 
proofed  against  outside  disturbance  and  interior  echoes.  Communication  with 
the  composing  room  and  other  departments  is  by  pneumatic  tube. 


All  editorial  activities  are  grouped  on  the  second  floor.  The  doable  door 
at  the  rear  leads  to  the  office  of  the  managing  editor,  who,  however,  spends 
most  of  his  time  at  a  desk  in  the  city  room.  Sports,  society,  reference  and 
editorial  page  workers  have  private  offices  behind  the  glass  partition  shown 

at  the  left. 


From  box-car  to  cellar  in  one  grand 
slide  is  the  course  of  newsprint  rolls 
in  the  new  plant.  A  private  spur 
eliminates  necessity  for  trucking 
paper,  ink  and  other  supplies  from 
the  railroad  yards. 


High  ceilings,  abundance  of  light  and  air,  and  all  metal  furniture  mark  the 
advertising  alley  and  make-up  tables  in  the  composing  room.  Communication 
with  editorial  and  advertising  departments  is  by  pneumatic  tube. 


One  of  the  two  main  entrances  of 
the  building.  Marble  and  terrazzo 
are  used  lavishly  in  the  public  ap¬ 
proaches  of  the  building. 
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SPECIALS  TESTIFY  AT  COMMISSION  HEARING 


Effort  to  Establish  Advertising  as  a  Commodity  Principal  Development  of  Agency  Investigation- 

Government  Hopes  to  Close  Case  Saturday 


\  VERY  grim  and  tired  Federal  Trade 
Commission  Counsel,  Eugene  W. 
Burr,  Wednesday  evening,  called  a 
recess  over  Thursday  for  the  hearing 
which  has  l)een  in  progress  since  Dec.  5, 
on  advertising  agency  commissions. 

The  present  hearing,  the  fifth  of  a 
series  Ijegun  in  April,  1926,  lias  piled  up 
more  than  30  exhibits — one  of  them,  at 
least,  consisting  of  several  hundred  pages 
of  correspondence — and  Mr.  Burr  is  con¬ 
fronted  with  the  task  of  digging  himself 
out  of  this  mass  of  evidence  and  the 
testimony  and  other  legal  proljilems  pre¬ 
sented  during  the  current  episode  of  the 
investigation  into  an  alleged  conspiracy  in 
restraint  of  trade  of  the  American  News¬ 
paper  Publishers’  .Association,  Southern 
Newspaper  Publishers’  Association, 
-American  Press  Association,  American 
.Associaticai  of  Advertising  .Agencies,  and 
the  Six  Point  League. 

The  latest  hearings  have  been  devoted 
largely  to  the  establishment  of  facts  which 
might  be  interpreted  as  justifying  the 
Federal  Trade  Commission  in  accepting 
jurisdiction  in  the  case.  As  Mr.  Burr 
plans  to  end  the  hearings  Dec.  17,  it  is 
fairly  evident  that  his  presentation  of  evi¬ 
dence  on  the  merits  of  the  case  is  virtu¬ 
ally  ended. 

One  comparatively  fresh  phase  of 
secondary  evidence  was  introduced  in  the 
examination  of  special  representatives, 
chiefly  members  of  the  Six  Point  League. 
Mr.  Burr’s  attempt  was  to  show  that 
what  these  agents  deal  in  is  a  commodity, 
“space.”  The  first  witness  along  this 
line  of  testimony  was  Cornelius  Kelly,  of 
the  Kelly-Smith  Company,  one  of  the  first 
and  most  emphatic  proponents  of  the 
proposition  that  the  newspaper  sells  “a 
service — not  a  co^imodity.” 

His  reiteration  and  explanation  of  this 
thesis  furnished  respondents’  attorneys  a 
ready-made  model  for  cross-examination 
of  other  witnesses,  an^  to  the  facts  ad¬ 
duced  in  direct  examination  of  each 
witness  of  this  character,  there  were 
added  on  cross-examination,  facts  bearing 
on  the  values  of  “position”,  of  subscriber 
good-will,  of  selected  circulation,  and  the 
other  desiderata  which,  the  witnesses 
testified,  a  newspaper  is  able  to  furnish 
its  advertisers. 

Mr.  Burr,  alone,  is  attempting  to  estab¬ 
lish  the  theses  of  the  investigation  against 
a  defence  which  includes  Qark  Mc- 
Kercher,  A.A..A..A.  counsel ;  Harold  S. 
Rankine,  A.N.P..A.  and  Six  Point  League 
counsel ;  J.  F.  Finlay,  S.N.P.A.  counsel, 
and  a  number  of  oflfcial  and  unofficial 
advisors  and  aides.  Mr.  Burr  has  not  yet 
announced  a  course  of  procedure  in  the 
matter  of  A.N.P.A.  and  New  York  Pub¬ 
lishers’  Asociation  files  which  were  re¬ 
fused  him  last  week,  and  it  is  generally 
supposed  that  the  present  recess  was 
called,  in  part,  to  give  him  an  opportunity 
to  determine  on  a  program  in  that  matter. 

Lincoln  B.  Palmer,  manager  of  the 
.A.N.P..A.,  is  also  an  officer  of  the  New 
V’ork  Publishers’  .Association,  and  refused 
last  wepk  to  furnish  files  relating  to  the 
application  of  Samuel  De  Bear,  an  adver¬ 
tising  agent,  for  membership,  on  the 
ground  that  the  application  was  made  to 
the  N.Y.P..A.,  which  is  not  a  respondent  in 
the  present  case.  Files  relating  to  the 
application  of  the  De  La  Mare  Company 
were  also  refused,  and  in  both  cases  Mr. 
Palmer  advanced  the  argument  that  the 
matters  contained  in  the  files  were  confi¬ 
dential  advices,  furnished  on  the  under¬ 
standing  that  they  should  be  kept  as  such. 

“There  is  nothing  in  either  file  of  the 
least  significance  in  this  case,”  Mr. 
Palmer  told  Editor  &  Publisher,  “but 
we  are  certainly  not  going  to  give  up  files 
obtained  through  a  promise  of  confidence, 
without  fighting  the  thing  to  the  last 
ditch.” 

A  number  of  recognized  agents  were 
examined  on  their  methods  of  operation 
with  an  indirect  inquiry  into  whether  they 
had  ever  discriminated  against  publishers 
who  accepted  ’direct  advertising  at  net 
rates.  Other  witnesses  called  established 


By  PHIL  D.  STONG 


statistical  fundamentals — ^the  importance 
of  advertising  to  newspapers,  the  great 


Most  of  the  Dec.  9,  session 
was  given  up  to  the  examination  of 


volume  of  national  advertising  now  being  recognized  agents.  Contract  forms  for 
published  in  newspapers,  shipments  of  many  of  the  agencies  were  entered  as 
newsprint  in  interstate  commerce,  etc.  exhibits,  over  the  reiterated  objections  of 

.At  the  CMiclusion  of  the  present  hear-  the  respondents’  attorneys,  m  order  to 
ing,  the  respondents  will  ask  for  others,  establish  the  legal  verity  of  the  term 


to  present  their  side  of  the  case.  No 
definite  plans  for  these  hearings  have 
-bgen  made  yet. 


“agent”  by  their  provisions. 

The  second  line  of  evidence  which  Mr. 
Burr  consistently  introduced  concerned  a 


While  the  question  of  the  Commission’s  so-called  blacklist,  a  project  of  the  late 
authority  to  investigate  the  files  of  the  Collin  Armstrong,  in  which  the  names  of 
A.N.P..A.  and  N.Y.P..A.  was  still  under  newspapers  carrying  the  advertising  of 
consideration,  Mr.  Burr  began  his  direct  advertisers  were  noted  with  letters 
examination  of  the  special  repre-  indicating  their  practice.  In  nearly  every 
sentatives.  C.  F.  Kelly,  of  the  Kelly-  case  the  agency  representative  admittea 
Smith  Company,  was  the  first  witness  having  seen  the  list,  and  in  every  case, 
from  this  field,  and  his  testimony  was  emphatically  claimed  to  have  ignored  it. 


representative  of  all  that  was  produced 
Thursday  and  Monday. 


This  testimony  and  the  identification  of 
contracts  were  the  only  substantial  lines 


In  these  examinations,  and  to  a  great  of  inquiry  pursued  by  Commission  Coun¬ 
extent  in  the  examinations  of  recognized  sel  in  his  examinations  of  M.  P.  Gould, 
advertising  agents  on  Friday,  Mr.  Burr  M.  P.  Gould  Company;  Walter  R.  Hine, 
gave  as  much  attention  to  establishing  Frank  Seaman,  Inc.;  James  .A.  Wales, 
evidence  on  which  the  Federal  Trade  Wales  Advertising  Company;  Fred  H. 
Commission  might  base  the  assumption  of  Walsh ;  Edward  H.  Wilkinson,  Corman 
jurisdiction,  as  to  evidence  bearing  on  the  Company  and  J.  Harold  Johnston,  Phil- 
merits  of  the  case.  lips,  Ridder  &  Co. 

Commission  counsel  had  already  ob-  Counsel  Burr’s  use  of  the  word  “space" 
tained  evidence  on  the  interstate  com-  drew  a  remonstrance  from  Frank  J. 
merce  in  the  substantial  materials  of  ad-  Reynolds,  of  Albert  Frank  &  Co.,  who 
vertising — newsprint,  electrotypes,  lay-  said  that  the  term  was  a  misnomer, 
outs,  newspapers,  etc. — and  he  now  intro-  “What  is  it  you  buy,  then?”  Mr.  Burr 
duc^  into  each  examination  questions  inquired. 

about  means  of  contact  between  repre-  “I  say  there’s  a  misnomer  in  the  use  of 
sentative  or  agent  and  client,  dwelling  the  word  ‘space,’  ”  Mr.  Reynolds  re- 
particularly  on  visits  made  by  agents  to  jieated.  “There  is  no  such  thing  as  space, 
clients  living  in  other  states.  You  can’t  buy  space,  and  we’ve  never 

Each  representative’s  list  of  clients  was  considered  that  we  have  bought  space, 
also  scanned  and  the  fact  that  he  repre-  We  do  not  speak  to  our  clients  about 
sented  newspapers  outside  of  New  York  space  as  such.  We  say,  ‘the  facilities  and 


state  put  into  evidence. 

Mr.  Kelly  explained  the  functions  of 


the  services  of  the  newspaper.’  ” 

.A  long  argument  ensued  in  which  Mr. 


the  special  representative  and  admitted  Reynolds  conceded  that  “linage”  was  use<l 
candidly  that  he  advised  his  papers  to  convey  the  advertiser’s  message  to  the 
against  agents  whom  he  considered  were  newspaper’s  public.  Mr.  McKercher  clari- 
not  operating  in  such  a  manner  as  to  fied  the  situation  by  asking  the  witness 
benefit  the  individual  newspaper  or  the  what  the  value  of  an  advertising  message, 
newspapers  in  general.  This  advice,  he  printed  on  otherwise  blank  paper  and  dis- 
explained,  fell  under  his  proper  functions  tributed  to  the  paper’s  subscription  list, 
as  an  agent  and  was  not  inspired,  and  would  be. 


needed  not  be  inspired,  by  any  outside 
organization. 


“It  would  be  of  no  value  whatever,” 
the  witness  answered. 


HEARSTS  SON  WEDS  IN  NEW  YORK 


John  R.  Hearst.  third  son  of  William  Randolph  Hears!  and  his  bride,  who  was 
Miss  Dorothy  Hart  of  Los  Angeles,  photographed  in  New  York,  where  they 
were  married  Saturday  of  this  week  at  the  Collegiate  ChtR’ch.  John,  who  is  a 
student  at  Oglethorpe  University  in  Atlanta,  Ca.,  will  join  one  of  his  father’s 
newspapers  when  he  leaves  school. 


With  regard  to  “Exhibit  16” — the  so- 
called  blacklist — Mr.  Reynolds  was  very 
specific. 

“I  immediately  tore  it  up  and  threw 
it  in  the  wastebasket,”  he  said.  He  testi¬ 
fied  that  the  late  Collin  Armstrong  had 
been  with  his  firm  and  had  been  released. 
“As  soon  as  I  found  out  he  had  had  any¬ 
thing  to  do  with  it.  1  tore  it  up.” 

The  testimony  of  H.  H.  Giarles,  of  the 
Charles  .Advertising  Service,  and  of 
Charles  Lansdowne,  treasurer  of  the  H. 
E.  Lesan  .Advertising  Agency,  was  to  the 
same  general  effect  as  that  of  the  earlier 
witnesses. 

Charles  \\’.  Hoyt,  of  the  agency  of  that 
name,  replied  in  detail  to  a  line  of  ques¬ 
tioning  which  Mr.  Burr  had  brought  up 
more  or  less  casually  in  earlier  examina¬ 
tions. 

In  addition  to  his  insistence  on  “space" 
as  the  prime  commodity  in  which  agencies 
dealt,  Mr.  Burr  had  endeavored  to  demon¬ 
strate  as  illogical  a  fixed  charge  or  com¬ 
mission,  in  view  of  the  fact  that  various 
accounts  require  varying  services.  Mr. 
Wales  had  testified  briefly  to  the  fact  that 
these  variation  were  sometimes  covered 
by  charges  for  extra  service,  or  for  re¬ 
search,  but  it  was  in  the  examination  of 
Mr.  Hoyt  that  the  mechanics  and  eco¬ 
nomics  of  agency  service  were  explained 
in  greatest  detail. 

Mr.  Burr  asked  if  it  were  not  much 
more  expensive  to  place  a  given  amount 
of  advertising — in  dollars  and  cents— in 
a  large  number  of  small  newspapers,  than 
in  large  magazines,  such  as  the  Saturday 
Ez’ening  Post. 

Mr.  Ho>’t  interrupted  him.  “Really,  1 
think  you  are  wrong,”  he  said,  earnestly. 
“For  this  reason— after  the  creative  work 
is  done,  it  is  only  clerical  work  getting 
it  into  the  Saturday  Evening  Post  or  the 

Ladies’  Home  Journal . I  don’t 

pay  any  attention  to  it ;  they  get  the  work 
out,  and  that  is  what  we  need.  They  are 
inexpensive  people.” 

He  described  work  done  by  his  agency 
for  a  manufacturer  of  a  plumbing  fixture 
— a  small  coil  heater.  Before  his  firm 
would  promise  to  take  the  account,  he 
said,  it  required  a  retaining  fee  of  $1,000 
with  which  to  do  the  research  necessary 
to  determine  whether  advertising  was  ad¬ 
visable  in  the  case  at  hand. 

They  then  investigated  the  device  from 
an  engineering  standpoint ;  examined  the 
coils  in  use  to  see  whether  the  article 
could  compete  with  them ;  investigated  the 
organization  of  the  plumbing  business,  to 
determine  sales  methods,  and  finally  out¬ 
lined  a  campaign  for  the  manufacturer. 
These  preliminaries  concluded,  they  under- 
took  his  campaign. 

Mr.  Burr  inquired  about  their  probable 
course  of  procedure  in  case  they  had 
found  the  article  unmarketable  and  Mr. 
Hoyt  told  of  another  experience. 

Sotne  “duck  growers”  on  Long  Island, 
he  said,  had  taken  a  notion  to  manufac¬ 
ture  safety  razors.  His  company  asked 
a  $1,000  fee  to  look  into  their  business 
for  them,  and  at  the  end  of  six  weeks, 
sent  for  the  manufacturers  and  told  them 
they  “didn’t  want  to  spend  any  more  of 
their  money.”  Mr.  Hoyt  said  that  they 
offered  to  return  half  of  the  fee,  but  the 
experinienters  already  had  a  $60,000  fac¬ 
tory  built — “so  we  said,  we’ll  spend  the 
rest  of  it  and  find  you  something  you  can 
manufacture.” 

Miss  E.  S.  Leonard,  secretary  and 
treasurer  of  Churchill-Hall,  Inc.,  told  of 
clients  of  the  same  type,  and  added  that 
her  firm’s  accounts  varied  according  to  the 
services  rendered. 

“We  have  some  clients  we  never  place 
advertising  for,”  she  said. 

_  Miss  Leonard,  a  veteran  of  the  adver¬ 
tising  business,  told  “off  the  record”  of 
her  principal  tribulation,  which  arises 
from  the  fact  that  the  firm  name  ends 
with  “Hall.” 

“People  outside  the  field  always  think 
that  I  run  a  girls’  school,”  she  said. 

She  had  seen  “Exhibit  16.” 

(Continued  on  page  12) 


The  News  Is  Read  by  4  Out  of  5 
Food  Buyers  in  Detroit 

IT  may  be  a  man’s  world,  as  the  feminists  say,  but  those  who  have  the 
job  of  getting  dollars  back  for  goods  say  that  it’s  the  woman  who 
regulates  the  world’s  budget.  And  certainly  woman  controls  the  state 
of  the  family  cupboard.  Because  this  is  so  and  because  The  Detroit 
News  goes  into  4  out  of  every  5  homes  where  any  English  newspaper  is 
read  does  it  carry  more  grocery  and  food  product  advertising  than  both 
other  Detroit  newspapers  combined.  The  esteem  in  which  The  Detroit 
News  is  held  by  the  directors  of  the  family  budget  is  a  matter  on  which 
it  prides  itself  and  a  fact  easily  ascertained  by  the  tremendous  volume  of 
mail  received  daily  from  women  of  every  class.  More  than  200,000  let¬ 
ters  are  written  annually. 

In  every  selling  classification  of  advertising 
''  The  News  leads  all  other  Detroit  news¬ 

papers — a  fact  that  verifies  its  ability  to 
cover  this  market  thoroughly  and  alone. 

The  Detroit  News 

The  HOME  newspaper 


356,000  Sunday  Circulation 


330,000  Weekday  Circulation 


Exhibit  104,  comprising  several  hun-  Armstrong’s  policies,  and  that  Mr.  research,  conference,  the  service  of  copy 
dred  letters  which  passed  between  Lydia  Armstrong  had  frequently  complained  of  men  and  staff  artists,  the  employment  of 

Pinkham  Gove,  advertising  agent  for  lack  of  support  in  his  organization.  outside  artists  of  standing  for  tinished 

Lydia  Pinkham’s,  and  publishers  from  “How  old  was  Collin  .\rmstrong  when  layouts,  and  the  use  of  media  specialists, 
whom  she  attempted  to  obtain  a  net  rate,  he  issued  these  bulletins?”  Mr.  Me-  Many  of  the  expenses  of  the  campaign,  he 
furnished  the  hearing  with  several  hours  Kercher  asked.  said,  were  billed  directly  back  to  the  ad- 

of  argument.  The  discussion  was  on  the  “It’s  hard  to  tell  how  old  these  Scotch-  vertiser. 

form  in  which  the  letters  should  be  in-  men  are,”  Mr.  O’Shaughnessy  replied.  In  conclusion,  he  answered  smilingly, 

troduced  as  exhibits.  but  added  that  he  was  well  advanced  in  that  his  company  did  not  cut  rates  or 

Mr.  Burr  w  ished  to  introduce  a  se-  years.  place  advertising  for  other  agencies  on  a 

lected  list,  refusing  an  agency  discount  as  Mr.  McKercher  then  pointed  out  that  percentage  basis. 

being  contrary,  according  to  the  letters,  to  in  one  of  the  exhibits  entered  in  evidence  John  Benson,  of  Benson  &  Gamble,  re- 
N.  P.  A.  regulations.  Mr.  Me-  by  Mr.  Burr  himself,  Mr.  Armstrong  cently  elected  president  of  the  A.A.A.A. 
Kercher  insisted  that  the  rest  of  the  complained  of  lack  of  support  in  the  was  allowed,  after  a  heated  discussion  and 
letters,  the  vast  majority,  be  included,  as  bodies  which  he  was  supposed  to  repre-  a  rattling  series  of  objections,  to  answer  a 
indicating  that  most  papers  did  not  under-  sent.  question  as  to  whether  his  accessico 

stand  this  to  be  an  A.  N.  P.  A.  regula-  Mr.  Burr  resumed  his  direct  examina-  marked  any  change  of  policy  in  the 
tion.  Mr.  Burr  conceded  the  point  and  tion  by  inquiring  if  the  w'itness  had  ever  A..A.A.A.,  as  compared  with  its  policies 
the  mass  of  correspondence  was  intro-  been  present  at  a  meeting  where  a  rising  of  1922  or  1923. 

duced,  over  the  usual  objections.  vote  of  thanks  was  given  to  Mr.  Arm-  When  the  shooting  was  over,  Mr.  Ben- 

The  examination  of  Henrv  Knott,  strong  for  his  services.  son  replied  that  the  policy  of  the  A.A.AA. 

special  representative,  marked'  the  re-  “Yes,  I  was,”  Mr.  O’Shaughnessy  had  been  to  make  the  practice  of  advertis- 
sumption  of  the  imbroglio  over  “space”  answered.  “Mr.  Armstrong  was  a  man  ing  sounder,  in  1922,  and  that  he  hoped  to 
and  “service.”  Mr.  McKercher,  in  cross-  of  charming  personality.  Such  an  action  maintain  that  policy.  This  concluded  the 
examination,  asked  the  witness  whether  would  be  quite  natural.”  examination  of  this  witness, 

he  regarded  identical  circulations  in  the  “DM  you  ever  hear  him  referred  to,  R.  S.  Kellogg,  of  the  News  Print  Ser- 
New  York  Evening  Post  and  the  New  before  a  meeting,  as  ‘good  old  two-fisted  vice  Bureau,  identified  statistics  on  the 
Korfe  3/frror  as  of  identical  values.  Mr.  Collin  Armstrong’?”  Mr.  Burr  asked.  production  and  shipment  of  paper,  to 
Knott  who  had  replied  to  Mr.  Burr’s  The  witness  did  not  remember  that  he  furnish  fundamental  facts  in  Mr.  Burr’s 
question  about  space  rather  casually,  then  had.  effort  to  get  advertising  into  the  jurisdic. 

testified  that  more  was  involved  in  “Were  you  present  at  a  meeting  tional  field  of  interstate  commerce.  Allen 
“space”  than  a  blank  area  on  a  sheet  of  when  the  retiring  president  said  that  the  B.  Sikes,  head  of  the  research  departmew 
paper.  uew  president  would  have  a  fight  on  his  of  the  Bureau  of  Advertising  of  the 

C.  R.  Katz  and  Ralph  R.  Mulligan  hands  if  he  didn’t  reappoint  Collin  Arm-  A.N.P.A.  similarly  identified  figures  on 
were  recalled  for  further  examination  on  strong  chairman  of  the  newspaper  com-  annual  appropriations  for  national  adver. 
Tuesdav  The  Six  Point  Leamie  made  its  mittee?  And  after  he  had  been  president  tising.  Both  sets  of  facts  were  entered 
most  prominent  entrance  int^  the  case  some  time,  wasn’t  he  given  a  salary?”  over  objections. 

during  this  examination  of  Mr.  Mulligan.  Mr.  O  Shaughnessy  reiterated  that  Mr.  - 

He  testified  that  it  had  not  been  involved  Armstrong  had  been  a  man  of  charming  BOOSTS  EARLY  MAILING 

in  anv  agreements  or  projects  of  the  kind  Personality.  Everyone  was  kindly  dis-  rr,  ^  \  ■  ,, 

described  bv  the  comnlaint  which  broueht  posed  toward  the  old  man.  he  said.  He  Ihe  Columbus  (O.)  Citizen  on  Nov. 

about  the  hearing,  and  that  its  members  earliest  figures  to  devote  28  published  a  full-page  advertisement 

were  not  bound  by  any  recommendations  services  to  advertising  and  its  better-  telling  its  subscribers  to  “buy  early  and 
or  resolutions  made  bv  the  organization,  The  witness  added,  when  ques-  mail  early.  _  Sixty  thousand  of  the 

or  any  other  organization.  tioned,  that  he  had  never  heard  any  impu-  pages  were  printed  as  circulars  for  dis- 

\\Vdnp«Hav’«  shnrt  hearincr  was  en-  tations  OH  Mr.  -Armstrong’s  honesty  or  tribution  in  Columbus  and  vicinitv.  The 
livenTS  the  test^ony  of  A  G  Bixler,  ^is  general  character.  “mail  early”  angle  caught  the  interest  of 

sales  manager  of  the  National  Biscuit  examination  of  Roy  S.  Durstine  W  ashington  authorities,  who  instructed 

Company,  on  his  company’s  attempts  at  ^'ealed  principally  that  such  agencies  as  the  local  postmaster  to  frank  the  circu- 
integration;  by  Roy  S.  Durstine’s  ex-  of  which  he  is  a  member  regulate  lars. 

planation  of  the  operation  of  Barton,  largely  ori  a  service  basis.  j  t-  ^ 

Durstine  &  Osborne  Inc.,  and  by  a  brisk  outlined  the  methods  by  which  his  Read  Editor  &  Publisher  for  the 
but  suave  encounter  between  Mr.  Burr  'o™pany  conducted  a  campaign — through  latest  news  of  the  field— $4  a  year. 


SPECIALS  TESTIFY  AT  COM- 
MISSION  HEARING 


iContmued  from  page  10) 


“I  didn’t  even  pass  it  around  the  office.” 

Miss  Hall  made  the  gesture  of  ripping 
the  book  in  two. 

“1  tore  it  in  two  and  threw  it  in  the 
wastebasket,  because  I  think  there  should 
be  nothing  that  is  intended  to  influence 
an  advertising  counsellor  against  the  best 
interests  of  his  clients — and  this  might.” 

Harold  A.  Lebair,  of  Sherman  & 

Lebair,  was  the  third  agent  to  explain  that 
an  agent  is  not  paid  altogether  for  pur¬ 
chasing  and  filling  “space.” 

“Sometimes  advice  not  to  advertise  is 
better  than  the  best  advertisement  in  the 
world,”  was  his  statement. 

In  connection  with  the  discussion  of 
contracts,  he  stated  that  75  per  cent  of 
his  firm’s  business  was  done  without  any 
written  agreement  —  with  only  verbal 
understandings. 

Milton  H.  Biow  of  the  Blow  Company; 

John  O.  Powers,  of  the  company  of  that 
name,  and  George  E.  Barton,  of  the 
Amsterdam  Advertising  Agency,  testified 
to  the  same  general  effect. 

The  day’s  hearing  was  concluded  when 
Mr.  Burr  established  the  authenticity  of 
linage  reports  in  Editor  &  Publisher 
through  examination  of  Arthur  T.  Robb, 
managing  editor  of  Editor  &  Publisher, 
and  submitted  the  reports  as  exhibits  in 
the  case. 

Most  of  Monday  morning’s  session  was 
occupied  with  the  submission  of  reports 
and  minutes  of  A.A.A.A.  meetings,  and 
other  matters,  as  exhibits. 

At  the  conclusion  of  the  prolonged 
argument  over  these  exhibits — chiefly  ex¬ 
tracts  from  utterances  of  Collin  Arm¬ 
strong — Mr.  Burr  returned  to  his  spmal 
representatives — G.  R.  Katz,  of  the  Katz 
Six;cial  Agency;  Ralph  R.  Mulligan,  of 
the  company  of  that  name,  and  Harold 
Story,  of  Story,  Brooks  &  Finley. 

Their  testimony  in  general  followed  the 
l>attern  of  that  given  by  Mr.  Kelly,  called 
earlier — they  were  dealing  in  service,  not 
in  a  commodity ;  they  sometimes  advised 
their  palters  against  agencies  or  advertis¬ 
ers,  but  not  because  of  any  arrangements 
or  obligations  extending  outside  the 
bounds  of  company  policy;  they  dealt  with  testified 
papers  in  all  parts  of  the  country — a  point  through 
which  Mr.  Burr  dropped,  finally,  as  hav-  20,000  e 
ing  been  established  for  whatever  it  was  tising  aj 
worth— and  they  were  not  directed  or  yearly, 
governed  in  their  professional  dealings,  newspap 
by  the  Six  Point  League,  the  American  since  P 
Newsiiaper  Publishers’  Association,  or  vertisinf 
any  of  the  resi»ndents.  $50,000 

Howard  Davis,  business  manager  of  the  thrwgh 
New  York  Herald  Tribune,  testified  that  j 

the  Herald  Tribune  was  principally  de-  toward 
pendent  upon  advertising  for  its  reve-  Biscuit, 
nues,  and  after  some  questioning,  admitted  has  its' 
that  he  understood  this  to  be  true  of  other  has  its 
newspapers.  About  one-fourth  of  his  own  m; 
paper’s  advertising  revenue  accrued  from  making 
national  advertising,  he  said,  and  a  pre-  sugar, 
ponderance  of  local  advertising  he  be-  The  t 
lieved  to  be  common  in  most  large  news-  could  d 
papers.  factorih 

L.  D.  H.  Weld,  of  the  H.  K.  McCann  ganizati 
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Largest  Dsdly  Paper 
Ever  Published  in  Baltimore 

^  THE  EVENING  SUN  for  Friday,  December  9,  consisted  of 
eighty  pages,  printed  in  three  sections,  with  487  columns  of 
paid  advertising. 

^  That  is  the  largest  regular  daily  newspaper,  with  the  great¬ 
est  number  of  columns  of  advertising,  ever  published  in 
Baltimore. 

^  This  record  volume  of  advertising  follows  steadily  increas¬ 
ing  circulation  which  is  the  largest  in  the  history  of  The 
Evening  Sun. 

^  The  best  previous  record  in  advertising  in  a  regular  daily 
paper  in  Baltimore  was  made  by  The  Evening  Sun  on 
December  I'l,  1925.  On  that  dav  432  columns  of  advertis- 
ing  were  printed  in  74  pages. 

Baltimore  department  stores  place  70  per  cent,  of  their 
lineage  in  The  Sunpapers.  When  they  have  something 
to  sell,  theories  go  overboard  and  the  advertising  goes  in 
The  Sunpapers. 


Average  I^et  Paid  Circulation  for  Month  of  November,  1927 

Daily  (M.  &  E.)  -  -  257,620 

Sunday  -  -  .  -  200,384 

Gcdn  of  4,802  Daily  and  6,033  Sunday  Over  November,  1926 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg. 

110  E.  42d  St.,  New  York 
GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 
C.  GEORGE  KROGNESS 
First  National  Bank  Bldg. 
San  Francisco. 
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COMPOSITE  STYLE  BOOK  COMPILED  FOR  CUBS 


“Mental  Don’t  List,”  an  A.  P.  Suggestion,  Adopted — Outstanding  Rules  of  Thirteen  Newspaper  Style 

Books  Cited — Condensation  Regarded  as  Elssential 


IV^AX  LIEF  who  is  now  assistant 
dramatic  editor  of  the  Xew  York 
Daily  News  once  wrote  a  triolet  pub¬ 
lished  in  the  old  New  York  Tribune 
called  the  “Cub’s  Lament,”  which  epi¬ 
tomized  a  neophyte  newspaper  man’s  re¬ 
sentment  toward  the  blue  pencil  of  the 
copy  desk.  It  read; 

‘V  wrote  him  a  page 
And  he  printed  a  line 
I  flew  in  a  rage 
I  wrote  hint  a  page 
It  took  me  an  age 
And  I  thought  it  zvas  tine. 

I  wrote  him  a  page. 

And  he  printed  a  line!” 

You  will  see  and  hear  the  indignation 
pent  up  in  these  eight  lines  in  every 
newspaper  office  from  Bangor,  Me.,  to 
Sacramento.  Whether  or  not  the  edi¬ 
tors  fling  their  style  books  out  the  win¬ 
dow,  there  will  continue  to  be  young  men 
and  women  starting  newspaper  work  who 
want  to  know  w'hy  their  stories  didn’t  get 
into  the  paper,  who  want  to  learn  how  to 
write  stuff  that  will  get  in.  As  Henry 
Justin  Smith,  stylist  and  managing  edi¬ 
tor  of  the  Chicago  Daily  News,  advises, 
they  may  prepare  for  the  thousands  of 
words  they  are  going  to  write  by  writing 
hundreds  of  thousands,  but  just  the  same 
a  tip-off  at  the  beginning  is  not  to  be 
scorned. 

It  is  for  the  cub  then,  that  Editor  & 
Publisher  presents  herewith  a  composite 
style  book  compiled  from  13  of  the  best 
style  books  received  in  this  office  recently 
from  newspapers  and  schools  of  journal¬ 
ism.  It  is  also,  perhaps,  a  partial  an- 
sw’er  to  the  cry  that  went  up  this  week 
in  the  heart  of  Kansas  from  William 
Allen  White,  internationally  known  edi¬ 
tor  of  the  Emporia  (Kan.)  Gazette,  who 
wrote : 

“Alas,  we  have  given  up  the  office 
style  book  w'hich  once  was  the  joy  of 
my  heart.  For  many  years  the  Gazette 
followed  a  style  book  and  taught  its 
reporters  and  copyreaders  to  follow  it 
religiously.  That  was  before  we  had 
leased  wire  and  the  various  features 
which  now  compose  a  large  part  of  the 
copy.  When  we  began  taking  on  these 
features  we  found  they  conflicted  with 
our  style  and  to  make  them  conform 
was  a  stupendous  task. 

“It  is  my  opinion  that  a  newspaper 
should  adopt  the  style  of  its  chief  news 
.source,  such  as  the  Associated  Press, 
United  Press  or  International  News 
Service.  It  would  be  helpful  if  these 
associations  published  style  books,  so 
their  clients  could  make  their  local  news 
conform  as  closely  as  possible  to  the 
telegraphic  news.” 

None  of  the  press  associations  issue  a 
style  book,  nor,  officials  told  Editor  & 
Publisher  this  week,  do  they  intend  to. 
In  the  first  place  the  wide  use  of  auto¬ 
matic  printer  machines  which  turn  out 
copy  exclusively  in  capital  letters  makes 
rules  for  capitalization  unnecessary. 
Furthermore,  they  prefer  to  govern  the 
styles  of  their  far-flung  reportorial  staffs 
rather  by  suggestive  orders  to  their  cor¬ 
respondents  issued  at  intervals  than  by 
any  codified  rule  book. 

But  rules  of  capitalization  and  punctua¬ 
tion  which  might  easily  be  made  stand¬ 
ard  by  the  newspapers  are  those  con¬ 
tained  in  the  Style  Manual  of  the  Gov¬ 
ernment  Printing  Office,  issued  under  the 
direction  of  George  H.  Carter,  public 
printer,  and  obtainable  from  the  super¬ 
intendent  of  documents  at  the  Govern¬ 
ment  Printing  Office  in  Washington  for 
payment  of  50  cents. 

As  for  capitalization,  the  general 
tendency  today  is  downward ;  that  is, 
aside  from  proper  names,  cities,  countries, 
the  President  of  the  United  States,  and 
the  Deity,  the  lower  case  is  used.  For 
instance,  most  newspapers  today  speak  of 


By  PHILIP  SCHUYLER 


Jim  Jones,  president  of  the  chamber  of 
commerce,  only  capitalizing  titles  when 
placed  in  front  of  the  name,  as  President 
Jim  Jones. 

Capital  letters  are  generally  used  for 
names  of  buildings,  thoroughfares,  cor- 
Ix>rations,  political  parties,  religious 
denominations,  schools  and  colleges, 
monastic  orders,  civic  and  ecclesiastical 
feast  days.  They  are  not  used  for  such 
designations  as  the  eighteenth  amend¬ 
ment,  tw'entieth  century;  or  for  synonyms 
of  the  bible ;  adjectives  and  nouns  used 
to  distinguish  definite  regions  or  parts 
of  the  world,  such  as  western  hemis¬ 
phere  ;  a.  m.  and  p.  m.,  parliamentary 
bodies,  courts,  political  divisions,  depart¬ 
ments  of  governments,  such  as  navy  de¬ 
partment  ;  points  of  the  compass ;  or  the 
seasons. 

Punctuation  rules  necessary  to  know 
are : 

If  a  sentence  is  divided  into  two 
clauses,  the  second  of  w'hich  requires  a 
comma,  a  semicolon  must  be  used  after 
the  first  clause. 

If  a  sentence  is  divided  and  the  second 
clause  is  complete  with  subject  and  predi¬ 
cate,  use  comma,  although  connected  by 
a  conjunction  or  disjunctive. 

Do  not  quote  a  communication  carry¬ 
ing  date  and  signature. 

Exclamation  points  and  interrogation 
marks,  colons,  and  semicolons,  should  be 
placed  inside  the  quotation  marks,  when 
part  of  the  quotation;  otherwise,  outside. 

Double  quotes  are  used  to  inclose  orig¬ 
inal  matter ;  single  quotes  within  the  mat¬ 
ter  quoted. 

In-  the  debated  matter  of  “Don’t  Lists,” 
Editor  &  Pubusher  in  this  compilation 
will  follow  the  example  of  the  Associated 
Press,  which  in  1920  sent  out  a  news 
department  order  to  superintendents  and 
correspondents  reading : 

“While  we  have  no  ‘Don’t  List’  and 
do  not  wish  to  have  one,  every  editor 
w'ho  understands  the  pains  the  Associated 
Press  takes  to  keep  its  report  clean,  as 
well  as  free  from  unnecessary  slurs  or 
reflections  upon  races,  religious  creeds 
and  institutions,  should  have  a  mental 
‘Don’t  List’  of  his  own.” 


Some  “Don’ts  for  mental  tabulation,” 
gathered  from  a  number  of  style  books 
are : 

In  describing  a  criminal,  don’t  mention 
his  religious  or  iwlitical  affiliations  or 
his  nationality.  It  is  improper  in  this 
way  to  attach  the  offense  committed  on 
any  class,  sect  or  nationality. 

Claim  means  to  demand  as  due ;  don’t 
use  it  for  assert,  declare,  maintain,  said 
or  stated. 

Secure  means  to  make  fast ;  don’t  use 
it  when  you  mean  obtain. 

In  reporting  the  testimony  of  witnesses 
in  court  cases,  be  careful  about  the  use 
of  the  word  admitted.  Careless  tnse  of 
the  word  may  suggest  that  the  witness 
is  not  frank  or  imply  an  opinion  as  to 
the  facts  on  the  part  of  the  writer, 
something  newspaper  men  should  scrupu¬ 
lously  avoid. 

Don’t  say  consensus  of  opinion ;  simply 
say  consensus,  or  agreement  of  opinion.” 

Don’t  use  like  as  a  conjunction. 

Don’t  say  “different  than.” 

“Don’t  say  a  man  was  “riddled  with 
bullets,”  unless  it  is  a  fact.  “Riddle” 
is  the  Old  English  word  meaning  sieve. 

Don’t  write  journalese,  if  you  can 
help  it  by  avoiding  the  following  cliches 
as  much  as  possible :  police  drag  nets, 
whirlwind  tour ;  run  riot ;  political  pot 
boiling ;  smoking  revolver ;  cheered  to  the 
echo ;  salon ;  probe ;  mystery  surrounds  ; 
w'ill  be  staged ;  news  leaked  out ;  riding 
in  on  a  northwest  gale :  bolt  from  a  clear 
sky,  and  grilled  by  police ;  bullet  crashed 
through  his  brain ;  speculation  is  rife ; 
and  while  thousands  cheer. 

Don’t  use  the  editorial  we,  use  the 
name  of  your  paper. 

As  suggested  in  the  style  book  of  the 
Detroit  News,  newspaper  men  can  read 
with  profit  this  list  of  words  and  phrases 
to  be  avoided,  compiled  by  Charles  A. 
Dana  for  his  associates  on  the  old  Nezv 
York  Sun : 

above  or  over  for  more  than 

aggregate  for  total 

balance  for  remainder 

call  attention  for  direct  attention 

claim  for  assert 

commence  for  begin 


comprise  for  compose 

conscious  for  azivre 

couple  for  two 

cultured  for  cultivated 

date  back  to  for  date  from 

donate  for  give 

fall  for  autumn 

from  whence  for  whence 

indorse  for  approz'e 

imugurate  for  establish,  institute 

indizidual  for  person 

infinite  for  great,  zust 

last  for  latest 

less  for  feziKr 

materially  for  largely 

tutmed  after  for  named  for 

notice  for  observe 

onto  for  on  or  upon 

partially  for  partly 

past  two  years  for  last  tu’o  years 

practically  for  virtually 

party  for  person 

A  convenient  list  of  words  confused 
is  offered  by  the  Newark  Evening  Nezes: 

Affect,  to  change,  effect,  to  cause; 
caster,  a  receptacle  for  bottles  or 
a  roller  for  furniture ;  castor,  beaver ; 
censor,  a  censurer;  censer,  for  burning 
incense;  hanged,  executed  by  suspension; 
hung,  of  things  suspended;  council,  a 
meeting  for  deliberation;  counsel,  ad¬ 
vice;  councilor,  a  number  of  a  council; 
counselor,  one  who  advises;  sewerage,  a 
system  of  sew-ers ;  sewage,  waste  water ; 
canvas,  cloth ;  canvass,  to  solicit ;  pend¬ 
ent,  hanging;  pendant,  a  jewel;  vender, 
a  seller;  vendor,  a  legal  term;  fakir,  an 
oriental  ascetic;  faker,  street  peddler; 
depositary,  a  trustee;  depository,  a  place 
where  goods  are  stored;  a  billiard  cue, 
an  actor’s  cue,  a  Chinese  queue,  a  queue 
of  people. 

“Beside  means  at  the  side  of ;  besides, 
in  addition  to. 

“Say  a  setting  of  eggs,  a  setting  hen.” 

A  majority  of  newspapers  in  these 
days  of  rapid  communication  are  placing 
emphasis  upon  condensation  in  the  prep¬ 
aration  of  news  copy.  As  explained  by 
George  Sanford  Homes,  managing  editor 
of  the  Denver  (Col.)  Rocky  Mountain 
News: 

“By  condensation  we  do  not  mean  that 
any  good  story  should  be  mutilated  by 
being  chopped  to  pieces,  but  that  the  ten¬ 
dency  on  most  newspapers  is  toward  over¬ 
writing.  We  regard  brevity  as  one  of  the 
major  essentials  of  modem  newspaper 
reporting.  Incidentally,  it  is  the  hardest 
thing  to  obtain. 

“We  also  emphasize  the  importance  of 
short  paragraphs.  Not  necessarily  the 
sparse,  jumpy  kind  which  make  for  un¬ 
comfortable  reading,  but  paragraphs  that 
do  not  offend  the  reader’s  eye  by  long 
unbroken  masses  of  type.  We  believe 
that  the  short  paragraph  makes  for  both 
clarity  and  coherence  in  reading  an  ar¬ 
ticle. 

“The  fight  for  accuracy  is  never  ending. 
We  require  all  reporters  to  mark  their 
stories  ‘verified.’  Unfortunately,  even 
this  does  not  protect  us  from  newspaper 
errors  although  we  have  cut  down  a 
number  of  mistakes  in  names,  dates  and 
places  which  frequently  occurred  in  gen¬ 
eral  reporting. 

“We  discourage  the  use  of  adjectiv«, 
wheneve*-  they  may  impart  an  editorial 
tinge  to  the  news  columns.  We  encour¬ 
age,  however,  the  use  of  color  and  per¬ 
sonality  in  the  handling  of  stories,  so 
long  as  the  facts  themselves  are  not  dis¬ 
torted. 

“The  subject  of  good  clean  copy  is 
perhaps  the  most  important  one  in  news¬ 
paper  production.  C>ur  main  effort  is  to 
be  accurate,  brief  and  absolutely  impar¬ 
tial  in  the  handling  of  news.” 

Advice  to  reporters  given  by  the  Nezo 
Bedford  Standard  is  sound: 

“Try  to  answer  in  each  story  all  ques¬ 
tions  the  incident  is  likely  to  arouse  in 
the  reader’s  mind.  Tell,  who,  what, 
when,  where,  why,  how.  Don’t  leave  a 
(Continued  on  page  36) 


BALLADE  OF  THE  REALLY  VITAL  QUESTION 

Down  the  wires  a  message  came 
To  ^e  tabloid  City  Ed: 

Lovesick  Girlwife,  Crazed  With  Shame 
Shoots  Her  Wayward  Husband  Dead; 

Neighbors  Hold  They  Were  Unwed. 

“Bosh!”  the  Ed  cries  restlessly, 

“All  that’s  naught.  Tell  me,  instead. 

Did  she  keep  a  diary? 

“When  she  was  a  tot,  this  dame 
Probably  went  late  to  bed; 

Loved  to  see  a  house  in  flame; 

Thought  of  school  and  church  with  dread. 

Write  of  times  she  rioted — 

Reveled  in  Wild  Nightlong  Spree. 

But — before  all  else  is  said — 

Did  she  keep  a  diary? 

“Hungry-eyed,  our  readers  claim 
Each  revealing  scrap  and  shred 
Telling  how  the  pair  would  aim 
Pots  and  plates  and  hardened  bread 
At  each  other’s  dodging  head. 

Did  he  doubt  her  constancy? 

Did  he  beat  her  till  she  bled? 

DID  SHE  KEEP  A  DIARY” 

L’Envoi 

Boss,  your  star  reporter’s  led 
All  the  rest  by  writing  three 
Notebooks  on  My  Life  With  Fred. 

Did  she  keep  a  diary - ! 

— COURTNAY  AKT  MANI  in  Russel 
Crouse’s  “Left  At  the  Post”  column. 
New  York  Evening  Post. 


Lindbergh 

writes  his  own  story  of  goodwill  flight  to  Mexico 
for  The  New  York  Times. 

It  has  been  the  privilege  of  The  New  York 
Times  to  place  before  its  readers  the  exclusive 
personal  narratives  of  the  majority  of  the  re¬ 
markable  explorers  and  scientists  who  in  the 
short  span  of  twenty  years  have  triumphed  so 
gallantly: 

Peary  —  Amundsen  —  Ellsworth  —  Nobile  —  Scott  —  Beebe 
—  Carter  —  Stefansson  —  McGovern  —  Byrd  —  Lindbergh 
—  Chamberlin  and  Levine  —  Maitland  and  Hegenberger. 

Science  and  Exploration,  Education  and 
Commerce  are  progressing  and  expanding  as 
never  before.  The  news  in  these  fields  is  an 
important  part  of  the  day-to-day  history  which 
The  New  York  Times  strives  earnestly  to  tell. 

%(fxk 

All  the  News  That^s  Fit  to  Print 
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CHEVROLET  TO  ANNOUNCE  NEW  MODEL 
SOON— FORD  ROTO  COPY  STARTING 


'^HE  Minister  of  the  Interior  of 
Chile  issued  a  decree  Dec.  8, 
forbidding  publication  in  the  press 
of  forecasts  of  earthquakes  and 
tidal  waves. 

The  ban  is  the  direct  result  of 
general  public  alarm  created  by 
the  predictions  of  the  Italian  Ben- 
dandi  who  recently  announced  that 
an  earthquake  would  rock  the  west 
coast  of  South  America. 

“Such  forecasts  are  without  scien¬ 
tific  foundation,”  the  Minister  ex¬ 
plained.  “Yet  they  cause  intense 
fear  among  the  populace.” 


General  Motors  Begins  Check-Up  of  Free  Space  Given  Ford 
in  Newspapers — Pontiac  Expects  to  Add  600  Papers 
'  '  To  Its  List  Next  Year,  Official  Declares 


A  NEW  Chevrolet  model  will  be  an  was  that  N.  W.  Ayer  &  Son  was  plan- 

twunced  in  newspaper  advertising  ning  to  place  one  page  a  month  in  a  list 
columns  between  Christmas  and  the  Xew  of  roto  sections  all  during  192t<.  The 
Year,  Editor  &  Ptblishf-R  was  definitely  first  Ford  roto  full  page  advertisement 
informed  this  week.  will  appear  Dec.  18.  Editor  &  Pub- 

And  meanwhile.  General  Motors  Cor-  i.ishf.r  obtained  an  advance  proof,  a  re- 
poration,  preparing  for  real  action  in  the  production  of  which  is  published  w'ith  this 
“battle  of  billionaires”  in  the  automotive  article.  The  next  full  page  is  scheduled 


ED  HOWE’S  NEWSPAPER 
CELEBRATES  50th  YEAR 


BRITAIN  AIDS  FINANCING 


More  than  a  new  automobile 
More  than  a  new  model 

The  tteu’  Ford  is  the  advanced  expression  of  a  wholly  new  idea 
in  modet'n,  economical  transportation 

k  far  pa.  w  pn  ■  n-O,  k— -mo— kikr  k  .  jP— 


Government  Guarantee*  Debenture*  ia 
Paper  Company  Project 

The  British  Government  will  appear 
shortly  in  the  role  of  financial  backer  of 
an  American  company,  according  to  a 
dispatch  to  the  Xciv  York  Times.  Under 

The  Atchison  (Kan.)  Daily  Globe  *he  plan  of  financing  the  new  companjr 
the  country  daily  made  famous  by  Ed  formed  bv  the  International  Paper  Com- 
Howe’s  policy  of  publishing  “gab  and  "  ^ 

gossip,”  passed  its  fiftieth  birthday  on 
Dec.  8.  The  paper,  whose  first  edition 
was  printed  on  two  15  by  9  pages,  printed 
84  pages  in  its  anniversary  edition,  the 
largest  paper  in  the  Globe’s  history. 

Although  Mr.  How'e  retired  from  active 
managership  of  the  Globe  in  1911,  and 
Atchison  has  grown  into  a  busy  city 
since  the  Globe  was  founded,  the  paper 
is  still  governed  by  Mr.  Howe’s  dedica¬ 
tory  principle,  specializing  on  “the 
small  affairs  of  humanity  not  ordinarily 
noticed  by  newspapers.” 

Several  of  the  comments  in  Mr.  Howe’s 
“Salutatory”  have  become  classic : 

“The  first  thought  of  the  average 
Atchisonian  re.specting  the  little  Globe,  if 
he  is  so  good  as  to  think  of  it  at  all,  will 
be  that  it  is  very  small.  We  frankly 
admit  it — it  is  the  smallest  paper  we  have 
ever  seen,  but  may  it  not  occur  to  you 
that  it  will,  therefore,  have  abundant 
room  to  grow' 

“Y’ou  have,  no  doubt,  observed  that 
many  of  the  large  newspapers  of  today 
are  made  up  mainly  from  the  eastern 


Atchi*on  Daily  Celebrate*  Aniiiver*ary 
with  Edition  of  Eighty-four 
Page* — Carrying  On  a* 
“Country  Weekly” 


Interchangeable 
Press  Units 
Notice 


U.  S.  Patent  No.  1,569,065, 
dated  January  12,  192  6, 

broadly  covers  a  newspaper 
printing  press  comprising  a 
plurality  of  printing  units,  a 
folder  unit  or  units,  and  a  feed 
roll  unit  or  units;  each  and  all 
of  said  imits  being  Intcrehangc- 
able  in  position  and  capable  of 
being  arranged  in  any  desired 
relation. 

The  claims  of  this  patent 

are  broad  and  cover  Cully 
complete  Interchangeability 
of  units  without  llmitatloa 

as  to  the  specific  construction 
thereof. 

In  order  that  no  one  may  be 
unwittingly  mislead  into  the 
purchase  of  infringing  ma¬ 
chines,  or  into  the  belief  that 
any  other  manufacturer  is  li¬ 
censed  to  build  presses  having 
such  interchangeable  units,  we 
hereby  advise  you  of  our  patent 
thereon.  No  others  can  build 
such  INTERCHANGEABLE 
UNIT  PRESSES:  and  the 
user  of  an  infringing  press  is 
both  liable  for  infringement  and 
to  have  the  use  of  the  infring¬ 
ing  press  enjoined. 

Duplex 

Printing  Press  Co. 

Battle  Creek,  Mich. 


Ford  Motor  Company’ 

Detroit.  Michigan 


Here  is  the  first  page  of  Henry  Ford's  rotogravure  advertising  campaign. 


field,  has  taken  steps  to  check  up  on  the  to  appear  Jan.  1,  and  the  ne.xt  in  the  first 
publicity  given  by  the  press  in  its  news  Sunday  of  February, 
columns  to  Henry  Ford’s  new  Model  A.  While  General  Motors  is  preparing  to 
.\  letter  went  out  from  General  Motors  compete  with  Ford  with  the  new 
headquarters  in  Detroit  to  Chevrolet  Chervolet  model,  other  divisions  of  the 
dealers,  asking  them  to  add  up  the  corporation  are  planning  increased  ad- 
cilumns  of  free  space  in  local  papers  on  vertising  during  1928. 
the  new  Ford.  The  corporation,  it  was  Editor  &  Pcblisher  interviewed  a 
explained  to  Editor  &  Publisher  by  an  Pontiac  official  in  the  Xew  York  office 
official,  thinks  announcement  of  the  new  of  Campbell-Ewald,  advertising  agency. 
Ford  with  prices  played  on  the  front  this  week.  He  said  that  by  Jan.  1,  1928, 
page  was  news.  It  is  understood  that  Pontiac  would  be  advertising  through 
the  collection  of  clippings  is  being  made  dealers  in  3,400  newspapers, 
in  order  that  Chevrolet  may  demand  equal 
treatment  when  its  new  model  is  ready. 

The  same  official  expressed  the  opinion 
that  some  of  the  stuff  printed  on  the 
Ford  by  the  newspapers  “slopped  over 
into  press  agentry.”  A  story  printed  this 
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Oklahoma  Is  Prosperous! 


Governor  Johnston  has  not  called  off 
Christmas. 

The  soldiers  will  not  shoot  Santa  Claus. 


Oklahoma  is  the  whitest  spot  on  the 
Prosperity  Map. 

It  will  stay  that  way. 

The  only  persons  affected  by  the  present 
unrest  are  the  politicians  and  they  also 
appear  prosperous. 

This  has  been  the  biggest  year  in  the 
history  of  the  Oklahoma  News. 

News  advertising  volume  has  been  larger 
than  ever  before.  i 


News  circulation  was  never  as  great. 

Your  1928  schedule  will  pull  in  the 
Oklahoma  News. 


OKLAHOMA  NEWS 

A  Scripps-Howard  Newspaper 

CARL  C.  MAGEE,  Editor  PETER  HAMILTON,  Business  Manager 

Represented  by  Allied  Newspapers,  Inc. 
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GREETING  CARD  FIRMS  ATTEMPTING  TO 
DEVELOP  LOCAL  ADVERTISING 

400  Newspapers  Using  Prepared  Mats  Providing  Space  for 
Dealers’  Names  in  Selling  Campaign — Cooperative 
,  Copy  Prepared  by  Batten  Agency 

By  HAMMOND  EXIWARD  FRANKLIN 


'V'TORE  than  400  newspapers  are  carry- 
ing  on  the  experiment  this  pre- 
Christmas  season  of  developing  the 
dealer  in  greeting  cards  as  an  individual 
and  co-operative  newspaper  advertiser. 


L  tfliecr  j 


In  the  scores  of  the  dealers  listed  in 
this  advertisement  you  will  find  a  fresh, 
varied  and  beautiful  assortment  of. 
Christmas  Cards.  Do  your  buying  now. 


(Scatter  Sunshine 
■with  Greeting  Cards 

Large  size  mat  being  sent  to  news¬ 
papers  to  promote  loral  greeting 
card  advertising. 

The  large  growth  of  sales  of  greeting 
cards  in  the  last  10  years  has  resulted 
in  their  distribution  through  a  wide 
variety  of  outlets,  the  majority  of  which 
are  small  and  not  in  a  position  to  know 
how  to  carry  on  consistent  newspaper 
advertising  and  make  it  pay.  Up  to  this 
fall,  the  revenue  from  such  advertisers 
has  been  slight. 

Co-operative  advertising  by  local 
dealers,  whose  names  and  addresses  can 
be  listed  in  copy  reminding  the  public 
of  the  importance  of  selecting  greeting 
cards  early,  is  of  much  value  to  these 
local  card  merchants  and  at  the  same 
time  means  linage  for  the  publi.sher,  ac¬ 
cording  to  R.  W.  Hicks,  secretary  of 
the  Greeting  Card  .Association,  354 
Fourth  Avenue,  New  York  City,  a  w- 
operating  organization  of  35  greeting 
card  publishers. 

Copy  for  pieces  of  advertising  to  be 
released  locally  by  groups  of  dealers  was 
prepared  by  the  George  Batten  Company, 
New  York.  One  advertisement  was  10 
inches  by  three  columns,  another  12 
inches  by  four  columns,  another  14  inches 
by  four  columns  and  a  fourth  the  same 
size  as  the  first. 

The  messages  were  such  as  these,  with 
the  headings  hand-lettered: 

“.\void  last-minute  selections  —  choose 
rl^RISTM.^S  CARDS  now.  You  will  find 
the  best  selections  of  Christmas  Cards  in  the 
stores  of  the  dealers  listed  below.  By  buying 
now.  you  will  avoid  the  crowds  and  hurry  of 
the  iast-minute  rush — and  find  assortments  con?- 
nlete  and  fresh  to  choose  from.” 


"Select  your  personal  Curistm.ss  cards  now. 
Here  is  a  list  of  sUres  that  are  now  prepared 
to  take  care  of  your  requirements  in  Personal 
Christmas  Cards — the  most  approved  means  ot 
seiidiiiK  your  Holiday  Greetings." 

"Start  thinkinK  of  your  Christmas  List. 
.\n  early  visit  to  any  of  the  leading  Greeting 
Card  stores  listed  in  this  advertisement  will 
enable  you  to  make  your  selection  now  from 
new  and  attractive  assortments,  which  are  now 
complete.” 

"Spread  Christmas  Cheer  liberally.  In  the 
stores  of  the  dealers  listed  in  this  advertise¬ 
ment.  you  will  find  a  fresh,  varied  and  beauti¬ 
ful  assortment  of  Christmas  cards.  Do  your 
buyitiK  now.” 

•A  phrase  explaining  the  seal  (.included 
in  the  copy)  was  that  displayed  by  mer- 
•  chants  who  carry  cards  made  by  members 
of  the  Association  was  published,  together 
with  the  slogan,  “Scatter  sunshine  with 
greeting  cards." 

Solicitors  were  given  the  suggestion 
that  they  approach  dealers  with  the  co¬ 
operative  plan  in  this  manner : 

“There’s  no  better  way  to  sell  a  lot  of 
Christmas  greeting  cards  and  to  make 
several  profitable  turnovers  than  by  stir¬ 
ring  up  local  interest  in  them,  and  there 
is  no  better  way  to  do  it  than  through 
advertising  in  your  local  newspaper. 
Here  is  good  advertising,  already  pre¬ 
pared.  You  don't  have  to  sit  down  and 
write  copy.  You  don’t  have  to  spend 
a  penny  for  cuts.  Your  only  expense  is 
the  cost  of  the  space.  Divided  up  be¬ 
tween  several  dealers,  this  becomes  com¬ 
paratively  trifling.” 

The  plan  was  offered  to  3,500  daily  and 
weekly  newspapers,  covering  practically 
all  the  mat-using  newspapers  in  cities  up 
to  500,000.  More  than  400  newspapers 
obtain^  mats  and  co-operated  with  the 
result  they  added  in  the  aggregate  many 
thousands  of  extra  lines  to  their  holiday 
gross  business. 

It  is  likely  that  the  association  will 
send  out  co-operative  plans  for  Easter, 
Mother’s  Day  and  other  occasions. 

“Although  I  'believe  that  co-operative 
local  advertising  by  greeting  card  dealers 
can  accomplish  much  and  will  grow,  I 
also  believe  that  many  dealers  are  over¬ 
looking  opportunities  for  individual 
small-space  copy,”  Ernest  Dudley  Chase, 
author  of  “The  Romance  of  Greeting 
Cards”  and  a  leading  figure  in  the  in¬ 
dustry,  commented.  “The  newspaper  can 
encourage  these  smaller  dealers  to  use 
space  by  helping  them  with  copy. 

“The  Rust  Craft  Publishers,  with 
which  I  am  associated,  have  been  offer¬ 
ing  small-size  electros  with  short,  hand- 
lettered  sales  suggestions  and  find  that 
dealers  who  catch  the  picture  of  the  value 
of  live  methods,  order  many  score  every 
month.  In  our  house  organ  and  other 
material,  we  ccmtinually  issue  suggestions 


which  can  be  put  to  work  in  any  city.” 

Mr.  Chase,  after  wide  observation,  is 
convinced  that  paid  reading  notices  of  a 
newsy  type  are  one  of  the  most  profitable 
ways  a  greeting  card  dealer  can  reach 
his  or  her  local  prospects.  This  style 
of  advertising  is  often  disregarded,  but 
should  be  pushed,  he  feels. 

Numerous  cases  of  dealers  who  have 
found  material  for  “squibs”  in  his  new 
volume  of  greeting  cards  (being  pub¬ 
lished  on  a  non-profit  basis)  show  that 
there  is  real  interest  on  the  part  of  re¬ 
tailers  but  that  they  are  floundering  about 
until  they  can  hit  upon  some  method  of 
advertising  which  will  work. 

The  Cttnibes  Kodak  Store  of  Kansas 
City  oitened  up  in  the  fall  of  1925  with 
a  large  line  of  greeting  cards.  The  pro¬ 
prietor  bought  space  in  his  local  paper  to 
offer  free  greeting  cards  to  all  ladies  who 
visited  his  store  at  certain  hours.  Each 
prospect  was  met  by  a  trained  clerk  who 
conducted  her  up  and  down  the  ai.sles. 
Upon  leaving,  each  woman  was  presented 
with  four  ten-cent  cards  free.  Virtually 
all  bought  other  things. 

Harold  H.  Fielder  of  Red  Bank,  N.  J., 
is  an  example  of  a  dealer  who  gives  his 
small-space  newspaper  advertising  a 
“different  twist”  which  makes  it  read. 
These  are  two  Christmas  advertisements : 

“This  Is  Just  For  Men.  lady  folks  will 
please  not  read  it.  Last  year  a  lady,  thinkini? 
she  knew  just  who  would  send  her  Christmas 
presents,  bought  ‘Thank  you’  cards,  addressed 
and  stamped  the  envelopes,  and  put  them  away 
for  mailing  when  the  presents  were  received. 
Friend  Husband  found  them  and.  thinking  they 
were  ordinary  letters,  mailed  them.  For  two 
weeks  his  wife  was  too  embarrassed  to  go  on 
the  street.  And.  Buddy,  I’ll  leave  it  to  you 
to  guess  what  happened  to  ‘Him.’  So.  just  tell 
Friend  Wife  to  buy  her  cards  from  Fielder, 
the  man  with  the  baseball  name,  across  from 
the  City  Hall,  and  then  mind  your  business.” 

“If  you  hear  it  rumored  that  some  dealer  in 
Christmas  cards,  other  than  Fielder,  the  man 
with  the  baseball  name,  on  Monmouth  Street, 
across  from  the  City  Hall,  has  the  largest 
assortment  of  cards  in  town,  think  of  the  tld 
maid  down  in  Georgia  who  when  she  was 
asked  if  it  were  true  that  she  was  to  be 
married  soon  said  there  wasn’t  a  word  of 
truth  in  it.  but  she  was  telling  the  world  she 
was  grateful  for  the  rumor.” 

These  small-space  advertisements  have 
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been  used  by  the  same  dealer  for  Feb.  R 
Valentine’s  Day : 

“Of  course,  sometimes  ‘He’s  the  limit,’  In 
‘he’s  a  dear’  just  the  same.  If  you 
buy  him  a  Valentine,  he’d  be  as  pleased  si  > 
pup  with  two  tails.  The  day  is  February  l4t^‘ 

“Is  your  hubby  so, — well,  human  that  sotoe. 
times  you  feel  that  you  must  spank  hini  g 
throw  over  your  religion?  Buy  him  a  Valej. 
tine  and  he’ll  do  better.  The  day  is  Februan 
14th.”  ^ 

“That  photograph  of  ‘Her  and  the  kiddies' 
should  be  in  an  easel  frame.  Fielder,  the  oj] 
with  the  baseball  name,  across  from  City  HiJ 
has  fine  ones.  The  day  is  February  Hth." 

Interest  on  the  part  of  the  local  sellini 
staff  can  create  new  advertising  reven* 
from  the  greeting  card  retailers. 

BILLBOARD  MUST  GO 

Pittsburgh  Ordinance  Upheld  by  State 
Supreme  Court 

The  Pittsburgh  municipal  authoritks 
were  upheld  by  the  Pennsylvania  Suprent 
Court  in  their  action  in  ordering  the  r^ 
moval  of  an  advertising  sign,  300  fe« 
long  and  30  feet  high,  in  conformity  with 
the  zoning  ordinance.  Dudley  S.  Liggett 
owner  of  the  land  on  which  the  sign  was 
erected  and  the  Alpha  Sign  Company 
pealed  from  the  ruling  of  the  court  oi 
common  pleas  in  an  effort  to  overcomt 
the  decision  of  the  board  of  appeals 
under  the  zoning  ordinance. 

The  appellants  were  properly  authorized 
to  erect  the  sign  board,  but  with  the  “dis¬ 
tinct  understanding”  that  the  permit  was 
for  one  year.  At  the  expiration  of  the 
year,  the  sign  was  ordered  removed.  This 
was  opposed  by  Liggett  and  the  sign  com¬ 
pany  which  now,  under  the  ruling  of  the 
State  Supreme  Court,  must  comply  with 
the  order.  The  lower  court  fouud  that 
the  billboard  was  in  a  residential  section 
and  that  the  zoning  ordinance  had  bm 
properly  applied  by  the  city  officials. 

NEW  ROTO  IN  DENVER 

The  Denver  Post  will  start  publication 
of  a  Saturday  rotogravure  section,  b^ 
ginning  Jan.  7. 


LA  PRENSA 

of  Buenos  Aires 

LINEAGE 


During  the  first  nine  months  of  1927  LA 
PRENSA  printed  a  monthly  average  of 
1,267,887  lines  of  advertising,  exceeding  any 
other  paper  in  Buenos  Aires  by  more  than  a  quarter 
of  a  million  lines  monthly. 

^These  figures  include  classified  advertising,  usual¬ 
ly  considered  a  better  indication  to  circulation  and 
prestige  than  display. 

^A  week-day  edition  of  LA  PRENSA  will  com¬ 
monly  contain  about  sixty  columns,  approximately 
18,000  lines,  of  ordinary  classified  and  twenty 
columns  of  real  estate  and  auction  classified.  The 
quality  and  rates  of  this  advertising  are  high. 

VThe  significance  of  these  figures  is  emphasized 
when  one  realizes  that  most  of  the  display  advertis¬ 
ing  and  practically  all  of  the  classified  are  not 
solicited,  but  are  voluntarily  brought  in  as  a  result 
of  leadership  during  many  years  in  circulation  and- 
prestige. 


Exclusive  Advertising  Representative 

JOSHUA  B.  POWERS 


14,  Cockzpur  Street, 
London,  S.  W.  1 


250  Park  Avenue 
New  York 
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This  Beats  the  Steel  Business! 
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NO  newspaper  in  Los  Angeles  taps 
the  rich  suburban,  40-mile  trading 
area  of  the  nation’s  fifth  greatest 
market  like  The  Examiner!  Providing 
its  advertisers  with  the  largest  morning 
and  Sunday  circulation  West  of  the  Mis¬ 
souri,  and  the  greatest  home-delivered 
circulation  of  ANY  newspaper  in  its  ter¬ 
ritory,  The  Examiner  clinches  the  bargain 
for  those  who  want  to  influence  ALL  this 
famous  40-mile  zone  by  providing  more 
than  90,000  Sunday  reader-groups  in 
suburban  Los  Angeles. 

Many  Rich  Citiea 

That  area  includes  such  consuming 
centers  as  Pasadena,  the  golden 
home-city  of  Southern  California  wealth ; 
Whittier;  Long  Beach,  with  a  population 
of  141,000;  San  Pedro,  the  Harbor  City 
of  Los  Angeles;  Pomona,  where  there 
are  more  automobile  dealers  than  grocers ; 
Monrovia,  where  virtually  one  out  of 
every  two  families  read  The  Sunday 
Examiner;  Santa  Ana,  heart  of  the  rich 
orange  belt,  and  Ocean  Park  as  well  as 
Venice,  with  10,000  families  between  them. 

The  next  nearest  morning  paper  pro¬ 
vides  only  54.000  Simday.  The  Examiner 
also  leads  all  the  other  papers  daily  in 
suburban  circulation,  with  the  exception 
of  one  evening  paper  whose  official  report 
shows  that  it  combines  with  14  smaller 
mediums  at  from  15c  to  25c  a  month 
extra  charge. 


a  cooking 


WHO  ever  heard  of  _ 

school  starting  its  classes  with  a 
15-minute  organ  recital? 

Who  ever  heard  of  a  cooking  school 
with  guest-chefs  of  national  and  inter¬ 
national  repute  appearing  week  after 
week  to  instruct  an  interested  audience 
in  the  science  of  good  cookery? 

M’ho  ever  heard  of  autographed  recipe 
cards,  on  fine  stock,  being  handed  to  650 
women  every  week,  at  the  close  of  a 
cooking  school  class,  each  containing  the 
brand  names  of  the  advertised  products 
used  that  day? 

Who  ever  heard  of  a  newspaper  cre¬ 
ating  so  much  interest  in  its  cooking 
school  that  it  turned  ’em  away  every 
Tuesday  and  Thursday,  twice  a  week,  52 
weeks  a  year? 
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HERE’S  the  “City  of  Streets,”  on  the  Universal  Studios  lot  at  Universal  City, 
just  beyond  Hollywood.  Tlie  films  employ  35,000  people  in  and  around  Los 
Angeles,  have  a  $205,000,000  payroll,  and  an  annual  output  of  $220,000,000.  That 
beats  Pittsburgh’s  much-vaunted  steel  business! 


Sew  Veraion  Seen 

And  who  ever  heard  of  a  cooking 
school  conducted  in  such  a  magnifi¬ 
cent  settii^  as  The  Los  Angeles  Exami¬ 
ner’s — the  charming  little  theatre  pf 
Barker  Bros.,  one  of  America’s  most 
beautiful  stores? 

Backed  by  a  steady  stream  of  promotion 
to  Examiner  readers,  and  by  tbe  obvious 
bifh  interest  of  unusual  features,  Tbe  Ex¬ 
aminer  is  doinc  a  job  for  its  food  adver¬ 
tisers  that  cannot  be  duplicated  anywhere 
in  the  country  today.  There  are  annual 
cookinf  classes  on  some  papers,  lasting  a 
week  or  so;  there  are  classes  held  in  cramp¬ 
ed  and  uncomfortable  quarters;  there  are 
others  where  the  women  struggle  with  hats, 
coats  and  paper  and  pencil  while  trying  to 
take  notes,  but  only  The  Examiner’s  1927 
version  of  what  a  cooking  school  should 
Im  has  come  along  within  the  past  decade  to 
lift  that  form  of  co-operation  out  of  the 
old-time  rut  into  which  it  had  fallen. 

Chefs  from  the  capitals  of  Europe ; 
chefs  who  have  cooked  for  nobility ;  chefs 
from  St.  Moritz,  Lucerne,  the  Charter- 
house  of  London,  the  Waldorf-Astoria 
of  New  York ;  from  Cairo,  from  Cal¬ 
cutta  and  from  the  Ritz — these  are  the 
hind  of  men  demonstrating  the  secrets  of 
their  culinary  skill  at  the  Examiner’s 
School  of  Household  Economics,  using 
Examiner-advertised  products  to  do  the 
job. 


AVIATION  DEPARTMENT 
STARTS  ON  EXAMINER! 

ALLED 


THEY  CAN  SPEND  IT, 

FOR  THEY  HAVE  IT! 

C.\LIFORNIA  is  sixth  in  population 
among  the  States  of  the  Union,  but 
fourth  in  the  number  of  income  returns 
filed. 

The  figures  are  revealed  in  a  recent 
issue  of  “Trends  and  Indications,”  by 
Dorrance  and  Sullivan.  The  Golden  State 
is  not  only  fourth  in  total  returns,  the 
analysis  shows,  but  fourth,  also,  in  re¬ 
turns  between  $5,000  and  $10,000  and  on 
returns  over  $10,000. 

On  top  of  that,  this  prosperous  Western 
State  pays  an  income  tax  that  is  $3.08 
above  the  national  average. 

Slice  Los  Angeles  and  Southern  Cali¬ 
fornia  out  of  a  State  which  is  rich  as  a 
whole,  and  you’ll  begin  to  appreciate  the 
CONCENTRATED  wealth  that  makes 
Los  .Angeles  County  the  highest  per  capi¬ 
ta  income  county  in  America  .  ,  .  $1,107 
a  year  per  person. 


one  of  the  most  forward-  i 
V-d  looking  and  radical  steps  in  the 
newspaper  advertising  world  of  recent 
years.  The  Los  Angeles  Examiner  has 
just  inaugurated  an  Aviation  page!  It 
appears  every  Sunday,  in  the  big  Auto¬ 
motive  Section,  and  the  National  Rate 
applies  to  advertisers  using  its  columns. 

It  is  the  intention  of 
The  Examiner  to  foster 
the  widespread  interest 
already  created  by  recent 
1  air  achievements',  to  the 

.  ■  I  ^ 

provide  aircraft,  and  air- 
craft  accessory  manufac¬ 
turers  and  student-train¬ 
ing  schools  with  a  logical  and  supporting 
medium  in  which  to  place  their  story 
before  the  public. 

That  The  Examiner  should  be  the  first 
great  metropolitan  paper  to  inaugurate 
such  a  department  is  but  natural.  South¬ 
ern  California  already  has  20%  of  the 
’planes  of  the  nation  within  its  boundaries, 
and  35%  of  the  licensed  flyers,  while 
The  Sunday  Examiner  has  a  greater  cir¬ 
culation  than  .ANY  newspaper  West  of 
the  Missouri.  _ 

Payrolls  Increase  118% 

SINCE  1914  the  number  of  wage-earn¬ 
ers  in  California  has  increased  84%, 
total  payrolls  118%  and  total  value  of 
products  360%,  in  comparable  industries. 
From  1919  to  1925,  these  industries  show 
a  29%  increase  in  wage-earners  and  a 
36%  increase  in  value  of  products. 


LOS  ANGELES  THIRD 

IN  U.  S.  IN  BUILDING 

WITH  building  permits  in  Los  An¬ 
geles  for  October  exceeded  only 
by  New  York  and  Chicago,  and  those 
cities  registering  decisive  losses  over  the 
same  period  of  last  year,  compared  with 
a  gain  here  of  $437,^9,  the  value  of  this 
market  as  a  place  in  which  to  sell  building 
materials  becomes  more  significant  than 
ever. 

And  just  how  well  The  Examiner  fits 
into  such  a  selling  activity  may  be  seen 
in  the  fact  that  in  the  first  10  months  of 
1927  this  paper  regularly  carried  about 
three  times  as  much  local  building  ma¬ 
terials  advertising  as  the  next  nearest 
publication.  In  total  local  and  foreign 
building  materials  advertising  we  swept 
across  the  line  with  5,460  more  lines  than 
the  paper  in  second  place. 


‘GREATEST  SALESMAN  IN  THE  WEST!’ 

The  Los  Angeles  Examiner  has  the  largest  (Net 
Paid),  Daily  and  Sunday  circulation  of  any 
morning  newspaper  West  of  the  Missouri 
ALSO,  it  has — 

the  largest  Daily  and  Sunday  (Net  Paid)  HOME-DE¬ 
LIVERED  CARRIER  CIRCULATION  OF  ANY  NEWS¬ 
PAPER  IN  LOS  ANGELES 


They're  all  on  schedule! 

Examiner  readers  enjoy  life  well  enough 
to  pet  around  and  see_  it!  And  the 
Zenitues  who  guide  the  destinies  of  our  rail¬ 
road  systems  know  it.  Canadian  Pacific  .  .  . 
Ntw  York  Central  .  .  .  Great  Northern  .  .  . 
Uaadian  National  .  ,  .  Sotithem  Pacific.  .  .  . 
*0  fact.  EVERY  railroad  that  buys  news- 
P»P^r  advertising  space  in  Southern  Cali- 
rotnia  has  The  Examiner  on  its  schedule. 
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SCORES  OF  “SILURIANS”  SUP,  SMILE  AND  fraternity  honors  editors 
SPEAK  OF  SMASHING  “SCOOPS”  (Kan.)  Beacon,  and  Charles  F.  Scott, 

-  editor  of  the  Ida  (Kan.)  Register,  have 

Editors,  Reporters,  Copy-readers,  Cartoonists  and  Other  Ulus-  elected  honorary  meters  of  the 

,  t.  1  Kansas  chapter  of  Sipma  Delta  Chi,  na- 

trators  Talk  of  Former  Newspaper  Days  at  Annual  tional  professional  journalism  fraternity. 

Dinner — 100  Veterans  Attend 

-  LINDBERGH  REFUSES 

By  JOHN  c.  KLEIN  GHOST  WRITER’S  AID 

TVEARLY  100  New  York  City  news-  who  worked  side  by  side  with  the  living 
mpti  Qrtivp  nr  rptirpH  mpt  nn  of  W  ednesdav  nicht.  in  the  vears  irone  bv. 


paper  men,  active  or  retired,  met  on  of  W  ednesday  night,  in  the  years  gone  by.  piyer  Insists  on  Writing  Own  Story 
Wednesday  night  at  the  annual  winter  Ihe  smiling  and  talkative  editors  and  ,  Washino-ton  to  Mexico  Citv 

dinner  of  “The  Silurians,’’  and  recalled  former  editors,  reporters,  copy  readers  Washington  to  Mex^o  City 

their  past  experiences  on  New  York  and  artists  saw  nor  heard  them  not.  Adventure  for  New  York 

dailies.  There  were  present  editors  and  There  was  beloved  Jack  Mumford,  who  Times 

former  editors,  past  and  present  reporters,  died  far  from  home  and  friends,  in  Singa-  - 

copy  readers,  cartoonists  and  other  illus-  Colonel  Charles  A.  Lindbergh  wrote 

trators.  Many  of  these  left  active  news-  William  C.  Keick,  citj  (managing)  edi-  ,.nra  fit  thp  Kv  linp  stnAr  fif  hie 

paper  work  vears  ago  Some  have  since,  ter;  John  Henderson  (“keep  it  down  and  ,  \  the  by-line  story  of  his 

high  posMonI  in  political  send  it  ttp,"  Jack)  night  editor;  Cleveland  to  4xili  C Sr  aSo^S 

and  business  file  bit  no  matter  what  their  Moffett,  star  reporter,  all  of  the  Xaf'  to  “ 

rank,  thev  were  all  newspaper  men  again  York  Herald  of  the  younger  Bennett  s  Mg-J^York  T[mes’ 

for  the  night,  for  g^d  fellowship  and  the  time  ;  John  A.  (:oc^^^^  ^  Publisher  had  heard  that 

touch  of  the  elbow  prevailed.  tor  and  Julius  Chambers,  night  editor  ot  ,  irhrxit  writer  whn  ^msicts 

“The  Silurians’’  were  organized  a  few  the  World;  Edward  S.  Miller,  editor  and  *  e  customary  ghost  "'"'ter  who  assists 

inc  oiiuriaiis  wcic  uiKdin^cu  a  icw  ■  Celebrities  in  preparing  their  articles  for 

years  ago  m  a  quite  mforinal  way  by  frahatn  T^illinm;  anrl  “lersev”  publication  had  preceded  the  young  aviator 

less  than  half  a  dozen  New  \ork  news-  David  Graham  1  hillipps  and  Jersey  ,  .  ;  .  Mexico  Citv  This  was  de- 

paper  men,  the  requisite  of  membership  Chamberlain,  star  men  of  the  old  Sun ;  j  ,  eaja 

eSi  .ha,  ,hc  applicant  should  have  been  Stephen  ho  wrote  “The  Red  Li„dto“LS.d  » 

engaged  in  active  newspaper  work  not  Badge  of  Courage  and  other  epics,  a^  account  of  the  adventure,  refusing 

less  than  fully  30  years.  No  more  repre-  scores  upon  scores  of  others  who  occupied  gU  Russell  Owen,  aviation  writer, 

sentative  body  of  newspaper  men  can  be  executive  desks  covered  stories  or  read  ^^gn^ber  of  the  New  York 

found  anywhere  than  those  who  are  now  copy— and  moved  on.  There  they  sat  at 

on  its  roll  of  membership.  They  are  all  tables  with  the  living  ^d  reminisced.  yiexico  City  to  cover  the  flight.  He  had 

100  per  cent,  “blown-m-the-tettle  news-  Iheir  spirits  were  all  about. 

paper  workers  who  have  gained  their  ex-  And  so  the  night  passed.  Needless  to  assigned  to  prepare  copy  to  appear  under 
perience  in  the  “school  of  hard  knocks,’’  say.  there  were  many  exchanges  of  Lindbergh  signaturl 
and  not  one  of  those  at  last  night’s  meet-  opinion  as  to  whether  or  not  the  Nevv  Colonel  Lindbergh  flew  to  Paris 

ing  has  failed  to  make  his  mark,  in  one  ^  ork  newspapers  of  ti^ay  or  those  of  ^  summer  he  had  Carlisle  MacDonald 
way  or  another,  in  newspaper  making.  years  ago  or  so  were  the  betters,  either  in  p^ris  staff  to 

The  speakers  at  Wednesday’s  gathering  ^  set  down  his  newspaper  stories 

were  confined  to  two:  Col.  George  whole,  put  mg  aside  the  difference  that  ^,^g  yj^g^  published.  G.  P.  Putnam 

Ilarvey,  many  years  ago  an  editorial  radio,  aviation  and  other  means  of  col-  Sons  later  brought  out  the  Colonel’s 

writer  on  the  New  York  IVorld,  but  who  It'cting  and  transmitting  news  has  made  in  “We.”  announcing  that  the  aviator 

since  has  been  connected  with  some  of  the  newspaper  of  today  and  questioning  insisted  upon  exclusive  authorship, 

most  important  public  utility  organizations  whether  they  are  better  or  not  as  well  ^jj.  Sulzberger  said  that  there  were  35 
in  the  country  and  later  was  L  nited  States  written  3S  m  former  times.  But  this  it  newspapers  associated  with  the  New  York 
Abassador  to  the  Court  of  St.  James ;  the  was  mutuality  conceded,  that  no  one  era  in  jjmes  carrying  the  account  of  the  av- 
other,  Chester  S.  Lord  (who  has  not  ncvvspaper  history  has  had  a  monopoly  of  Jator’s  own  Washington- Mexico  City 
heard  of  “Boss”  Lord?),  former  man-  brains,  and  that  while  more_  hand-outs  flight.  He  declined  to  make  public  how 
aging  editor  of  the  Xew  York  Sun  of  canned  matter  may  be  m  circulation  niuch  the  newspapers  were  paving  for  the 
Dana  and  Laffan’s  time.  Mr.  Lord  was  "ovv  than  formerly  yet  there  is  plenty  of  g^ory. 

suffering  from  a  slight,  temporarv  throat  individuality  in  New  \ork  newspaper  ^  - - 

affection  and  hence  spoke  onlv' briefly,  stories  of  the  present  and  that  brains  count  AOTir'i  ce  AiixMCNXir' 

but  Harvey  “turned  himself  loose.”  for  just  as  much  in  newspaper  work  now  t-LAiivis  AKiiv.L.t.:>  auihilniiv. 

Now  it  is  the  rule  of  “The  Silurians,”  •  „  „  .  ,  ' 

as  with  the  famous  “Gridiron  Club”  of  And  so  the  Silurians  talked  and  World  Wide  New*  Service  Tilt*  with 
Washington  (D.  C),  that  whatever  is  ;‘gab-fested”and  played  around  until  late  Rut.ian  Foreign  Office 

said  at  its  meetings,  in  the  way  of  speech-  the  evening,  or,  at  least,  as  late  as  was  c  •  n  * 

making,  is  “off  the  record,”  hence  what  I»ssible  until  duty  called  and  compelled  World  \\  ide  News  Service  a  Boston 
Colonel  Harvey  said  can  not  “now  be  the  still  active  slaves  to  go  back  to  Syndicate,  tilted  this  week  with  the  .Rus- 
told,”  nor  at  any  other  time,  but  this  the  night  s  grind  in  their  respective  sian  foreign  office  over  the  authenticity 

much  may  be  said,  that  if  his  remarks  shops  and  await  the  coming  of  next  of  a  recent  series  of  articles  on  Joseph 

could  be  reported  about  past  and  probably  s  get-together.  Stalin  released  by  the  service.  The  soviet 

to  hp  pxnprted  world  pvpntc  ha<;ed  on  Those  present  included :  Henrv  Alio-  department  branded  the  articles  as 

his  knowledge  of  things  gained  during  G-  Baillie,  Henry  ^  Brown,  “fake.”  in  a  statement  caWed  to  this 

and  after  the  expiration  of  his  term  as  Michael  h.  Blake,  Josepli  B.  Burr,  country  by  the  Associated  Press, 

ambassador  to  Great  Britain,  it  would  Maurice  Campbell,  S.  S.  Carvalho,  Ed-  Anna  M.  Weiss,  manager  of  the  syn- 

make  page  one  news  for  the  great  and  ^’^rd  h.  Casey,  Arthur  C.  Clarke,  I^ank  dicate,  mainlined  that  the  articles  were 

small  dailies  that  would  attract  world-  G.  Cooper,  E.  IC  Coulter,  Edward  Fales  authentic.  They  were  obtained,  she  de- 

wide  attention.  So  much  for  that.  Coward.  Harry  Grant  Dart.  ri.  C.  Davis,  dared,  from  speeches  made  by  Stalin 

As  the  Colonel  aptly  expressed  it,  “this  G'  P^'J^  Drane,  John  E.  East-  before  various  Bolshevik  bexhes. 

i«  one  of  the  niffhts  when  the  recital  of  mond,  C.  J.  Fitzgerald,  James  C.  Garri-  authors  did  not  anticipate  their  being 
newsnaner  reminiscences  does  not  bore  ''  J-  Guard,  Nain  Grute,  Martin  made  public,  she  said.  She  said  she  be- 
ul”  %d  so  the  men  talkTwith  others  Green.  Thomas  B.  Hanly,  George  Har-  lieved  the  utterances  were  correctly  re- 
ahont  their  exneriences  on  this  or  the  '"^y.  Henry  1.  Hazleton,  John  L.  Heaton,  ported,  but  pointed  out  that  “like  our 

other  of  the  great  New  York  newspapers  M  •  J-  Henderson.  Gavin  D.  High,  Wil-  presidential  interviews  when  the  reac- 

of  years  ago.  There  were  plenty  of  “Do  \',^,^,.G''a\vford  Hirs^,  William  A.  Hoy,  ■  ■  ■  . . — 

you  remember  when — ?”  or  “Do  you  'V  George  _ 

recall  when  Blank  wrote  that  story  for  Kirchner,  John  C.  Klein,  Charles  A. 

the  Bazoo  that  turned  New  York  upside  Lachaus^e,  Chester  S.  William  J|[  fie  Oil 

down?”  Many  of  those  who  chatted  are  Charles  M.  Lincoln.  Robert  E. 

still  occupying  high  posts  on  the  dailies  Livingston,  vrank  J.  Lyons,  R.  H.  headline  can  be  variously 

while  others  are  in  executive  positions  in  ’V'-iV  McCarthy,  Ihomas  translated,  depending  on  your  mood 

business  concerns  or  are  encaged  in  other  G-  'icCiill.  Stephen  T.  Mather.  W^.  J.  C.  — “nothing  else  but,”  “the  indispen- 

professions  than  journalism.  Indeed,  some  Meighan.  John  F.  O’Neil  E  W.  Osborn.  fha't%hiTineVua'^^on  ofthe®  men! 

of  the  former  editors  or  reporters  are  F  t^‘  toriou.s  adverUsing  medium  is  ap- 

now  (please  note  this)  active  as  bankers,  vnu*'",  naw^a  tv.  Fingeon,  John  parent  in  every  column  of  the 
which,  I  am  informed,  is  a  bully  business  jr  *  Boston  Evening  Transcript, 

in  which  to  be  engaged.  And'  so  these  p  ,  Pedfern.  C.  J.  RosebaulL  E.  A.  Reader  confidence— reader  respect 
fortunate  ones  are,  as  was  once  said  of  L-  _Ryan,  Charles  Edward  — pive  the  Transcript  its  tremen- 

the  late  E.  H.  Harriman,  “living  in  a  Pussell,  Louis  Seibold,  Charles  A.  Selden,  dous  power  in  influencing  sales, 

higher  world  than  ours,”  but,  nevertheless,  Stock-bridge,  C.  E.  Reader  confidence — reader  respect 

“high  hat”  has  not  touched  them.  As  thev  Btill,  C  harles  Sutherland.  F.  W.  Ship-  —in  a  degree  equalled  by  few,  if 

sat  at  the  tables  with  men  still  busy  with  G-  >ishel.  Milton  V.  Snyder.  John  T.  American  newspapers, 

newspaper  making,  they  were  working  Irwin  Thomas.  Samuel  •  w  »  ' 

S’Ti, “Ta  s'.7d""o  wiite’ami'L ^  BoEltmirbciiinj ©rowtrijrt 

another:  “Yes,  I’m  a  ’Silurian,’  but  I’d - buyers  to  readers 

rather  be  a  ‘has-been’  than  a  ‘never-was.’  ”  A  recent  shipment  of  razors  to  \frica  A'afirnnf  Advertising  Representatives 

But  tliere  were  others  present  than  indicates  that  they  are  going  to  have  a  CHARLES  H.  EDDY  CO. 

those  who  the  eye  could  see.  There  were  big  dance  over  there.— F/oroicc  (Ala.)  Boston  New  York  Chicago 

ghosts  there  too.  Wraiths  of  the  men  Herald.  _ 


tion  does  not  suit  the  parties  involved 
they  can  be  denied  with  impunity.” 

“We  received  these  copies  through 
prominent  communists  in  England  and 
France  whose  integrity  we  have  no  oc¬ 
casion  to  question,”  Miss  Weiss  told 
Editor  &  Publisher.  “We  have  been 
broadcasting  such  copies  for  the  last 
three  years  and  there  has  never  been  any 
(jiiestion  about  their  authenticity. 

Prepares  Symposium 

“The  Revolt  of  Modern  Woman,”  a 
symposium  of  the  ideas  of  Fannie  Hurst, 
Mrs.  Will  Durant,  Texas  Guinan  and 
Klisabeth  Marbury,  has  been  prepared  by 
the  McClure  Newspaper  Syndicate. 

Guest  on  Speaking  Tour 

Edgar  A.  Guest,  versifier  of  the  Detroit 
Free  Press,  filled  a  four-day  speaking  en¬ 
gagement  in  Chicago  last  week. 


CLAIMS  ARTICLES  AUTHENTIC 


Russian  Foreign  Office 

World  Wide  New's  Service,  a  Boston 


T he  Sine  Qua  Non 

The  headline  can  be  variously 
translated,  depending  on  your  mood 
—“nothing  else  but,”  "the  indispen¬ 
sable  element."  The  fact  remains 
that  the  sine  qua  non  of  the  meri¬ 
torious  advertising  medium  is  ap¬ 
parent  in  every  column  of  the 
Boston  Evening  Transcript. 

Reader  confidence — reader  respect 
— give  the  Transcript  its  tremen¬ 
dous  power  in  influencing  sales. 

Reader  confidence — reader  respect 
— in  a  degree  equalled  by  few,  if 
any,  American  newspapers. 

^osl0B?^bmm9  Sninsirrqjt 

Highest  ratio  of  BUYERS  to  readers 
Xaticnnl  Advertising  Representatives 

CHARLES  H.  EDDY  CO. 

Boston  New  York  Chicago 


Write*  Lay  Law 

Louis  F.  Jordan,  editor  of  the  Waynes¬ 
boro  (Va.)  F alley  Firginian,  is  the 
originator  of  a  new  column  entitled: 
“Law  Points  For  Laymen.” 

Selected  All-American 

Lawrence  Perry,  who  selected  an  All- 
-■Vmerican  team  for  the  Consolidated  Press 
Association,  himself  watched  every  man 
on  his  team  in  action  during  the  past  foot¬ 
ball  season.  In  order  to  do  this,  Mr. 
Perry  travelled  10,000  miles,  visiting 
colleges  from  coast  to  coast. 

"Oz  Bopp”  Continued 

“Oz  Bopp,”  formerly  offered  as  a  three- 
column  cartoon  by  Editors’  Feature 
Service,  is  now  being  drawn  in  a  one- 
column  size  and  syndicated  by  the  creator, 
Russell  Cole,  6318  Hollywood  Boulevard. 
Hollywood,  Cal. 

Tell*  Life  Story 

An  autobiographical  feature  “In  This 
Corner — ,”  by  James  W.  Coffroth,  has 
been  prepared  by  King  Features  Syndicate. 


257,620 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

November,  1927 

The  average  net  paid  circulation  of 
THE  SUNDAY  SUN  per  Sunday 
for  the  month  of  November,  1927, 
was  200,384. 

Everything  in  Baltimore 
Revolves  Around 

Tffr:  STTv 

Morning  Evening  Sunday 


Automatic  Stereotype 
Plate  Handling  Ship¬ 
ment,  Automatic  Roll 
Paper  Lifts,  R<^  Paper 
Trucks,  Track,  Turn¬ 
tables,  Switches,  Bundle 
Lifts. 

SOLD  BY 

The  Cline  Electric  Ml g.  Co. 

Conway  Bldig.,  Chicalgo,  Ill. 

The  Capital  Lift  &  Mfg.  Co. 

Manufacturer*  Columbus,  Ohio 
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The  Arms 


m 


PEN  — waiting  to  receive  suggestions  and  arguments  for 
the  purchase  of  merchandise  atlvertised  in  The  STAR. 
The  Washington  Trading  Area  has  three-fourths  of  a  million 
consumers  who  depend  primarily  upon  The  STAR  for  authentic 
advertising.  They  consult  it  as  much  for  the  announcement 
of  buying  opportunities  as  for  its  complete  news  and  universally 
appealing  features. 


Washington  is  the  focal  center  for  a  trading  population  of  250,- 
000  living  outside  the  City.  In  this  25  miles  radius  The  STAR 
has  complete  coverage,  maintained  by  a  daily  at-the-door  delivery 
service.  A  circulation  far  exceeding  that  of  other  local  neivs- 
papers  enables  the  advertiser  to  influence  most  effectively  the  en¬ 
tire  Washington  Market  at  louest  cost  through  The  STAR. 


FACTS 

YOU 

NEED 

FREE 


Merchandising  data  of  the  Wash¬ 
ington  market,  compiled  hy  care¬ 
ful  survey  and  correlated  for  easy 
digestion,  are  supplemented  by 
whatever  special  facts  are  needed  in 
planning  your  campaign.  For  any 
desired  information  ask  The  STAR’S 
TRADE  FACTS  DEPT. 


fbe 

Eactern  Representative 
DAN  A.  CARROLL 
110  E.  42nd  Street 
New  York,  N.  Y. 


Jhenintt 

WASHINGTON,  D.  C. 

Mamber  of  Tho  Amociatmd  Pros* 


laf 


Western  Representative 
J.  E.  LUTZ 


110  Tower  Building 
Chicago,  III. 
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NOVEMBER  LINAGE  LOSS  IN  37  CITIES  WAS  3.2  PERCENT 


linage  in  the  principal  newspapers  of 
the  country  totalled  3.2  iter  cent  less  than  in  the 
same  month  last  year,  according  to  the  following 
statistics  gathered  by  the  New  York  Evening  Post 
Statistical  Bureau  and  Editor  &  Publisher: 


37  cities  listed  12  show  25  show  loss 

154  papers  listed  54  show  gain  88  show  loss 

12  no  comparison 


New  York  . 

.  15,827,140  : 

15..5.57,452 

269.688  Gain 

Chicago  . 

.  7.934,367 

7,925.283 

9,084  Gain 

Philadelphia  ...  . 

.  7,592.104 

7,912,940 

320,836  Loss 

Detroit  . 

.  4.9W,486 

5,450,788 

626,302  Loss 

Cleveland  . 

.  3,954,750 

4,160,625 

205,875  Loss 

St.  Louis  . 

.  4,455,020 

4,680,560 

125,540  Loss 

tBoston  . 

.  7,051,285 

6,940.076 

111,209  Gain 

Baltimore  . 

.  4.654,.527 

4.919.040 

264,513  Loss 

Los  AngeleB . 

.  6,684.467 

7,092,980 

408,513  Loss 

Pittsburgh  . 

.  4,23.5,937 

5.691,304 

1,4>'>5..367  Loss 

Buffalo  . 

.  3,457,673 

3,434,675 

22,998  Gain 

Newark  . 

.  2.8:35.621 

2.881,741 

46.120  Loss 

San  Francisco  .... 

.  4,690.758 

4.769.394 

78,6.36  Loss 

SIflwaiikee  . 

.  3.498,571 

3,390,275 

108.296  Gain 

Washington  . 

.  4,879,937 

6,417.065 

537,128  Loss 

Cincinnati  . 

.  3.918,900 

3,816,600 

102,300  Gain 

Kansa.s  City  . 

.  3,525,617 

3,570,882 

54.265  Loss 

New  Orleans  . 

.  4,022,699 

4,240,042 

217,343  Loss 

Minneapolis  . 

.  2,964,004 

3,121,281 

1,57,277  Loss 

Rochester  . 

.  3,611,418 

3,460,128 

151,290  Gain 

Seattle  . 

.  2,946,846 

3,165,526 

218.680  Loss 

Indianapolis  . 

.  3,154,710 

3,295,479 

140,769  Loss 

Memphis  . 

.  2,873,8.57 

2,525,508 

348.349  Cain 

Portland  . 

.  3,046,718 

3,168.788 

122,070  Loss 

tDenver  . 

.  2.606.130 

2.545.788 

151,342  Gain 

Providence  . 

.  2,861.991 

2.887.921 

25,930  Loss 

Columbus  . 

.  3.5.54.7-29 

3,661.890 

107,161  Loss 

tLouisville  . 

.  3.028.466 

3.643.984 

615,518  Loss 

St.  Paul  . 

.  2.475.690 

2. .57.3,718 

98,028  Loss 

Oakland  . 

. 

2.416  512 

231,546  Loss 

tOniaha  . 

.  2.012.27n 

2.005.269 

7,007  Gain 

Atlanta  . 

. 

2.7."0,iXK» 

26<).(KtO  Cgain 

tBirmingh.am  . 

.  2.««.*>.2<K) 

2.S27.00r» 

141,806  Loss 

Richmond  . 

.  1.941. .506 

l.JK>2.2fMi 

20.700  Loss 

Dayton  . 

.  2.733.430 

.3.242.834 

.%09.4O4  Loss 

Houston  . 

.  3.2r>1.0{»0 

2.933.686 

327.404  Gain 

tDes  Moines  . 

.  1.976.283 

2.403.501 

427,218  Loss 

Totals  . 

. 151.080.108  1.56.252,0.56 

5,132..548  Loss 

tNote  references 

under  individual  n 

icwspaper  linage. 

NEW  YORK 

1927 

1926 

American  . 

.  l,l.-53.636 

1,044,319 

89.317  Gain 

Herald  Tribune  . . 

.  1,782.064 

1,646.439 

135.625  Gain 

Times  . 

.  2.660,934 

2.598.971 

61.963  Gain 

World  . 

.  1.274.206 

1,362.983 

88.777  Loss 

•Mirror  (Tabloid) 

.  330.538 

385,978 

55,440  Loss 

News  (Tabloid)  . . . 

.  945.448 

789.442 

1.56.006  Gain 

•Evening  Graphic  . 

.  271.060 

360.344 

89.284  Loss 

•Evening  Journal  . 

.  1.3.57..588 

1,421,968 

64.380  Loss 

•Evening  Post  . . . . 

.  .516.;t34 

492.186 

24.148  Gain 

•Evening  World  . . 

.  974.004 

903.524 

70.486  Gain 

•Sun  . 

.  1,634,288 

1,542,196 

92,092  Gain 

•Telegram  . 

.  555.814 

485,426 

70.;i88  Gain 

Brooklyn  Eagle  . . . 

.  1,443.1,52 

1.478,090 

34.93S  I»R8 

Brooklyn  Times  . . 

.  497.960 

579,586 

81.620  Ix>ss 

Standard  Cnion  ... 

. .  450.108 

466,000 

15,892  Loss 

Totals  . 

.  15.827.140 

15,557,452 

269,688  Gain 

CHICAGO 

1927 

1926 

•Daily  News  . 

.  1.896.798 

1.8.58.254 

38.544  Gain 

Tribune  . 

.  2.813.856 

2.778.4.56 

35,400  Gain 

Herald-Examiner  . 

.  1.066,. 599 

1.148.913 

82.314  Loss 

•Post  . 

.  512.922 

525.978 

13,066  IjOss 

•Americ.*'n  . 

.  1.27.5,015 

1.-223.307 

51.738  Gain 

•Journal  . 

.  369,147 

390,375 

21,228  Loss 

Totals  . 

.  7,934.367 

7.925,283 

9,084  Gain 

PHILADELPHIA 

1927 

1920 

Inquirer  . 

.  1,734..S9.5 

1.967,105 

232.710  Ixtss 

Record  . 

.  817-280 

748.040 

69.240  Gain 

Ledger  . 

.  1.32.5.;t88 

1.3.54.324 

28,936  Loss 

•Evening  Ledger  . . 

.  1.3.35.662 

1.454,289 

118.627  I>oss 

Bnlletln  . 

.  1.783,019 

1,717,787 

65.862  Gain 

•Sun  . 

.  160.765 

220,640 

59.875  Loss 

•News  . 

.  434.965 

450,755 

15,790  Loss 

Totals  . 

. .  7.592,104 

7,912,940 

320,836  Loss 

DETROIT 

1927 

1926 

News  . 

2.780.344 

285,922  Loss 

Times  . 

.  1.167.810 

1,230,628 

62.818  Loss 

Free  Press  . 

.  1.262.254 

1,439,816 

177,562  Los-s 

Totals  . 

.  4.924.486 

5,450,788 

526,302  Ia)88 

CLEVELAND 

1927 

1926 

Plain  Dealer  . 

.  1..500.975 

1,593..37.5 

92.400  Loss 

News-Leader . 

.  1.062.075 

1.202.100 

140,025  Loss 

•Press  . . 

.  1.391.700 

1.365,1,50 

26. .550  Gain 

Totals  . 

.  3.954.750 

4,160.625 

205,875  Loss 

ST.  LOUIS 

1927 

1926 

Post-Dispatch  _ 

.  2.061.930 

2.177.560 

115.610  IXMW 

Globe-Democrat  . . 

.  1.285.200 

1.395.900 

110.700  Loss 

•Star  . 

.  683.100 

642.600 

40.500  Gain 

•Times  . 

.  424,800 

364.500 

60.300  Gain 

Totals  . 

.  4.4.55.020 

4,580.560 

125.540  IjOSS 

BOSTON 

1927 

1926 

Herald  . 

.  1,513.756 

1,414.114 

99.642  Gain 

Globe  . 

.  1.426.8.50 

1.390.663 

36.187  Gain 

Post  . 

.  1.209.468 

1.172.065 

:i7.403  Gain 

Advertiser  . 

.  ;t84.496 

555,545 

171,049 

•American  . 

.  .547.316 

519.984 

27.3.32  Gain 

•Traveler  . 

.  1.303.761 

1.226.817 

76.944  Gain 

•Transcript  . 

.  <-165.6.38 

660.888 

4.7.50  Gain 

Totals  . 

.  7.0.51.285 

6.940.076 

111.209  Gain 

Telegram  discontinued  November,  1926. 


•No  Sunday  edition. 


BALTIMORE 


LOUISVILLE 


1927 

1926 

Snn  . 

.  1,404.415 

1.572,218 

167,803  Loss 

•Evening  Sun . 

.  1,615,210 

1,639.304 

24,094  Loss 

American  . 

.  506.530 

566,926 

60,396  Loss 

•News  . 

.  784,.546 

744,063 

40,483  Gain 

•Post  . 

.  343,826 

396,529 

52,703  Loss 

Totals  . 

.  4,654,527 

4.919,040 

264,513  Loss 

LOS  ANGELES 

1927 

1926 

Times  . 

.  1,997,618 

2,175.460 

177,842  Loss 

Examiner  . 

.  1,769,781 

1,932.272 

162,491  Loss 

•Express  . . 

.  813,120 

782,250 

30.870  Gain 

•Herald  . . 

.  1,426,516 

1,523.256 

96.740  Loss 

•Record  . 

.  419.622 

433,664 

14.(H2  Loss 

News  . 

.  257,810 

246,078 

11,732  Gain 

Totals  . 

.  6,684,467 

7,092,980 

408,513  Loss 

BUFFALO 

1927 

1926 

Courier  Express  . 

.  892.697 

9.54.479 

61,782  Loss 

Times  . 

.  1.173.831 

1,201,398 

27.567  Loss 

•News  . 

.  1,391,145 

1,278,798 

112.347  Gain 

Totals  . 

.  3,457,673 

3,434.675 

22,998  Gain 

SAN  FRANCISCO 

1927 

1926 

Chronicle  . 

.  91*6.142 

930,5(16 

65. .576  Gain 

Examiner  . . 

.  1,604.948 

1,678,362 

73,414  Loss 

•Bulletin  . 

.  .568,778 

518,806 

49.882  Gain 

•Call  . 

.  835,450 

980.084 

144.634  Loss 

•News  . 

.  ti85.440 

661.486 

23,954  Gain 

Totals  . 

.  4.(i90,758 

4.769.394 

78,636  Loss 

MILWAUKEE 

1927 

1926 

Journal  . 

.  1,*1.32.:’.06 

1,716.854 

84.548  Loss 

Sentinel  . 

635.203 

115.156  Gain 

•Lieader  . 

.  245.383 

276,165 

30,782  Loss 

•Wisconsin  News 

.  870.523 

762.053 

108.470  Gain 

Totals  . . 

.  3.498.571 

3.390.275 

108,2l>6  Gain 

WASHINGTON 

1927 

1926 

Star  . 

.  2.4*V4,642 

2.677.870 

213.228  Loss 

Post  . 

.  846.177 

907..536 

151.3r)0  Loss 

•Evening  Times  . 

.  7.54.175 

7<-G.080 

9.005  I..068 

Herald  . 

654.239 

86.879  Loss 

•Evening  News 

.  247.583 

323.340 

75.757  Ix>88 

Totals  . 

.  4.879.937 

5.417,065 

537,128  Loss 

CINCINNATI 

1927 

1926 

•Post  . 

.  042.900 

s97.6no 

irt.-lOO  Gain 

•Times-Star  . 

.  1.388.400 

1,350,300 

38.100  Gain 

Enquirer  . 

.  1.284.!KI0 

1.273,200 

11.700  Gain 

Tribune  . 

.  .302.700 

295.500 

7.200  Gain 

Totals  . 

.  3,918.900 

3.816.600 

102.300  Gain 

NEW  ORLEANS 

1927 

1926 

Times-Picayune  . 

.  1.605, .511  ■ 

1,735.110 

129.599  Loss 

Item  . 

.  963. 4<H 

994.926 

31,462  Loss 

States  . 

.  781.415 

8.53.716 

72.301  Loss 

•Tribune  . 

.  672.300 

t-w6.290 

16.019  Gain 

Totals  . 

.  4.0-22,699 

4.240.042 

217,343  Loss 

MINNEAPOUS 

1027 

1926 

Tribune  . 

.  1,197,821 

1.298.191 

100.370  Loss 

Journal  . 

.  1.237.412 

1.300.790 

6^1.378  IjOor 

•Star  . 

.  528,771 

522.300 

6.471  Gain 

Totals  . 

.  2.901.004 

3.121.281 

157.277  IX)SS 

SEATTLE 

1927 

1926 

Times  . 

.  1.391.334 

1.460.144 

68,810  Loss 

Post-Intelligencer 

.  9-25.960 

1,012.074 

86.114  loss 

•Star  . 

.  520.226 

574,364 

54.138  Loss 

•Union-Record  . . . 

.  109.326 

118,944 

9,618  loss 

Totals  . 

.  2.946.846 

3,165,526 

218.680  Loss 

INDIANAPOUS 

1927 

1926 

•News  . 

1,621,554 

62.256  Loss 

Star  . 

.  1.086.609 

1,004,079 

7,470  Loss 

•Times  . 

.  .508.803 

579,846 

71.043  Loss 

Totals  . 

.  3.1.54.710 

3,295,479 

140,769  Loss 

DENVER 

1927 

1926 

News  . 

. .  7<V4.100 

580,748 

183.253  Gain 

Post  . 

.  1,186.140 

1,302.700 

116,560  Loss 

♦News  . - 

571,340 

84,550  Gain 

Totals  . 

. .  2.606.130 

2.454,788 

151.342  Gain 

Times  changed  to  Evening  News  Nov.  22,  1926. 

PROVIDENCE 

1927 

1926 

Journal  . 

.  929,.533 

918.218 

11.315  Gain 

•Bulletin  . 

.  1.237,97.3 

1,217,653 

20,320  Gain 

Tribune  . 

.  .%34,518 

373.362 

38.844  Loss 

•News  . 

.  359,967 

378,688 

18.721  Loss 

Totals  .  2.861.991  2,887,921  29,930  Ix)Sb 


COLUMBUS 


1927  1926 

Couri*>r-Journiil  .  1.22:1.947  1.372.614  148,667  Loa 

•Ileralil-Post  .  764.466  11.186.60;!  416.137  Loaa 

•Timi-s  .  1.640.093  l.OttO.767  .70.714  Ia)w 


Totiils  .  3.028.466  3.643.984  615,518  Loa* 


Herald-Poat  morniog  edition  disooiitinued  with  issue  ol 
March  5,  1927. 

tlncliuies  309,188  lines  of  iiioriiini;  issue. 


OAKLAND 

1927  1926 

Tribuno  .  I,395.:s48  1,576.862  181,314  Lo*a 

•I’ost-Iiiquirer  .  789,418  839.650  50,232  Los# 


Totals  .  2,184.966  2,416.512  231,546  I.ow 

OMAHA 

1927  1926 

World-Herald  .  1.064.:!29  l.i:t9.999  75.670  Losi 

liee-Xews  .  947.947  493.276  454,671  Gala 

News  .  371.994  . 


Totals  .  2.012.276  2.00.7.269  7,(SI7  Gaia 

News  combined  with  Bee.  February  7,  1927. 

BIRMINGHAM 

1927  1926 

Age-Herald  .  607,782  1751,100  143,318  Loss 

News  .  1.497,118  1,487,962  9,156  Gain 

•Post  .  580.300  587,944  7.041  Loss 


Totals  .  2.685.200  2.827,006  141, 80t!  Loss 


t8unduy  Age-Herald  merged  into  Sunday  News,  June  1, 
1927 ;  includes  292,530  lines  in  four  Sundays. 

RICHMOND 


1927  1926 

•News-Leader  .  1,068.620  1,090,566  21,946  Loss 

Times-Dispatch  .  872.886  871,640  1,246  Gain 


Totals  .  1,041,.-K)6  1,062,206  20,700  Ixms 

DAYTON 

1927  1926 

News  .  1,313.060  1,541,876  288.816  Loss 

•Herald  .  858.102  1,024,786  166.864  Loss 

Journal  .  562,268  676,172  113,904  Lo« 


Totals  .  2,733.430  3.242.834  509,404  Lost 

HOUSTON 

1927  1926 

Chronicle  .  1,459.696  1,257,144  202,5.52  Gain 

Post-DUpatch  .  1,087,828  1,103,662  15,834  latss 

•Press  .  713,566  572.880  140,686  Gain 


Totals  .  3,261, 0!H)  2,933,686  327,404  Gaia 

DES  MOINES 

1927  1926 

llegister  .  987,257  714,471  272,786  Gain 

•Tribune  . 989.026  932,435  56,591  Gain 

Capital  . .  .  7.56,595  . 


Totals  .  1.976.283  2.403,501  427,218  Loss 

Daily  Capital  discontinued  February  12,  1927. 

ATLANTA 

1927  1926 

Constitution  .  859.287  867,724  6,437  Loss 

Georgian-American  .  624,877  646,436  21,559  Lots 

Journal  .  1,532.775  1,236,749  296,028  Gain 


Totals  .  3,010,9:19  2.750,909  266,030  Gain 

KANSAS  CITY 

1927  1926 

Journal  .  481.185  520,733  39,548  Lost 

•Post  .  518.842  524,784  5,942  Loss 

Star  .  1,644,673  1.6.56.909  12.236  Lost 

•Times  .  880.917  877.456  3.461  Gain 


Totals  .  3.525,617  3,579,882  54,265  Loss 

MEMPHIS 

1927  1926 

Commercial  Appeal  .  1,277.8.36  1,386,175  108,339  Loss 

•Evening  Appeal  .  685,692  .  . 

•Press-Scimitar  .  910,329  795,284  115.045  Loss 

•News-Scimitar  .  .  343.049  . 


Totals  .  2,873,857  2,525,508  348,349  Gain 

NEWARK 

1927  1926 

Ledger  .  .  .  . 

•Nev.s  .  1,821.7.V5  1.867,707  45,952  Loss 

•Star-Eagle  .  1,013,866  1,014,034  168  Loss 


Totals  .  2,835,621  2,881,741  46,120  Lots 

PITTSBURGH 

1927  1926 

•Post-Gi  sette  .  688,9,34  .  . 

Press  .  2,165,898  2,166,300  402  Lott 

Sun-Telegraph  .  1,381.105  .  . 

Post  .  871.234  . 

•Sun  .  719.614  . 

Gaiette-Times  .  878.010  . 

•Chronicle-Telegraph  ....  1,056,146  . 


Totals  .  4.235,9.37  5,691,304  1,455,367  lots 

PORTLAND 

1927  1926 

•News  .  468.902  527,3.52  .58.450  Lott 

Oregonian  .  1,064.224  1,225.084  160,860  lost 

Oregon  Journal  .  9!K).668  1.028.902  38.234  Lott 

•Telegram  .  532.924  387,450  145,474  Gain 


Totals  .  3.046.718  3,168.788  122.070  lost 

ROCHESTER 

:!t27  1926 

Democrat  and  Chronicle..  1,4.50.600  1,. 509. 025  58.425  Lots 

••Jcurnal-American  .  9.39.174  766.406  172.788  Gain 

•Tlmes-Unlon  .  1.221.»M4  1.184.697  .36.947  Gain 


Totals  .  3.611.418  3.460.128  1.51,290  Glto 


1927  1926 

Dispatch  .  1.823.996  1.980.813  156.817  Loss 

Journal  .  *!,59,524  625.514  34.010  Gain 

•Citizen  .  1,071.200  1.055.563  15,646  Gain 


Totals  .  3.5.54.729  3,661,890  107.161  Ixws 

ST.  PAUL 

1927  1926 

•Dispatch  .  880.922  912.142  31.220  Ixws 

Pioneer  .  8.53.832  854.686  i'54  Loss 

News  .  740.93*5  806.890  *s5.954  Loss 


Totals  .  2.475,690  2,573.718  98,028  Loss 


••Does  not  Inclnde  American  Weekly. 
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DAILY 

PftNTAGRAPH 


You  Need  Only  ONE  Card  to 
Win  Central  Illinois  Market 


AND 

TOWf^ 


K) 


PAMfL/ES  ^^fLiry 

^Bu\ 


It  Isn’t  Gambling — 


WHEN— 

The  Pantagraph  is  read  regularly  in  93.66%  of 
the  homes  of  Bloomington  and  Normal — 

The  Pantagraph  is  read  regularly  in  80%  of  the 
homes  of  McLean  Coimty. 

The  Pantagraph  is  read  regularly  in  68%  of  the 
30,000  homes  in  the  Bloomington  trading 
area. 

85.87%  of  the  city  families  and  66.61%  of  the 
rural  families  are  CONSCIOUSLY  aware  of 
The  Pantaigraph’s  usefulness  as  a  shopping 
guide. 

98%  of  the  families  in  The  Pantagraph  maolcet 
are  NATIVE  WHITE  AMERICANS. 


WHEN— 

63%  of  the  heads  of  these  families  derive  their 
incomes  from  sources  far  above  common 
labor  scale. 

64.15%  of  the  heads  of  Pantagraph  families  are 
under  50  years  of  age. 

65.68%  of  the  Pantagraph  families  own  their 
homes  or  farms. 

69.44%  have  deposits  drawing  interest  in  banks 
and  building  loans. 

59.65%  of  these  families  own  pleasure  cars. 


This  ONE  Paper  Is  Now  Doing  the  Work  of  Two — 
Doing  It  BETTER  and  More  ECONOMICALLY 

(No  other  paper  can  deliver  more  than  2%  of  these  30,000  families) 


Home-Delivered  Contact 
with  City,  Suburban  and 
Rural  Buyers. 


THE  DAILY  BULLETIN  ' 

Published  Evenings  (except  Saturday  and  Sunday),  and 
Saturday  and  Sunday  mornings 

Bloomington,  Ill. 


Chas.  H.  Eddy  Co.,  Representatives 

247  Park  Ave.,  New  York  City 
294  Washington  St,  Boston 

F.  E.  WALES,  Room  1501 
140  S.  Dearborn  St..  Chicago 

Member  A.B.C..  A.N.P,A..  Associated  Press 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Wisconsin  Counties  and  Cities  for 
Products  of  General  Appeal,  in  Six  Major  Classes  of 
Quality  and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re- 
seri'ed  and  warning  is  giz’cn  that  reproduction  of  these  results,  in  rvhole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Company, 
will  constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  WISCONSIN 


Note:  FiKuree  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


I... 

Counties  in 

bold  face  capitals — Cities  ir 

1  capitals 

and  lower 

case 

CL  No.  1  CL 

No.  2  CL 

No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

WISCONSIN  . 

.  24629 

24612 

24595 

24578 

24561 

16286 

ADAMS  . 

.  60 

69 

58 

47 

36 

9 

ASHLAND  . 

.  221 

204 

187 

170 

153 

41 

Ashland  . 

.  101 

103 

106 

108 

no 

24 

BARRON  . 

.  30.1 

256 

209 

162 

115 

44 

BAYFIELD  .... 

.  144 

118 

92 

66 

40 

27 

BROWN  . 

.  573 

555 

537 

520 

502 

350 

Green  Bay  . 

.  315 

340 

366 

392 

417 

288 

BUFFALO  . 

.  127 

110 

93 

76 

59 

14 

BURNETT  .... 

.  94 

76 

58 

40 

22 

14 

CALUMET  .... 

.  147 

132 

118 

103 

88 

30 

CHIPPEWA  ... 

.  324 

286 

249 

211 

173 

91 

CLARK  . 

.  309 

260 

211 

161 

112 

44 

COLUMBIA  ... 

.  255 

236 

217 

198 

179 

100 

CRAWFORD  .. 

.  139 

117 

96 

74 

52 

37 

DANE  . 

.  874 

933 

991 

1049 

1108 

726 

Madison  . 

.  445 

518 

592 

665 

738 

478 

DODGE  . 

.  430 

391 

351 

313 

274 

115 

DOOR  . 

.  157 

131 

105 

79 

53 

21 

DOUGLAS  .... 

.  449 

450 

450 

452 

453 

224 

Superior  . 

.  358 

.377 

.395 

413 

432 

211 

DUNN  . 

.  228 

193 

157 

121 

86 

39 

EAU  CLAIRE  . 

.  326 

318 

310 

303 

295 

216 

Eau  Claire  .... 

.  202 

213 

224 

234 

245 

178 

FLORENCE  ... 

.  31 

27 

23 

19 

15 

11 

FOND  DU  LAC 

....  509 

496 

487  ■ 

471 

458 

256 

Fond  dll  Lac  . 

.  235 

246 

258 

270 

281 

153 

FOREST  . 

.  94 

79 

64 

49 

34 

25 

GRANT  . 

.  324 

284 

244 

203 

163 

70 

GREEN  . 

.  183 

176 

168 

160 

153 

61 

GREEN  LAKE 

107 

93 

79 

64 

59 

IOWA  . 

.  176 

157 

138 

118 

99 

29 

IRON  . 

.  94 

83 

71 

59 

48 

10 

JACKSON  . 

.  147 

122 

97 

72 

47 

20 

JEFFERSON  .. 

.  306 

293 

281 

269 

256 

134 

JUNEAU  . 

.  155 

133 

111 

89 

67 

17 

KENOSHA  .... 

.  558 

591 

624 

658 

69! 

403 

Kenosha  . 

.  472 

519 

567 

614 

661 

383 

KEWAUNEE  .. 

.  129 

109 

89 

69 

49 

42 

LA  CROSSE  . . . 

.  .393 

395 

397 

400 

402 

352 

La  Crosse  . . . . 

.  277 

296 

315 

333 

352 

309 

LAFAYETTE  . 

.  163 

142 

121 

100 

79 

25 

LANGLADE  ... 

.  201 

180 

160 

140 

119 

60 

LINCOLN  . 

.  187 

169 

151 

133 

115 

90 

MANITOWOC  . 

.  476 

453 

429 

407 

384 

338 

Manitowoc  . . . 

.  198 

203 

208 

213 

218 

185 

MARATHON  .. 

.  594 

533 

473 

412 

351 

415 

Wausau  . 

.  182 

192 

202 

211 

221 

268 

MARINETTE  . 

.  291 

263 

236 

208 

180 

101 

Marinette  . 

.  118 

113 

109 

105 

100 

54 

MARQUETTE  . 

.  83 

69 

55 

41 

27 

16 

MILWAUKEE 

.  5879 

7089 

8297 

9506 

10715 

7700 

Milwaukee  _ 

.  5011 

6075 

7140 

8204 

9268 

6659 

West  Allis  . . . 

.  175 

200 

225 

250 

275 

200 

MONROE  . 

.  233 

204 

174 

144 

115 

43 

«  OCONTO  . 

.  228 

194 

160 

125 

91 

39 

ONEIDA  . 

. .  132 

123 

114 

105 

96 

78 

OUTAGAMIE  , 

.  507  ' 

492 

477 

462 

447 

292 

Appleton  . 

.  196 

215 

234 

253 

272 

174 

OZAUKEE  .... 

.  1.38 

131 

123 

115 

108 

81 

PEPIN  . 

.  61 

52 

43 

34 

25 

10 

PIERCE  . 

.  177 

154 

132 

no 

87 

22 

POLK  . 

.  243 

200 

158 

116 

73 

30 

PORTAGE  _ 

.  293 

260 

228 

195 

162 

72 

Stevens  Point  , 

.  115 

119 

124 

128 

132 

50 

PRICE  . 

.  175 

152 

130 

107 

84 

54 

RACINE  . 

.  825 

871 

917 

963 

1010 

542 

■  Racine  . 

.  625 

682 

740 

798 

855 

455 

RICHLAND  .. 

.  166 

141 

115 

89 

64 

32 

*  ROCK  . 

.  639 

647 

654 

662 

670 

472 

'  Beloit  . 

.  225 

239 

253 

267 

281 

40 

Janesville  .... 

.  193 

212 

232 

252 

271 

195 

RUSK  . 

.  158 

133 

108 

83 

58 

28 

SAINT  CROIX 

.  217 

188 

159 

130 

101 

SAUK  . 

.  272 

251 

230 

209 

188 

74 

SAWYER  .... 

.  76 

62 

49 

35 

21 

12 

SHAWANO  . . 

.  285 

237 

189 

141 

93 

53 

SHEBOYGAN 

.  563 

586 

608 

631 

654 

446 

Sheboygan  . . 

.  318 

363 

408 

453 

498 

336 

Counties  in  bold  face  capitals— Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  s 


TAYLOR  . 

166 

135 

104 

73 

42 

42 

TREMPEALEAU  .. 

209 

180 

151 

122 

93 

22 

VERNON  . 

244 

206 

168 

130 

92 

48 

VILAS  . 

47 

43 

39 

34 

30 

19 

WALWORTH  . 

250 

241 

233 

224 

215 

96 

WASHBURN  . 

109 

94 

80 

65 

SO 

12 

WASHINGTON  .... 

226 

207 

188 

169 

150 

66 

WAUKESHA  . 

396 

385 

373 

361 

350 

238 

Waukesha  . 

133 

142 

150 

158 

167 

112 

WAUPACA  . 

294 

266 

238 

209 

181 

59 

WAUSHARA  . 

132 

107 

82 

a/ 

32 

29 

WINNEBAGO  . 

577 

588 

598 

610 

621 

692 

Oshkosh  . 

301 

318 

335 

352 

369 

410 

WOOD  . 

.  316 

297 

279 

261 

242 

152 

This  chart  shows  the  relative  variation  of  the  State  of  Wisconsin  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population,  cities 
of  less  than  10,000  and  rural  population  and  the  entire  State  of  each  mer¬ 
chandising  class. 
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Jim  MacKirdy 

Head  Machinist 
New  York  Herald  Tribune 

. . . .  ”The  New  York  T ribune  was  the  first 
newspaper  to  install  the  Linotype  over  40 
years  ago — the  old  'blower’  machine.  I 
have  watched  the  progress  and  develop¬ 
ment  of  the  Linotype  since  then,  being  in 
charge  of  this  plant  the  past  3  3  years,  and 
know  the  parts  which  make  up  the  ma¬ 
chine  are  manufactured  with  such  fine 
accuracy  that  they  fit  without  filing  or 
trouble  of  any  kind.” 


GOOD  WORK 
GOES  INTO  IT 


ri 


mEnnnss^ 


GOOD  WORK 
COMES  OUT 


”They  allow  me  three  thousandths  variation 
. . .  but  I  make  them  right’^ 


This  particular  adjustment  does  not  call  for 
extreme  accuracy  as  accuracy  goes  in  the 
Linotype  factory.  Three  thousandths  of  an 
inch— the  thickness  of  a  sheet  of  No.  16 
bond — is  close  enough  for  all  practical  pur¬ 
poses,  but  this  man  scorns  any  such  tolerance. 
He  likes  to  see  his  micrometer  barrel  come  to 
a  stop  precisely  on  the  mark.  That  spirit,  car¬ 
ried  through  every  Linotype  operation,  has 
had  much  to  do  with  building  up  the  Lino¬ 
type’s  reputation  for  long  life  and  trouble- 
free  operation. 


RepreMntttivcs  in  the  Friacipal  Citic*  the  World 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LIMITED 
NEW  ORLEANS  TORONTO,  CAN. 


Forrest,  Xew  York  Herald  Tribme. 

Edward  \V.  Fullerton,  Chicago  Tril^ 
une;  Floyd  Gibbons,  Liberty  Magasine- 
Laurence  Hills,  Pan's  Herald;  Curtis  K. 
Hodges,  Indianapolis  News;  Frank  R. 
Kent,  Baltimore  Sun;  John  C.  Martin, 
Philadelphia  Public  Ledger, 

Fred  R.  Marvin,  iormer  editor,  Hev; 
York  Commercial;  Julian  S.  Mason,  Sew 
York  Evening  Post;  Dark  McAdams,  St 
Louis  Post-Dispatch;  Burt  M.  McCon- 
nell.  Literary  Digest;  John  W.  Owens, 
Baltimore  Sun ;  Paul  Patterson,  Balti- 
,,,  ,  *  ,  ,  ,  .  more  Sun. 

Llub  to  ser^e  through  tlie  campaign  h.  K.  Philips,  Cleveland  Plain  Dealer- 
year  oi  19^.  He  was  i^ninwusly  Kenneth  L.  Roberts,  Saturday  Evenmr 
elected  at  the  annual  meeting  of  the  Nicholas  Roosevelt,  Aoo  Forf 

c  ub  on  Saturday,  Dec.  10,  preceding  the  Times;  A.  F.  Scested,  Kansas  City  Star 
clubs  winter  dinner  that  night.  Harry  P.  Staton.  New  York  Herald 

Other  cmcers  elected  were:  vice-  Tribune ;  Allison  Stone,  general  manager 
president,  Roy  A.  Roberts.  Washmgt<m  Providence  JouniaL  * 

correspondmt  of  the  Kans(^  City  Star;  Arthur  Havs  Sulzberger,  Sew  York 
treasurer  Jay  G.  Hayden  Detroit  Awi,  Times;  Louis  Wiley,  New  York  Times' 
re-elected;  secretary,  J.  Harry  Cunning-  william  F.  Wiley,  Cincinnati  Etiquirer 
ham,  re-elected,  and  the  following  mem-  At  the  dinner,  Ashmun  Brown,  Wash- 
^rs  ot  the  executive  committee :  C^rlp  ington  correspondent  of  the  Providence 
S.  Groves,  Boston  Globe;  ]ohn  R  Monk,  journal,  the  retiring  president,  presided. 
S  ew  ^  ork  7  wjes,  and  Arthur  S.  Hen-  £_  W.  Gableman,  correspondent  of  the 
Cmcago  Tribune.  Cincinnati  Times-Star,  was  initiated  as 

1  he  dinner  given  by  this  famous  organ-  active  member.  The  initiate  at  the 
ization  of  Washington  correspondents  on  spring  dinner,  to  be  held  probably  in 
Saturday  night  was  pronounced  a  partic-  April,  will  be  Edgar  Markham,  corre- 
ularl^y  brilliant  one,  both  in  the  chapcter  spondent  of  the  St.  Paid  Pioneer-Press 
of  the  entertainment  presented  and  m  the  ^ho  was  elected  an  active  member  at 
array  of  notables  among  the  guests,  the  meeting  on  Saturday. 

President  Coolidge  was  not  among  these, 

the  club  deferring  to  his  expressed  desire  - 

to  reduce  the  number  of  his  social  en-  APPOINT  SALES  HEAD 

gagements  during  the  winter.  The  chief  . 

guest  of  honor,  therefore,  was  Vice-Presi-  .  William  D.  Nugent  has  been  appointed 
dent  Dawes,  who  responded  to  the  toast,,  director  of  sales  for  Media  Records,  Inc., 
“The  President,”  the  only  one  offered  at  ''f*age  auditing  firm,  according  to  an  an- 
Gridiron  affairs.  r.ouncement  by  Charles  E.  Rock,  presi- 

Departing  from  dab  custom,  which  has  fhe  organization.  Mr.  Nugent 


MILWAUKEE  JOURNAL  COMPLETES  45  YEARS 


Salt  Lake  City  Tribune  Correspondent 
Honored  at  Winter  Dinner 
Dec.  10 — Many  Notables 
Present 


The  birthday  cake  with  which  the  Milwaukee  Journal  celebrated  the  anni¬ 
versary  of  its  founding. 


USES  “SHOP  EARLY”  PROMOTION 


Mabket 

RHl  NAIMNALAnVEKnSEaS! 

Otnos  OILKMYST  HOTR.  DAILY 


Beginning  January  1,  1928 


THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 


THE  SEATTLE  DAILY  TIMES 


On  the  Pacific  Coast 
In  addition  to  rest  of  the  United  States 


THOMAS  L.  EMORY 


PAanc  COAST  office 


Suite  1213  Russ  Building 


;,W7  ] 

4  *y**^^MM 

OESFOBD  T.  FIHE 


Again  United  Press  member  newspapers  have  scored  decisively 

COL.  OHABLES  A.  LINDBEBOH  t  •  ii  i  fl-  1  rr.!  4to  •  •  f  o  T  •  i  i  i  i  OEBTOBD  E.  nSE 

on  a  Lindbergh  night,  ihe  spirit  ot  St.  Louis  landed  at  Val- 
buena  Field,  Mexico  City,  at  2:39  p.  m.,  December  14th.  Instantly  the  news  was  flashed  by  two  routes — over  an  open  telephone  to 
the  United  Press  bureau  at  Dallas,  Texas,  and  by  cable  direct  to  the  New  York  news  room  of  the  United  Press.  In  a  few  minutes 
the  news  had  reached  the  offices  of  hundreds  of  newspapers  over  the  U.  P.  wire  systems  and  presses  were  grinding  out  the  story. 
'No  misleading  reports  or  false  rumors  had  led  the  editors  of  these  newspapers  astray.  The  United  Press  was  prepared.  In  a  watch 
tower  on  Yalhuena  Field,  with  the  quickest  means  of  communication  right  at  hand,  Gesford  F.  Fine,  United  Press  manager  for 
Mexico  City,  waited  through  the  hours  of  tense  expectancy,  discarding  false  reports,  sending  out  only  what  he  and  his  correspond¬ 
ents  SAW  and  KNEW.  Again  and  again  during  1927  the  experience  and  organization  of  the  United  Press  for  “source  of  the  news” 
reporting  on  a  world-wide  scale  has  enabled  its  member  newspapers  to  be  consistently  right. 

UNITED  PRESS 


WE.JBELIEVE  that  the  newspaper 
publisher  is  entitled  to  a  frank  state¬ 
ment  from  us  of  the  policy  we  shall 
pursue  in  making  and  servicing  the  Wood 
Ultra-Modern  Newspaper  Printing  Press  and 
its  auxiliary  pressroom  machinery.  Therefore, 
I  shall  describe  the  principles  that  have  gov¬ 
erned  us  in  the  conduct  of  the  Autoplate  busi¬ 
ness,  which  principles  we  shall  apply  also  to 
the  press  business. 


Our  engineering  policy  is  based  upon  the 
conviction  that  delays  in  publication  are  so 
costly  that  no  newspaper  can  afford  to  use 
inferior  machinery,  whatever  its  price,  or  to 
permit  its  machinery  to  deteriorate. 


Our  machines,  therefore,  are  built  wholly 
regardless  of  the  cost  of  the  materials,  work¬ 
manship,  and  engineering  skill  that  go  into 
them.  In  all  three  respects  they  are  the  best 
the  metallurgical  and  engineering  sciences  can 
produce  in  a  modernly  equipped  and  scientifi¬ 
cally  administered  plant. 


Not  only  do  we  build  our  machines  so 
well  that  they  need  the  minimum  of 
service,  but  we  give  them  instantly 
such  attention  as  they  may  happen  to  require. 
For  this  purpose  our  service  department  is 
open  twenty-four  hours  a  day.  Furthermore, 
our  field  force  keeps  under  surveillance  every 
Wood  machine  in  use.  Its  owner  is  entitled  to 
have  without  cost  the  benefit  of  our  oversight 
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I 
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WOOD  ULTRA-MODERN 


in  its  operation  and  maiff 
in  the  United  States  or  C 


These  policies  have  be 
have  recently  announci 
industry.  We  have  elii 
the  time  limit,  and  havei 
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WOOD  NEWSPAPER  M 


501  Fifth  Ave 
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{ICE 


So  long  as  a  Wood  machine  remains  in  the 
hands  of  its  original  purchaser  this  warranty 
holds,  and  its  owner  is  permanently  insured 
against  defective  construction. 


)£RNI^ER  PRINTING  PRESS 


Although  the  foregoing  policies  are  in 
advance  of  prevailing  practice,  we  do 
not  consider  that  they  entirely  dis¬ 
charge  the  duty  of  a  machine  builder  to  those 
who  look  to  him  to  supply  the  machinery 
upon  which  their  business  depends.  His  cus¬ 
tomers  have  the  right  to  expect  him  to  fore¬ 
cast  the  mechanical  requirements  of  their 
future,  and  they  are  entitled  to  demand  that 
part  of  his  earnings  be  devoted  to  the 
development  of  ever  more  productive  and 
economical  machinery  for  their  use. 

This  belief  has  led  us  to  establish  a  research 
laboratory  for  investigating  the  physical  phe¬ 
nomena  involved  in  the  work  of  producing  a 
newspaper.  The  aim  of  this  laboratory  is  to 
devise  ways  of  increasing  production,  improv- 
^  ing  quality,  lessening  human  effort,  reducing 
operating  costs,  and  economizing  working 
space  and  waste,  in  the  newspaper  office. 


I  maifliGC,  wherever  he  may  be 
s  or  cl: 


ive 
loun 
cli 
have 
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ch  good  fruit  that  we 
cliother  that  is  new  in 
iiled  from  our  guarantee 
warranty  perpetual. 


We  are  not  content  to  have  our  establish¬ 
ment  regarded  merely  as  a  business  enterprise; 
we  wish  it  also  to  be  valued  for  the  daily 
service  it  renders,  and  for  its  contribution  to 
the  newspaper  industry  of  new  ideas  and  tools 
of  permanent  practical  worth.  ^ 


four 


HENRYftA.  WISE  WOOD 


MilllNERY  CORPORATION 

Ave®  York  City 

I  • 


Editor  &  Publisher  and  The  Fourth  E  stt 


E  D  I 


BOOSTER  CENSORSHIP 

The  editor  of  London  Evening  Standard  alleges 
that  a  secret  censorship  on  foreign  press  mes¬ 
sages  exists  in  Paris,  exercised  by  telegraph, 
radio  and  cable  employes  who  decide  whether  a 
correspondent’s  file  contains  anything  that  is  “injurious 
to  France.’’  If  the  story  for  instance  refers  to  bad 
weather  in  the  Riviera  which  might  divert  tourists 
and  hurt  the  hotel  business,  the  message  is  submitted 
to  a  chief  censor,  who  works  in  connection  with  the 
Ministry  of  the  Interior,  and  is  held  up. 

This  is  old  practise  in  France,  as  every  American 
correspondent  knows.  Nowhere  is  the  “booster  spirit’’ 
more  pernicious.  What  the  editor  of  a  newspaper  in 
an  American  city  has  to  put  up  with  in  the  way  of 
interference  from  the  President  of  the  Chamber  of 
Commerce  or  the  town’s  leading  retail  advertiser 
is  child's  play  compared  with  the  control  of  public 
information  that  French  officialdom  has,  in  the  past, 
attempted  to  impose  on  foreign  correspondents.  W'e 
well  recall  how,  a  few  years  ago,  when  the  Seine 
was  on  a  rampage,  threatening  sections  of  Paris, 
American  correspondents  who  sought  to  tell  the  truth 
about  the  flood  were  harrassed  by  the  government  to 
a  point  where  they  actually  feared  expulsion.  The 
situation  may  now  be  better  or  worse,  but  it  is  always 
pernicious.  Business  is  no  good  that  must  be  served 
at  the  expense  of  honest  public  information.  The 
sell-out  is  cheap  when  newspapers  suppress  or  distort 
news  fact  at  the  dictation  of  the  blind,  insensate  and 
irresponsible  business  booster,  whether  a  nation  or  an 
individual. 

“Investigatory  arrogance"  is  New  York 
Herald  Tribune’s  apt  characterisation  of  the 
act  of  the  attorney  for  the  Federal  Trade  Com¬ 
mission  who  sought  to  make  a  trade  paper  party 
to  the  alleged  advertising  “conspiracy"  because 
it  printed  an  editorial  defending  the  A.  A^. 

P.  A. 

A  BRAIN  PIRATE 

Anew  species  of  literary  buccaneer  has  been 
discovered  in  New  York.  He  preys  on  un¬ 
suspecting  and  unwary  newspaper  men.  He 
calls  himself  a  promoter  of  magazines  and  adver¬ 
tises  for  an  editor  to  join  him  in  a  metropolitan 
^venture  that  he  is  negotiating.  Tlie  “come-on”  is 
told  to  prepare  an  editorial  prospectus  of  a  new 
periodical,  with  a  list  of  bright,  new  and  clever 
feature  stunts.  The  promoter  says  that  this  is  only 
a  means  of  gauging  the  ability  of  the  applicant  to 
produce  a  publication  of  novel  and  original  character. 

A  correspondent  of  Editor  &  Publisher,  seeking 
a  position,  called  on  the  alleged  promoter,  fell  for 
his  talk  about  getting  the  capital  for  a  new  magazine, 
and  submitted  to  him  a  long  list  of  features  and 
story  ideas.  He  heard  no  more  from  the  “promoter,” 
but  presently  saw  his  ideas  blossoming  out  in  other 
publications,  including  a  New  Y'ork  Sunday  news¬ 
paper.  Investigation  revealed  that  the  pirate  makes 
a  business  of  peddling  the  ideas  his  victims  unsus¬ 
pectingly  submit.  Our  correspondent  suggests  that 
Editor  &  Publisher  warn  newspaper  men  of  the 
activity  of  this  meanest  thief,  and  we  are  glad  of 
the  opportunity  to  do  so. 

Plan  now  for  the  greater  1928! 

PERNICIOUS  MERCHANDISING 

SPORTING  editors  are  receiving  from  Fred 
Turbyville,  president  of  a  concern  in  Baltimore 
which  deals  in  athletic  trophies,  a  curious  propo¬ 
sition.  Mr.  Turbyville  says  he  sat  on  a  sports  desk 
for  twenty  years  and  knows  that  a  sports  writer  can 
use  a  few  extra  dollars  now  and  then.  He  then 
suggests  that  if  sports  editors  will  advise  persons 
who  are  interested  in  promoting  athletic  events  to 
buy  trophies  from  his  concern  he  will  see  to  it  that 
the  sports  editor  is  compensated  in  the  sum  of  10 
per  cent  of  the  order.  Mr.  Turbyville  does  not  think 
it  advisable  for  the  editor  to  take  the  order,  but  just 
slyly  influence  the  sale.  “One  sports  editor  has  thus 
made  $300  this  year,”  he  asserts.  Bridgeport  (Conn.) 
Herald  calls  Mr.  Turbyville’s  scheme  “pernicious 
merchandising”  and  we  agree. 


I  A  L 


Behold  that  which  I  have  seen:  it  is  good 
and  comely  for  one  to  eat  and  to  drink,  and  to 
enjoy  the  good  of  all  his  labour  that  he  taketh 
under  the  sun  all  the  days  of  his  life,  which 
God  giveth  him:  for  it  is  his  portion. — Eccle¬ 
siastes,  V;  18. 


THE  NEW  DIPLOMACY 

The  new  diplomacy  in  international  relations,  it 
would  appear,  calls  for  a  smiling  young  airman, 
in  heroic  flight,  bearing  messages  of  good  cheer, 
rather  than  for  a  hard-bitten  naval  officer  aboard  a 
battleship  bristling  w’ith  threats  of  death.  Col.  Charles 
A.  Lindbergh,  in  the  role  of  a  dove  of  peace,  gives 
the  people  of  the  United  States  and  Mexico  something 
to  think  of  in  relation  to  each  other  that  happily 
departs  from  the  weary  subjects  of  oil,  religion, 
banditry  and  excited  threats  of  intervention  and  war. 
What  a  relief! 

Here  is  a  piece  of  international  political  propa¬ 
ganda  which  is  so  novel  as  to  command  the  interest 
of  the  world.  The  Lindbergh  stunt  flight,  his  famous 
smile,  his  winning  ways,  bid  fair  to  do  more  to 
harmonize  our  relations  with  Mexico  than  all  of 
the  stumbling  diplomacy,  supported  by  force,  of  two 
generations.  Never  have  we  seen  the  newspaper 
press  so  keen  to  exploit  an  obvious  political  propa¬ 
ganda.  Maybe  the  scheme  to  send  him  was  hatched 
in  Wall  Street,  its  purpose  being  to  encourage  work¬ 
able  mutual  confidence  rather  than  hate  at  the  southern 
border.  The  American  people,  we  take  it,  would 
vastly  prefer  that  the  cooing  dove  rather  than  the 
screaming  eagle,  should  do  the  job.  If  it’s  all  for 
business,  it  is  good  business.  Compare  it,  for  instance, 
with  the  failure  of  the  old  force  method  at  Vera 
Cruz ! 

A  method  of  handling  flash  local  news,  ex¬ 
pensive  but  often  doubtless  worth  it,  is  to  print 
in  the  next  edition  what  is  made  available  by 
telephone  and  rewrite  and  then  bring  into  the 
office  the  scene  reporter  and  substitute  his 
good  story  which  conserz-es  the  atmosphere  ^of 
the  occasion. 

GREEK  MEETING  GREEK 

We  had  understood  that  Latin  and  Greek  were 
indeed  dead  languages  in  this  brisk  commer¬ 
cial  age,  that  the  ranks  of  the  classical 
students  in  the  great  universities  were  beginning  to 
look  like  those  of  the  G.  A.  R.,  a  thin  line  growing 
thinner  every  year.  We  haven’t  investigated.  Being 
privately  devoted  to  such  of  the  classics  as  we  can 
read,  we  didn’t  want  to  find  out  that  the  commer- 
cialists  were  right.  We  buried  our  nose  in  the 
Libyan  sands  and  awaited  justification. 

It’s  coming,  we’re  sure.  For  several  years  we 
have  watched  an  endless  parade  of  advertising  words 
ending  in  osts,  itis,  rrhea,  and  Ckt— every  one  of 
them  as  good  a  Greek  as  old  Hippocrates  himself.  If 
the  ancient  culture  is  on  the  wane  in  our  universities — 
banish  the  thought — it  has  without  doubt  won  doughty 
champions  in  the  advertising  agencies.  If  this 
Hellenic  phase  of  advertising  is  to  continue  and  ex¬ 
pand  as  it  should,  for  it  has  touched  only  the  food 
and  medical  side  of  life,  we  may  look  soon  for  new 
courses  in  college  curricula — Advertising  Greek  A-2, 
for  instance.  Or  perhaps  the  advertising  agencies  may 
establish  their  own  schools  and  put  ‘oi  and  cat  into 
the  brief-case  of  the  contact  man  for  emergency  use 
when  the  prospect  refuses  to  rise  to  the  bait  of 
dazzling  copy,  or  of  market  research  that  tells  to  the 
splinter  how  many  matches  the  Gulf  States  will  con¬ 
sume  in  1929. 

The  classic  appeal  is  uplifting  and  should  be  en¬ 
couraged  in  these  days  of  ethics.  Base  ideas  and 
ideals  just  can’t  be  expressed  in  terms  of  alpha,  beta, 
gamma. 


CIRCULATION  FALLACIES 

Here  is  a  question  that  invites  the  sober  thought 
of  advertisers,  advertising  agencies,  and  news¬ 
paper  executives  concerned  with  circulatioe 
and  advertising: 

Is  it  more  desirable  to  have  all  statements  of  j 
newspaper  circulation  based  upon  the  net  paid  dail^ 
average  for  two  standard  semi-annual  periods,  or  to 
have  publishers  quote  as  net  paid  circulation  the 
average  for  a  week,  a  month,  or  any  period  thtj 
choose,  or  to  which  competitive  assertions  drive  them’ 
We  have  before  us  a  newspaper  broadside,  appar. 
ently  one  of  the  missiles  in  a  circulation  battle.  Two 
papers  were  consolidated  some  time  ago  and  the  * 
sultant  paper  has  been  advertising  its  circulation  fig. 
ures  for  the  six  months  ending  September  30,  no 
doubt  including  some  duplicate  subscription  and  strec  | 
sale  circulation  that  time  may  eliminate.  The  com-  ■ 
petitive  newspaper  advertises  its  figures  for  a  late 
period  of  one  month  and  advises  its  clientele  thjt  ' 
the  competitor’s  preference  for  the  six-month  ave-  ] 
age  figures  is  “practically  selling  goods  under  fal*  I 
pretenses,”  that  the  average  quoted  for  six  month  | 
does  not  represent  present  conditions  under  which  th  { 
advertiser  is  buying  space.  | 

We  have  no  intimate  knowledge  of  these  papers’  I 
affairs.  We  don’t  know  whether  the  merged  paper  j 
has  lost  circulation  since  its  last  statement.  We  don't  I 
care  much.  We  are  concerned  with  the  fact,  undoubt¬ 
edly  true,  that  attacks  of  this  kind  by  one  newspaper 
upon  another  over  a  paltry  few  thousand  of  circulation 
that  are  here  today  and  somewhere  else  next  Spring, 
cause  all  newspaper  assertions  to  be  distrust^  h 
advertisers,  and,  we  fear  also,  the  public.  We  are 
concerned,  too,  with  the  prevalent  advertising  agency 
practice  of  buying  full  space  in  the  paper  which  shows 
even  a  thin  circulation  supremacy,  without  investiga¬ 
tion  of  the  field  and  of  the  methods  by  which  cir¬ 
culation  supremacy  is  gained  and  held.  We  are 
concerned  with  any  effort  to  break  down  the  ok 
solid  standard  fact  in  newspaper  circulation  statistics 
— the  statement  for  a  given,  elastically  standari 
perior,  of  sworn  net  paid  circulation  figures.  To 
abandon  that  standard  is  to  turn  the  path  back  to 
the  datk  artd  vain  circulation  tricks  of  a  past  genera- } 
tion. 

Cofry  zvhich  ridicules  a  man  or  woman  on 
trial  for  their  lives  may  amuse  the  reporter 
who  zvrites  it,  may  give  the  copry-desk  a  “kick” 
and  even  make  some  thoughtless  readers  laugh 
btit  it  is  grotesque  and  horrifying  to  people  of 
keen  sensibilities. 

THE  LOCAL  CARTOON 

Many  expedients  have  been  resorted  to,  but wt 
think  editors  will  agree  with  us  that  there  is 
no  substitute  for  the  cartcxm,  made  in  the 
office,  to  hit  off  today’s  news  situation  while  it  is 
fresh  in  the  public  mind. 

The  great  lack  w'e  notice  in  many  otherwise  satis¬ 
factory  newspapers  is  that  of  the  local  cartoon.  This 
feature  is  passing  from  our  press,  and  Ennoa  4 
Publisher  believes  the  loss  will  be  irreparable.  If 
cartoons  taken  from  the  daily  press  are  gcxxl  enough 
to  make  up  magazines  of  wide  circulation,  15  to  fO 
days  after  publication,  they  should  be  good  enongj 
for  use  in  dailies  when  the  subject  matter  is  hot. 

Scores  of  clever  cartoonists  have  been  driven  ai 
of  journalism  by  this  movement  of  editors  to  dis¬ 
courage  the  Icxtal  cartoon.  Certainly  this  is  not  f* 
economical  reasons,  as  cartoonists  are  not  highly  ^ 
and  engraving  is  no  longer  expensive.  We  belie« 
that  the  local  cartoon  has  been  discontinued,  in  mM' 
cases,  because  editors  are  unwilling  to  work  ^ 
artists  to  produce  the  necessary  daily  cartoon  idei 
The  editor  seems  to  feel  that  the  cartoonist  shodi 
be  able  to  create  his  own  gflots.  The  average  cai- 
toonist  is  able  and  willing  to  do  this,  providing  tht 
editor  will  advise  him  on  matters  of  policy. 

Cartoonists  of  national  reputation  syndicate  the: 
stuff,  and  we  believe  that  a  good  cartoon  made  * 
New  York,  Chicago  or  San  Francisco  may  be  ‘ 
good  cartoon  for  any  other  city  a  week  latw,  if  * 
subject  has  not  lost  Interest.  We  do  not  discoifl^ 
the  use  of  syndicated  cartoons.  We  do  say  they  * 
not  substitute  for  local  cartoons,  and  there  are  tei 
newspapers  that  cannot  provide  space  for  both. 


r 


Editor  &  Publisher  and  The  Fourth  Estate 


U  PERSONAL  XJIRAM  K.  MODERVVELL,  until  rc-  FOLKS  WORTH  KNOWING  j  | 

cently  the  Rome  correspondent  of  _ J  ’ 

,  r  •  the  Chicaso  Daily  News,  spoke  last  | 

RARL  a.  BICKEL,  president  of  the  week  over  \\  MAQ,  the  Daily  News  T^REDERICK  C.  KIRKENDALL,  as-  i 
United  Press  Associations,  addressed  station,  on  “Italy  Abolishes  the  Duel.”  sociate  editor  of  the  Wilkes-Barre 
the  Pittsburgh  Advertising  Club  in  the  Goff,  managing  editor  of  the  Times-Leader  who  was  recently 

Chamber  of  Commerce  auditorium  on  elected,  city  con- _  1 

Tuesday,  Dec.  la.  ^  ,  c-  •  •  .  u  i  £  c  i..  troller  in  that  city 

A  ‘Lrfl'TT'B  l  Gib 

Herald  Tribune,  were  guests  of  the  New  ilham  L.  Tisdel,  of  the  Boston  Globe  battle  was  due  to 

York  Southern  Society  at  a  dinner  held  staff,  is  recovering  from  an  oi^ration  per-  ^he  friends  of  his 

at  the"^  Waldorf  Astoria,  Dec.  14.  Mr.  formed  last  week  at  the  Baptist  Hospital,  father  the  late 

Hnlcombe  spoke  on  newspaper  progress  Boston.  He  expects  to  be  able  to  return  p  q  Kirkendall, 

h  the  south.  ‘o  his  home  next  week.  who  died  a  few 

O  L.  Barbour,  editor  of  the  Moncton  Harold  \’ivian,  recently  resigned  from  years  ago.  At 

m’B’)  Transcript,  was  recently  elected  the  staff  of  the  New  York  Tunes,  has  that  time  he  was 

uTMident  of  the  Moncton  Canadian  Club,  been  appointed  secretary  to  Morris  S.  editor  and  half- 

,  .J  A*'  ct  Tremaine,  state  comptroller.  Mr.  \  man  owner  of  the 

D^vid  \\.  ^evick,  editor  a  d  p  ■  j  newspaper  work  for  more  than  Times-Leader  in  _  p  Kmendall 

Usher  of  the.  20  years,  starting  with  the  Sau  Francisco  Wilkes-Barre. 

Chronicle.  “I  never  knew  my  father  had  so 

^n”in  Califor^.  E.  C.*  Bleau  of  the  Frank  L.  Blake,  Buffalo  Courier-Ex-  niany  ^  friends  until  I  entered  this  cam- 

^amnaicn  News-Gazette  is  directing  Mss  reporter,  was  a  passenger  on  the  P^'gu,  yuung  Kirkendall  said  to  a  re- 

Champaign  iNewsuazeue,  is  uircv  b  Riiffalo-Cleveland  airmail  trio  re-  Porter  for  the  Editor  &  PUBLISHER.  I 

^  activities  of  the  Texarkana  dailies  nrst  Buffalo  Cleveland  airmail  trip  re 

on  all  sides.  People  in  all 

in  the  absence  of  Mr.  Stevick.  r>  r-  j  (  i  f  classes  of  life  readily  told  me  they  were 

Carl  H.  Brockhagen,  who  recently  be-  R-  Gordon,  formerly  of  the  city  supporting  me  largely  due  to  the  fact 

came  publisher  of  the  Portland  (Ore.)  staff  ^  the  Texarkana  Evening  News,  ^1,3^  ^y^ 

Telegram,  was  recently  the  guest  of  n^s  l^en  ^ue  state  editor  of  the  indebted  to  him  for  many  favors  both  as 
honor  at  a  dinner  given  by  David  E.  Gaxrfffr,  morning  newsi«per  3  newspaper  owner  and  as  a  public 

Lofgren.  Portland  attorney,  and  attended  published  with  the  Evening  News  from  official.” 

by  a  group  of  business  and  professional  the  same  plant.  Gordon  succ^ds  R.  E.  younger  Kirkendall  is  a  graduate 

men  who  joined  in  welcoming  Mr.  ^u^ke,  who  has  been  assigned  to  the  city  Lafayette  college  at  Easton,  Pa.,  and 
Brockhagen  to  that  city.  staff.  £0^  four  or  five  years  has  been  interested 

Judge  King  Dykeman,  publisher  of  Jcdin  Barry  Mullaney  of  the  Rochester  in  the  newspaper  business  in  Wilkes- 
iht  Seattle  Post-Intelligencer,  was  elected  JoumaJ-Post  Express  has  been  nominated  Barre.  He  is  now  an  associate  editor  of 
oresident  of  the  Seattle  Kiwanis  Club,  for  president  of  the  Rochester  (N.  Y.)  the  Daily  Times-Leader.  The  elder  Kir- 
at  the  annual  eleetbn  of  officers  held  Press  Club.  kendall  served  eight  years  as  internal 

at  the  Arctic  Club  Dec.  6.  George  Gardner,  Jr.,  of  Swansea,  Mass.,  revenue  collector  for  the  government  in 

William  N.  Johnson,  editor  of  the  bas  been  named  Swansea  representative  Scranton,  Pa.,  under  President  Wilson. 

Ivanhoe  (Minn.)  Time^  and  Mrs.  John-  of  the  Prozndence  (R.  I.)  Journal  and  ■  -  = 

»n  were  injured  recently  when  the  car  Evening  Bulletin.  Harry  Guerrant,  formerly  with  the 

in  which  they  were  riding  went  into  a  Don  B.  Reed,  formerly  of  the  Buffalo  Southside  Virginian,  a  weekly,  published 
ditch  near  Aurora,  Minn.,  after  colliding  J^i-pning  News  sports  staff,  has  been  ut  Petersburg,  Va.,  has  been  made  editor 
with  another  car.  made  advertising  and  publicity  manager  of  the  City  and^  Tri-County  News,  a 

Joseph  A.  Beane,  64,  publisher  of  the  for  the  new  Buffalo  Forum  company,  semi-weekly,  published  at  Hopewell,  Va. 
Goshen  (Ind.)  Democrat,  was  injured  in  which  will  erect  a  large  sports  arena  and  Laurence  Hazen  has  been  added  to  the 
in  automobile  collision  Sunday  near  convention  hall  in  that  city.  editorial  staff  of  the  Monroe  (La.) 

Mishawaka,  Ind.,  and  b  confined  to  a  Edwin  J.  Thomas,  formerly  of  the  News-Star.  He  is  a  brother  of  (Tharles 
Mishawaka  hospital  suffering  a  broken  5^3£f  q£  ^jje  Winnipeg,  (Manitoba)  Free  A-  Hazen,  managing  editor,  and  comes 
“P-  Press,  has  joined  the  staff  of  the  Spring-  direct  fron\  the  University  of  Minnesota. 

Benjamin  Patterson,  veteran  South  field  (Mass.)  Union  as  police  reporter.  Arthur  J.  Strauss,  reporter,  Enid 
who  combined  Griffith  Bonner  of  New  York  and  (Okla.)  Eagle,  and  state  legislator,  is  in 
the  Woodstown  Monitor  and  the  Regis-  Lenox,  Mass.,  sport  authority  and  lec-  Oklahoma  City  sitting  with  a  special 
err  about  35  years  ago,  was  a  recent  t^rer  on  journalism,  lately  resumed  his  session  of  the  Oklahoma  House  of  Repre- 
speaker  at  a  banqurt  held  at  VVoMstown  editorial  work  and  news  writing  on  the  -sentatives,  called  to  investigate  affairs 
^  the  Fellowship  Club.  J.  L.  i>touten-  Topeka  (Kans.)  State  Journal.  Bonner  in  the  state  house. 

targh  has  been  editor  of  the  Monitor-  grandson  of  the  late  Robert  Bonner,  Ernest  Watson,  formerly  reporter  of 

Register  for  the  i^st  seven  years.  millionaire  horseman  and  publisher.  the  Monroe  (La.)  News-Star,  has  been 

Frank  A.  MePhee,  publisher  of  the  Sydney  R.  Fleet  of  the  I^owell  (Mass.)  promoted  to  telegraph  editor. 
SlTbusines^^nager^^^f  the^^Soi^er  Citixen  editorial  staff  is  con-  Frederick  L.  Shaw,  radio  editor  of  the 

Se  TheatTe  wh^i^fsto^k  SraniSn  Moments  Musical  Proi-idence  (R.  I.)  Sunday  Journal,  has 

hthe  SSit  attracBoi  organization  ^he  paper.  been  elected  to  associate  membership  in 

A.  C,  Hyde  is  the  new  editor  of  the  ^he  Institute  of  Radio  En^neers.  Mr. 

-  Hillsboro  (O.)  Gazette..  H.  EL  Hall  is  Shaw  is  a  former  commercial  shipboard 

[  IN  THE  BUSINESS  OFFICE  business  manager  and  E.  W.  Foster  operator.  Shaw  has  been  connected  with 

A  LFRED  H  MARCHANT  and  Wit-  associate  editor.  (Continued  on  next  page) 


IN  THE  EDITORIAL  ROOMS 

Hiram  K.  MODERWELL,  until  re- 
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IN  THE  BUSINESS  OFnCE 


ALFRED  H.  MARCHANT  and  Wil- 
^  liam  F.  Rogers,  advertising  man¬ 
agers  of  the  Boston  (Mass.)  Post  and 
Boston  Ei’ening  Transcript,  respectively, 
were  among  the  speakers  at  the  compli¬ 
mentary  dinner  recently  tendered  Henry 
H.  Bond,  newly  appointed  assistant 
secretary  of  the  treasury,  in  Boston. 

C  A.  Kracht,  advertising  manager  of 
the  Chattanooga  (Tenn.)  Times,  was 
recently  elected  president  of  the  local 
Lions  Club. 

Louis  I.  MacMahon  has  resigned  as 
usistant  publisher  and  general  manager 
M  the  Army  &  Navy  Journal. 

William  Barton,  manager  for  the  Salt 
Late  City  Deseret  News  in  Ogden, 
Utah,  and  Mrs.  Barton  are  parents  of 
» daughter. 

&nile  J.  Brunelle  has  been  appointed 
wwtising  manager  of  La  Sentinellc. 
Frach  weekly  newspaper  published  in 
u^socket,  R.  I.,  succeeding  Wilfred 
Beaulieu  _  who  recently  resigjned  to  be- 
wme  editor  of  L’Opinion  Publique,  a 
F^h  language  newspaper  published  in 
Worces*er. 

J-  M.  Leigh,  advertising  solicitor  for 
™  -Jun  Antonio  Express  and  Evening 
«ews,  recently  underwent  a  serious 
operation,  from  which  he  has  not  vet  re- 
tovtred. 


Space  is  Precious/ 

But  no  space  was  ever  too  valuable  to  devote  to 

WILL  ROGERS 

Any  newspaper  man  will  agree  to  this.  McNaught  Syndi¬ 
cate  is  manned  by  newspaper  men,  who  know  the  value  of 
space.  You  are  not  offered  trivial  features  or  space-killers 
by  this  syndicate. 

We’ll  sell  you  the  Rogers  weekly  article,  Rogers  daily 
telegrams,  or  the  Rogers  daily  anecdote — if  your  territorv' 
is  open.  _ 

The  James  Montgomery  Flagg  daily  feature  is  good. 
Three-column  Flagg  art,  with  text  by  Flagg  also. 

The  Two-Way  Pulpit  is  a  snappy  Church  Page  feature, 
done  by  Dr.  John  Roach  Straton  and  Hubert  C.  Herring. 

The  McNaught  Syndicate,  Inc. 


Metropolitan 
short  stories, 
Pinnacle  and 
Zenith  Services, 
are  all  selected 
second  serial. 

Their  being  picked 
from  more  than  20 
different  magazines, 
and  from  current 
books  of  short  stories, 
gives  us  the  widest 
range  in  selecting 
stories  specially  and 
particularly  suited  for 
newspapers,  and  fur¬ 
ther  reduces  the 
already  inconsequen¬ 
tial  element  of  cross 
circulation. 

^  l^  ^ 


Metropolitan  Newspaper 
Service 

Maximilian  Elsar,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St..  New  York  City 


V.  V.  McNrt. 
Presideat 


TIMES  BUILDING. 
NEW  YORK.  N.  Y. 


ChasUS  V.  MrAa.i. 
Vico  President 
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Editor  &  Publisher  and  The  Fourth  Estate 


(Coiitimied  frcnn  page  31)  business  men  of  the  town  are  backing  (Mass.)  Herald;  Eben  A.  Ayers,  Boston 

the  editorial  staffs  of  the  Denver  Rocky  the  project.  correspondent  of  the  Associated  Press; 

Mountain  Ncuis,  livansville  (Ind.)  -  Mrs.  Marjorie  Greenbie  of  Mt.  Holyoke ; 

Courier  and  Miami  Herald.  CHANGES  OF  OWNERSHIP  and  Miss  Edith  C.  Johnson,  director  of 


HARVARD  ADVERTISING 
JURY  IS  NAMED 


.Samuel  A.  Israel  and  William  Wayne,  p  UNDERWOOD,  postmaster  of  Wellesley, 

have  left  the  Los  Angeles  Times.  Israel  V_i.  bas  bought  the  interests  of  extension  department  of  the  Ore- 

has  joined  the  Los  Angeles  Examiner  re-  ^^e  Medford  Publishing  Company,  pub-  8®"  Agricultural  College,  through  C.  J. 
portorial  staff  and  Wayne  has  taken  over  Uchers  and  owners  of  the  Medford  McIntosh,  has  arranged  to  print  a  style 
city  editorship  of  Santa  Barbara  News.  (  Qkla  )  Patriot-Star  distribution  among  the  news- 

''  '  ■  paper  offices  and  libraries  of  the  state. 


Will  Award  $14,000  and  Gold  Medal 
For  Outstanding  Work  During 
1927 — 10  Prizes  Donated 
By  Bok 


SPECIAL  EDITIONS 


T  EBAXON  (Pa.)  DAILY  NEWS,  44- 
^  page  Christmas  edition,  Dec.  9. 

Ruslnnlle  (Ind.)  Daily  Republican, 
Christmas  edition,  Dec.  8. 


^^o  The  book  will  be  printed  under  the  di-  The  jury  of  the  Harvard  Advertising 

(Okla.)  for  the  past  19  years,  rection  of  the  Oregon  State  Editorial  -•\wards  to  award  the  prizes  for  adverti^ 

hoc  ci-hitfi  hOTv^r  tr»  F  s  'Wwnnrt  *  •  : _ --.u _ _ i  *  _ _ tA^s. 


.\lumni  members  of  Sigma  Delta  Chi, 
honorary  journalism  fraternity,  have 
effected  temporary  organization  that  is 
expected  to  develop  into  a  permanent 
alumni  chapter  in  Portland,  Ore.  George 
Turnbull  of  the  journalism  faculty  at  the 


ing  material  submitted  in  the  year  1927 

was  announced 


has  sold  the  paper  to  E.  S.  Newport  Association, 
and  C.  L.  Clearman. 

The  .4llerton  (la.)  Xezi'S,  owned  and 
111  iswiia  vvi.iivF..  edited  by  Guy  R.  Hively,  has  been  sold 

vvF^ivF..,  „  to  W^  i.  Torbert  and  son,  formerly  of 

Evening  Tribune,  Expansion 

Ifntirne  n  ji  1  X^etex-^ifar  9^i-nave  McComb  (O.)  Haticock  County  i  uriiuuii  oi  me  journalism  lacuiiy  a 

\nniiai  Proiresa  pHitinn  ’  ^  ^  Herald  has  been  sold  to  J.  Holden  of  University  of  Oregon  presided 

^  \  r-  '  •  D  «  Detroit,  by  L.  G.  Scott,  who  has  owned  temporary  chairman  at  an  organization 

Lebanon  (Pa.)  Evenutg  Report,  jj  ggyeral  years.  meeting  and  Walter  W.  R.  May,  city 

Christmas  Shopping  edition,  Dec.  9.  George  W.  Ray,  for  the  past  tive  years  advertising  manager  of  the  Oregonian, 

Union  City  (N.  JO  Hudson  Dispatch,  owner  and  editor  of  the  Berne  (Mo.)  "as  elected  temporary  secretary. 

72-page  Historical  Number,  Dec.  10.  Newsboy,  has  sold  the  paper  to  W.  F.  Fred  Koehler,  Sioux  Falls,  editor-in- 

Honolulu  Star-Bulletin,  64-page  Indus-  Barrett,  of  Dexter.  Ray  will  retire  chief  of  the  Augustana  College  year- 

try-Opportunity-Progress  edition,  Nov.  from  newspaper  work.  book  and  former  secretary  of  the  South 

21.  Charles  D'ixon  has  sold  the  Creighton  Dakota  College  Press  Association,  was 

U’oodstown  (N.  J.)  Monitor-Register,  (Mo.)  News  to  E.  Martindale,  recently  sleeted  president  of  the  state  organization 
20-page  special  Christmas  edition,  in  resigned  as  editor  of  the  Clarksville  the  meeting  in  Sioux  Falls,  S.  D.,  last  uoruen  assistant 

handsome  colored  covers.  (Mo.)  Banner  Sentinel.  Martindale  will  week.  Lloyd  Wendt,  Sioux  Falls,  was  of  advertisiniz  Harvard  RmcL 

Boston  (Mass.)  Evening  Transcript,  move  the  plant  to  Pleasant  Hill  where  elected  vice-president  and  Gifford  Gem  - 

Winter  Sports  North  and  South,  special  he  has  just  established  the  Cass  County  ens,  Huron,  secretary-treasurer, 

section-,  ten  pages.  Dec.  7.  Xetes.  John  Stevens,  of  Meriden,  Co  _ ^ . . . . . . . . 

Concord  (N.  H.)  Monitor-Patriot,  26-  Reynolds  County  Courier,  published  in  elected  chamman  of  the  Daily  Prince-  bach,  advertising  manager  St.  Louis 

page  special  Grange  edition,  Friday.  Dec.  Centerville,  Mo.,  has  been  purch^^  by  ^miWH,  undergraduate  newspaper  last  Post-Dispatch;  J.  K.  Fraser,  of  the 

9  Daniels  Brothers,  who  also  publish  the  ^eek.  Edward  M.  Nicholas,  of  Colum-  Blackman  Company  Advertising  Agency 

'Daytona  Beach  (Fla.)  News-Journal,  Press.  _  bus,  O..  is  the  new  managing  editor.  Xew  York;  G.  B'.  Hotchkiss,, professo; 

Shop  Earlv  edition  Dec  4  Panola  County  ICatchman,  Carthage,  of  marketing.  New  York  Umversibr; 

.Mandan(S.  D.)  Daily  Pioneer,  Mis^  ONE-DAY  CONVENTION  Henry  Lewis  Johnson,  president  of  the 

souri 

edition,  Nov.  28. 


Geozge  M.  Bvbb.\cr 


this  week  by 
Dean  Wallace  B. 
Donham  of  the 
Harvard  Busi- 
ness  School.  The 
jurors  follow; 

M.  T.  (Tope- 
land,  professor  of 
marketing.  Harv¬ 
ard  Business 
School,  chair¬ 
man;  Joseph  H. 
.\ppel,  advertis¬ 
ing  manager,  John 
Wanamaker,  New 
York;  Neil  H. 
Borden,  assistant 


ness  School ;  Frank  Braucher,  advertis- 
,  ,  „  f  ^  r  • .  ^  '*^8  director  of  the  Crowell  Publishing 

John  Stevens,  of  Meridem  Conm,  was  Company.  New  York;  George  M.  Bu7 


aan  u.}  uauy  rioneer,  ivi.s-  V  *  •  T  T  ONE-DAY  CONVENTION  Pnnm.nv-  T  t 

C1.XVXA  Tn/itictr?at  and  publisher  for  27  years,  to  J.  T.  /  .1  j  1  Graphic  Arts  Company,  Boston,  T.  J. 

Hollis  of  Madisonville  and  John  R.  one-day  annual  McManis,  assistant  manager  of  publicity 

-  .  -  -  .  meeting  of  the  Northeast  Missouri  Press  department.  General  Electric  Company 

-Association  m  La  Plata  Mo,  Dec.  30,  Schenectady,  N.  Y.;  Fred  T.  Singleton, 
was  announced  this  week.  Among  the  Evans-Winter-Hebb.  Inc.,  Advertism 
shakers  will  ^  George  C.  Butts,  editor  Detroit;  H.  L.  Staples,  president Tf 


.4naJieim  (Cal.)  Bulletin,  Anniversary 
and  Trade  Extension  edition,  in  magazine 
style  with  color  cover,  Nov.  29. 


Owens  of  Grapeland. 


HOLDING  NEW  POSTS 


R 


I^HARLES  L.  BIGLER,  from  city  ^  Missouri  in  the  Kansas  City  Staples  and  Staples,  Inc.,  advertisiM 

^  editor,  Seodesha  (Kan.)  Sun,  to  Jason  Rodgers,  general  manager  counselors,  Richmond,  Va. ;  and  Henry 

T  wv  .  t.  t«  K  /Ml  r/T  r  f  ttnt  7 /1««  ••m/v /.  'iaa  v  ^  ^ 


MARRIED  - -  V _ ^  - . -cut'  /--  I-  in  '  J _ i.tmj 

ONALD  C.  BISHOP,  circulation  news  editor,  Goodland  Nerws-Re public.  H.  Taylor,  typograj^er,  San  Francisco. 

-  ’  -  -  -  Bigler  was  for  five  vears  owner  and  VValter  Williams,  dean  of  the  University  jhe  Harvard  Advertising  .Awards 

-  '  -  .  of  Missouri  school  of  journalism.  Omar  ■  •  - 


manager  of  the  Concord  (N.  H.) 


Monitor-Patriot,  to  Miss  Elizabeth  editor  of  the  Uang/m  (N  M.)  News  g  -^'ssour^  o»  comprising  annual  prizes  for  outstan^ 

Crutchfield.  Dec.  12.  in  the  Little  Church  u.  /.rtwer,  is  presment  advertisements,  advertising  campai^ 


.Around  The  Corner,  New  York  City,  staff  of  the  Salina  (Kan.)  Lnion. 

They  are  on  a  trip  to  Washington,  D.  C.  Rex  M.  Harlow,  from  news  editor, 
T.  .A.  McDermott,  circulation  manager  Augusta  (Kan.)  Gazette,  to  edi- 

of'the  Texarkana  Gazette  and  Texarkana  tonal  department.  If  ellmgton  (Kan.) 
Evening  News,  to  Miss  Polly  Nelson  of  Daily  News. 

Texarkana  recently.  - - 

Miss  (Zonstance  Travis,  daughter  of  ASSOCIATIONS 


and  research  in  advertising,  were  founded 
in  1923  by  Edward  W.  Bok,  former 
editor,  Ladies’  Home  Journal. 

The  awards  for  the  year  1927  are: 
(1)  Four  prizes  of  $2,000  each  for 


D.  Murray  Travis,  city  editor  of  the  T>0ST0N  (Mass.)  Club  of  Printing 
Brockton  Ent^pnse,  Mrs.  JJ  House  Craftsmen  held  their  annual 

Travis,  to  J.  Franklin  Stark  of  Cumber-  Christmas  party  last  week  at  the  Boston 
land,  Md.,  at  Mercer,  Pa.,  recently.  Chamber  of  Commerce.  About  500  mem- 
Lyman  Black,  vice-president  of  the  bers  and  friends  were  present.  President 
Elgin  (Ill.)  Daily  News  to  Miss  Marilla  Harry  C.  Rodd  presided. 

Dewey,  Toulon,  Ill.,  Dec.  10  in  the  home 


SLAVS  BAN  ITALIAN  PAPERS 

The  Belgrade  government  this  week 
issued  orders  prohibiting  the  sale  of  .  , 

Italian  newspapers  in  the  Jugo  Slav  na-  the  campaigns  most  conspicuous  for  the 
tion.  because  of  attacks  recently  made  excellence  of  planning  and  execution, 
against  the  Slav  government.  seeking  publicity  on  a  national  scale, 

seeking  publicity  for  industrial  products 
primarily  through  trade  journals,  seeking 
publicity  in  a  local  area,  and  for  the 
campaign  executed  locally  in  cities  of 
100.000  population  or  less. 

(2)  Four  prizes  of  $1,000  each  for  the 
Takes  more  than  a  tonic  to  cure  the  advertisement  most  effective  in  its  use  of 


•  .A.  R.  Holcombe,  managing  editor  of  _  _  _  „ 

Df  the  bride  in  loulon.  1  hey  left  im-  Nero  York  Herald  Tribune,  run  down  pedestrian.— fUo//  Sjrert  text,  for  the  advertisement  most  effective 

mediately  for  New  York  to  sail  for  members  of  the  Suburban  Press  Club  Journal.  its  use  of  pictorial  illustration,  for  the 

Friday  night.  Dec.  16.  at  its  monthly  -  advertisement  most  effective  in  its  com- 


Egypt  to  spend  their  honeymoon. 


PRESS  ASSOCIATION  NOTES 


meeting  at  the  Park  Lane  restaurant,  .Actual  moral  progress,  if  any,  is  pain- 


bination  of  text  and  illustration,  and  for 


RC.  WILKERSON,  Joseph  S.  vv.  XI.  avxv'j^iil^  ,  pi  ^oivivitL  viiv  iiv^i  iiai  911  aiiu  ui  uicii  as  iiicv  V  “I ^  A  *  i  f  *\y  4 

•  Deutschle  and  K.  E  Sanders  have  Eighth  district.  International  .Adver-  were  in  the  old  days,  and  now  we  fail  “I  tor  tne  amer- 

been  transferred  from  the  Columbus  O  tising  Association,  recently  addressed  to  catch  our  criminals  with  fingerprints  *'*.'"8  research  ^  the  year  most 
X"e  of  As^TatS  Pres^  to  a  meeting  of  the  Advertising  Club  of  instead  of  with  bloodhounds.-fTo/iUfuw 
Cleveland  office.  Fargo,  N.  D.  (O.)  State  Journal. 

Editors  of  Alabama  newspapers  and 


Ea-st  Orange.  N.  J.  fully  slow,  but  at  least  our  methods  are'  the  advertisement  most  effective  in  typog- 

W.  H.  McGenty,  president  of  the  not  nearly  so  harsh  and  brutal  as  they 


about  economy  or  secured  efficiency  m 

.  ^  ^  ..  _  advertising  bv  producing  information  of 

repr?seTati?es  ofth?Ass"S  What’s  become  of  the  old  time  old  man  general  value'in  furthering  the  ^ien«of 

the  Kent  Press  Service,  recently  com-  repre  emames  oi  me  zvssociaiea  rress  ctrnn  hi«  ra»nr  on  ttip  advertising,  or  because  it  has  reduced  or 

pleted  a  tour  of  inspection  of  the  bureaus  -^^labama  attended  a  meetmg  of  the  Ala-  j  bindine  of  *the  familv  Bible’—  Precluded  unwise  or  wasteful  expenditure 

in  Ct  lyMii'c  Wi'no-fipW  Til  ami  TT..  BAMA  AsSOCI.^TED  PrESS  EDITORIAL  ASSO-  '"8  01  tne  lamily  BlDle.'’ — 

in  St.  Louis,  Springfield,  111.,  and  De  j  conference  rooms  of  the  Gibson  in  Lorain  (O.)  Journal.  a  specific  advertising  program. 


troit. 


-X  .  T  ii  •,  •  .,1.  Birmingham  News  Monday,  Dec.  12.  J. 

Howard  J.  Carswell,  city  editor  in  the  £  pj^rce.  editor  of  the  Huntsinlle  Times 
Chicago  bureau  of  the  Kent  Press  Se^-  re-elected  president, 
ice.  IS  spending  the  holidays  with  his _ 


(4)  A  gold  medal,  awarded  to  the  in- 
\Ve  couldn’t  print  what  some  of  our  (iividual  or  organization  deemed  by  _thf 


family  in  Topeka.  Kan. 

Joseph  White,  of  the  business  depart- 


SCHOOLS 


hog-callers  call  the  road  hogs.— i«ry  to  merit  recognition  for  distinguishtd 
(.Ala.)  Herald.  contemporary  services  to  advertising. 

Advertising  material  to  be  eligible  for 


Ti,„  _ i,.  u-  tfiis  vear’s  competition  must  be  submitted 

The  bootleggers  union  ought  to  be  Advertising  .Awards. 


ment  of  the  Kent  Press  Service.  Chi-  TJNIVERSITY  of  Illinois  School  of  willing  to  contribute  something  to  that  .  naryard  Advertising  .^wa  ^ 

cago  bureau,  has  taken  a  year’s  leave  of  Journalism  has  added  an  advisory  $1,000,000  fund  the  .Anti-Saloon  League  Harvard  Business  School  Soldiers  F 
absence  and  is  sailing  around  the  world,  proup  of  nine  prominent  faculty  mem-  talks  of  raising.— Detroit  Free  Press.  1^7  Mass.,  not  later  than 

He  is  working  his  way.  firths  to  the  regular  staff  of  the  school  - 


Afaine  bureau  of  the  Acsociated  Press  order  to  give  the  Student  journalists  Lettuce  was  used  bv  Persian  royalty  The  jury  will  meet  the  middle  of  J^ 
at  ftrtHnd  on  last  week  ^  a.  broader  vision  not  gained  in  the  tech-  more  than  2.000  year's  ago.  Do  you  for  the  purpose  of  making  the 

state  members  direct  Formerlv  the  wire  lournalistic  work.  The  group  is  reckon  they  made  these  silly  little  sand-  ^"^rds. 

ma47  w?s  dSched  S  Sist^  of.  professors  of  .rhetonc,  law,  wiches  of  li^-Houston  Post-Dispatch. 


dispatched  ..vf...  ...  ,  .  •  t.- * 

Warren  C.  Tefferds,  for  25  years  Maine  science,  economics,  history. 


NEBRASKA  DAIUES  APPOINT 


correspondent,  is  in’ charge  of  the  Port-  organization  and  operation,  and  Chicago  can  survive  the  Union  Jack  The  Nebraska  Daily  Newspapers  As- 

land  hnr^^air  English.  letter  than  the  blackjack. — Wall  Street  sociation  recently  appointed  H.  E.  R'R" 

gert.  advertising  manager  of  the  HastinV 


Sixteen  colleges  in  eastern  United  Journal. 


NEW  PUBLICATIONS  States  were  represented  at  the  annual  . . . 

conference  college  press  boards  at  Rad-  It  is  said  that  lightning  never  strikes  Riggert  on  Tan.  1  will  establish  heM- 

H.  McQU.ARRY  has  founded  the  cliffe  College.  Cambridge.  Mass.,  Satur-  twice  in  the  same  place,  but  sometimes  quarters  in  (9maha  where  he  will  ma*- 


(Ncb.)  Daily  Tribune,  secretary. 


Mr 


Red  River  Valley  Times  which  is  Jay.  Among  the  speakers  were  George  the  bottled  kind  does. — Florence  (Ala.)  tain  contacts  with  national  advertisers  fot 

being  published  at  O.slo,  Minn.  Several  B.  Ryan,  city  editor  of  the  Boston  Herald.  the  newspaper  group. 


le  of  Jan- 
king  the 


“--when  its  relief  of 


white  is  diminished  ” 


By  THEODORE  LOW  DEVINNE 


YPES  are  not  always  made  more  readable  by  giving 

-L  tVipm  Inrorpv  nnH  blnplcpv  fnpps  .  A  nncep  nf  fnt.-fnppH 


them  larger  and  blacker  f aces....A  page  of  fat-faced 
type  compels  a  greater  strain  on  the  eye  than  a  page  of 
ordinal^  book  type.  What  a  reader  needs  for  pleasur¬ 
able  reading  is  the  instant  visibility  of  every  stroke  in 
eveiY  letter;  but  this  visibility  is  dimmed  when  the 
types  have  too  much  black.  The  strength  of  the  black  is 
weakened  when  its  relief  of  white  is  diminished.” 


I  MgfMfMfSUSyMSiSySjgySMSfSw 


From  PLAIN  PRINTING  TYPES  by  Theodore  Low  DeVinne 


Hundreds  of  progressive  newspaper  publishers  are  finding  that  Intertype 
IDEAL  News  Face — the  balanced,  perfectly  proportioned  letter — is  what 
a  reader  needs  for  pleasurable  reading.  In  other  words,  just  as  we  have  said 
before:  “Like  an  old  friend.  Intertype  IDEAL  News  Face  Wears  Well” 
— on  the  eyes  and  on  the  machine.  Get  in  touch  with  the  nearest  Intertype 
office  if  you  are  interested  in  getting  added  reader  interest. 


Intertype  Matrices  will  run 
on  your  sluy  casting 
machine 


No  Standardized  Intertype 
has  crer  become 
obsolete 


INTERTYPE  CORPORATION 


Netb  York  1440  Broadway  :  Chicago  130  North  Franklin  Street ;  New  Orleans  816  Howard  Avenue :  Son 
Francisco  152  Fremont  Street ;  Los  Angeles  1240  South  Main  Street ;  Boston  80  Federal  Street :  London;  Berlin 

Distributors  throughout  the  world 


\ 

i 


( 
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Editor  &  Publisher  and  The  Fourth  Estate 


WHAT  OUR  READERS  SAY 


JUST  AS  IT  SHOULD  BE 

To  Editor  &  Publisher:  Sincerest 
congratulations  upon  your  absorption  of 


mcr- 


CONGRATULATIONS 

To  Editor  &  Publisher:  Who  better 
than  yourself  should  or  could  truly  rep¬ 
resent  The  Fourth  Estate.  Congratula¬ 
tions  to  you  personally  and  to  your  able 
staff  associates. 

C.  H.  Sage, 

Kimberly-Clark  Paper  Company. 


pensions  there  might  be  if  publishers  ami  mcr- 
chants  could  get  together  in  many  towns  and 
agree  to  cut  out  comparative  prices.  £ 

And  if  that  is  nut  enough  to  kill  off  these  F 

I-  ..  L-  1  X  'ru  X  _  _ _ _ free  distribution  sheets  that  are  a  thorn  in  the  i- 

7  he  Fourth  Estate.  That  was  a  master  fljjh  of  so  many  publishers  perhaps  the  dim.  I” 

stroke.  You  are  now  in  the  umque  post-  ination  of  some  high  pressure  circulatioa  I- 

T-  r-  »  TD  r-  t  1..  tion  of  being  without  competition — in  methjxls  would  help  some. 

SS,  “  '■'“■i'.  monarch  of  all  you  survey.  ,>„•  l-q'  “  aa-o.-.  h-.  ly. 


THANKS! 


tions  on  the  splendid  news  about  your 
having  absorbed  The  Fourth  Estate. 
More  power  to  your  elbow. 

J.  R.  Bolton, 

Secretary,  Advertising  Club  of  New 

York. 


.  •lit  educated  to 

lhats  great  stuff  and  just  as  it  should  than  i^uality? 


be 


quantity  circulation  ratW 
Is  it  not  high  pressure  sales* 


Yours  faithfully, 

F.  J.  Blythe. 


BEST  WISHES 


INDISPENSABLE! 


To  Editor  &  Publisher:  I  congratu¬ 
late  you  on  having  taken  over  The 
Fourth  Estate.  The  whole  company  of 
.\merican  journalism  wdll  be  benefited. 
What  an  indispensable  paper  you  put 
out! 

W.  T.  Elus. 


THE  OFFICIAL  MEDIUM 


manship  on  the  part  of  publishers  whose  "paid 
Circulation"  costs  them  more  than  it  returns? 

The  .Audit  Bureau  of  Circulations  has  done 
much  to  improve  the  tone  of  circulation  state¬ 
ments  but  it  has  a  long  way  to  go  yet  before 
its  audit  reports  tell  a  true  story  in  all  cases, 

O.  C.  Harn,  managing  director  or  the  A.  B.  C.  — 
in  an  address  nut  long  ago  blamed  advertisers 
for  not  tak.ng  quality  of  circulation  more  into 
account  in  buying  space. 

But  it  would  take  the  proverbial  I’hiladel- 


A  PLEASANT  SEAT,  INDEED 

To  Editor  &  Pubusher:  Warm  con¬ 
gratulations  on  the  acquisition  of  The 
Fourth  Estate.  Now  you  are  sitting  on 
top  of  the  world. 

Wallace  Odell,  President, 
Tarrytown  (N.  Y.)  Daily  News. 


To  Editor  &  Publisher:  Mighty  in¬ 
teresting  news  the  Associated  Press 

To  Editor  &  Publisher:  Permit  me  brings  of  you  acquiring  control  of  The  .  _ 

to  congratulate  you  upon  acquiring  The  Fourth  Estate  and  combining  it  with  phja  lawyer  along  with  an  expert  auditor  to 
pafe  and  amalgamating  it  with  Editor  &  Publisher.  Best  wishes  to  Jh"  cUculatbnT'^ld  as  a  resu^^^ 

Editor  &  Publisher.  Theoretically  the  the  entire  staff.  .  .  *» 

consolidated  paper  will  be  considered  the  James  C.  Latimer, 

official  medium  of  the  newspaper  profes-  FarmvUle  (Va.)  Herald. 

sion.  Hereafter  newspaper  men  can  _ 

safely  center  reading  interest  in  one  pub¬ 
lication,  with  the  understanding  that  it  BEST  WISHES 

will  be  unnecessary  to  look  elsewhere  for  'j-q  Editor  &  Publisher:  I  note  that  ing  rebates  and  bTnus  payments,  amounting  to 


terest  or  high  pressure  promotion  that  com 
more  than  the  subscriber  pays. 

And  yet  how  simple  it  would  be  fer  the 
A.  B.  C.  to  require  from  all  puUisbers  ag 
ordinary  auditor’s  balance  sheet  showing  circu¬ 
lation  receipts  and  disbursements.  Any  ad¬ 
vertiser  ought  to  be  able  to  tell  at  a  glance 
from  an  audit  showing  expense  items,  includ- 


news  and  advertising  matter  pertaining  starting  with  your  Dec  3  issue  The  tfote  than  the  circulation  receipts,  that  there  ia 
to  and  of  interest  to  the  craft.  Reader  Estate  has  been  absorbed  by  showing  com^Jldve ‘prices. 

interest  will  be  localized  m  one  paper  magazine.  Allow  me  to  con-  i  can  put  my  fingers  on  audit  reports  in  my. 

instead  oi  being  divided.  1  nis  is  a  great  gratulate  you  upon  your  new  connection  ow"  fil's  certifying  to  “net  paid  circulatiun"  i® 

convenience.  That  you  have  been  able  j  wishes  for  vour  con-  T"  1'’“"  “*'1 

.  V  L  ,1  - x:__  x; - ‘‘“n  uiici  iiiy  ucsi  wishes  hji  yuui  cuii  through  reader  interest.  Furthermore  these 


INEVITABLE! 

To  Editor  &  Publisher:  I  was  more 
than  pleased  to  read  that  you  have  pur¬ 
chased  The  Fourth  Estate.  The  irre¬ 
sistible  course  of  Editor  &  Publisher 
in  making  itself  the  one  publication  for 
newspaper  and  advertising  men  to  read 
was  bound  to  work  out  in  the  ultimate 
absorption  of  your  competitors. 

Emil  M.  Scholz,  President, 
World  Wide  Advertising  Corporation. 


to  absorb  all  competing  publications  is  tinned  success 
due  largely  to  the  excellent  paper  you  success, 

have  always  published.  To  be  the  pub¬ 
lisher  of  a  publication  that  is  widely  read 
by  editors,  publishers,  advertising  man¬ 
agers  and  advertising  agents  is  in  my 
opinion  a  mighty  fine  tribute  to  your 
newspaper  ability.  Wishing  you  con¬ 
tinued  success,  I  am 

Yours  very  truly, 

Frank  McCabe. 


Charles  E.  Townsend, 
Editor,  The  Car  Card. 


same  files  contain  letters  from  advertisers  ad¬ 
mitting  that  they  had  been  deceived  by  these 
reports  because  they  neither  had  time  nor  op¬ 


portunity  to  learn  tke  truth  that  the  audits  did 
not  reveal. 


BOHEMIA  AND  GINSPIRATION 


To  Editor  &  Publisher:  Enough  bad  gin  is 
drunk  nightly  in  the  name  of  good  literature  to 
keep  both  national  political  conventions  afloat 
for  a  week.  God  only  knows  how  many  good 


There  is  plenty  of  room  for  constructive 
efforts  on  the  part  of  conservative  advertisers 
and  honest  publishers  to  build  up  a  little  more 
confidence  in  newspapers.  And  one  of  tk 
best  vehicles  for  co-operative  effort,  it  seems 
to  me,  would  be  the  spleniLdly  conceived  and 
well  organized  Audit  Bureau  of  Circulations  if 


newspaper  men  have  offered  themselves  as  its  work  were  done  a  little  more  thoroughly 


AGAIN,  MODESTY  FORBIDS 

To  Editor  &  Publisher:  Congratula¬ 
tions  on  the  purchase  and  merger  of  The 
Fourth  Estate  with  the  greatest  trade 
paper  in  the  country. 

W.  B.  Bryant,  Publisher, 
Paterson  (N.  J.)  Press-Guardian. 


BETTER  AND  BETTER 


sacrifices  to  the  tradition  that  liquor  and  lo¬ 
quacity  conceive,  incubate  and  develop  upper 
case  Writing.  The  total  must  compare  un¬ 
favorably  with  the  number  of  young  lawyers 
who  think  thev  will  !«:  Daniel  Websters  if 


ADDED  CANDLEPOWER 


To  Editor  &  Publisher:  Permit  me  they  can  attain  his  reputed  alcoholic  content 
to  congratulate  VOU  on  the  merger  of  „  }  fisc  to  take  friendly  exception  to  Phil 
TU^  Fnurth  Pf/H/x.  «-;tli  Fnirnp  *  Pr'n  Schuyler  s  portrait  of  New  I  ork  s  newspaper 
Inc  rourtll  t-State  Wltll  JLDITOR  fS  rUB  Bohemia,  because  I  fear  that  some  young  cub 
LISHER.  .Always  supreme  m  its  held,  the  who  is  now  working  nights  on  “his  own  stuff” 
position  of  Editor  &  Publisher  is  now  in  Benton  Harbor.  Mich.,  or  Elkhart.  Ind., 

Stronger  tnan  ever.  .Newspaper  rnen  bootleg  liquor  as  the  shortest  cut  to 

everywhere  must  be  gratified  at  the  success  as  novelist,  piayright  or  met. 
merger.  To  paraphrase  our  old  friend.  Since  Schuyler  brought  me  into  this  Bohe- 
the  late  Dr.  Coue,  “Day  by  day,  in  every  it  into  the. record  that:  (i) 


and  a  little  fairer  to  its  advertiser  memben 
as  well  as  to  publishers. 

C.  F.  Waite, 

Publisher  Sam  Pedro  Daih  Pilot, 


PRINTED  DESPITE  FLOOD 


To  Editor  &  Publisher:  We  in  northern 
Vermont  have  read  with  interest  what  hai 
been  published  in  your  periodical  regarding  the 
coverage  of  tiie  \  ermont  Hood  situation  by  the 
staff  men  of  various  out  of  state  newspapers. 

We  also  have  noticed  what  has  been  pub¬ 
lished  relative  to  how  the  ffoorl  affected  Ver¬ 
mont  newspapers.  In  one  article  in  Editor  i 


To  Editor  &  Publisher:  Hearty  con¬ 
gratulations.  Now  your  light  should 
shine  even  brighter. 

L.  N.  Flint, 

Professor  of  Journalism,  University  of 
Kansas. 


„  n  •  -  -  -.  ..-  I  don’t  live  in  Greenwich  Villave.  but  in  far-  ,, _ ii.  .  .  ,  y 

way,  Editor  &  Publisher  is  getting  thest  Brooklyn,  whither  I  moved  to  get  some  u.*? 

better  and  better.”  work  done;  (2)  I  have  never  been  in  a  reputed 

Totixt  r”  ■K’li-tvr  resort  of  the  literati  known  as  Monetta’s;  (3) 

^  JOHN  Vx.  rSxLEIN.  J  ^ 

-  board  (4)  I  break  the  Prohibition  I^aw  ab>  ut 

a  dozen  times  a  year,  and  haven’t  been  blotto 
A  NATURAL  SEQUENCE  since  the  Armistice. 


St.  Albani  Messenger  was  “put  out  of  busi¬ 
ness”  or  words  to  that  effect.  May  we  cot- 
rect  this? 

The  Evening  Messenger  has  a  leased  .\.  P. 
wire  from  Boston.  This  wire  went  out  at 
noon  on  Thursday,  Nov.  3  Unsuccessful  ef- 


THEY  DO! 

To  Editor  &  Publisher:  Good  papers 
will  grow! 

John  R.  Morris, 
National  Advertising  Department, 
Denver  Rocky  Mountain  News. 


^  ,  All  writinj?  (including  this  note)  is  the  re-  'J’®*’®  another  wire  through 

To  KdITOR  &  Publisher  I  Congratula-  suit  of  egotism.  I  have  a  theory  that  men  I?  Boston,  1  his  failing  we  tried  the  Canadian 

tions  on  your  consolidating  The  Fourth  us  St^°mans  w“as  ‘uoUtrf^’lhwe  was  m 

Estate  with  Editor  &  Publisher.  This  ^her  work,  w.th  a  few  exceptions, 


GOOD  LUCK 

To  Editor  &  Publishers  Hearty  con¬ 
gratulations  on  your  purchase  of  The 
Fourth  Estate  and  consolidation  thereof 
with  Editor  &  Publisher.  Best  wishes 
for  all  kinds  of  good  luck  and  good  for¬ 
tune  in  the  future. 

Hugh  Baillie, 
General  Business  Manager, 
United  Press  Associations. 


,  ,  the  more  fluent  they  are  in  one  form,  the  less  Retting  around  that.  .All  we  had  here  was  one 

IS  the  natural  sequence  as  you  have  been  thev  have  left  to  express  in  another.  telephone  wire  to  ^st  Fairheld,  some  10  mike 

building  solidly  for  years.  Editor  &  From  my  limited  o^ervation,  I  would  guess  Hne  15°^mileT‘aw^-"“^^^ 

Pt-dt  TeucT,  V,x.e  Lxxxxn  „  rr.-x>of  -xeex.*-  tx-x  thousands  of  Rood  novels.  plays  and  poems  ooundary  hne  is  but  15  miles  awa>  nothing 

Publisher  has  been  a  peat  asset  to  have  been  spattered  on  the  tables  and  floors  of  to  Burlington  and,  of  course,  nothing 

everv  newspaper  in  .\merica.  You  have  New  'V’ork’s  Bohemia,  to  be  swept  out  with  the  "'I*-  .the  Postal  had  no  lines.  Thursdiy 

been  their  champion  and  adherence  to  'rthTnighf  beforeXTm"i^^T^^^^^^  Te  line%hrofgh\o"MLtreT‘‘'The" 

your  policy  will  continue  Editor  &  Pub-  qus  list?ner  in  relatively  anstem.  Railway— headquarters  offices  are  in 

it  is  an  axiom  that  all  good  newspapers  are,  this  city— diad  only  one  line  open  and  this  wu 

in  essence,  the  expression  of  one  man’s  per*  Junction,  24  miles  south, 

sonality.  How  much  more  so  must  he  the  .  morning  dawned,  cold  and  damp.  The 

novels,  plays  and  poems  that  thousands  of  dis-  F.  operatcr  was  on  duty  but  he  had  no 
contented  newspaper  folk  talk  about  writing?  there  were  no  prospects  of  getting  one. 

laquor.  as  liquor,  for  relaxation  and  pleas-  Reporters  *ere  sent  through  the  Missisquaj 
ure,  yes — when  it’s  reliable!  But  liquor  as  in-  valjey  so  the  Messenger  could  fill  up  on  local 
spiration  isn’t  it  a  slightly  sophomoric  regur¬ 
gitation  of  Herr  Mencken’s  second  sermon 
after  Epiphany? 

Paul  Sittox. 

Ne^v  York  H'orld. 


LISHER  supreme.  Your  publication  has 
done  more  for  newspapers  than  any 
agency  I  know  of  in  this  country. 

A.  Schaefer, 

President  Morning  Newspaper  Pub¬ 
lishers  Association,  Ft.  Wayne,  Ind. 


OPPOSITION  EUMINATED 


A  TRIUMPH 

To  Editor  &  Publisher;  Your  tri¬ 
umph  of  consolidation  earned  a  constant 
space  on  our  front  page  all  day  yester¬ 
day.  I  heartily  congratulate  you  anjJ  be¬ 
lieve  that  it  is  for  the  best  interest  of 
both  publications  and  of  journalism. 

■  Lee  a.  White, 

Detroit  News. 


To  Editor  &  Publisher:  I  was  great¬ 
ly  surprised  to  see  that  you  had  at  last 
consolidated  The  Fourth  Estate.  I  be¬ 
lieve  that  this  will  certainly  eliminate  all 
opposition  in  your  field. 

Edward  Gans.  Publisher, 

Fall  River  (Mass.)  Globe. 


IMPROVED  A.  B.  C.  REPORTS 


and  county  news  but  the  petple  wanted  to  know 
what  was  going  on  in  other  parts  of  the  state. 
We  used  the  one  wire  to  Montreal  as  much  as 
possible  asking  the  A.  P.  for  copy  overhead, 
effher  from  Bc-ston  or  Montreal.  The  lone  W. 
U.  wire  could  not  be  used  exclusively  by  the 
press,  however,  as  hundreds  of  commercial 
messages  were  piling  up  here;  the  clearing 
point  of  northern  Vermont. 

FinalW  as  the  last  resort  we  wired  an  “SOS" 
to  the  Canadian  Marconi  Company  at  Montreal, 


To  Editor  &  Publisher:  I  wonder  how 

many  publishers  saw  anv  connection  between  .  ,  ^  -  ’  .u  ’ 

the  clewing  sentence  of  the  paper  read  before  “I*""!  z'", 

the  A.A.A.A.  meeting  at  Washington  by  anything  they  had  on  the  flood  at 

Ernest  Elmo  Calkins  and  their  worries  over  atternofn.  . 

>Ve  arranged  and  had  installed  a  powertw 


ONE  STRONG  ADVOCATE 


Shopping  News  publications.  Here  is  the  sen-  arrangen  and  nad  instant  a  p^erra 

tence*  ®  ''  receiving  set  and  tuned  in  on  CFCF.  Wc  got 

“Rotten  advertising  running  in  publications  "fz*®  ^ 

alongside  of  sound  advertising  will  affect  the  and  Ass^iated  and 


WE’LL  WATCH  OUT! 


To  Editor  &  Publisher  :  Sincere  and 
enthusiastic  congratulations  on  your  ab¬ 
sorption  of  The  Fourth  Estate.  It  will 
enable  you  to  improve  what  is  already 
the  best  publication  of  its  class  in  exist¬ 
ence  today.  Knowing  the  frailties  of 
mankind  from  Adam  down.  I  trust  thaf 
you  won’t  become  the  victim  of  the  high 
hat  as  appears  to  be  the  universal  human 
experience  where  there  is  no  competition 
whatever. 

L.  T.  Russell, 

Publisher,  Newark  (N.  J.)  Ledger. 


ToEDITt>R&  Publisher:  I  congratu-  3  and”«usc  i^o  ;rr?he  Canadian  Press  agencies  We  also  received 

late  VOU  on  acquiring  The  Fourth  Estate  Not  long  ago  I  got  curious  over  the  state  of  quoUtir.ns  and  were  able  to  put  » 

and  combining  it  with  Editor  &  Pub-  ^o‘"4tt^n^l;^st^?r\‘?,!;p^^  4S;5id°"thfsar'!‘^^^^^^ 

LISHER.  curiosity  was  aroused  because  he  is  not  an  ad-  Published  a  fairly  good  paper,  although  all 

Fourth  Estate  has  had  a  great  history,  vertiser  himself.  He  runs  a  high  class  ladies’  ‘'on*  R^re  hand  set  as  we  had  no  electric  pow 

althoueh  in  recent  vears  its  nosition  has  furnishing  store  and  seldom  uses  any  space.  III!*'*  Sunday  and  the  press  i^s  run  irm 

biil  xT  lx./  T  P®®"*****.  -  ®  And  I  found  that  he  was  enthusiastic  about  Power  furnished  by  a  tractor,  Our  r^rd  of 

been  dimmed  somewhat.  In  my  opinion  Shnnninv  New,  aHvertUimr  heranse  it  !•  the  "lore  than  60  years  of  continuous  publication 

it  is  better  to  have  one  leading  trade  pub-  rul/oPm^t  1  the"  publicSsM  nin  no  ^  ^  „  z  b«. 

lication  serving  the  newspaper  and  adver-  thTnk'ng^aTf  rlllFe'd"*' very  ton  IverLaT  and'publish;;!  i  fZVrpaper. 

tising  interests  in  a  big  way  than  several  interesting  inteAiew  />u  puWish  J  not  long  J*’'  Jbe  business  ^ 

which  dissipate  their  energy  without  get-  ago  from  the  advertising  manager  of  T.  C.  >"  excess  of  1,000,  were  the  greatest  ew 

ting  anvwhere  Penney  &  Co.,  in  which  he  complained  of  the  i*’’' 

J;  UIIY  niicic.  ff.-.maee  to  advertisinv  that  comes  from  com.  Sabbath  day.  It  was  also  the  first  time 

Editor  &  Publisher  under  your  own-  pa^^fve  prices  *  Messenger  had  ever  published  a  Sunday  edi- 

ership  has  made  rapid  strides.  It  should  You  never  see  $50  suits  advertised  for  $20  *'®I';  .  1.  J  1.  ,  z  -  •  -I 

go  a  long  way  yet  with  this  consolida-  ;"„,H%^rrL„l^r‘rnrw‘e,l  X^/i.aFeTkr/ 

A  z'  ping  News  controlled  by  merchants.  Jos.  H.  Fountaik, 

Dan  Carroll.  I  wonder  how  many  Shopping  News  sus.  News  Edi’or,  St.  Albans  Messenger. 


Editor  &  Publisher  and  The  Fourth  Estate 


The  Power  of  The  Dallas  News 
Among  the  People  of  Texas 
is  Greater  Today  Than  Ever 


IN  four  out  of  eleven  mouths  of  1927  The  Dallas 
Morning  News,  week-days,  established  new  high 
marks  for  circulation.  Not  merely  new  records  for  this 
year.  New  records  for  all  the  years. 

Never  has  any  other  Dallas  paper,  even  by  its  own 
statement,  come  within  20,000  of  The  News’  average  for 
last  month. 

The  News’  percentage  of  leadership  in  its  field  is  the 
highest  in  years. 

Your  advertising  opportunity  has  grown  with  your 
selling  opportunity  in  this  fast-multiplying  market. 


Balias  iSIoming  ^euis 


Supreme  in  the  Dallas  Territory 


City — Suburbs — Country 
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Editor  &  Publisher  and  The  Fourth  Estate 


A.  H.  WALTERS  DEAD 


Publisher  of  Johnstown  (Pa.)  Tribune 
Victim  of  Long  Illness 

Anderson  H.  Walters,  president  and 
editor  of  the  JoIinst(mm  (Pa.)  Tribune 
died  at  Memorial  Hospital  in  Johnstown, 
Dec.  7,  of  a  complication  of  diseases.  He 
was  65  years  old. 

Mr.  Walters  had  been  publisher  of  the 
Tribune  for  25  years.  He  was  active  in 
politics  and  was  four  times  elected  to 
Congress.  He  was  one  of  the  first  pub¬ 
lishers  in  Pennsylvania  to  bar  liquor  and 
objectionable  patent  medicine  advertising 
from  his  paper,  and  was  a  supporter  of 
woman’s  suffrage  and  prohibition. 

The  Tribune  will  continue  under 
Maher  W.  Krebs,  a  nephew  of  Mr. 
Walters,  who  has  been  in  active  charge 
of  the  paper  for  the-  jtast  two  years. 


Heidelberg  University  at  Tiffin,  O.,  and 
a  former  part  owner  of  the  Omaha  Bee, 
died  recently  at  Tiffin.  He  founded  the 
Nebraska  Publishing  Company  at 
Lincoln,  Neb.,  and  the  Swedish- Ameri¬ 
can  Book  Company  at  Omaha. 

Bexj.\min  F.  Arrington,  72,  chief 
editor  of  the  Salem  (Mass.)  Xezcs  from 
1881  to  1920,  died  of  pneumonia  at  his 
home  in  Lynn  recently. 


COMPOSITE  STYLE  BOOK 
COMPILED  FOR  CUBS 


(Cantinued  from  page  14) 


EUGENE  SPAULDING 

Eugene  Willard  Spaulding,  for  25 


years  advertising  director  of  the  Ladies’ 

Home  Journal,  the  Country  Gentleman 
and  the  Saturday  Evening  Post,  died  at 
his  home  in  New  York.  Dec.  14,  after  a 
long  illness.  Mr.  Spaulding  was  bom 

in  Palmyra,  O.,  in  18c8,  and  had  engaged  names  essential  to  the  story, 

m  advertising  work  m  New  York  for  55 

The  right  detail  adds  vividness  and  car- 


big  question  mark  sticking  out  of  the 
print^  page  to  pique  the  reader’s  curi¬ 
osity. 

“If  there  are  questions  that  can’t  be 
answered  at  the  moment  or  developments 
to  be  watched  another  day,  make  a  note 
for  the  editor. 

“Never  fail  to  include  all  names  that 
have  relation  to  the  incident.  Names  are 
news.  But  while  you  are  including  all 
names  you  legitimately  can,  don’t  harm 
the  innocent  by  dragging  them  into  a 
disagreeable  story.  This  doesn’t  mean  to 


years.  He  was  advertising  manager  of 
the  Cosmopolitan  prior  to  his  engagement 
by  the  Curtis  Publishing  Company.  He 
retired  in  1912,  following  a  breakdown 
brought  on  by  overwork. 


JAMES  MURRAY  ALLISON 

James  Murray  .Yllison,  New  York 
correspondent  for  the  Cincinnati  (O.) 
Times-Star,  died  Dec.  14,  in  New  Y'ork, 
after  an  operation  for  paralysis  of  the 
intestines.  Mr.  Allison  had  worked  in 
New  York  for  the  last  20  years,  and 
was  widely  known  in  the  Middle  West 
for  his  descriptions  of  the  city,  written 
as  a  daily  column.  He  was  57  years  old. 

HARRY  A.  COLEMAN 

Harry  Atwood  Coleman,  60,  well- 
known  newspaperman  and  manager  of 
the  Ccmgressional  Information  Bureau, 
died  Dec.  14,  in  Washington,  D.  C. 


Cl^bttuary 

pEQL  WALLACE  JOHNSTON,  41, 
^  died  recently  in  the  Oil  City,  Pa., 
hospital,  of  heart  trouble.  Until  a  few 
weeks  before  his  death  he  was  news 
editor  of  the  Oil  City  Derrick,  resigning 
to  become  manager  of  radio  station 
WLBVV’  at  Oil  City. 

Ch.\rles  C.  Hills  Pe.\body,  65,  cor¬ 
respondent  of  Salem  (Mass.)  News, 
died  Dec.  6. 

Mrs.  .Ylice  R.  Finney,  widow  of 
George  E.  Finney,  for  many  years  edi¬ 
tor  of  the  Martinsville  (Ind.)  Democrat, 
died  at  her  home  in  Martinsville,  Dec. 
7.  Two  sons,  Frank  and  Fred,  now  pub¬ 
lishers  of  the  Democrat,  survive.  Mr. 
Finney  died  in  1916. 

WiiJ.i.xM  Beers,  85,  died  at  Oregon 
City,  Ore.,  Dec.  3.  Mr.  Beers  was  for 
28  years  a  typesetter  on  the  Oregonian 
•>nd  other  Portland  newspapers. 

J.  W.  Sherm.an,  75,  who  came  to 
Colorado  in  1900  from  Osceola,  la., 
where  he  had  been  engaged  in  the  news¬ 
paper  business  for  about  20  years,  and 
who  owned  papers  at  Rocky  Ford, 
Saguache  and  Calhan.  Col.,  died  at  the 
home  of  his  son  L.  F.  Sherman,  Love¬ 
land.  Col.,  Nov.  26. 

Mrs.  Mary  S.  Duff,  76,  mother  of 
E.  S.  Duff,  editor  of  the  Newcomerstown 
(O.)  Index,  died  at  her  home  in  that 
place  on  Dec.  11. 

James  Russell  Allen,  head  of  the 
Manchester  Evening  News  and  a  director 
of  the  Manchester  Guardian,  died  on 
Nov.  24  in  his  67th  year. 

R.  E.  Ariel  Wright,  for  the  past 
eighteen  years  on  the  London  Evening 
Neii's,  and  previously  editor  of  the 
Sheffield  Evening  Star,  died  in  London 
on  Nov.  28,  aged  60. 

Martin  Osterholm,  65,  a  teacher  in 


ries  conviction.  Color  and  human 
interest  are  to  be  eagerly  sought.  Avoid 
the  habit  of  beginning  every  story  with 
the  deadly  formula: 

“  ‘John  J.  Jones,  20,  16  Mount  Pleas¬ 
ant  street,  and  Sadie  Brown,  20,  15  Wing 
street,  were — etc.’ 

“Avoid  anonymous  interviews.  Pin 
your  facts  on  your  authority.  Don’t 
make  the  Standard  or  Mercury  say 
things  they  aren’t  responsible  for.  Use 
direct  quotes  whenever  possible. 

“Avoid  editorial  comment.  Be  impar¬ 
tial  and  critical. 

“.\void  exaggeration,  don’t  cry  ‘Wolf.’ 

“.\lways  accept  news  items  from  out¬ 
siders  gratefully.  Some  may  be  worth¬ 
less,  but  encouragement  may  some  day 
mean  a  big  story. 

“Don’t  make  promises  you  can’t  fulfill. 
Frequently  inquirers  have  been  led  to 
believe  they  were  being  promised  a 
photographer,  when  the  best  a  reporter 
could  do  was  to  submit  a  memorandum 
of  the  request  to  the  desk.  Frequently  a 
reporter  has  jollied  an  individual  into 
believing  an  item  will  be  kept  out  of  or 
put  into  the  newspaper,  when  the  best 
the  reporter  can  do  is  to  carry  the  re- 
qisest  to  the  desk.  Such  misunderstand¬ 
ing  leads  to  more  ill  feeling  than  refusal 
in  the  first  place.  Reporters  should  be 
clear  and  frank  in  dealing  with  such  sit¬ 
uations. 

“Don’t  use  the  telephone  when  a  per¬ 
sonal  call  will  bring  a  more  vivid  story. 

“Keep  the  press  agent  out  of  the  news¬ 
paper.  Generally  speaking  all  projects 
with  commercial  aspect  should  be  care¬ 
fully  scrutinized.” 

The  system  used  by  the  Detroit  News 
in  preparing  copy  is  sensible.  As  set 
down  in  the  style  book,  it  follow-s: 

“Use  the  typewriter.  See  that  the  keys 
are  clean.  Use  triple  space.  Write  on 
one  side  of  the  paper.  Do  not  paste 
sheets  together.  Leave  wide  margins  on 
both  sides  and  at  the  top.  Write  your 
name  and  a  brief  description  of  the  story 
in  two  or  three  words  at  top  of  first 
sheet.  Number  sheets.  Never  write  per¬ 
pendicularly  in  the  margin.  Never  divide 
a  word  from  one  page  to  another,  and 
if  possible  do  not  divide  a  word  from 
one  line  to  the  next.  Try  to  make  each 
page  end  with  a  completed  paragraph  to 
aid  the  composing  room  in  setting  the 
story  in  ‘takes.’  When  necessary  to  write 
in  long  hand,  underscore  u  and  over¬ 
score  n,  and  print  proper  names  and 
unusual  words.  Ring  periods  or  write  x 
to  stand  for  them.  W’hen  there  is  a 
chance  that  a  word  intentionally  mis¬ 
spelled  will  be  changed  by  the  printer, 
write  Follow  Copy  in  the  margin.  In¬ 
dent  deeply  for  paragraphs.  Use  an  end- 
mark  to  indicate  your  story  is  completed. 

“Save  time  for  your  office  by  care  in 
writing  and  editing.  A  little  thought  be¬ 
fore  setting  down  a  sentence  will  save 
you  the  trouble  of  rewriting,  and  the  copy 
reader  reading,  untidy  copy. 


Get  the  “A-B-C” 

of  Indianapolis 
Newspaper  Values 

from  the  Impartial 
A.B.  C.  Reports 


T 

JLhe  audit  bureau  of 

CIRCULATIONS,  through  its  reports, 
gives  you  a  clear,  impartial  picture 
of  the  comparative  values  of  Indian¬ 
apolis  newspapers. 

Compare  the  total  daily  circulations 
of  the  three  papers.  (Note  the  over¬ 
whelming  public  preference  for  The 
INDIANAPOLIS  NEWS).  .  .  .  Then 
note  how  Carrier- Delivered  circula¬ 
tion  is  distinguished  from  Street 
Sales.  (The  News  has  more  home- 
delivered  city  circulation  than  both 
other  Indianapolis  dailies  combined.') 

Study  the  ratios  of  city  circulation  to 
circulation  in  thib  surrounding  terri¬ 
tory,  (Both  types  of  circulation  are 
essential  in  this  2,000,000  population 
market.)  The  NEWS,  emphatically 
first  in  city  circulation,  has  the  most 
consistent  ratio  of  suburban  and 
country  circulation. 

A  thorough  study  of  these  A.  B.  C. 
reports  is  sure  to  strengthen  your 
understanding  and  appreciation  of 
The  NEWS  as  the  dominant  adver¬ 
tising  medium  in  this  rich  market. 


Rxetusive  Indianoholis  Member,  100,000  Group  of  American  Cities 
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DON.  BRIDGE,  Advertising  Manager 


New  York-  A.  CARROLL 

O  ’  110  East  42nd  St. 


Chicago: 


J.  E.  LUTZ 
The  Tower  Building 
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I  would  certainly  vote  for  the  new  “I  think  the  new  Ionic  type  is  much  i  “It  is  a  stronger  and  more  vigorous  “The  new  type  seems  much  easier 
Ionic  tyjje.  I  read  the  articles  in  the  more  legible  than  the  old.  I  am  greatly  ^  type  and  much  easier  on  the  eyes.” —  to  read  because  it  stands  out  better.” 

two  styles  of  type  and  compared  them  in  favor  of  the  change.”  —  George  Charles  Phillips.  Notre  Dame.  Ind. - A.  W.  Magnuson.  Columbus.  Ohio. 

very  carefully  yesterday  and  the  Ionic  Robertson,  Sr.,  South  Bend,  Ind.  Professor  of  English  at  Notre  Dame  :  “The  new  type  is  much  better.  It  is 

is  certainly  much  plainer.  I  believe  it  “It  is  fine,  bright  and  clear  and  does  University.  much  easier  on  the  eyes — especially 

will  be  a  very  great  help'  to  anyone  not  blur.  I  like  it.”— Christopher  C.  “I  think  the  new  type  is  fine.  It  is  the  eyes  of  old  people.  In  the  case  of 

who  may  have  any  difficulty  in  read-  Bradley,  Jr.,  Syracuse.  N.  Y. — Commis-  much  more  restful  to  the  eyes  and  re-  young  jiersons  probably  it  doesn't 

ing  easily.  At  the  same  time  it  is  a  ^ioner  of  Public  Safety  and  President-  quires  less  effort  in  reading.” — Will  make  so  much  difference,  but  it  does, 

better  looking  type  than  the  old  style.”  Treasurer  of  C.  C.  Bradley  &  Son,  Inc.  Crabell.  South  Bend.  Ind. — Attorney.  seems  to  me,  in  the  case  of  those 


__C.  C.  Cauble,  Mishawaka jgpiilllllllillllll 
Principal,  Mishawaka  High  .jlp' 

"It  rests  my  eyes  to  reij  r 
page  seems  so  much  cleanel  (}  TRADE 
no  confusion  with  the  nev“  I. 
comparing  the  page  of  MondJll[|||L 
in  the  new  type  with  the  Dage^linillimiiyilllllll 
Saturday’s  edition  in  the  old  type 
there  seemed  to  be  a  confusion  of  vi¬ 
sion  in  reading  the  columns  of  the 
Saturday  edition.  I  do  not  know  what 
it  is,  but  the  sense  of  so  many  col¬ 
umns  of  reading  matter  presented  on 
the  same  page  is  gone.  Each  story 
stands  out  distinct  and  alone.  I  am 
sure  it  will  be  a  great  help  to  the  news  ! 
reading  people  of  Akron.  It  makes  it  j 
a  greater  pleasure  to  read  the  stories 
in  the  new  type.  It  will  be  beneficial 
to  both  children  and  adults  to  read 
the  paper  printed  in  the  new  type.”— 

George  McCord.  Akron,  Ohio — Super- 
ntendent  of  Schools. 

“You  followed  my  wishes  in  chang¬ 
ing  the  type  because  I  was  one  of  | 
those  who  filled  out  one  of  the  ballots  ' 
and  voted  for  the  change.  I  could  see 
that  it  was  going  to  be  an  improve-  j 
ment  but  I  didn’t  realize  that  the  | 
change  would  make  the  paper  as  easy 
to  read  as  it  has.” — Chief  Justice 
Olson,  of  Municipal  Court — Chicago. 
lU. 

“I  much  prefer  to  read  column  two 
(the  new  type),  which  is  not  only- 
larger  but  blacker  and  so  much  more 
distinct  to  the  eye.  We  appreciate 
your  exceeding  kindness  in  giving  us 
such  a  variety  of  useful  knowledge  and 
the  desire  to  make  it  readable.” — M.  A. 
Bradley,  Pittsfield,  Mass. 

“The  new  Ionic  type  is  easily  read 
and  it  seems  to  rest  the  eyes.  I  took 
a  census  of  opinion  in  one  of  my  jour¬ 
nalism  classes  and  in  a  class  of  thirty, 
favor  for  Ionic  was  unanimous.” — 

John  M.  Cooney,  Notre  Dame,  Ind. — 

Dean  of  the  School  of  Journalism. 

Notre  Dame  University. 

“I  am  88  years  old  and  am  glad  for 
a  type  I  can  see.  I  am  certainly  in  fa-  I  j 
vor  of  the  new  Ionic  type.” — J.  L. 
Gregg,  Milford,  Ind. 

“It  possesses  two  distinct  features; 

First,  its  practicability;  second,  its  ar¬ 
tistic  appearance.  From  the  practical 
point  it  offers  a  more  restful  and  more 
readable  type  than  has  been  given  the 
public  in  its  newspapers  before  and 
will  make  the  reading  of  newspapers,  a 
practice  in  which  all  are  engaged,  a 
real  pleasure.  From  the  artistic  point  ^ 
of  view  it  adds  much  to  the  general  i 
appearance  of  the  newspaper,  increas-  I  c 
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When  the  question  has  been  put  to 
them,  newspaper  readers  have 
voted  ten  to  one  in  favor  of 


Ionic  No.  5 


BECAUSE 


IT  IS  MORE  LEGIBLE 


ARE  YOU  USING  IT? 


MERGENTHALER  LINOTYPE  CO. 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


Repretentatirei  in  the  Principal  Cities  of  the  World 


]imillllilllll]]]H,'“e  mature.”— Dr.  T.  J.  Curtin. 

Mass.  ! 

^  ew  type  is  bound  to  give  | 
'K  ®  li  reading  comfort  to  the  j 
M.d  cause  less  eye-strain.” —  | 
,iJ!PvriDD.  82  N.  High  St.,  Colum- 
llUlllliyiUgP'liio. 

r|  “The  sooner  the  Eagle  is  printed  in 
I  the  new  type  the  better  it  will  be  for 
j  all  your  readers,  I  am  sure.  We  have 
I  felt  the  eye  strain  for  some  time  and 
!  -will  welcome  the  change  in  print.” — 
Mr.  and  Mrs.  Drake  Brockway,  Pitts- 
i  field.  Mass. 

“The  new  type  is  much  clearer  and 
i  easier  to  read  than  the  old  type.  For 
the  good  of  the  eyes  of  the  public,  to 
:  whom  you  are  catering,  the  best  and 
most  readable  type  should  be  used  and 
I  hope  you  will  change  to  the  new.’  — 
Dr.  O.  L.  Bartlett,  Pittsfield,  Mass. 

“It  is  much  easier  to  read  and  much 
I  neater  than  the  old  type.”  —  Mrs. 
j  Dorothy  Martin,  1217  S.  Indian  Ave., 

I  Tulsa,  Okla. 

“By  all  means  change  to  the  new 
type  as  given  in  the  Eagle  on  Monday 
I  and  Tuesday.  It  is  what  I  have  been 
1  thinking  of  asking  for  since  years  have 
I  dimmed  my  reading  sight  and  made  it 
more  difficult  to  make  out  the  smaller 
-  type  on  the  paper.  You  will  certainly 
do  a  great  favor  to  a  numerous  class 
of  readers  by  making  the  change.” — 
i  James  Graham,  Pittsfield,  Mass. 

I  “I  like  the  new  type.  It  is  much 
more  legible  than  the  old  style  type.” 
— Sol  Seches.  Memphis.  Tenn. 

“I  have  read  your  paper  every  day 
for  20  years,  even  having  it  follow  me 
when  I  have  gone  on  a  vacation,  and 
I  I  for  one  wish  to  thank  you  for  the 
'  big  improvement  resulting  from  the 
adoption  of  the  new  type.  After  read¬ 
ing  the  paper  this  morning,  the  first 
one  with  Ionic,  I  noticed  my  eyes  were 
not  nearly  as  tired  as  they  usually 
are  after  reading  the  paper  through. 
Again  we  say,  ‘Good  for  The  Post- 
Standard,  our  fine  morning  paper.’  ” 

I  —Miss  Katherine  M.  Butcher,  Syra- 
I  cuse,  N.  Y. — Former  City  Missionary. 
j  “Thank  you  for  the  large  type  you 
are  using  now.  It  sure  is  a  treat  for 
my  eyes.  I  have  read  The  Daily  News 
for  forty  years.”— Mrs.  W.  E.  Cole¬ 
man.  Springfield,  Ill. 

“I  like  the  new  type  immensely.  It 
is  a  decided  improvement  over  the 
old.” — Miss  M.  Louise  Hawksworth, 
Syraouse,  N.  Y. — Executive  of  the 
^^^Americanization  League. 
es  I  “I  have  no  doubt  that  the  new  type. 


of  view  it  adds  much  to  the  general  i  “I  believe  you  have  made  a  good  “The  new  type  is  easier  on  the  eyes  i  “I  have  no  doubt  that  the  new  type, 

appearance  of  the  newspaper,  increas-  I  choice  of  type  faces.  The  Enterprise  and  not  half  as  fatiguing  as  the  style  ]  when  it  appears  all  through  your 

ing  its  appeal.” — Dr.  Laura  Lane  this  morning  had  a  really  metro-  it  supersedes.  I  am  past  eighty-two  '  paper,  will  take  your  readers  by  storm. 
Lingelbach.  Philadelphia.  Pa. — Mem-  ^  politan  appearance.” — Raymond  Best,  now  and  my  eyesight  is  not  as  good  i  It  will  help  to  make  the  Eagle  still 
ber  of  the  Philadelphia  Board  of  Pub-  Riverside,  Cal. — Attorney.  !  as  it  used  to  be,  so  I  am  thankful  for  |  more  famous,  and  will  give  such  of 

Ifc  Education.  “The  new  tyi»  is  better,  brighter,  i  the  new  type  dress.  It  enables  me  to  i  your  readers  as  are  a  little  near  sighted 

“I  am  in  favor  of  the  change.  It  is  clearer  and  easier  to  read.  I  like  it  read  without  feeling  any  strain  on  my  ,  a  chance  to  read  your  valuable  paper 
clear  and  fine.  I  am  glad  to  see  the  much  better.” — Charles  B.  Johnson,  eyes.  I  find  the  new  type  can  be  read  '  more  thoroughly.”— H.  H.  Stutz,  Pitts- 
improvement.  Ionic  is  certainly  much  I  Syracuse,  N.  Y. — Record  Clerk,  City  with  ease.  It  also  reduces  strain  and  field.  Mass. 

more  readable.”  —  H.  W.  Eldredge,  I  Cleric’s  O^ice.  fatigue  and  adds  materially  to  the  “I  consider  it  a  great  improvement.” 

South  Bend.  Ind.  “I  like  the  new  type  very  much.  I  pleasure  of  reading.  In  fact,  it  invites  — S.  F.  Carter,  Houston,  Texas — Presi- 

“I  wish  to  congratulate  you  upon  '  think  it  is  plainer  than  the  old  type  reading.  Its  even  tone  is  restful  to  the  dent.  Second  National  Bank. 

the  big  favor  and  the  benefit  you  will  ^  and  easier  to  read.  It  is  especially  so  eyes  but  not  monotonous.” — Charles  “I  am  eighty  years  old  and  soon  will 

confer  upon  your  readers  by  the  to  me  since  I  must  wear  glasses.” —  F.  Bower,  Philadelphia.  Pa.  be  unable  to  read  the  Number  one 

change  to  Ionic  No.  5.” — Joseph  C.  Edward  Smith.  South  Bend,  Ind. —  j  “I  like  the  appearance  of  the  new  type — the  present  variety.  Help  us 

Eiger,  Pittsfield,  Mass.  Supt.  of  School  Buildings.  '  type  very  well.”— John  Chess  Ells-  old  folks!”— William  May,  Pittsfield, 

“I  prefer  the  Ionic  for  one  reason.  “I  and  my  whole  family  prefer  to  worth.  South  Bend.  Ind.  Mass. 

I  wear  double  lens  glasses  and  the  read  the  new  type  as  indicated  in  col-  ,  “The  new  type  is  restful.  The  eye  “I  have  been  reading  The  News  for 

type  is  so  much  larger  and  darker  that  umn  two  of  the  ballot.”— Hugo  Jack-  strain  is  relieved.”— Dr.  Thomas  J.  more  than  twenty  years  and  I  can  tell 
it  is  much  easier  for  me  to  read.” —  mert,  Pittsfield,  Mass.  Norton.  Pittsfield,  Mass.  you  that  I  am  happy  over  this  latest 

Louis  Miller,  South  Bend,  Ind.  “The  new  type  is  much  easier  on  the  “I  have  weak  eyes  and  therefore  improvement.  I  must  confess  that  the 

“The  new  type  is  a  great  improve-  eyes.  It  is  clearer  and  shows  a  greater  prefer  the  new  Ionic  type.” — Rosa  Ad-  i  old  type  was  difficult  to  read.  Thanks 

ment  for  the  paper,  a  pleasant  relief  contrast.”— Clyde  S.  Reed,  108  S.  High  rion.  South  Bend.  Ind.  I  for  making  it  easier.” — Gen.  Abel 

to  the  readers.” — Richard  Kelly,  Syra-  St.,  Columbus,  Ohio.  “I  like  the  new  type  better.  It '  Davis,  Chicago,  Ill. — Vice  President, 

cuse,  N.  Y. — Chief  Narcotic  Inspector  “We  think  the  new  Ionic  type  saves  catches  the  eye  quicker,  probably  be-  Chicago  Title  and  Trust  Company, 
in  the  Syracuse  District.  the  eyes.” — Mr.  and  Mrs.  O.  D.  Wood-  cause  it  has  the  appearance  of  being  “It  makes  the  paper  very  much  eas- 

“The  new  type  is  darker,  bigger,  worth.  South  Bend.  Ind.  blacker.  The  sharper  contrast  be-  ier  to  read.”— R.  C.  Green,  Chicago, 

brighter  and  easier  to  read,  and  that  “I  am  in  favor  of  the  new  type.  It ,  tween  the  paper  and  ink  makes  it  i  Ill.— Salesman. 

is  what  people  want.  The  easier  it  is  is  of  a  more  definite  class,  leaving  a  more  loadable.” — I.  E.  White  Colum-  j  “The  old  type  viewed  in  comparison, 

io  read  the  better.” — Charles  S.  clearer  impression  than  the  old  style,  bus.  Ohio.  '  is  blurred.” — Mrs.  J.  Benjamin  Brown. 

Coombs.  Syracuse,  N.  Y. — Chief  of  Fire  It  certainly  is  much  neater.”— Bud  “Number  two  (Ionic)  is  my  choice.”  115  N.  Vancouver  Ave..  Tulsa.  Okla.— 
tiepartment.  Boeringer,  South  Bend.  Ind.  — Dr.  F.  P.  Simpson,  Pittsfield.  Mass.  President,  American  Legion  Auxiliary. 


y 

I 


( 


I 


( 


Linotyped  in  Cloister  Bold  and  7  Point  ionic  No,  5,  except  large  title  line 


38 


Editor  &  Publisher  and  The  Fourth  Estate 


RADIO  TO  HERALD  NEW 
DODGE  MODEL 


Will  Rogers,  Paul  Whiteman,  Fred 
Stone  and  A1  Jolson  Will  Perform  on 
Radio  as  First  Project  of 
“Victory”  Advertising 


At  a  cost  of  more  than  $1,000  a  minute. 
Will  Rogers,  Fred  Stone,  Paul  White- 
man  and  A1  Jolson  will  be  broadcast  over 
the  country  from  four  different  sections 
of  the  United  States  for  one  hour  after 
10.30  p.m.,  Jan.  4.  A  link-up  of  33 
broadcasting  stations  and  12,000  miles  of 
telephone  wire  will  be  used  by  Dodge 
Brothers  in  this  first  step  of  their  pro¬ 
gram  to  advertise  the  new  Victory  Six. 
The  program  will  include  a  large  news¬ 
paper  and  magazine  campaign. 

Mr.  Rogers,  in  California,  will  hear 
himself  introduced  from  New  York,  and 
will  introduce  Mr.  Jolson.  in  New  Or¬ 
leans.  Paul  Whiteman  and  his  band  will 
broadcast  from  New  York,  and  Fred 
Stone  from  Chicago.  The  fees  of  the 
four  performers  will  amount  to  $25,000. 
Telephone  and  mechanical  facilities  will 
cost  over  $35,000,  and  the  station  time 
will  amount  to  about  $7,600. 

Two  transcontinental  circuits  will  be 
used — one  to  serve  the  broadcasting  sta¬ 
tions  and  another  to  transmit  the  pro¬ 
grams  of  the  performers  to  New  York, 
where  they  will  be  distributed  to  the  sta¬ 
tions  over  the  first  circuit.  In  addition, 
a  third  circuit  w'ill  be  maintained  in  case 
of  emergency. 

The  performance  is  announced  as  the 
costliest  radio  program  thus  far  presented. 


OFFER  FAIR  TRADE  BILL 


Capper  and  Kelly  Ask  for  Legalization 
of  Resale  Contracts 

A  bill  to  legalize  contracts  on  resale 
price,  standardizing  the  prices  of  trade¬ 
marked  goods,  was  introduced  in  Con¬ 
gress  Dec.  6  by  Senator  Capper  of  Kan¬ 
sas,  and  Representative  Clyde  Kelly  of 
Pennsylvania,  sponsors  of  the  original 
Capper-Kelly  bill,  to  the  same  purpose. 

The  National  Association  of  ^lanufac- 
turers  and  the  Direct  Mail  Advertising 
Association  recently  added  their  endorse¬ 
ments  of  this  legislation  to  those  adopted 
by  600  commercial  organizations  previ¬ 
ously. 

The  bill  provides  that  goods  may  be 
sold  without  regard  to  resale  agreements 
in  case  of  closing  out  of  stock,  disposal 
of  damaged  goods,  and  bankruptcy.  It 
also  prohibits  price  agreements  between 
producers,  wholesalers,  or  retailers. 


PLAN  ICE  CAMPAIGN 


Mr.  Swasey  said,  his  firm  placed  more 
than  2.800  ads,  mostly  full  pages,  during 
1927,  and  also  conducted  several  hundred 
local  campaigns.  The  1927  campaign 
was  an  experiment  which  had  proved  the 
value  of  newspaper  advertising,  he  said. 


Virginia  to  Advertise 

The  state  of  Virginia  will  spend  $100,- 
000  for  advertising  in  1928,  Elmer  O. 
Fippen,  executive  secretary  of  the  Vir¬ 
ginia  Conservation  and  Development  Com¬ 
mission,  told  the  Richmond  Advertising 
Qub  in  an  address  recently.  Special 
attention  will  be  directed  to  attracting 
tourists  to  Virginip,  with  a  view  to 
“selling”  them  the  state  as  a  home. 


Ask  State  Budget 

A  half-million  dollars  to  spend  for  ad¬ 
vertising  the  state  of  Colorado  is  being 
sought  by  the  All  Colorado,  Inc.,  a  new 
organization.  H.  M.  Harms  of  Sterling, 
Colorado,  is  the  secretary. 


Cloth  Makers  Organize 

Cloth  manufacturers  in  the  north  of 
England  have  formed  the  English  Serge 
Manufacturers’  Association  to  advertise 
the  merits  of  English  serge  co-operatively. 
Conditions  in  the  trade  have  been  bad 
for  some  time,  with  most  mills  running  on 
half-time. 


Considering  Advertising 

The  latest  N.  E.  A.  bulletin  carries  the 
news  that  the  Western  Union  Telegraph 
Company  is  considering  the  inauguration 
of  a  national  advertising  campaign,  and 
suggests  that  publishers  write  to  the  com¬ 
pany,  furnishing  explanations  of  why  such 
a  program  would  be  profitable  and 
practicable  for  Western  Union. 


Promote  Cleanliness 

The  .‘\ssociation  of  American  Soap  and 
Glycerine  Producers,  at  its  annual  meet¬ 
ing  at  the  Biltmore  Hotel,  New  York 
City,  last  week,  voted  to  spend  $1,250,000 
in  the  next  two  years  in  newspaper  and 
magazine  advertising.  The  project  will 
be  undertaken  as  a  co-operative  adver¬ 
tising  campaign. 


Distributes  Booklet 

_  The  Association  of  National  Adver¬ 
tisers  has  recently  issued  as  a  booklet  a 
digest  of  the  practices,  policies  and 
opinions  of  66  of  its  member  companies 
on  “Selling  to  Syndicates,  Chain  Stores, 
and  Mail  Order  Houses.” 


Wendell  Paige  Ad  Manager 

J.  R.  Wendell  is  announced  as  the  new 
advertising  manager  of  the  Paige-Detroit 
Motor  Car  Company.  W.  K.  Towers  and 
D_.  B.  Skinner  are  no  longer  connected 
with  this  concern. 


Industrie*  Found  Radio  Advertising 
Disappointing 

The  National  Association  of  Ice  In¬ 
dustries  plans  the  largest  advertising  cam¬ 
paign  yet  waged  by  it  for  1928.  .\t  a 
recent  meeting  of  the  New  York,  Penn¬ 
sylvania,  and  Ohio  Ice  Association  and 
the  Western  New  York  Ice  Publicity  As¬ 
sociation,  Leslie  Smith,  secretary  of  the 
National  Association  told  members  that 
there  are  10,500,000  automobiles  in  the 
United  States,  and  only  10,000,000  ice 
boxes. 

Julius  W.  Zwickel,  secretary  of  the 
Publicity  Association,  told  the  convention 
that  excellent  results  had  been  obtained 
from  the  use  of  newspaper  advertising  in 
Buffalo,  while  attempts  to  advertise  over 
the  radio  had  proved  disappointing. 


TO  CONTINUE  CAMPAIGN 


Westinghouse  Announces  Advertising 
Plans  for  1928 

The  Westinghouse  Electric  and  Manu¬ 
facturing  Company  will  continue  its  all¬ 
newspaper  plan  advertising  campaign  dur¬ 
ing  1928,  Edward  S.  Swasey,  vice-presi¬ 
dent  of  the  Fuller  &  Smith  Advertising 
Agency,  told  the  Geveland  Advertising 
dub  recently.  Mr.  Swasey  addressed  the 
•club  on  “Two  Tasks  of  Advertising.” 

In  handling  the  Westinghouse  business. 


To  Observe  Ad  Week 

The  International  Association  of  News¬ 
paper  Advertising  Executives  and  the 
International  Advertising  Association  will 
co-operate  again  this  year  in  observing 
Advertising  Week,  the  third  week  in 
January.  Member  clubs  have  been  asked 
to  give  appropriate  programs  at  that  time. 


Intelligent  direction 
Accurate  presentation 
Aggressive  solicitation 

Is  your  national  advertising 
department  interested  in  the 
above  sort  of  representation? 
Why  not  get  our  complete 
proposition? 

! - - j 

I  Geo.  B.  David  Co.,  [ 

I  I  10  East  42nd  St.,  I 

I  New  York.  N.  Y.  j 

I  Please  mail  complete  propo-  I 
I  sition  for  National  Advertis-  I 

I  insr  Representation.  No  ob-  ! 

I  liaation.  I 

I  .  I 

I  Newspaper  • 

I  City  . Siii;  I 

—  I 


Fort  Worth  | 
West  Texas  • 

A  market  NO  marketer  of  merchandise 
with  National  or  Sectional  distribution 
can  afford  to  overlook. 


Fort  Worth  and  West  Texas 
Trading  Area — with  its  population  of 


1,941,565 


City  of  Fort  Worth 
Native  born  white . .  80% 
Foreign  born  white  6% 
Negro  . 14% 


West  Texas 

Fort  Worth’s  Trade  Area 
Native  born  white. 96.8% 
Foreign  born  white  2.1% 
Negro  .  1.1% 


“Above  Percentages  Taken  1920  Census” 


Can  Be  Covered  and  Controlled 
Through  the  Columns  of  the 


RJU^ 


Uecor] 

Daily 


GUAM 

NDAY 


The  Largest  Circulation  in  Texas 
or  the  South  with  over 


125,000 

NET  PAID  DAILY  CIRCULATION 
Just  a  NEWSPAPER 

Contests 
Premiums 
Schemes 


Charter  Member  Audit  Bureau  of  Circulations 


AMON  G.  CARTER  A.  L.  SHUMAN 

President  and  Publisher  Vice-President  and  Adv.  Dir. 
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i*"LOUlSVILLE. 
KENTUCKY  ~ 


The  Courier- Journal  will 
publish  its  Big  Auto  Show 
Number  on  Sunday,  Jan¬ 
uary  lS//i  and  a  mid-week 
duto  Show  Number  will  be 
published  by  these  ne^vs- 
papers  Wednesday,  January 


Flans  are  being  laid  for 

'Ihe  Greatest 

AUTO  SHOW 

eVershnqed  south  of  the  Ohio^Ver 

January  15th  to  21st 


Automotive  Dealers  have  already  started  planning  to  make  1928 
their  biggest  and  most  successful  year.  Their  first  move  was  to 
advance  the  date  of  Louisville’s  1928  Auto  Show. 


This  will  arouse  intense  public  interest  in  automotive  products  at  the 
earliest  possible  date  in  1928,  and  enaUe  Louisville  Auto  Dealers  to 
make  Hundreds  of  sales  several  weeks  earlier  than  heretofore. 


Every  year  The  Courier- Journal  and  Louisville  Times  publish 
the  major  share  of  Automotive  advertising  in  Louisville.  For 
the  first  11  months  in  1927  these  progressive  newspapers  made 
a  gain,  Daily  and  Sunday  combined,  of  over  156,000  agate 
lines;  and  the  other  Louisville  newspapers.  Daily  and  Simday 
combined,  showed  a  LOSS  of  over  173,000  agate  lines — ^The 
Result  of  Results! 


m. 

Forms  for  the  Sunday  Show 
Number  close  January  lOth 
oud  for  the  mid-week  Show 
Number  forms  close  January 
14<fc. 


t  C0ttrier*50iftrtial 

The  Louisville  Times 
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FORMER  ASSOCIATE 
JOINS  SCHMID’S  STAFF 
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Ray  South  and  Walter  Hoots  Now 
with  Chicago  Herald  &  Elxaminer 
— Other  Appointments 
Announced 


Ray  S.  South,  for  many  years  circula¬ 
tion  manager  of  the  Birmingham  (Ala.) 
Ncu’s,  and  more  recently  of  the  Age- 
Herald,  has  been  appoint^  assistant  cir¬ 
culation  director  of  the  Chicago  Herald 
S’  Examiner.  Walter  E.  Hoots,  former 
city  circulation  manager  of  the  Baltimore 


Xelson  has  withdrawn  his  subscription, 
reducing  tbe  Telegram  circulation  to 
21,533  paid  subscribers.” 

Mr.  Nelson’s  check  arrived  the  next 
day,  without  comment. 

Using  Plane  Delivery 

The  Cle'c'cland  Press  is  now  using  an 
airplane  to  deliver  late  editions  to  Detroit. 
The  papers  are  received  by  dealers  in 
Detroit  two  hours  after  they  leave  the 
plant  in  Cleveland. 

Fox  Circulation  Chief 


Hyman  Fo.x  of  the  editorial  staff,  has 
been  named  circulation  manager  of  the 

(Md.)  Xeu's.  has  been  appointed  by  T.  Port  Chester  (N.  \.)  Daffy  ifom.  Fox 
\f  nf  fho  has  been  associated  with  his  lather  tor 


111.  Schmid,  director  of  circulation  of  the 
Hears!  newspapers,  to  take  charge  of  the 
Herald  &  Examiner  home  delivery  de¬ 
partment.  _  , 

Mr.  South  was  formerly  associated  Daffy  A  ezes. 
with  Mr.  Schmid  or  the  Indiampolis 
(Ind.)  Xeu’s. 

Mr.  Hoots  built  up  a  substation  system 


the  iiast  14  years  in  distributing  the  local 
and  New  York  City  dailies.  He  was 
news  editor  of  the  Xezu  York  University 


Newsboys  Give  Ball 

The  Lynn  (Mass.)  Newsboys  .Associa- 


of  home  delivery  in  BMtimore,  operating  hBeenth  annual  ball  on 

with  half-day  high  schwl  studems  and  evening  of  Jan.  6.  Each  vear  from 
college  men.  which  employed  1,100  boys 

The  orpnization  not  only  delivered  proceeds  of  this  ball. 

papers,  but  put  on  regular  circulation  _  _ 

campaigns  which  were  credited  with  pro¬ 
ducing  600  to  1,000  orders  regularly. 

Mr.  Hoots  received  his  early  experi¬ 
ence  on  the  Decatur  (Ill.)  Herald,  the 
InduuMpolis  (Ind.)  Star  and  Times  and 
the  Akron  (O.)  Press. 

.\.  A.  Bloch,  of  the  Herald  &  Exam 


Improved  Health 

George  Pauling,  81-year-old  carrier  of 
the  Wabash  (Ind.)  Plain  Dealer,  declares 
he  has  been  in  better  health  the  last  few 
years  since  taking  over  his  son's  paper 
route  than  he  ever  was  before.  Pauling 


iner  staff,  has  been  appointed  country  jg  believed  to  be  the  oldest  “newsie”  in 
circulation  manager,  and  J.  J.  Dalzell  is  Indiana, 
manager  of  circulation  in  the  metro-  ,  —  — 

politan  area. 


CREATES  NEWSIES’  FUND 


Boston  Lawyer  Gives  $100,000  for 
Education  of  Carriers 


Gives  Newsies  Papers 

The  Scrantoti  (Pa.)  Times  will  again 
give  away  papers  to  regular  newsboys  on 
the  day  before  Christmas.  Each  Times 
newsboy  will  be  given  papers  to  the  aver¬ 
age  of  his  street  sales  over  a  certain 
period.  The  money  derived  from  the  sale 
of  these  papers  will  go  as  a  Christmas 


-At  a  meeting  of  Boston  (Mass.)  news¬ 
boys  at  the  Boston  City  Club  recently, 

Attorney  Harry  E.  Burroughs  of  that  city  present  for  the  youngsters. 

announced  the  establishment  of  the  Harry  •  - 

E.  Burroughs  Newsboys’  Foundation  and 
a  $100,000  fund  to  carry  on  its  educational 
and  philanthropic  work.  .Attorney  Bur¬ 
roughs  17  years  ago  earned  the  title  of 
Boston’s  most  polite  newsboy. 

The  principal  idea  behind  the  founda¬ 
tion  established  -by  Burroughs  is  to  give 
worthy  newsboys  a  help  toward  a  college 
education.  .At  least  live  scholarships  a 
year  will  be  awarded  for  a  period  of  three 
years  and  l.OOfl  worthy  and  responsible 
newsboys  will  be  given  bankbooks,  the 
savings  from  which  will  be  used  later  on 


Hansen  in  Crash 

G.  .A.  Hansen,  member  of  the  circula¬ 
tion  department  of  the  Baltimore  (Md.) 
Sun,  was  slightly  cut  recently  when  a 
small  car  which  he  was  driving  collided 
with  a  furniture  truck.  The  truck  was 
turned  over,  but  the  driver  escaped  un¬ 
hurt. 


Gives  Away  Dogs 

The  Chicago  Ez’ening  American  will 
give  away  three  puppies — a  male  chow. 


by  these  boys  toward  the  furtherance  ot  ^  male  Boston  terrier  and  a  female  wire 


their  education. 

Among  those  on  the  advisory  committee 


haired  terrier — to  the  readers  who  submit 
the  best  names  for  the  dogs.  In  addition 


Foundation  are  Gov-ernor  Alyan  T.  names,  the  readers  are  asked  to 


F'uller,  Roger  Babson  and  Judge  William 
Cushing  Wait  of  the  Massachusetts 
Supreme  court.  No  interest  will  be 
charged  nor  will  there  be  any  legal  obli¬ 
gation  to  repay  the  amounts  advanced  to 
worthy  boys,  but  there  will  be  a  distinct 
moral  obligation  on  each  to  repay  the 


submit  reasons,  humorous  and  appropriate 
for  their  choice  of  names. 


Awards  Tourist  Prizes 


Isabelle  Fireman  and  H.  R.  Bigelow 
were  announced  as  the  winners  of  first 
amounts  in  after  years  if  he  is  able  to  and  second  prize  respectively,  in  the  Trail 
do  so.  .Additional  money  prizes  will  be  Hitters  Contest^  conducted  by  James 
added  to  the  bankbooks  distributed.  Braden,  automobile  editor  of  the  Chicago 

Burroughs  came  to  Boston  24  years  ago  Daily  News.  Last  April  the  Daily  News 
and  started  selling  newspapers  the  day  he  announced  a  money  contest  in  the  Trail 
arrived.  He  worked  his  way  through  Hitter  department  for  motorists  who 
Suffolk  Law  school,  continuing  to  sell  took  trips  of  2,000  miles  or  more  and 
papers  until  he  passed  the  bar.  He  won  wrote  a  short  account  of  them  to  the 
the  Boston  Traz’eler  scholarship  prize  in  Daily  News. 

1910. 

Among  the  speakers  at  the  City  Oub. 
was  -Alexander  Brin,  editor  of  the  Jezvish 
Adz’oeate  and  a  former  newsboy. 


Spans  46  Years 

The  Los  Angeles  Times  celebrated  its 
46th  birthday,  Dec.  4. 


TELEGRAM  TALKS  BACK 


Adopting  Tabloid  Form 

The  Miami  Beach  (Fla.)  Beacon, 
weekly,  on  Jan.  6,  will  become  a  tabloid 
and  change  its  name  to  Miami  Beach  Sun. 


Superior,  Wis.,  Paper  Answers  Sub¬ 
scriber’s  Complaints  in  Print 

When  a  subscriber  quit  the  Superior  U  printed  on  magazine  stock. 

(Wis.)  Evening  Telegram  recently,  com-  ,  \\  atson  is  editor. 

plaining  that  the  paper  seemed  to  be  sup-  tin  non  nnn  for  pitri  ioixv 

porting  A1  Smith  for  president;  printed  ^10,000,000  FOR  PUBLICITY 

pictures  of  “half -nude  ladies;”  and  failed  The  Anti-Saloon  League,  headquarters 
to  answer  a  query  and  to  print  a  letter  in  Washington,  1).  C.,  has  started  to  raise 
submitted  by  the  subscriber.  Editor  $10.000,0(X)  to  finance,  during  the  next  five 
Gordon  M?-Quarrie  printed  the  com-  years,  the  organization’s  new  department 
plaints  in  the  paper,  answered  each  of  of  publicity  and  education.  S.  S.  Kresge, 
them,  and  co!.:luded  his  article  as  follows:  of  Detroit,  head  of  the  chain  of  five-and- 
“The  Telegram  regrets  Subscriber  ten-cent  stores,  has  donated  $500,000. 


Oklahoma  City 

VOXFfi 


BOND  ISSUE 

fo/'  Piiblklmpwvemenh 


Prosperity  insurance  for  Oklahoma  City  and 
its  trading  territory  was  approved  by 
Oklahoma  City  folks  on  November  29th 
when  a  $10,329,000  civic  improvement  bond 
issue  was  voted,  calling  for  additional 
schools,  sewers,  streets,  fire  protection,  flood 
control  surveys  and  the  removal  of  railway 
tracks  from  the  heart  of  the  downtown 
district. 

Since  1920,  Oklahoma  City  has  had  a  popu¬ 
lation  increase  of  approximately  64%. 
That  Oklahoma  City  is  today  enjoying  an 
unprecedented  growth  is  evidenced  by  a 
glance  at  the  building  permits  issued  during 
the  month  of  October,  when  the  city  ranked 
twelfth  of  all  the  cities  in  the  United  States. 

The  recent  bond  issue  assures  a  continuance 
of  this  progress.  Oklahoma  City  construc¬ 
tion  program  for  the  next  twelve  months 
will  exceed  $27,000,000. 

Agricultural  Oklahoma,  too,  offers  a  splen¬ 
did  opportunity  for  sales  efforts.  According 
to  early  estimates  by  the  state  board  of  agri¬ 
culture,  Oklahoma  farmers  will  enjoy  a  farm 
income  this  year  of  $530,000,000  ...  an 
increase  of  $29,641,000  over  last  year’s 
bumper  production. 

A  thorough  coverage  of  these  two  prosper¬ 
ous  markets  is  easily  obtained  through  the 
biggest  two  newspapers  in  the  state  .  .  . 
and  Oklahoma’s  only  farm  paper. 


‘^Daily  Oklahoman 
Oklahoma  City  Times 

Represented  by  E.  KATZ  SPECIAL  ADVERTISING  AGENCY 
New  York,  Chicago,  Detroit,  Kansas  City,  Atlanta,  San  Francisco. 
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eleven  ways  of  saving  white  paper 
ON  classified  advertising  pages 

Cutting  the  Payroll  Is  Always  Disastrous,  Says  T.  R.  Longcope, 
Boston  American  and  Advertiser,  Who  Lists  Other  Methods 
— Charging  for  Classified  on  Line  Basis  Is  One  Way 


send  holiday  wishes  to  their  friends  by 
publishing  them  in  the  classified  section 
of  the  newspaper. 

One  column  is  reserved  for  ministers. 
The  remainder  of  the  space  is  classified 
alphabetically.  All  firms,  stores  and  busi- 


CHANGES  IN  WARREN.  PA. 

Frank  R.  Ford  Named  Editor  Succeed¬ 
ing  E.  C.  Lowrey 

Frank  R.  Ford,  formerly  assistant  city 


ness  houses  are  barred  from  the  page,  the  editor  of  the  Columbus  (O.)  Citicen, 
heading  of  which  reads,  “Greetings  from  has  been  appointed  editor  and  general 


R.  LONGCOPE,  classified  manager 


Line  Basis  Is  One  Way  Our  Readers,”  with  a  sub-head,  “Wish- 

-  ing  Everyone  a  Merry  Christmas  and  a 

■4.  A  number  of  papers  use  for  head-  Happy  New  Year.” 

.....  i'/An  Ctrl  Af*nKlA 


manager  of  the  ll  arrcn  (Pa.)  Tribune. 

J.  R.  Van  Cleve,  formerly  assistant 
to  the  managing  director  of  the  Tribune, 


A*  of  the  Bostoti  American  and  Adver-  ings  a  type  face  that  is  too  large,  or  the  ^  crates  considerable  has  been  nuide  business  manager. 

tiser  has  listed  eleven  ways  in  which  to  lieading  is  leaded  oirt  too  much.  Con-  attention,  Mr.  Oiandler  declared.  Howard  L.  Schultheis,  formerly  news 

1  •.  CO....  j  1!?  u.  1  u  j  •  Every  reader  scans  the  page  to  find  a  editor  of  the  Marietta  (.O.)  Register, 

white  oat^r  co^^^^^^  10  ^  ^n^^d’s  greeting.  has  been  made  news  editor, 

line”  h^^xolained-  “therefore  headings.  expect  to  put  on  two  pages  of  These  appointments  were  made  to  take 

cents  a  line  ne  expiainea.  inereiore,  3,  One-inch  column  streamers  across  these  greetings  this  year,  and  are  success-  the  places  formerly  occupied  by  Henry 


,  lir...  ”  V...  Vvr.IainPft-  “tViPrefnrP  neaUingS.  ..^Ye  expeCt  to  put  on  two  pages  of  mcsc  appwuiiiiiciiis  wcic  inauc  1.0  laivc 

“r*  ?vlntP  renrpL.nts  S  two’  .  Streamers  across  these  greetings  this  year,  and  are  success-  the  places  formerly  occupied  by  Henry 

a  line  ot  unite  pa^r  repre^ms  0  two-  jhg  top  of  the  classified  pages  give  a  nice  fuHy  selling  and  collecting  in  advance  on  H.  Bassett,  general  manager,  and  Ed 

cent  Stamps,  0  .£  ^  .  appearance,  but  can  you  afford  them?  A  all  of  the  space.  With  a  small  force,  C.  Lowery,  editor.  Though  Mr.  Bassett 

telephone  calls.  1  ce  is  savea  w  e  streamer  over  one  classified  page  in  it  will  cost  not  more  than  $25  for  over-  has  resigned  as  manager  he  retains  his 
sales  cost,  because  the  10  ^2  lines,  and  when  we  time  pay  to  put  on  this  page.”  place^  on  the  Warren  Tribune  Company 

S.s  spen,  on  sales  cos,  will  produce  «  cos.  «  W  a  THE  WEATHEr' ANSWERS  - 

revenue.  ....  “k  ^  t  1^  _  NEW  SUNDAY  PAPER 

“It  has  been  my  experience  that,  when  »•  Many  papers  are  getting  only  12  o,  ,  . 

a  cut  was  contemplated,  the  first  thing  lines  of  classified  to  the  inch.  By  chang-  Cla»»ified  Advertitement  Placed  in  .A.  new  Sunday  paper  is  now  being 

done  was  to  grasp  a  Mue  pencil  in  one  '*'8  the  type  face,  14  lines  to  the  inch  can  Houston  Chronicle  published  in  Mount  \  ernon,  X.  \  .,  called 

hand  and  the  payroll  in  the  other.  The  be  secured.  ^  21  l.r^t  vear  after  a  Ion?  rainv  Sunday  Star.  It  is 

«sult  was  al wavs  disastrous.  It  is  better  "7.  Deadhead  ads  run  up  the  white  A  the  second  Sunday  newspaper  in  \Vest- 


EVEN  THE  WEATHER  ANSWERS 


place  on  the  Warren  Tribune  Company 
board  of  directors. 

NEW  SUNDAY  PAPER 


hand  and  the  payroll  in  the  other.  The  be  secured. 

result  was  always  disastrous.  It  is  better  "7.  Deadhead  ads 


Classified  Advertisement  Placed  in  A  new  Sunday  paper  is  now  being 
Houston  Chronicle  published  in  Mount  Vernon,  X.  Y.,  called 

_  ^  f  ,  .the  Mount  Vernon  Sunday  Star.  It  is 

On  Dec.  21  last  year  after  a  long  rainy  second  Sunday  newspaper  in  West- 
season  George  Cohen  of  county.  Capt.  Terence  A.  Brady, 


perhaps,  to  consider  W.P.  (White  Paper)  i'»ir‘  n  mcsc  oau  uc  polev  Brothers  a  local  store  telephoned  .-““"y 

^  someone  on  the  payroll  with  those  eliminated  by  the  reduction  ot  errors  a  f  who  with  his  brother  Francis  publishes 

and  use  the  blue  nencil  there.”  8reat  saving  can  be  made  in  white  paper  I"''  «SAA  Lbe  Vonkcrs  Sunday  Record,  the  Yonkers 


0 .  x^auiic<iu  aus  run  up  uic  wniie  r'  L  -Jr 

paper  bill  considerably.  If  ,W  can  be  ^ 


initials,  and  use  the  blue  pencil  there.”  great  saving  can  be  made  in  white  paper 
Mr  Longcope’s  eleven  ways  to  save  bi  this  regard, 
white  paper  follow:  "8.  If  the  classified  columns  are  run  =11^^11^"""’ 

“1.  Many  papers  carry  at  tl^  end  of  to  the  top  of  the  chase  and  the  date  line  ..\Yhere  is  '  th  e 


its  classified^  columns  under  the  t'er-  and  the  Cold  Chez’ron,  is  secretary 

sonal”  classification,  which  read  some-  treasurer  of  the  new  company.  His 
ike  this:  c  5  brother  Francis  is  president  and  Joseph 


each  ad\  time  mark,  which  indicates  the  set  over  one  column,  about  18  lines  of  Houston  merchants^  need  tou®  Sme  '"'A''  ** 

S  the  ad  expires.  Very  often  these  space  can  be  saved.  »  "’e'-cbants  need  >ou.  Lome  ^ther  tw^  partners  is  vice-president  and 

marks  require  an  ,  additional  line.  By  •;9.  A  great  saving  can  be^  effected  by  ’’  .  .u„uah  the  hazv  clouds 


back.” 

The  Sun  burst  through  the  hazy  clouds 


editor  of  the  new  paper. 


usmg  a^^r  checking  system  this  space  using  9  ^  m  ^^e  ^t^  ^  a  ^  looming. 


can  be  saved. 


“2.  Charging  for  classjfied  on  the  word  ^*'"8  ^  o"  f  ^d-takers  ^bk^jhApping  weather,  so  J.  H.  Butler,  Harry  K.  Thaw  was  victorious  in  the 

basis,  instead  ot  the  line  tests,  means  that  underestimating  ads,  a  great  many  ads  classified  manager  of  the  4ronicle,  in-  suit  instituted  against  him  in  Pittsburgh, 
TO  revenue  IS  received  for  the  ends  of  are  overse  Of  c^  following  advertisement  on  by  Walter  Hymans  &  Co.,  of  New  York 

Imes.  By  charging  for  classified  on  the  over  the  linage  quoted,  the  ^^r  has  to  28:  f-'ty.  a  clipping  bureau,  for  a  claim  of 

line  basis  the  full  line  is  paid  for.  “Cold  We.^ther,  why  haven’t  you  paid  $100.  Judge  D.  M.  Miller  before  whom 


THAW  WINS  $100  SUIT 


“3.  Many  papers  use  2-pmnt  ^t-off  eHmi^t^  by  a  careful  check-up  before  the  Houston  merchants  a  visit  this  year?  the  suit  vv^s  heard  decided  the  case  in 

rules  where  1-point  brass  can  be  used.  If  the  ad  goes  m  the  paper  and  also  by  you' are  late  in  coming  and  all  of  us  need  f^vor  of  Thaw,  who  claimed  that  the 

a  paper  uses  ^ty  2-^int  cut-^  rules  avoiding  qiwting  the  cost  of  the  ad  when-  questions  clipping  bureau  management  did  not  live 


a  paper  uses  sixty  2-point  cut-off  rules  avoiding  quoting  the  cost  of  the  ad  when- 
to  a  column,  about  10  lines  can  be  saved  ever  possible. 

in  each  column  by  using  1-point  rules.  “H.  In  making  up  the  pages,  the  com- 


ir.  each  column  by  using  1-point  rules.  “H.  In  making  up  the  pages,  the  com-  " Nov  30  cold  weather 
By  changing  from  2-point  to  1-peint  in  positor,  when  in  a  hurry,  leads  out  the  Dn  Wednesday,  Nov.  M,  cold  weatfier 

Boston  we  saved  about  $15  per  day.  This  columns.  With  a  little  care,  the  columns  9 

saving  is  equivalent  to  the  cost  of  three  -njn  many  cases,  be  made  up  entirely  p^^SofioJ  adver^Lem'enT  pkcef 

salesmen  per  week.  of  paid  advertising.  ^  u 


Boston  we  saved  about  $15  per  day.  This  columns.  With  a  little  care,  the  columns 
saving  is  equivalent  to  the  cost  of  three  can,  in  many  cases,  be  made  up  entirely 


up  to  the  terms  of  its  contract. 

BUYS  PARTNER’S  INTEREST 


salesmen  per  week. 


FURNITURE  COLUMN  HELPS 


On  Dec.  2  Mr.  Butler  used  the  story  vVill  D.  Feudner  of  the  RushvUle 
as  a  promotion  advertisement  placed  on  (ind.)  Refmblican,  recently  purchased  the 


linotype,  two  matrices,  and  two  finished  wish,  but  results  count  just  the  same.' 

stereo  plates.  - ; -  _  _  _ ^ 

In  New  York  the  Times  told  the  same  Results  Claimed  for  Promotion  purchased  in  Rushville.  Louis  Hiner  has 
story  in  one  of  its  Times  Square  office  j  a.  Caldwell,  classified  manager  of  been  promoted  from  city  editor  to  man- 
windows  using  one  of  the  small  automatic  the  (O.)  Messenger,  claims  he  aging  editor, 

moving  picture  projectors.  bas  obtained  “fine  results”  using  promo- 

-  tion  advertisements  in  display  space  which  N.  C.  DAILY  SOLD 

PUBLISHES  TAX  LIST  list  several  of  the  best  buys  on  the  classi-  J.  B.  Dawson,  publisher  of  the  \ew 

-  tied  page,  without  giving  addresses.  Bemian,  morning  paper  and  the  Stm- 


the  Chronicle’s  front  page,  heading  it  minority  interest  of  Roy  E.  Harrold, 
“Mr.  Merchant,  Call  it  luck  or  what  you  editor,  and  now  is  sole  owner.  Mr.  Har- 


HoUywood  (Cal.)  Citizen  Builds  It  Up  ^ c  T 

I?  11  I  story  in  one  of  its  Times  Square  office 

from  Three  Inches  to  Full  Column  windows  using  one  of  the  small  automatic 

.\  furniture  column,  built  up  during  the  moving  picture  projectors. 

last  few  months  by  the  Hollywood  (Cal.)  icuirc  x  cx 

Citisen,  has  proved  an  excellent  source  of  PUBLISHES  TAX  LIST 

income  for  the  paper,  according  to  J.  R.  - 

Tobin,  classified  manager.  Dealers  have  20,000  Names  of  Property  Owners  in 


rold  is  retiring  from  the  newspaper  field 
to  take  charge  of  two  theaters  he  recently 
purchased  in  Rushville.  Louis  Hiner  has 


likewise  found  it  an  effective  means  of 
disposing  of  used  furniture. 


Arrears  Placed  in  Daily 

Washington,  D.  C.,  newspapers  're- 


MRS.  DINGMAN  APPOINTED 


N.  C.  DAILY  SOLD 

J.  B.  Dawson,  publisher  of  the  Xew 
Bemian,  morning  paper  and  the  Sttn- 
Jounial,  afternoon  paper  at  New  Bern, 
N.  C.,  has  purchased  the  Kinston  (N.  C.) 


Mrs.  John  F.  Dingman  has  been  named  Ncufs  Leader.  Mr.  Dawson  established 
to  succeed  A.  A.  Young  in  the  classified  the  New  Bemian  in  1916  and  acquired  by 


“Ir.  »  f„... _ .L  .  _  1 _ -  .  J  .1  L  •*.  J  fj  f  t  .•  to  succeea  i\.  r\..  1  oung  m  inc  ciassiiicu  in';  itch  uchikiii  m  aiiu  ai-uuircu  oy 

•  1^  few  months  we  have  increased  cently  submittecl  bids^  the  publication  advertising  department  of  the  Saratoga  purchase  the  Sun-Journal  in  1921  from 

K  frrfcm  oKniif  fhr«»A  in/«h«e  nf  annrnvimat^l  v  70  flMl  namAc  in  fViA  _  .£7  —  .  ®  .  t_  r 


this  classification  from  about  three  inches  of  approximately  20,000  names  in  the  (\  y  )  Saratovian  ^ 

a  day  to  a  minimum  of  a  full  column,  classified  section  of  property  owners  of  "s'--  _ • 

and  to  say  that  the  advertisers  are  getting  ‘be  city  in  arrears  in  their  tax  payments  WINS  LIBEL  SUIT 

good  results  is  putting  it  very  mildly,”  for  1^7.  The  award  was  made  to  the  ^  ,  ,  . 

Mr.  Tobin  declared.  “Frcuit  page  boxes  Washington  Herald,  the  lowest  bidder  M'ss  Ella  H.  Ruffel,  owner  and  pub- 

and  several  display  advertisements  each  ^toong  papers  with  50,000  or  more  cir-  lisher  of  the  Glasgow  (Mo.)  Missouri^, 

month  are  used  to  retain  reader  interest  culation.  The  names  were  printed  bv  a  weekly,  was  recently  found  not  guilty 

in  this  column.  the  Herald  Dec.  7  and  14.  '  of  libel  in  the  suit  brought  against  her 

“Classified  is  showing  a  very  good  in-  “Before  this  business  was  finally  by  E.  W .  Henry,  a  Glasgow  lawyer. 

crease  in  1927  over  the  year  1926  on  the  awarded,  it  was  necessary  for  all  papers  - 

Citizen.  It  will  amount  to  about  20  per  to  submit  two  bids,”  H.  D.  Copp,  classi- 

cent  in  both  linage  and  the  number  of  manager  of  the  Washington  Times  ) 

advertisements.  We  consider  this  to  be  Herald,  told  Editor  &  Publisher.  FOR  PROM 

qmte  good,  since  we  showed  an  increase  “The  first  set  of  bids  was  thrown  out  be-  V 

also  of  about  20  per  cent  in  1926  over  cause  two  of  the  papers  misinterpreted  i 

1925.”  the  specifications.  In  the  first  instance,  ^  B  * 

_  the  bids  were  to  be  made  on  the  basis  of  J  Jf 

lISFs;  u/iMonu/  nicpi  av  ’’Me  P^r  line,  per  1,000  copies.  In  calling 

ati  WINDOW  DISPLAY  q£  •  ROB  DF B  »  OR  TsT  A  A 

-  omitted  and  the  rate  per  line  for  each  *  01XINAJ> 

Evolution  of  Classified  Advertisement  publication’s  fuil  circulation  was  re-  J  -p. 

Featured  by  Yakima  Daily  Republic  quested.  irillt^VS 


John  A.  Park,  former  president  of  the 
Southern  Newspaper  Publishers  Associa¬ 
tion. 

TO  ENTER  DAILY  FIELD 

The  Willmar  (Minn.)  Tribune,  now 


of  libel  in  the  suit  brought  against  her  being  published  as  a  weeki  win  become 
by  E.  W.  Henry,  a  Glasgow  lawyer,  a  daily  Jan.  3,  it  has  been  a:'.:iounced. 


FOR  PROMPT  SERVICE^ 


USES  WINDOW  DISPLAY 


BORDERS  *  ORNAMENTS  «  BRASS  RULE 


Evolution  of  Classified  Advertisement 

Featured  by  Yakima  Daily  Republic 

l.'sing  the  window  of  its  front  office  for 
a  classified  display  attracted  far  more 
attentwn  than  anticipated,  Starr  Baldwin, 
wssihed  manager  of  the  Yakima 
(Wash.)  Daily  Re/ntblic  and  .Morning 
Bfrald,  reported  to  Editor  &  Publisher 
this  week. 


CHRISTMAS  GREETING  ADS 

Chandler,  Springfield  (III.)  Journal, 
Expects  to  Get  Two  Pages  This  Year 

L.  B.  Chandler,  classified  manager  of 
the  Springfield  (Ill.)  State  Journal,  is 


The  complete  story  of  a  classified  ad-  selling  now  what  he  expects  will  amount 
'trtisement  from  the  time  it  was  received  to  two  full  pages  of  “Christmas  Greet- 
order  blank  until  it  was  published  ing”  advertisements. 

“wer  the  correct  classification  was  told  He  worked  the  stunt  first  with  success 
™  me  display.  In  the  window  were  last  year.  It  consists  of  selling  space  by 
PHced  two  columns  of  ads  as  set  on  a  the  line  to  individuals  in  which  they  may 


Sprinters  ijupplies 

KELLY  PRESSES  ♦  KLYMAX  FEEDERS  •  P.4PER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  sttsek  far  prxtmpt  shipment  at  the  following  Selling  Houses  of  the^ 

American  Type  Founders  Company 

Boston  Baltimore  Pitt.tkurgK  Cincinnati  Kan«ai  City'  <San  Franetteo 

New  York  RicKmuntl  Clevelanii  St.  Louis  Oes  Aluines  PurtlanJ 

Pliiiatlelpkia  Atlanta  Oetroit  MLilwaukee  Denve*  Spokane 

BiiHalo  CKicagu  4%  Alinneapolis  Los  Angeles 


KAY  HARMS  KEPT  BUSY 
IN  SALT  LAKE  CITY 


ONE  NAME’S  NOT  ENOUGH 


Plenty  of  Work  for  a  Young  Inter- 

viewer  in  Utah  Metropolis —  0*16  naiT 

Friends  See  Her  En  Route  Herald 

For  the  Tip  Top  different  si 

-  that  she 

If  the  big  city  newspaper  people  think  three,  her 
life  is  dull  in  the  middle  of  the  great  Utah  “Bab’’ 
desert,  they  ought  to  meet  iSy  Harms  “Gloria.” 
of  the  Salt  Lake  She  co 

City  (Utah)  r 
Telegram.  There 
is  plenty  of  work 
for  a  young  inter-  j 
viewer  in  Salt 
Lake,  according 
to  Miss  Harms, 
and  she  thinks  the 
experience  she  is  \ 
gaining  there  will 
stand  her  in  good 
stead  when  she 
seeks  larger  fields 
to  conquer.  Her 
friends  say  she 
is  en  route  to 
the  “tip  top,” 
wherever  that  may  be. 

At  any  rate,  writin_ 

Telegrarn,  Miss  Harms  has  inter-  western  pa] 

viewed  the  Crown  Prince  of  Sweden  and  uiwn  to  as _  .  .  _  .  . . . 

his  brother  William,  and  was  the  first  in  Washington  staff  in  covering  big  events, 
this  country  to  interview  Holkar,  deposecl  such  as  Col.  Lindbergh’s  arrival  last 
Maharajah  of  Indore,  after  other  re-  summer. 

porters  all  over  the  country  had  failed.  “When  I  have  time,”  she  said  this  week. 
The  story  of  how  Miss  Harms  “dis-  “I  also  take  on  publicity  jobs  for  various 
covered”  the  Maharajah  was  told  pre-  and  sundry  ventures  and  establishments, 
viously  in  Editor  &  Publisher.  besides  handling  advertising  for  certain 

She  has  also  had  interviews  with  Col.  shops  all  the  time.” 

Charles  A.  Lindbergh,  Commander  Byrd.  - 

Richard  Halliburton,  Lowell  Thomas,  join*  “Detective  Stories” 

Galli-Curci,  Schumann-Heink,  Laurence  „  , 

Tibbett,  Marion  Talley,  Rosa  Ponselle,  was  puzzle 

George  Arliss,  Otis  Skinner,  Krish-  fd'tor  of  the  Acw  Y(^k  Herald  Tnbune 
namurti,  not  to  mention  generals,  boot-  and  was  forced  to  leave  the 

leggers  thieves,  thugs,  bankers,  railroad  because  of  illness,  has  returned  to 
presidents,  and  policemen,  .  ^^rk.  She  is  now  conducting  the 

Miss  Harms,  who  is  24,  has  been  music  Puzzle  department  of  Dctcctn  e  Stories 
editor  and  dramatic  editor  for  the  Salt  *  ogactne. 

Lake  City  Tribtme,  where  she  began 
newspaper  work  in  1924,  after  she  left  the 
University  of  Utah.  She  has  also  studied 
at  the  University  of  Wisconsin.  While 
attending  the  latter  university,  she  wrote 
features  for  the  Milwaukee  Sentinel. 


Perfecting  the 
Dry  Mat 


If  you  are  having  trouble  with  dry 
mats  it  is  almost  certainly  due  to  the 
manner  in  which  they  are  humidified 
and  conditioned  in  your  foundry. 

Variation  in  shrinkage  so  that  margins 
are  not  uniform  and  shallow  plates  with 
uneven  depth  of  impression  are  caused 
by  the  uncertain  method  of  conditioning 
the  mats  in  the  plant.  Your  stereotyper 
is  not  to  blame  for  this. 


Emma  Lincoln 


Kay  Harms 


By  the  Wood  mill  conditioned  method 
the  mats  are  scientifically  humidified  at 
our  mill  and  all  are  exactly  alike  in  mois* 
ture  content  and  are  properly  seasoned. 

They  are  ready  to  be  used  upon 
arrival  and  when  placed  in  storage  boxes 
will  remain  in  proper  condition  in¬ 
definitely. 


New  Members  Welcomed 

New  York  Newspaper  Woman’s  Qub 
held  a  dinner  meeting  Dec.  13  at  the  club¬ 
house  at  which  new  members  were  wel¬ 
comed.  Among  them  were  Mrs.  Marie 
Beals,  society  editor.  New  York  Morn¬ 
ing  Telegraph ;  Miss  Gladys  Arne,  New 
York  Telegram;  Miss  Elizabeth  Custer, 
Telegram;  Miss  Julia  Blanshard,  NE.\ 
Service,  Inc.,  and  Misses  Julia  Shawell 
and  Lois  Bull  of  the  New  York  Graphic. 
Each  new  member  gave  an  informal  ac¬ 
count  of  her  newspaper  experiences.  The 
club  has  decided  to  hold  a  New  Year’s 
Tea  on  Jan.  8,  at  the  club  rooms. 


There  is  now  no  more  need  for  your 
stereotyper  to  have  to  prepare  dry  mats 
to  mold  them  than  there  is  for  your 
pressman  to  have  to  treat  his  paper  be¬ 
fore  printing  on  it. 

Why  should  your  stereotyper  have  to 
be  a  paper  maker?  It  is  not  fair  to  him 
nor  profitable  to  you. 

Mill  conditioned  dry  mats  are  a  great 
advance  in  the  dry  mat  process.  Try 
them  and  be  convinced. 


George  Rector 


Secrets  of  the 
Cuisine  Which 
Delighted 
the  World’s 
Elite  Revealed  By 
The  Last  Head 
of  America’s 
Most  Famous 
Restaurant 
In  A  New 
Daily  Feature 

“RECTOR’S 

RECIPES” 

500  Words  a  Day 

POST  SYNDICATE 

75  West  St.  New  Yor 


Open*  Own  Agency 

Miss  Estelle  Hamburger,  formerly  ad¬ 
vertising  manager  of  Bonwit-Teller,  a 
New  York  store,  and  for  the  last  two 
years  in  charge  of  advertising  for  Jay 
Thorpe,  Inc.,  has  resigned  to  open  her 
own  special  advertising  agency  in  New 
York.  She  will  handle  only  the  accounts 
of  exclusive  specialty  shops  as  an  adver¬ 
tising  and  stvle  counsel.  She  has  been 
suceeded  at  Tav  Thorne’s  bv  Miss  Do¬ 
rothy  Bernhardt.  Miss  Bernhardt  until 
recently  was  associated  with  Macy’s  de¬ 
partment  store. 


WOOD  FLONG 
CORPORATION 


Mi**  Graham  With  D.  P. 

Miss  Margaret  Graham,  formerly  a 
member  of  the  rotc^ravure  department 
of  the  New  York  Herald  Tribune,  is 
now  associated  with  Doubleday,  Page 
&  Co. 


Stillwater,  New  York 


Mi**  Miller  Named 

Miss  Jean  Miller  has  been  appointed 
advertising  manager  of  the  Tappe  store. 
New  York.  Previously  Miss  Miller  was 
free-lancing  as  a  stylist  and  writer. 


The  1928  EdiUon 

of 

EDITOR  &  PUBLISHER’S 

International  Year  Book 

Will  contain  data  to  be  found  in  no  other  publication. 

They  are  being  compiled  from  original  sources  by  our  own 
staff  of  experts.  Their  accuracy,  authenticity  and  upto- 
dateness  cannot  be  questioned. 

Advertising  Agencies  and  General 
Advertisers  using  newspaper 
space  KNOW  THIS 

And  that  is  why  so  many  hundreds  of  them  use  the 
Year  Book. 

Daily  Newspaper  Executives 
know  it,  too 

And  that  is  why  nearly  100%  of  them  pin  their  faith  to  the 
Year  Book  and  the  entire  service  of  which  it  is  a  part. 

To  reach  this  CREAM  of  the  buying  power 
of  the  newspaper  and  advertising  field, 
you  need  but  to  use  the  advertising  pages 
of  the  one  medium  none  of  them  can  afford 
not  to  read  and  consult  every  day  in  the  year 

Published  January  28,  1928  Forms  Oose  January  20 


Regular  Rates  Prevail 
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UNTOLD  TALES  OF  THE  A.  E.  F.  CENSORSHIP 

IV — Showing  John  J.  Doughboy  to  the  Visitors 


By  GENERAL  STAFF 


PRESIDES  censoring  the  dispatches  and 
mail  stories  of  the  war  correspond¬ 
ents,  providing  them  with  motor  trans¬ 
portation  so  that  they  could  get  about 
the  army,  fighting  battles  for  them  at 
G.  H.  Q.,  easing  turkey  and  all  the 
tixins  that  traditionally  go  with  it  out 
of  the  commissary  for  their  holiday 
feasts,  and — a  most  important  role — 
acting  as  an  immediate  audience  for  all 
kinds  of  complaints,  justifiable  and  other¬ 
wise,  against  the  rules  and  regulations  of 
censorship,  press  headcpiarters  of  the 
A.  E.  F.  in  the  field  had  shoved  off 
on  it  the  further  responsibility  of  show¬ 
ing  visitors  about  the  army.  From  all 
of  which  I  think  you  can  gather  that  the 
well  known  Satan  found  very  little  work 
for  idle  hands  to  do  in  that  particular 
unit  of  the  American  army  in  France. 

F'or  the  accommodation  of  these 
visitors,  the  army  maintained  a  guest 
house  throughout  the  war  next  door  to 
the  field  censor's  office  in  the  town  of 
Neufchateau.  After  the  armistice  an 
advance  guest  house  was  established  not 
far  from  V'erdun  in  an  ancient  chateau 
that  a  German  divisional  general  and  his 
staff  had  occupied  since  1914.  The  first 
guest  house  was  a  fine  old  place,  with 
a  typical  enclosed  French  garden  in  the 
rear,  that  had  been  built  by  its  original 
owner  several  years  before  the  battle 
of  Lexington  and  Concord  was  fought. 

Did  I  say  the  army  maintained  it? 
Excuse  me — a  mere  slip  of  the  tongue. 

I  should  have  said  that  from  the  day  it 
was  opened  in  the  late  summer  of  1917 
until  well  along  into  1918,  the  rent  for 
it  was  paid  by  several  officers  on  duty 
at  field  headquarters,  the  help  was  regu¬ 
larly  compensated  by  the  same  wearers 
of  Sam  Browne  belts,  and  the  food  eaten 
with  great  gusto  by  the  constant  stream 
of  visitors  from  there  and  everywhere 
oxcept  apparently  Germany  and  the 
South  Sea  Islands,  was  likewise  bought 
out  of  the  munificent  salaries  of  those 
•same  gentlemen,  none  of  whom  at  the 
time  received  more  than  a  major’s  pay 
from  the  treasury  of  the  United  States 
of  America. 

You  see,  maintaining  a  guest  house 
was  a  new  wrinkle  in  Yankee  warfare 
and  there  was  no  army  fund  available 
to  defray  the  cost  of  entertaining  official 
■visitors.  G.  H.  Q.,  it  should  be  said 
•to  its  credit,  tried  hard  to  have  such  a 
fund  provided  by  the  War  Department ; 
finally,  after  many  months,  the  authority 
to  incur  such  expenses  in  the  name  of 
Uncle  Sam  was  conferred  and  the  vol¬ 
unteers  relieved  of  the  steadily  mounting 
•drain  on  their  monthly  salary  checks. 
But  there  was  no  retroactive  clause  at¬ 
tached  to  this  authorization,  and  to  this 
day  the  officers  in  question  have  never 
been  reimbursed  the  thousands  of  francs 
■they  spent  in  this  manner.  It  is  true 
that  they  occupied  rooms  in  the  original 
guest  house  as  billets,  but  this  was 
meagre  recompense  for  the  generous 
manner  in  which  they  came  to  the  rescue 
at  a  time  when  the  War  Department  was 
niggardly,  and  personally  saw  to  it  that 
the  A.  E.  F.’s — nay.  more,  the  nation’s 
guests  were  decently  housed,  fed  and 
Otherwise  made  comfortable  during  their 
.sojourn  with  the  army. 

**  For  the  guidance  of  guests.  G.  H.  Q., 
;'attached  to  field  censor  headquarters  a 
•corps  of  conducting  officers.  Their  duty 
was  to  accompany  visitors  on  trips  about 
the  A.  E.  F.,  arrange<l  by  and  in  con¬ 
sultation  with  the  chief  field  censor. 
^Frequently  to  help  out,  half  the  censor’s 
staff  would  do  conducting  work,  and 
some  of  the  most  interesting  e.xperiences 
’l  had  as  field  censor  befell  me  while 
showing  guests  the  sights. 

At  first,  however,  field  headquarters 
boasted  of  a  solitary  official  conducting 
officer — Captain  Winthrop  Chanler,  of 
the  famous  Chanler  family  of  New  York 
City,  the  Genesee  Valley,  and  Virginia. 
A  veteran  of  the  Spanish-.\merican  War, 


This  is  the  fourth  of  a  series  of  articles  on  the  operations  of  the  censorship  in 
■the  A.  E.  E.  by  an  ofhcer  who  was  intimately  connected  with  the  censorship  division 
of  the  Intelligence  Section  of  the  General  Staff. 


and  well  beyond  the  age  limit  for  soldier-* 
ing  in  the  World  War,  Chanler  managed 
somehow  to  convince  General  Pershing, 
shortly  after  the  latter’s  arrival  in 
France  to  begin  the  task  of  organizing 
an  American  army,  that  his  lifelong 
knowledge  of  the  French  and  Italians 
and  their  languages  would  be  of  service 
to  the  new  expeditionary  forces,  and  he 
was  given  a  commission  as  captain.  He 
served  first  as  an  interpreter  at  Persh¬ 
ing’s  headquarters  in  Paris,  then  be¬ 
came  the  -A.  E.  F.’s  first  conducting 
officer,  and  in  the  closing  months  of  the 
conflict  was  on  the  staff  of  the  major- 
general  heading  the  American  military 
mission  to  Italy. 

Widely  traveled,  a  brilliant  conver¬ 
sationalist  as  well  as  linguist,  and  prob¬ 
ably  the  best  connoisseur  of  wines  in 
the  entire  A.  E.  F.,  Captain  Chanler  was 
the  perfect  host  as  he  sat  at  the  head 
of  the  guest  house  dinner  table  and  kept 
wit  and  vin — both  blanc  and  rouge — 
flowing  in  the  proper  heart  warming  pro¬ 
portions.  But  how  he  hated  the  job 
getting  into  a  motor  car  and  pointing 
out  the  sights  to  his  charges!  In  brief, 
he  detested  it  so  deeply  that  his  usual 
method  of  conducting  guests  was  to  see 
them  comfortably  seated,  wrap  himself 
up  sungly  in  a  rug  and  then  snooze  the 
journey  away,  with  the  sergeant  chauf¬ 
feur  answering  questions  and  volunteer¬ 
ing  such  information  as  he  thought  might 
be  of  interest  to  his  listeners. 

Was  the  Captain  the  least  bit  abashed 
when  he  would  come  out  of  his  cat  nap 
as  a  jaunt  neared  its  goal?  With  a 
bland  smile  lighting  up  his  grizzled  fea¬ 
tures,  he  would  turn  to  his  guests : 
“Egad!  I  must  have  dozed  a  bit.  But 
really  I  couldn’t  have  pointed  out  to  you 
half  the  things  the  sergeant  did.  You 
know,  he’s  been  about  quite  a  bit  more 
than  I  have.’’  In  the  Captain’s  behalf, 
it  is  only  right  to  add  that  there  was 
much  truth  in  what  he  said. 

.•Ml  through  that  fall  and  winter  of 
’17-’18  we  were  kept  busy  looking  after 
visitors  forwarded  by  G.  H.  Q.  With 
the  coming  of  spring,  their  number  in¬ 
creased  so  greatly  that  finally  a  flock  of 
second  lieutenants — those  handy  men  of 
the  army — was  detailed  to  do  nothing 
but  act  as  conducting  officers.  Many  of 
the  visitors,  from  first  to  last,  had 
legitimate  reasons  for  coming.  Among 
this  number  were  such  men  as  Captain 
Bruce  Bairnsfather,  creator  of  the  im¬ 
mortal  “Ole  Bill,’’  whose  mission  was 
to  tell  the  British,  in  pictures,  about  their 
new  ally;  Everett  Colby,  of  New  Jersey, 
and  his  fellow  members  of  a  commis¬ 
sion  engaged  in  collecting  first  hand 
information  about  the  A.  E.  F.  for  re¬ 
counting  at  war  mass  meetings  back 
home :  Raold  .\mundsen,  the  explorer, 
and  friend  of  the  allies,  who  was  being 
used  to  counteract  German  propaganda 
in  the  Scandinavian  countries :  and  Ray 
Stannard  Baker  (later  to  become  the 
official  biographer  of  Woodrow  Wilson), 
expressly  touring  the  army  as  the  eyes 
of  President  Wilson — although  he  did  not 
know  that  that  was  known  and  probably 
isn’t  aware  of  it  to  this  day.  Visitors 
of  this  type — and  they  were  easily 
identified — the  censor.ship  and  the  con¬ 
ducting  officers  went  out  of  their  way  to 
serve. 

But  how  hard  it  was  to  be  polite  and 
affable  and  painstaking  with  the  all  too 
apparent  joy  riders — the  men  and  women 
who  possessed  sufficient  pull  somewhere 
along  the  line  back  in  the  States  to  gain 
permission  to  add  themselves  to  the  many 
other  burdens  that  the  army,  from  the 
lowliest  buck  private  to  the  general 
commanding,  had  to  carry.  In  striking 
contrast  with  the  others,  how  insistent 
these  excitement  seekers  were  on  receiv¬ 


ing  what  they  considered  their  God  given 
rights,  and  how  vociferous  they  were 
whenever  they  were  denied  anything  they 
thought  they  should  be  allowed  to  see. 
More  than  one  conducting  officer,  en¬ 
deavoring  the  best  he  could  to  live  up 
to  orders,  was  threatened  by  irate 
junketeers  with  summary  punishment  if 
he  didn’t  do  thus  and  so  forthwith — 
they’d  report  him  to  General  Pershing — 
to  Secretary  of  War  Baker — to  the 
President  himself — they  would!  And,  I 
am  sorry  to  say,  a  few  of  the  goodly 
number  of  touring  congressmen  pursued 
just  such  tactics. 

I  recall  one  member  of  the  House  of 
Representatives  from  a  northwestern 
state  who  waxed  terribly  wrothy  because 
the  officer  with  him  would  not  let  him 
paw  around  at  his  pleasure  on  Quentin 
Roosevelt’s  grave.  This  man  was  a  par¬ 
ticular  trial  and  tribulation.  He  wanted 
to  experience  the  sensation  of  being 
under  shell  fire.  Again  and  again  it  was 
deferentially  explained  to  him  that  G. 
H.  Q.,  on  pain  of  court  martial,  had 
forbidden  all  conducting  officers  to  place 
their  charges  in  such  danger.  Finally, 
on  his  last  trip,  this  congressman 
brusquely  commanded  the  officer  with 
him  to  take  him  under  fire,  adding:  “A 
congressman  is  an  army  officer’s  superior 
at  all  times,  and  you  are  now  going  to 
take  orders  from  me,  young  man.”  The 
embarrassed  lieutenant  answered  as  po¬ 
litely  as  possible  that  he  could  take  orders 
only  from  G.  H.  Q.  The  congressman 
persisting,  the  officer  cut  short  the  tour 
and  had  the  chauffeur  head  the  car  home¬ 
ward.  .“Ml  the  way  back  the  maker  of 
laws  breathed  fire  and  slaughter.  He 
took  his  departure  (to  the  intense  relief 
of  every  one)  the  next  day,  first  seeking 
out  the  object  of  his  wrath  and  telling 
him  that  funeral  Pershing  would  surely 
see  that  he  had  swift  and  fitting  punish¬ 
ment.  Perhaps,  on  the  way  over  to 
general  headquarters,  he  thought  better 
of  making  complaint  in  that  quarter. 
But  if  he  ever  did,  we  never  had  any 
echoes  of  it.  and  the  lieutenant  stayed 
on  as  conducting  officer  until  after  the 
armistice. 

.\n  automobile  load  of  congressmen, 
members  of  a  committee  sent  over  by 
the  House  to  make  certain  investigations, 
did.  however,  more  or  less  unwittingly 
cause  one  conducting  officer  to  be  sent 
to  Blois,  that  hell  for  shoulder  straps 
found  unfit  in  certain  lines  of  duty,  where 
they  were  reclassified  and  reassigned  so 
as  to  fit  into  the  vast  machinery  of  the 
A.  E.  F.,  or  else  sent  back  home  if  that 
were  impossible  of  accomplishment. 

This  particular  young  man  came  to  us 
in  the  spring  of  1918.  His  cheeks  had 
the  soft  pink  blush  of  peaches.  He  walked 
with  a  mincing  step.  He  exclaimed, 
“Oh,  isn’t  it  simply  dreadful!”  on  the 
slightest  provocation.  He  carried  his 
handkerchief  thrust  into  his  cuff.  A  fleck 
of  dust  on  his  Sam  Browne  belt  worried 
him  terribly.  And  attached  to  chain  that 
held  his  identification  disk  upon  his  right 
wrist  were  any  number  of  silvery  trinkets 
that  tinkled  as  he  minced  daintly  about  or 
languidly  used  his  right  arm.  It  was  as 
inevitable  as  mud  and  cooties  in  the 
trenches  that  before  he  had  been  with  us 
a  day  one  of  the  rough  neck  Irish 
sergeant-chauffeurs  had  nicknamed  him 
“Jingles” — by  which  pat  designation  he 
was  forever  after  known  behind  his  back 
among  the  enlisted  personnel  and  to  his 
face  among  his  brother  officers.  How 
“Jingles”  ever  had  managed  to  get  a  com¬ 
mission  in  the  infantry  was  a  continual 
source  of  profound  curiosity  to  the  whole 
press  bureau  in  the  field. 

For  several  weeks  this  Miss  Nancy 
went  about  performing  his  duties  quietly 
and  apparently  efficiently.  Then  one  dav 


the  congressional  committee  arrived  froc 
G.  H.  Q.  It  came  on  short  notice,  .y 
the  other  conducting  officers  were  abstc 
in  line  of  duty,  and  it  fell  to  “Jingfes" 
to  take  it  under  his  wing.  His  supefio. 
was  very  explicit  in  his  instnirti^ 
“These  visitors  are  an  important  congnj. 
sional  committee,”  he  said.  "They  mns 
be  shown  every  consideration.  Take  that 
up  as  near  the  front  as  it  is  safe  to  k 
Let  them  see  everything  there  is  to  set' 
With  these  injunctions  ringing  in  li, 
ears,  “Jingles”  set  off  with  his  darga 
on  a  trip  tliat  would  not  bring  them  tack 
to  the  guest  house  until  well  into  tbt 
night. 

_What,  therefore,  was  the  amazenw 
of  press  headquarters  to  have  the  cw 
gressmen  come  disgustedly  in  hours  ha 
fore  they  were  due. 

“What’s  the  matter  ?”  queried  the  chid 
“Had  a  break  down  ?”  Things  like  tk 
were  known  to  happen  to  the  pres, 
bujjjau  cars. 

“No,”  snorted  a  law  giver,  a  little 
more  ruffled  in  dignity  than  the  othm 
“The  officer  with  us  wouldn’t  take  us  im 
further.” 

Just  then  “Jingles”  came  in  from  dis¬ 
missing  the  sergeant-chauffeur. 

“Look  here,  lieutenant,”  called  out  te 
superior,  “what’s  this  I’m  told  about  yoo 
not  taking  these  gentlemen  where  I  gitt 
you  orders  to?” 

“Jingles,”  eyes  opened  wide  in  wk 
some  of  the  onlookers  later  described  js 
a  sort  of  terror. 

“Oh,  Captain,”  he  cried,  “I  jk 
couldn’t  bear  it !  It  was  simply  terrible 

“What  was  terrible?”  demanded  ;! 
puzzled  chief. 

“Oh,  the  firing  was  something  simpi 
terrifving— I  just  couldn’t  bear'  it  to  ? 
any  further.” 

“What!”  roared  the  captain. 

“Oh,  it  was,  sir,  truly  it  was!  So 
had  the  sergeant  turn  back.” 

The  captain  held  control  of  him.<e! 
with  difficulty.  “How  far  did  you  get: 
he  asked. 

“Jingles”  named  a  village  a  good; 
number  of  kilometers  back  of  the  trr 
lines. 

“Good  God !”  The  captain  near 
choked  with  anger  and  humiliatk 
“Don’t  you  know  that  the  gun  fire  yo. 
heard  was  miles  away?  Why,  tbl 
Heinies  couldn’t  have  hit  you  if  yo« 
stayed  there  a  thousand  years!” 

We  draw  the  curtain  of  charity  ovr 
the  scene  that  followed  between  po: 
“Jingles”  on  the  one  side  and  his  supenc 
and  the  congressmen  on  the  other.  Sc 
fice  it  to  say  that  in  less  than  twenty-iw 
hours  “Jingles”  was  daintily  mincing  Ic 
way  toward  “Blooey”  with  the  prope 
travel  orders  thrust  into  his  hands  by 
still  irate  superior. 

What  with  all  the  excitement  attendicl 
the  French  and  American  counter  o 
fensive-  at  Soissons  and  Chateau-Thierr 
the  .\merican  army’s  assault  on  the 
Mihiel  salient  and  its  stupendous  Mei^j 
Argomae  drive,  “Jingles”  gradually 
from  a  painful  memory  to  an  occaskfljl 
most  amusing  one  at  press  field  1® 
quarters,  which  for  weeks  had  nwe; 
with  the  army  as  it  attacked  now  Iw- 
now  there.  Indeed,  he  had  all  but 
permanently  from  my  mind  when,  wk 
seated  in  the  officers’  “Y”  at  Chaurnff 
one  afternoon  several  weeks  after  ” 
armistice  I  heard  a  strangely  reminis(<r| 
tinkling  near  me  and  glanced  up.  to  w| 
none  other  than  “Jingles”  himself  o'l 
ing  towards  me. 

He  had  that  same  old  mincing  stSi 
His  handkerchief  was  still  thrust  into- 
cuff.  The  silvery  geegaws  were  dangiC 
as  old  from  his  wrist. 

“Hello,  ‘Jingles’,”  I  greeted  b® 
“Where  have  you  been  keeping  yourst 
all  the  time?”  .\nd  then  it  dawned^ 
my  consciousness  that  his  face,  instw 
showing  the  delicate  peach-like  po* 
press  bureau  days,  was  as  brown  as 
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artistically  fried  Salvation  Army  dough- 

”*“bh,”  spoke  up  the  familiar  “Miss 
Nancy”  voice,  “oh,  I’ve  been  with  the 
tanks.” 

I  glanced  hastily  at  his  left  shoulder. 
Sure  enough,  the  insignia  of  the  tank 
corps  was  there  displayed.  I  gasped  in- 
^dly  in  my  surprise. 

“.\nd  where  have  you  been  with  the 
unks?”  I  asked. 

“Oh,  I  commanded  one  through  the 
Argonne.  .^nd,  oh,  it  was  simply  terri¬ 
fying  1” 

Yes,  that  is  just  what  he  had  done. 
How,  in  heaven’s  name.  Blooey  had  come 
to  assign  him  to  the  tanks  I  never  could 
fathom — maybe  it  was  done  by  some 
nmch  harrassed  personnel  officer  as  a 
sort  of  grim  joke  on  “Jingles”  in  par¬ 
ticular  and  General  Pershing  and  every¬ 
body  else  in  the  A.  E.  F.  in  general. 
Nevertheless,  from  beginning  to  end  of 
the  Meuse-Argonne  drive,  this  lad  who 
had  been  thrust  out  of  the  press  bureau 
because  he  had  seemed  “yellow”  under  dis¬ 
tant  gun  fire — this  youngster  whose  ex¬ 
treme  effeminacy  had  made  him  the 
laughing  stock  of  his  old  associates — this 
some  mother’s  darling — had  fought  his 
tank,  and  in  such  devil-may-care  fashion 
that  he  had  been  cited  for  gallantry  in 
action  by  his  C.  O.  Yet,  as  he  told  me 
about  it,  he  cried  out  that  it  was  “simply 
terrifying!”  as  though  he  could  not  en¬ 
due  the  memory  of  it  all ! 

Oh,  but  it  was  a  great  life  in  the  field 
press  bureau  of  the  A.  E.  F.  while  it 
lasted— if  you  didn’t  weaken.  And  one 
of  the  things  my  experience  there  taught 
me  was  that  you  never  can  safely 
prophesy  what  any  iMn  will  do  under 
actual  battle  conditions — not  even  a 
looked  down  upon  and  laughed  at 
"Jingles.” 

PRAYS  FOR  REPORTERS 


WINS  COMPENSATION 


Award  to  Stereotyper  Injured  by 
'  Elevator  Upheld 

The  cause  of  speed  in  newspaper  pro¬ 
duction  is  substantially  championed  in  a 
decision  handed  down  recently  by  the 
Appellate  Division  of  the  New  York 
Supreme  Court  in  the  appeal  of  Bibaud 
V.  New  York  Herald  Tribune. 

The  claimant  was  a  stereotyper  working 
on  the  third  floor.  Word  was  sent  down 
from  the  fourth  floor  to  send  up  a 
stereotyped  plate.  The  claimant,  recog¬ 
nizing  it  as  a  hurry  order,  got  on  an 


automatic  elevator.  Through  some  fault 
of  machinery  the  elevator  struck  the  top 
of  the  building  and  then  dropped  18  feet, 
causing  a  fracture  of  the  man’s  leg. 
There  was  no  rule  or  danger  signal 
against  using  this  elevator  but  the  insur¬ 
ance  carrier  contended  that  the  claimant 
should  have  used  the  stairs. 

The  compensation  award  of  the  lower 
court  is  sustained  by  the  Appellate  Divi¬ 
sion  in  a  unanimous  decision,  with  costs 
to  the  State  Industrial  Board. 

NEW  DAILY  SUSPENDS 

The  Sinton  (Tex.)  Daily  Enterprise, 
recently  launched,  has  been  discontinued. 


ALLEN  NAMED  PRESIDENT 

Walter  D.  Allen  of  the  Brookline 
Chronicle  was  re-elected  presi¬ 
dent  of  the  Massachusetts  Press  Associa¬ 
tion  at  a  meeting  in  Boston,  Dec.  12. 
Other  officers  named  are:  James  P. 
Wingate,  Medford  Mercury;  Frank 
Prescott,  Weymouth  Gasette-Transcript, 
and  Charles  Hall,  Everett  Herald-Repub- 
lican,  vice-presidents;  Carl  F.  Prescott, 
Weymouth  Gazette-Transcript,  secre¬ 
tary  ;  and  Robert  Osterhout,  H udson 
News-Enterprise,  treasurer. 

Editor  &  Publisher  classified  adver¬ 
tising  bring  results. 


Bridgeport  Minister  Calls  Upon  Them 
to  Write  Clean  News 

Rev.  Charles  W.  Simpson  of  Bridge¬ 
port,  Conn.,  formerly  a  reporter  on  the 
staff  of  the  Springfield  (Mass.)  Union, 
delivered  a  prayer  for  the  benefit  of  the 
newspaper  men  who  attended  the  open¬ 
ing  of  the  Fairfield  County  (Conn.) 
Criminal  Superior  Court  recently. 

He  called  down  the  wrath  of  Him 
above  on  the  writers  of  all  things  unholy. 

He  uked  that  the  reporters  might 
discriminate  in  spreading  verbiage  about 
the  evils  and  vices  of  those  who  are 
haled  into  court  because  of  unclean  mo¬ 
ments  in  their  lives. 

He  asked  that  the  reporters  “might 
make  a  truthful  report  of  the  proceed¬ 
ings  and  be  guided  in  not  seeking  out 
vice  and  evil  nmning  in  the  cases  that 
it  may  be  placed  upon  the  front  pages 
of  our  newspapers  which  are  carried 
into  the  homes  and  into  the  reach  of 
our  daughters  and  young  children.” 


NEW  OKLAHOMA  DAILY 

The  Seminole  (Okla.)  Morning  Neu’S 
has  started  publication  with  an  Associ- 
Med  Press  membership.  W.  S.  Livings¬ 
ton  is  publisher. 
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The  new  Special  Built  GOSS 


recently  purchased  by 


Chicago  Daily  News,  Kansas  City  Star 
St.  Louis  Globe-Democrat,  Milwaukee  Journal 


QUITS  24-HOUR  HELD 

The  Ardmore  (Okla.)  Ardmorite  has 
quit  the  24-hour  field,  having  discon¬ 
tinue  publication  of  the  Ardmore  Press, 
whiA  it  purchased  recently  and  was 
ninnmg  as  a  morning  editiewL 


Requiring  only  S-horse  power,  this  new  Goss  Special 
Built  “GIANT”  Dry  Matrix  Rolling  Machine  moulds 
dry  mats  with  better  results  than  from  Direct  Pressure 
Machines.  Massive  Construction 
It  is  most  stoutly  built  throughout.  Frames  are  extra 


heavy.  Cross  braces  are  super  powerfuL  The  bed  is 
extremely  massive.  A  large  diameter  solid  roller  is  used. 

Request  Full  Details 

Write  for  complete  description  and  price  of  this 
heavy  duty  Goss — for  dry  mats  only. 


THE  GOSS  PRINTING  PRESS  COMPANY 

Main  Office  and  Factories,  CHICAGO,  ILL. 

NEW  YORK  OFFICE  SAN  FRANCISCO  OFFICE 

220  West  Forty-Second  Street  707  Call  Building 

The  Goss  Printing  Press  Company  of  England,  Ltd.,  London 
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BICKEL  TELLS  OF  TRIP 
AROUND-THE-WORLD 


Difficulty  of  Gathering  All  News,  Par* 
ticularly  from  Far  East,  Described 
by  United  Press  President  in 
Advertising  Club  Address 


Scripps-Howard  Newspapers;  William 
T.  Dewart  .and  Fred  A.  Walker,  New 
York  Sun ;  and  Hugh  Baillie,  United 
Press,  Stuart  S.  Schuyler,  president. 
Allied  Newspapers,  Col.;  Julius  Ochs 
Adler,  AVtc  York  Times,  and  H.  R. 
Swartz,  president  of  R.  Hoe  &  Co. 


BICKEL  VISITS  COOLIDGE 


Even  in  these  days  of  spider-web  wire 
and  cable  systems,  big  news  events  affect¬ 
ing  large  numbers  of  people  can  happen 
without  notice  in  the  world  press,  accord¬ 
ing  to  Karl  A.  Bickel,  president  of  the 
United  Press  Associations. 

In  an  address  before  a  luncheon  at  the 
Advertising  Club  of  New  York  last  Fri¬ 
day,  Mr.  Bickel,  describing  his  recent 
trip  around  the  world,  told  how  he  had 
learned  in  Russia  that  a  Russian  army 
of  15,000  had  silently,  but  completely, 
taken  over  Inner  Mongolia. 

“This  important  move  had  happened 
without  any  reports  of  it  appearing  in 
the  newspapers  of  the  United  States,” 
Mr.  Bickel  declared. 

He  cited  the  instance  to  point  his  plea 
for  continuation  of  naval  radio  for 
Pacific  press  communications.  Cost  of 
transmission  over  privately  owned  radio 
stations,  he  said,  would  be  prohibitive 
for  the  American  news  gathering  agencies. 

News  from  Russia  and  Japan,  he  said, 
was  never  so  important  as  it  is  today. 
He  told  of  a  new  combination,  a  com¬ 
mercial  entente,  between  Russia,  Japan, 
and  Germany.  Both  Japanese  and  Ger¬ 
man  salesmen  were  invading  Russia  and 
finding  a  ready  market  for  their  goods 
in  the  enormous  Russian  population. 

“.Although  I  never  saw  it  myself,  I 
heard  that  an  actual  treaty  had  been 
drawn  up  between  these  three  countries,” 
Mr.  Bickel  said.  “I  heard  this  from  an 
American  in  Pekin,  who  told  me  he  had 
actually  seen  the  treaty. 

“At  any  rate  it  is  certainly  a  combina¬ 
tion  of  power  based  on  mutual  interest. 
Germany  is  regaining  her  positi^  as  a 
manufacturing  country  and  is  finding  out¬ 
lets  among  the  140,000,000  Russian  con¬ 
sumers.  Aided  by  the  Lamont  loan, 
Japan  is  just  coming  out  of  a  period  of 
depression  and  is  also  turning  to  Russia. 

“Japan’s  population  is  increasing  at  a 
rate  of  1,000,000  a  year,  and  her  thinking 
men  are  apprehensive  how  the  country 
is  to  meet  the  demands  of  her  millions 
to  eat  and  work.  Industry  must  be 
intensified,  and  accordingly,  sales  must 
be  intensified.  Russia,  Siberia  and 
Manchuria  are  her  natural  markets. 
Rapid  progress  is  being  made  in  Man¬ 
churia.  Since  1906,  Japan  has  spent 
$300,000,000  developing  the  South  Man¬ 
churian  Railroad  alone.  But  Japan  wants 
America  as  her  partner  in  a  technical  and 
financial  w’ay.  No  single  thing  recently 
has  done  more  to  cement  good  feeling 
between  America  and  Japan  than  the 
Lamont  loan  to  the  Southern  Manchurian 
railroad.” 

Mr.  Bickel  declared  that  Russia 
definitely  turned  away  from  Communism 
in  1921.  He  said  that  the  “Nep”  stores, 
privately  owned  and  operated  for  profit, 
were  prospering  despite  high  taxation 
and  high  overhead.  "They  were  succeed¬ 
ing,  he  said,  because  they  offered  better 
service  and  a  better  class  of  goods  than 
the  soviet  stores. 

The  U.  P.  president  was  introduced  to 
the  advertising  men  by  James  W.  Brown, 
publisher  of  Editcmi  &  Pubusher.  Mr. 
Bickel  was  followed  by  Louis  Wiley, 
business  manager  of  the  New  York 
Times,  who  thanked  Mr.  Bickel  for 
addressing  the  luncheon. 

Mr.  Wiley  suggested  that  Mr.  Bickel 
write  a  Sunday  feature  story  to  be  pub¬ 
lished  in  the ,  Pittsburg  (Pa.)  Press, 
Scripps-Howard  Newspaper.  “You 
could  promote  it,”  he  said,  “with  the 
sl^an  ‘Pay  a  Nickel  and  See  the  World 
with  Bickel.” 

Gilbert  Hodges,  of  the  New  York  Sun, 
and  president  of  the  club,  presided. 
Among  those  at  the  speakers’  table  were: 
H.  V.  Kaltenborn,  E.  G.  Martin  and 
Ra>-mond  Gunnison,  Brooklyn  Eagle; 
David  J.  o  MacLean,  Brooklyn  Citizen; 
Howard  Davis,  New  York  Herald 
Tribune;  Robert  Bender,  United  Press; 
J.  F.  Bresnahan,  New  York  World;  Roy 
Howard,  chairman  of  the  board  of  the 


United  Pres»  Head  Confer*  with  Hoover 
and  Kellogg 

{By  Telegraph  to  Editor  &  Publisher) 

W'ashington,  D.  C.,  Dec.  15. — Karl  A. 
Bickel,  president  of  the  United  Press,  just 
returned  from  a  world  tour,  conferred 
here  today  with  President  Coolidge,  Sec¬ 
retaries  Kellogg  and  Hoover  and  Senator 
Borah  on  foreign  affairs. 

Mr.  Bickel  was  later  the  guest  of  honor 
at  a  luncheon  tendered  to  a  group  of  news¬ 
papermen  by  Senor  Don  Carlos  Davila, 
the  Ambassador  to  W’ashington  for  Chile, 
and  formerly  editor  of  La  Nacion,  of 
Santiago,  the  principal  newspaper  of  Chile. 
Those  present  besides  Mr.  Bickel  included 
Hugo  Silva,  of  La  Nacion;  Carl  D.  Groat, 
chief  of  the  Washington  bureau  of  the 
United  Press;  Harry  W’.  Frantz  and 
Louis  J.  Heath,  of  the  foreign  department 
of  the  United  Press;  J.  Fred  Essary,  chief 
of  the  Washington  bureau  of  the  Balti¬ 
more  Sun;  Ashmun  Brown,  W’ashington 
correspondent  for  the  Providence  Journal, 
who  recently  retired  as  president  of  the 
Gridiron  Club ;  George  F.  Authier,  Wash¬ 
ington  correspondent  for  the  Minneaf^lis 
Tribtme,  and  a  former  president  of  the 
National  Press  Oub,  and  J.  Bart  Camp¬ 
bell,  Washington  correspondent  for 
Editor  &  Publisher. 


LAWSON’S  HOME  RAZED 


Work  of  excavation  has  started  on  the 
site  of  the  former  residence  of  Victor  F. 
Lawson,  late  publisher  of  the  Chicago 
Daily  News,  for  the  towering  co-opera¬ 
tive  apartments  which  will  replace  the 
$1,000,000  mansion  built  by  Mr.  Lawson. 


F.  A.  WALKER  HONORED 
BY  ASSOCIATES 


Chairman  of  N.  Y.  Sun  Elxecutive 
Board  Given  Platinum  Watch 
on  25th  Anniversary  With 
Munsey  Organization 


Fred  A.  Walker,  chairman  of  the  ex¬ 
ecutive  board  of  the  New  York  Sun,  was 
presented  with  a  handsome  platinum 
watch  and  chain 


on  Dec.  10  by  his 
associates  of  the 
Sun  in  recogni¬ 
tion  of  his  25 
years  of  service 
with  the  Frank  A. 
Munsey  organiza¬ 
tion. 

In  the  last 
quarter  of  a  cen¬ 
tury  Mr.  W’alker 
has  been  asso¬ 
ciated  in  various 
capacities  with 
the  Munsey  or- 
Fred  a.  Walker  ganization  in  Bos- 
t  o  n ,  Baltimore, 
Philadelphia,  W’ashington  and  in  New 
York,  where  he  is  now  located. 

On  the  back  of  the  Tiffany  watch  was 
engraved 


To  Fred  Allan  Walker 
With  the  affectionate  regard 
of  his  associates  of  The  Sun 
igo2 — 1927 


The  presentation  was  made  by  William 
T.  Dewart,  president  of  the  Sun,  in  Mr. 
Dewart’s  office,  and  among  those  present 
were  Mr.  Dewart,  Edwin  S.  Friendly, 
Frank  M.  O’Brien,  Keats  Speed,  Harold 
M.  Anderson,  R.  H.  Titherington,  Robert 
H.  Davis,  C.  T.  Dixon,  Gilbert  T. 
Hodges,  Herbert  B.  Fairchild,  Edwin  S. 
Sutphin,  James  E.  Hanenack,  John  E. 
Martin,  Einar  O.  Petersen,  Charles  E. 
Luxton,  Harold  Goldman  and  Mr. 
Dewart’s  two  sons,  WTlliam  T,  Jr.,  and 
Thomas  W.  Dewart. 


IS 


The  complete  answer  for  your 
1928  daily  feature  program 


Covering  every  detail  beyond 
local  news  and  wire  report 


BUY  ONCE-^^ 

and  youVe  bought  Everything! 


For  full  information,  ivrite  or  wire 


NEA  Service,  Inc.,  Cleveland,  Ohio 


I 


agency  man  poses 
for  “OLD  GOLD”  AD 

Off  of  Lennen  Sc  Mitchell  !•  Man 
in  Hunting  Garb  in  the  Cigarette 
Copy — He  Won’t  Tell 
Girl’*  Name 

That  good-looking  chap  out  duck  hunt¬ 
ing  whom  you  have  seen  pictured  in  the 
Old  Gold  advertisements  in  the  news- 


...Mr 
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Hare  Shoe  Account 

Michaels  &  Heath,  Inc..  New  York, 
has  been  appointed  to  handle  the  adver¬ 
tising  of  Foot- Saver  Shoes,  manufactured 
by  the  Julian  &  Kokenge  Company  of 
Cincinnati,  O. 

New  Ohio  Agency  i 

Nature  Advertising,  Inc.,  Green 

Springs,  O.,  has  been  incorporated  by 

A.  R.  Christy  and  others.  ^ 

Plan*  Newspaper  Campaign  ^ 

The  advertising  of  the  New  York,  ^ 

Ontario  &  Western  Railroad  will  be  ^ 

placed  by  the  Caples  Company,  452  Lex- 
ington  Ave.,  N.  Y.,  after  Jan.  1.  Present 
plans  call  for  an  extensive  newspaper 
campaign  featuring  service  to  summer  re¬ 
sorts  along  the  route. 

New  Space  Buyer 

Lawrence  Lanpher  has  been  appointed 

space  buyer  of  Larchar-Horton  Com-  O'rarl  o-rwcwi 

pany  of  Providence,  Mass.  For  the  past  l£XC  dlloV 

two  years  he  has  been  engaged  in  re-  J  O  J 

search  and  service  work  with  this  agency.  £1,110.  ^UllCl 


-and  the  answer  for  week-end 
and  Sunday  editions— 


because  O.G  s\re  better! 


Atherton  &  Currier,  420  Lexinifton  avenue. 
New  York,  N.  Y.  Placing  account  of  Budd 
■>  Silver  Company.  Merdien,  Conn.,  and  Home 
•»o.  ..  Electric  Company,  Elite  Electric  Food  and 

hn>,*n'nunMoiM«»tncn...w  DHnk  Mixcr,  Ncw  York,  N.  Y. 

Aver  A  Son,  215  Market  street,  San 
Francisco,  Cal.  Has  secured  the  following  ac- 
I  Jl  .U  ^  wX  J1  .1  M  counts,  .American  Hawaiian  Steamship  Co., 


Francisco,  Cal.  Has  secured  the  following  ac- 
1  JI.UB  w€  H.IB  counts,  .American  Hawaiian  Steamship  Co., 
.  _  I  j  San  Francisco,  Cal.,  and  People’s  Baking  Co., 

not  a  cough  in  a  carioad  San  Francisco,  Cal. 


none  other  than  Robert  Orr, 


Campbell- EwaJd  CompsAy,  General  Motors 
Mr.  Orr  as  art  model  Building,  Detroit,  Mich.  Is  handling  the  ad¬ 

vertising  of  the  Chevrolet  Motor  Car  Com¬ 
pany,  Detroit,  schedules  on  which,  special  copy, 

.  ,  ,  r>  L  rx  "’•h  break  in  newspapers  before  Christmas, 

papers  is  none  other  than  Robert  Orr,  Campbell- Ew*ia  Company,  Detroit.  Mich, 
secretary  of  Lctuten  &  Mitchell,  the  New  Jg  now  placing  the  account  of  the  Royal  Easy 
York  advertising  agency  handling  the  Chair  Company,  Sturgis,  Michigan, 
account.  Friends  remarked  on  the  like-  Capehart-Oarey  Corporation,  Times  Building, 
ness  and  he  confessed  this  week  that  he  York*''"* 

had  po^d  for  it.  Nelsoo  Chesman  A  Co.,  Leader  Building. 

But  he  wouldn  t  disclose  the  identity  01  Cleveland,  Ohio.  Now  handling  account  for 

the  beautiful  dark  lady  in  evening  clothes  the  Molly  Pitcher  Candy  Company,  Cleveland, 
smoking  a  cigarette  which  recently  ap-  CoIlin*-Kirk,  Inc.,  750  North  Michigan  avc- 
peared  in  the  Old  Gold  copy.  Chicago.  Reported  to  have  secured  account 

^ost  tobacco  companies  and  publica-  ^^^ehigan.  *  Company,  Marshall, 

tions  hesitate  to  “stir  up  the  animals”  by  j  FuUer,  McKinley  Building.  Buffalo, 

printing  advertisements  showing  women  N.  Y.  Placing  accounts  for  the  Buffalo  Ab- 
with  a  cigarete  between  their  lips.  It  is  stract  and  Title  Company  and  the  Buffalo 
an  old  established  rule,  for  instance  of 
and  one  that 

cannot  be  broken,  that  no  such  picture  papers  for  the  Radio  Receptoi  Company,  New 
be  carried.  But  Mr.  Orr  dared  to  try  it  York. 

on  the  newspapers  feeling  that  a  mild  Griffiii,  Johiuon  A  Mann,  Inc.,  35C  Madison 


cannot  be  broken,  that  no  such  picture  papers  for  the  Radio  Receptoi  Company,  New 
be  carried.  But  Mr.  Orr  dared  to  try  it  York. 

on  the  newspapers  feeling  that  a  mild  Griffiii,  Johnaan  A  Mam,  Im,  35C  Madison 
cigarette  would  appeal  to  women  readers.  for 

He  sent  the  adverGsement  out  to  a  list  Kroyden  &  Company,  Newark,  N.  J. 

d/wv  1  .  J  Hoge  Huber.  Inc.,  415  Lexingtcm  avenue. 

JW  selected  papers.  New  York.  Now  placing  account  for  L.  T. 

Tne  publishers  of  only  two  newspa-  Piver,  Inc.,  perfume.  New  York, 
pers  sent  in  objections,”  Mr.  Orr  said.  Klau-Van  Pietervom  -  Dunlap  •  Yaunggreen, 


papers.  New  York.  Now  placing  account  for  L.  T. 

Tne  publishers  of  only  two  newspa-  Piver,  Inc.,  perfume.  New  York, 
pers  sent  in  objections,”  Mr.  Orr  said.  Klau-Van  Pietervom  -  Dunlap  •  Younggrecn, 
"They  said  that  the  local  women’s  clubs  <“•;  Syoamtwe  street,  Milwaukee.  Wis. 
MtMcccA  esai-u  -evrxrva. »»  ”  issuc  schcdules  Dcforc  Christmas  on  Pabst 

TL  ..AVj  •  U-  U  U  -0-.  Milwaukee,  (Pabstette). 

The  Old  Gold  campaign,  which  ^S  ^och  Q..,  432  Broadway,  MUwaukee.  Wis. 
been  one  of  the  outstanding  advertising  will  make  up  a  list  of  newspapers  shortly  after 
series  of  the  year  in  newspapers,  will  January  t  on  the  Schlitz  Beverage  Company, 
also  later  be  placed  in  rotog:ravure  sec-  -'f'lwaukee,  Wis. 
tions,  according  to  present  plans.  Mr. 

Orr  Mid  the  number  of  papers  to  be  count  for  the  Chocolate  Products  Company, 
used  had  not  yet  been  decided.  Stratford  chocolate,  Baltimore,  Md. 

- — •  Ray  D.  Lillibridge,  Inc.,  8  West  40th  street, 

OLLENDORF  MOVES 

-  Matteeon-Fogiu-ty  A  Jordan,  307  North 

_  ai  •  OL  e  Michigan  avenue,  Chicago.  Are  issuing  con- 

cafo  Company  Now  in  Charge  of  tracts  to  newspapers  generally  on  Premier  Malt 
Otto  Highfield  Distributing  Company,  Peoria,  Illinois. 

Tt.  r-  T  /-\n  1  r  Millis,  Inc.,  137  E.  Market  street,  Indian- 

.  jhe  L.  J.  Ullendorf  Company,  adver-  apolis,  Ind.  Will  use  a  large  list  of  news- 
hsmg  agency,  of  Chicago  is  now  located  papers  for  the  advertising  of  the  American 
in  its  new  quarters  in  the  Mather  Tower  Beverages,  Incorporated. 

H-  •  •  Ne,i^-E.;»nett  ’  Compmy.  40  E.a..t  .t^th 

ITttO  Highfield,  an  advertising  execu-  street.  New  York.  Renewing  some  newspaper 
uve  With  20  years  of  experience  and  at  rontracts  for  Liggett  &  Myers  Tobacco  Com- 
w  time  art  director  of  the  Charles  New  York. 

Ewett  Johnson  Studios,  is  now  vice-  0'“**  Building.  Mil- 

_ _  .  <•  waukee.  Wis.  Will  decide  m  the  very  near 

and  secretary  of  the  company,  future  on  next  year’s  list  and  schedules  for 

- Val  Blatz  Brewing  Company,  Milwaukee. 

Join*  Gould  Staff  Gecrge  Hrrrison  Phelps  Co..  2761  E.  Jefferson 

„  avenue,  Detroit,  Mich.  Will  use  30  large 

B.  s.  Lett  has  joined  the  staff  of  ci*'**  on  December  18  for  page  copy  on  Dodge 

P.  Gould  Company,  advertising  ’  ^ 

tgcncy  of  New  York  Citv  Fnr  the  la<tt  ^  Potter  Company,  Syracuse  Building, 

twelve  vMro  Af  ..  u  ‘  u  ^  ^  J  Syracu.se,  N.  Y.  Now  handling  account  for 

^ave  years  Mr.  Lett  has  been  adver-  ,he  E.  .\I.  Trimble  Mfg.  Company.  “Kiddy 

'“mg  manager  and  assistant  sales  man-  Koops.”  nursery  furniture,  Rochester,  N.  Y. 
yt  of  the  Faultless  Rubber  Company  Frank  Seaman,  Inc.,  470  4lh  avenue.  New 
«  New  York  City.  Mr.  Lett’s  work  newspaper  contracts  for 

principally  m  the  production  and  New  York.  Placing  account  for  Frank  E. 

departments.  - .  Davis  Company,  Gloucester,  Mass. 


Otto  Highfield 

.The  C.  J.  Ollendorf  Company,  adver- 


The  best  mag£izme  section 

Front  cover  four  colors,  back  cover  two  colors,  eight 
and  twelve-page  ready-prints,  or  individual  page  mats. 


The  Funniest  Funnies 

Four-page  ready-prints  in  colors,  or  full-page  mats — 
“Our  Boarding  House,”  “Out  Our  Way,”  “Salesman  i 
Sam,”  “Freckles,”  “Boots,”  “Wash  Tubbs,”  “Dizzy  ' 
Dugan”  and  “Bucky ,”  eight  top-notch  comics  in  4  pages. 


Write  or  tvirc  for  territorial  reservations 


NEA  Service, Inc.,  Cleveland,  Ohio 
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UR  OVN 

or 


By  JAMES  MELVIN  LEE 


^UR  friend,  The  New  Yorker,  takes  a 
nice  little  fling  at  the  newspaper  pro¬ 
fession  in  the  article,  “The  Press  in  Re¬ 
view”  by  Guy  Fawkes.  Under  this  head 
the  author  berates  soundly  the  sports 
writers  who  covered  this  year’s  footfall 
sages  for  their  indiscriminate  and  wide¬ 
spread  use  of  the  superlative  in  their 
writeups.  Indeed,  so  pernicious  has  be¬ 
come  this  practice  in  the  past  few  years 
that  Mr.  Fawkes  is  of  the  opinion  that 
the  only  thing  left  is  to  have  these  liter¬ 
ary  masterpieces  set  to  music  ana 
chanted  by  a  male  choir. 

Needless  to  say,  the  article  is  largely 
made  up  of  quotations  bearing  out  this 
wholesale  indictment — quotations  taken 
for  the  most  part  from  our  supposedly 
most  conservative  newspapers. 

What  to  do?  Here  we  have  Grantland 
Rice  regaling  his  readers  with  “an 
autumn  sky  heavily  tinted  with  flames 
and  flashes  of  orange  and  black  turn  sud¬ 
denly  into  the  shining  glow  of  Yale’s 
triumphant  blue.”  Grantland  Rice’s 
poetic  flights  are  not  so  surprising  as  the 
following  account  of  the  Yale-Princeton 
game — coming  as  it  does  from  our  fore¬ 
most  organ  of  the  conservative  and  un¬ 
emotional  : 

Never  had  any  in  that  tremendous  gathering 
ever  come  to  a  game  with  fonder  expectations 
of  seeing  a  struggle  to  go  down  the  ages  .  .  . 
and  never  were  expectations  more  fully  real¬ 
ized  than  they  were  in  this  battle  between  two 
stalwart  lines  and  two  brilliant  back-fields — a 
battle  which  reached  .so  feverish  a  heat  and 
which  had  so  startling  a  denouement  that  the 
most  generous  impulses  were  smothered  down 
in  the  vivid  flame  of  partisanship  kindled  by 
the  desperateness  of  the  conflict  and  the  turns 
of  fortune.  It  was  a  game  to  live  forever  in 
the  memories  of  a  eathering  which  went  through 
a  gamut  of  emotions  perhaps  never  exceeded 
in  the  experience  of  a  football  crowd. 

These  stylistic  somersaults  have  their 
rival  in  the  narrative  form  which  Mr. 
Fawkes  compares  to  those  school  boy 
classics  of  Ralph  Henry  Barbour  in  his 
“For  the  Honor  of  the  School”  series. 
Among  the  other  word  gymnastics  men¬ 
tioned  by  the  author  is  the  somewhat 
time-worn  one  of  taking  the  hero  of  the 
game  and  referring  to  him  throughout 
the  story  by  his  full  names,  Christian, 
middle  and  given. 

Moreover,  no  two  accounts  of  the  same 
game  are  ever  alike.  Mr.  Harrison  of 
the  New  York  Times  in  his  account  of 
the  Army-Notre-Dame  game  picks  out 
an  entirely  different  hero  from  the  one 
immortalized  by  Mr.  Robbins  in  the 
World,  “which  only  goes  to  show  that 
even  two  sporting  writers  at  the  same 
game  are  unaware  of  exactly  which  one 
of  the  twenty-two  Titans  is  to  go  ringing 
down  throuEfh  the  ages.” 

All  of  which  proves  conclusively  that 
there  simply  has  to  be  “a  drastic  defla¬ 
tion  in  style  among  football-reporters 
before  next  season otherwise,  sports 
writers  will  wear  themselves  out  (and 


A  DVERTISERS  who 
wAX  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 
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incidentally  their  public)  in  the  competi¬ 
tion  of  finding  newer  and  more  ecstatic 
ways  of  saying  “Yale  and  Harvard 
plaved  football  vesterdav.” 

■  *  *  ♦ 

"DUT  our  worthy  exponents  of  conser- 
^  vatism,  the  standard  size  sheets,  can¬ 
not  escape  their  nightmarish  contempo¬ 
raries.  If  newspaper  readers  of  The 
New  Yorker  will  turn  to  the  last  regpilar 
feature  in  the  very  back  of  the  magazine 
(which  is  as  it  should  be)  they  will  find 
that  the  doctor  also  prescribes  for  the 
tabloid.  Here  Dorothy  Parker  (the  Con¬ 
stant  Reader)  discusses  the  comic  strips 
— “the  old  oaken  comics,  the  iron-bound 
comics,  the  moss-covered  comics  that  run 
in  the  tabloids.” 

“Time  was,”  says  Miss  Parker,  “when 
the  daily  strips  concerned  themselves 
with  gay  and  glamourous  adventures, 
with  big  men  socking  small  men  in  the 
eye  with  horseshoes,  with  chubby  chil¬ 
dren  blowing  their  elders  to  hell  with 
generous  charges  of  dynamite,  with  over¬ 
worked  breadwinners  receiving  round 
black  eyes  from  the  crashing  fists  of 
their  socially  ambitious  wives.”  These 
were  the  days  when : 

Each  set  of  pictures  ended  gloriously,  with 
a  Bam  and  a  Pow.  in  the  portrayal  of  the 
starlit  delirium  induced  by  a  cracked  skull. 
They  were  an  emotional  lot,  these  people  of 
the  comics.  They  had  an  enviable  lack  of  re¬ 
pression.  If  they  wanted  to  hit  some  unarmed 
and  smaller  person  over  the  head  with  a  base¬ 
ball  bat.  Or  to  kick  an  old  lady  in  what  Mr. 
Mencken  so  provocatively  calls  her  sit-spot, 
they  did  it.  and  they  did  it  hard.  They  were 
glittering  folk.  There  were  giants  in  those 
days. 

Each  day’s  strip  was  sufficient  unto 
itself.  If  you  missed  one  issue  why  that 
was  that.  With  tlie  morrow’s  newspaper 
you  were  able  to  catch  up  with  it  again. 

How  the  spirit  of  the  comic  strip  has 
changed!  In  these  times  of  circulation 
building  hounds  if  you  miss  a  day  you 
might  just  as  well  puill  the  trigger.  True, 
in  the  place  formerly  occupied  by  the 
first  picture  in  the  series  may  be  found 

Figures 

The  first  eleven  months  of  1927  show 
the 

BALTIMORE  NEWS 


a  resume.  “These  synopses  may  keep 
you  from  going  entirely  mad  trying  to 
figure  things  out  on  vour  own,  but  they 
don’t  help  much.” 

The  days  of  the  light  comic  strip  are 
gone  beyond  recall.  Like  the  news 
columns,  they  deal  only  with  the  inevit¬ 
able  melodrama  of  crime,  heart  throbs. 
Big  Business.  “Andv  Gump.  America’s 
Sweetheart,  has  lost  his  touching  and 
epic  simplicity.”  And  Skeesix — our 
Skeesix — is  growing  steadily  older.  “We 
ask  our  comic  artists  for  bread,  and  they 
give  us  realism.” 

“And  these  strips,  so  wise  are  tabloid 
editors,  are  imquestionably  what  the 
readers  want.  These  sombre  comics, 
these  tales  of  blood  and  tears,  are  surely 
indicative  of  something ;  the  increasing 
sobriety  of  the  American  mind,  or  the 
unrest  caused  by  the  war,  or  rising  winds 
and  probably  showers,  or  something” — or 
something. 

k  *  * 

"Y^HAT?  Is  this  department  a  New 
”  Yorker  number?  Say  rather  this 
issue  of  the  New  Yorker  is  a  newspaper 
number. 

Immediately  following  the  leading  ar¬ 
ticle,  “When  New  York  Was  Really 
W’icked” — although  not  a  newspaper  ar¬ 
ticle  it  has  plenty  of  interest  for  mem¬ 
bers  of  the  working  press — we  hear  from 
no  less  a  person  than  our  oft  time  con¬ 
temporary,  Heywood  Broun,  in  “Who’ll 
Buy  My  Violets?” 

Mr.  Broun  has  mental  indigestion  it 
seems.  Hence  this  open  letter  to  the 
editor. 

“Dear  Editor :  You  said  that  if  I  got 
into  trouble  I  could  come  to  you,”’  be¬ 
gins  Mr.  Broun.  “For  advice  I  mean. 
This  has  nothing  to  do  with  money.  That 
way  I’ve  been  getting  along  all  right 
since  I  left  the  newspaper  business.  I’ve 
got  almost  one  thousand  dollars  in  the 
bank,  of  which  I  borrowed  fifteen  hun¬ 
dred  dollars  and  the  rest  I  earned  by 
my  pen.” 

Mr.  Broun  is  of  the  opinion  that  on 
the  whole  magazines  are  tougher  than 
newspapers : 

The  hurdle  is  that  a  lot  of  the  magazine 
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line*  in  Local  Advertising  as  com¬ 
pared  to  the  Evening  Sun's  loss  of 
470,458  lines,  and  the  Post's  loss  of 
227,180  lines. 

The  NEWS  also 
gained 
184,413 

lines  in  National  Advertising  com¬ 
pared  to  the  Evening  Sun's  loss  of 
101,060  lines,  and  the  Post's  loss  of 
3,927  lines. 

Business  is  good  with  the 

Baltimore  News 

Largest  circulation  of  any 
daily  paper  in  the  South 
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These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

ebe  aaoiui 

Pulltssr  BuOdiuK,  New  York 
Tribune  Tower,  Chicago 


subscribers  live  in  Iowa  or  Utah.  T.hat  nuu. 
a  difference.  Putting  in  anything  about  AIq. 
ander  WooIIcott  Or  the  Algonquin  annoys  theo 
They  never  heard  of  WooIIcott.  In  some  g 
the  remote  agricultural  districts  of  soutlitn 
North  Dakota  and  northetn  South  Dakota  tW 
name  of  Heywood  Broun  is  largely  unknowj, 

.\nd  if,  as  in  the  case  of  Mr.  Bro® 
one  has  been  accustomed  to  indulging  jg 
personal  reminiscence — why,  what  thta’ 

When  a  column  conductor  becomes  i 
magazine  contributor  he  finds  that  he  hjt 
a  private  life  all  over  again.  .\nd  that, 
according  to  Mr.  Broun,  is  not  so  good- 

This  business  of  not  being  able  to  talk 
myself  presses  hard  on  my  morale.  Tbeie  a 
no  fun  in  being  autobiographical  to  friends  uH 
acquaintances,  because  they’ve  heard  it  t]I  l^. 
fore,  or  as  much  as  they’re  going  to.  Mere 
over,  they  have  begun  to  slip  me  into  the  pm 
tense.  Even  a  welcome  compliment  invariahlr 
begins.  “You  used  to  be  - .”  ’ 

But  there  is  no  suiting  Heywood. 
“Dorothy  Parker  says  that  whenever  I 
hear  the  name  of  any  magazine  which  h 
unfamiliar  to  me  I  get  sore  because  I’m 
not  in  it.  She  says  I’m  very  annoyed  it 
not  being  invited  to  write  for  Tin 


On*  newspaper — the  Pittsborfli 
PRESS  —  blankets  the  gresd 
Pittsburgh  market,  the  fifth  larg- 
est  market  in  the  United  States. 
The  PRESS  has  overwhelniing 
leadership.  At  one  cost,  throng 
a  single  newspaper,  the  advar- 
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THE 
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DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertia^ 
men,  wants  to  help  you  find  him- 
The  Bureau  puts  you  in  touch 
wtih  experienced,  energetic  men 
— saves  you  time  by  recom¬ 
mending  only  those  who  meat 
your  requirements. 

If  you  expect  a  vacancy,  pleaie 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Da¬ 
ta  Chi,  836  Exchange  Ave, 
Chicago,  Ill. 
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REWARDING  CREATIVE 
WORKERS  WINS  SUCCESS 


(Continued  from  page  3) 


Modem  Pnseilla.  That’s  a  lie.  Editors  Young  &  Rubicam  would  be  incomplete 
jon’t  invite  me  to  anything  except  occa-  without  it. 

ji^ly  lunch.”  1  £  •  “W  e  have  succeeded  in  attracting  to 

Sow  if  you  could  only  fix  it  uj^  says  jjj  g  group  of  men  and  women  who  be- 
jjr.  Broun,  so  that  magazines^  could  get  iJeve  in  this  firm  with  all  the  strength 
assembled  a  little  more_  briskly.  “A  j^at  is  in  them.  In  four  and  a  half 
ntwspapennan  sees  something  of  a  Tues-  years,  no  one  in  a  responsible  position 
(Jay  evening  and  writes  about  it  and  he  has  left  Young  &  Rubicam  voluntarily. 

(an  read  his  own  stuff  in  type  the  next  \\^  come  pretty  near  being  a  24-hour 
(Jay  at  breakfast.  But  with  a  magazine  organization.  Five  o’clock  brings  no 
jliere  is  a  considerable  period  of  proba-  general  exodus.  Many  a  man  here  has 
tion  in  which  the  unfortunate  author  ^  solid  nighl's  work  on  top  of  a 
paces  the  floor  not  knowing  whether  his  jqJjj  day’s  work,  and  then  paused  only 
(^position  is  to  live  or  die.  I^or  is  the  I^)ng  enough  for  breakfast  and  a  shave, 
suspense  over  when  the  word  Accepted  There  is  rarely  an  evening  when  you 
arrives,  if  ever.  won’t  find  a  considerable  group  at  work 

Money’s  not  the  thing.  Every  one  gets  u^tij  eleven  o’clock  or  later.  These 

a  thrill  out  of  seeing  his  stuff  in  extra  hours  of  work  are  done  for  the 

But  only  be  quick  about  it,  says  Mr.  nv)st  part  without  suggestion  from  any- 

Broua  body  ‘higher  up.’  They  are  done  because 

different  individuals  are  somewhat  less 
than  satisfied  with  their  first,  and  sec¬ 
ond,  and  third  attempts  on  a  job,  and 
want  to  stay  with  it  until  they  have  put 
every  last  ounce  of  their  ability  into  it. 

“In  return  for  this  kind  of  work — or 
possibly  as  a  cause  of  it — the  different 
need  products,  thus  permitting  the  in-  individuals  here  find  a  quick  appreciation 
-rease  of  their  appropriations.”  of  their  ability  and  interest.  They  find 

‘  There  are  two  other  factors  in  the  ‘^at  they  are  not  bossed  or  allowed  to 
RubS  philosophv  of  selecting  clients,  inaterial  rewards.  We 

Ur  Rubicam  tSik' them  up  in  the  sub-  “P  ^  do  everything 

ar.  i\uu  ..  in  our  power  to  encourage  their  pride 

sequent  conversation.  ^  ^  .  in  craftsmanship. 

“Wp  refuse  the  business  of  advertisers  u 

whrare  located  too  far  away.  The  ki  ''’^TruTii 
SShasis  which  we  place  on  the  creative 

Sdof  the  business  makes  us  want  to  “''S  and  couldnt  ^left  unsaid. 

Sig  members  of  the  creative  staff  into  ,  Following  a  period  of  newspaper  edi- 
Sent  contact  with  clients.  No  matter  ‘^.’^1  Rubicam  s  first  adver- 

LT  a  contact  man  mav  be  or  agency  experience  was  with  F. 

^^ble  the  mail  and  telegraph  Armstrong,  whose  office  handled 

Sices  malV  the*;^  is  Tcertat'df^^^^^  the  advertising  of  the  Victor  Talking 
^  of  thoughts  and  ideas  which  are  not 

Ssmitted  directly,  person  to  person.  There  he  met  Mr.  Young.  Together 
Understandings,  iGsV  motion,  and  lost  Progressed  in  ex^nence,  Mr.  \oung 

Sie  will  exist  in  direct  ratio  to  the  dis-  contact  work  and  Mr 

See  separating  agent  and  client,  other  f  T  I 

togs  teing  equal  That  doesn’t  mean  ‘^ey  teth  left 

St  a  gcK^  client  and  a  good  agent  ^ 

can’t  work  profitably  and  harmoniously  "  '  '  ‘  ?  *'*vf  ^  Philadelphia 

Sether  if  they  are  far  apart,  but  that  Young  was 

the  same  agent  and  client  will  do  better  j-i-u-  ^  ^  Phila- 

work  if  they  are  located  close  together.  in’^/eatiVe  work  continued 

This  is  another  one  of  those  lAvious  u.  '  -ki  r  u  c 

things,  isn’t  it?  But  the  point  is  that 

we  have  been  governed  by  it.  while  a  ‘  ® 

good  many  other  agencies  are  not.  Ro^Sr  Bros  ?Snd 

“In  addition,  we  try  to  select  clients  N.  W.  Ayers  &  Son’s  own  advertising 
who  have  an  understanding  of  advertis-  jn  the  Saturday  Evening  Post.  He 

ing  and  an  appreciation  of  good  adver-  wrote  the  original  Steinway  campaign 
rising.  Sometimes  a  client  won  t  let  his  built  around  the  phrase  "The"  Instrument 
agent  do  good  work.  That  is  a  serious  of  the  Immortals,”  and  originated  the 

Now  to  the  agency,  and  one  that  we  phrase.  For  Squibb  he  wrote  the  famous 

dont  care  to  sustain.  I  can  say  that  advertisement  “The  Priceless  Ingredient” 
we  have  been  particularly  fortunate  in  which  was  the  beginning  of  a  copy  policy 
ms  respect.  A  lot  of  the  prof^ess  for  the  institutional  advertising  of  this 
Young  &  Rubicam  has  made  has  been  house  which  has  continued  to  the  present 
due  to  the  fact  that  our  clients  have  day. 

rade  it  j^sible  for  us  to  give  the  best  \ir.  Rubicam  is  still  a  practicing  ad- 
that  was  in  us.  vertising  man.  Instead  of  personally 

Mr.  Rubicam  emphasized  that  the  writing  copy,  however,  he  directs  the 

growth  of  the  agency,  while  rapid  in  staff  of  eleven  copy  writers  now  engaged 
lolume  of  business,  had  not  been  achieved  by  Young  &  Rubicam — in  addition  to 
at  the  expense  of  a  sotlhd  ’  foundation,  which  he  is  the  executive  head  of  the 
The  13  clients  which  the  firm  now  has.  agency. 

represent  an  addition  of  about  three  .Among  the  accounts  Young  &  Rubi- 
clients  a  year  during  the  course  of  the  cam  now  handle  are  Postum,  Grape- 
bminess.  Several  times  the  agency  has  Nuts,  Jell-O,  Swans  Down  Cake  Flour, 
sent  out  letters  announcing  that  new  busi-  Sanka.  Larvex,  Black  Flag,  Deodo,  La 
ness  was  not  sought  or  could  not  be  taken  France,  Pennsylvania  Oil,  A.  G.  Spald- 
ior  a  specified  number  of  months.  These  ing  &  Bros..  Budd-Michelin  Wheels, 
periods  have  been  spent  not  only  in  Budd  .All-Steel  Bodies,  International 
mastering  the  problems  connected  with  Sterling.  William  Rogers  &  Son’s  Silver 
the  latest  accounts  acquired,  but  in  build-  Plate,  Colgate  &  Co.,  Johnson  &  Tohn- 
ing  up  the  personnel  in  advance  of  im-  son,  Borden’s  Eagle  Brand  Condensed 
med'ate  needs.  Milk  and  Fels-Naptha. 

“For  our  executive  positions,  we  do 


t>«  go  out  and  buy  men.  we  develop 
them.”  Mr.  Rubicam  explained.  “That 
means  that  we  must  recruit  our  per¬ 
sonnel  ahead  of  our  actual  needs,  in  order 
to  train  them  to  give  new  clients  the 
ame  quality  of  service  that  our  older 
dknts  have  received.  We  don’t  want 
to  promise  anything  we  can’t  deliver. 
That  seems  obvious  common  sense — ^but 
twe  more,  you’ll  find  that  it  isn’t  prac- 
towl  in  the  agencies  where  the  business- 
ptters  are  in  the  saddle. 

“There  is  something  more  that  I  would 
1«  to  express,  but  it  is  very  difficult 
to  put  into  words,  without  making  it 
like  ballyhoo.  Yet  it  isn’t  bally- 
®o,  and  any  statement  which  attempts 
to  give  the  reasons  for  the  success  of 


Newspaper  Engineering 

\An  organization  specializing 
in  newspaper  buildings,  idl 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

tftwspaper  Buildings, 
Production,  OperaSion 
Surveys,  Valuations. 

420  Lexington  Avenue,  New  York 


Do  you  know’  that  Illinois  has  the  second 
largest  number  of  phone  installations  in 
the  country?  To  be  more  specific  there  are 
1,522,959  phones  in  use,  while  there  are  only 
1,205,000  families  in  the  state.  Allowing  a 
goodly  percentage  for  business  use,  we  can 
safely  estimate  that  practically  every’  family 
that  can  be  classed  as  a  good  buyer  has  a 
telephone  in  the  home. 

People  who  have  telephones  do  much  of 
their  shopping  over  the  phone,  and  they  are 
the  folks  who  read  Illinois  daily  new  spapers. 

Just  think  what  it  means  to  sell  to  all  these 
telephone  buyers.  Can’t  you  visualize  them 
calling  their  dealer,  asking  to  send  your 
product  they  saw  advertised  in  one  of 
Illinois’  local  newspapers. 

Why  not  plan  your  1928  campaign  to  in¬ 
clude  Illinois,  and  use  the  papers  listed 
below  to  reach  these  telephone  shoppers. 


Rates 

Ratea 

for 

for 

S.500 

10.000 

Circulation 

Lines 

lines 

*.Ahon  Telegraph  . 

.(E» 

10,962 

.05 

.05 

•-Aurora  Beacon-News  . 

.(E) 

19,667 

.07 

.07 

•Belleville  Advocate . 

.(E) 

6,942 

.03 

.03 

tChicago  Daily  Journal . 

.(E) 

125,007 

.26 

.24 

•Freeport  Journal-Standard  . 

.(E) 

9,905 

.05 

.05 

•Joliet  Herald  News  . 

.(E) 

20,213 

.07 

.07 

•Mattoon  Journal  Gazette  .... 

..(E) 

5,813 

.04 

.04 

•Moline  Dispatch  . 

..(E) 

12,680 

.05 

.05 

1  *Monmouth  Daily  Review  Atlas  (E) 

5,424 

.035 

J)35 

•Peoria  Star  ....(S)  24,819.. 

..(E) 

30,957 

.085 

.07 

•Waukegan  Daily  Sun  . 

..(E) 

6,200 

.035 

.035 

1  ^Government  Statement,  March  31,  1927, 

•.A.  B.  C.  Publishers  Statement,  October  1,  1927. 
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By  MARLEN  PEW 

day,  years  ago,  a  woman  called  achieving  the  seemingly  impossible. 
^  at  the  office  of  a  newspaper  where  There  is  no  happiness  for  real  men  in  a 
the  present  writer  had  just  been  employed  full  belly  and  idleness, 
as  managing  editor,  to  make  a  startling  .  *  f .  * 

complaint.  She  had  just  come  from  a  TN  some  of  his  writings  Dean  Inge  has 
courtroom  where  her  divorce  suit  was  lamented  that  he  was  born  in  the 
being  heard.  She  said  that  a  reporter  Victorian  era  because  his  children,  as  he 
and  artist,  who  had  been  assigned  by  our  said,  would  be  "obliged  to  live  in  this 
city  desk  to  cover  the  trial,  had  at-  difficult  age.”  Those  of  us  who  have 
tempted  to  blackmail  her.  They  had  en-  been  happv  because  of  struggles  with  life 
gaged  her  in  private  conversation  in  the  know  that  the  English  philosopher  was 
court  house  lobby  and  had  offered  for  a  wasting  his  time  on  a  foolish  complaint, 
bribe  of  $25  to  suppress  both  the  proposed  for  his  children  may  encounter  greater 
pencil  sketch  the  city  editor  had  ordered  pleasures  than  he  had  ever  known  by 
and  certain  features  of  the  evidence.  In-  reason  of  contact  with  hardships  that  call 
vestigation  corroborated  the  woman’s  out  in  them  lieroism  and  all  of  the 
story.  The  men  were  tired.  In  more  fascinating  delights  that  accompany  it. 
than  30  years  of  newspaper  practice  this  If  one,  for  instance,  should  be  loyal  to 
was  the  only  instance  of  malicious  dis-  a  newspaper  that  is  battling  for  a  great 
loyalty  to  the  paper  that  we  have  en-  reform,  sliould  work  for  this  cause  in 
countered  among  thousands  of  co-workers,  the  spirit  of  the  cathedral  builder,  should 

*  *  *  take  punishment  and  laugh  at  it,  should 

the  other  hand  we  have  known  live  to  see  the  day  of  triumph  for  even 

hundreds  of  men  and  women,  upstairs  a  fraction  of  the  ideal,  would  he  not 
and  down  and  all  around  the  shop,  to  have  lived  gloriously  ? 
make  personal  sacrifices  in  behalf  of  their  ^  ♦ 

papers  which  ranged  all  the  way  from  TUST  the  other  day  O.  O.  McIntyre 
financial  forfeits  in  low  wages  to  suicidal  J  was  remarking  that  of  all  the  stage 
overwork.  If  in  the  whole  range  of  busi-  reporters  he  had  ever  seen  none  save  the 
ness  and  professional  life  there  are  actor,  Tully  Marshall,  had  ever  shown 
workers  who  can  compare  with  newspaper  any  real  ability  accurately  to  interpret 
folk  for  loyalty  to  their  jobs  I  have  never  the  character  of  the  true  type  known  to 
met  or  heard  of  them.  In  almost  every  every  newspaper  office.  But  Sylvester 
newspaper  office  you  will  find,  not  one  Sullivan,  ablest  dramatic  press  agent  we 
but  many  employes,  with  no  equity  in  have  known  on  Broadway,  tells  us  that 
the  property  beyond  a  weekly  pay-enve-  there  are  at  the  present  time  no  less  than 
lope,  faithfully  carrying  burdens  of  work,  six  reporters  in  new  plays  showing  in 
worry  and  self-denial  in  many  forms  with  X'ew  York  and  that  each  is  true  to  type, 
far  greater  degrees  of  zeal  and  en-  Three  of  them  interpret  the  English 
thusiasm  than  is  exhibited  by  the  average  method  of  reporting  in  the  play  “Inter- 
proprietor  of  a  business  or  the  average  ference’’  and  are  polite,  deferential  and 
practitioner  in  any  of  the  professions.  It  humble,  'fhree  others  in  the  play  “The 
is  often  said,  and  truly,  that  if  news-  Racket”  portray  the  American  type,  two 
paper  men,  whether  in  the  editorial,  ad-  of  them  cynical,  disrespectful  and  hard- 
vertising,  business  or  circulation  depart-  boiled,  and  very  much  on  the  job,  the 
ments,  would  give  to  any  other  business  other  a  cub  learning  from  these  masters, 
the  same  degree  of  spirited,  devotional  The  fact  about  these  six  new  stage  re- 
and  intelligent  effort  that  they  yield  to  porters  that  is  most  appealing  to  us  is 
routine  journalistic  jobs  they  would  gain  that  all  .npjiear  to  be  bright  and  well- 
both  fame  and  fortune.  The  fact  has  educated  men,  rather  than  the  false  re- 
often  been  demonstrated.  porters  usually  seen  in  stage  delineations, 

*  *  harum-scarum  gentlemen  with  long  hair, 

P^E  know  of  no  more  stupid  person  flowing  ties,  high-water  trousers  and  with 

”  than  the  editor  or  publisher  who  pencil  and  notebook  very  much  in  hand, 
does  not  value  and  signally  acknowledge  The  average  reporter  in  real  life  is  a 
that  spirit  of  employe  loyalty  that  lies  straight-forward,  manly,  smart  young 
at  the  very  foundation  of  successful  fellow  and  as  two  playwrights  are  will- 
newspaper  operation.  Trample  on  this  ing  to  acknowledge  the  fact  and  portray 
spirit  and  invite  failure!  Encourage  the  true  type  in  two  of  the  season’s  new 
loyalty  and  build  on  solid  concrete!  A  plays  we  are  happy  to  pass  the  word 
few  years  ago  we  entered  a  newspaper  along  to  the  long-suffering  brotherhood, 
office  in  a  Southern  city  where  the  morale 
of  the  working  force  was  completely 
shattered.  A  new  publisher  was  on  the 
job.  He  said  that  his  predecessor  was 
a  worthless  scoundrel  who  had  broken 
the  spirit  of  every  man  in  the  shop  by 

reason  of  his  reckless  example,  tyran-  “Alertness  in  Filling  Order 

nical  methods,  deceit  in  personal  relations  Appreciated” 

with  members  of  the  staff  and  a  disposi-  ,  *  ,  ,  j 

tion  to  wink  and  blink  at  abuses  such  as 

control  the  newspaper’s  utterances  and  by  which  at  ou^plant  at^  12 

advertisers  and  cheap  little  grafting  games  today  or  approximately  24 

on  the  side  by  staff  members.  The  new  hours  from  the  time  our  tele¬ 
publisher  had  discharged  some  of  the  gram  was  sent.  The  alertness  on 

worst  offenders  and  had  attempted  to  your  part  in  filling  this  order  was 

encourage  a  spirit  of  loyalty  among  the  very  much  appreciated  by  us  as  it 

others.  However,  confidence  in  the  office 

was  too  badly  broken  and  the  financial  abled  machine  to  the  minimum, 
affairs  of  the  paper  too  deeply  involved  DEPARTMENT  OF  PRINTING 

to  permit  of  a  recovery  and  the  paper  STATE  OF  KANSAS 

suspended  publication,  a  pitiful  wreck.  Topeka  Kan 

"DEAL  men  in  journalism  cling  to  it,  I  I  .'IW 

even  when  it  is  less  profitable  than  j  I 

other  occupations  might  be,  because  it 
offers  so  many  challenges  to  the  heroic 

in  man.  Real  men,  of  whatever  callit^,  ■- 

are  not  adapted  to  easy  life.  They  scale 
the  heights  of  happiness  only  when  they 

are  meeting  and  conquering  stern,  C’-^LINQTYPE—) 

anxious  battles,  enduring  heart-breaking 
reverses,  rising  when  beaten  down.  " 


A 

Cry  That  Has 
Echoed 

Through  the  Ages 

The  cry  of  the  leper — outcast,  unclean!  A 
soul-wracking,  melancholy  cry  that  has  re¬ 
sounded  in  the  halls  of  time  since  Egypt  was 
young  and  the  pyramids  were  but  a  dream. 

“//  Thou  wilt  Thou  const  make  us  clean,"  pleaded 
the  lepers  when  the  Man  of  Galilee  walked 
among  them  nearly  2,000  years  ago.  And  in 
His  great  compassion  He  laid  His  hands  upon 
them  and  gave  them  comfort. 

But  even  in  this .  advanced  age  the  agonized 
cry  of  the  leper  is  raised,  unheard,  lost  on  the 
winds  of  the  sea  and  stifled  by  the  loneliness 
of  far-off  islands  where  millions  of  lepers  this 
very  hour  are  living  a  walking,  breathing 
death.  Actually,  millions  there  are — men, 
women  and  helpless  little  children  who  never 
should  feel  the  hand  of  leprosy.  Thousands 
of  these  are  under  the  American  flag  in  the 
world’s  greatest  leper  colony  at  Culion  in  the 
Philippines. 

And  yet,  these  exiled  and  forgotten  millions 
are  suffering  and  dying  needlessly.  It  is  as¬ 
tounding  but  true  that  leprosy  is  curable.  In 
five  years  more  than  1 ,000  of  the  milder  cases 
have  been  cured  at  Culion  and  the  patients 
returned  to  their  homes.  Now,  only  money 
is  needed  to  provide  increeised  personnel  and 
equipment  at  Culion  so  that  a  perfected  cure 
may  be  given  to  the  lepers  of  the  world.  This 
was  Leonard  Wood’s  dream  and  it  weis  he  who 
asked  the  American  people  for  help,  just  before 
his  death. 

Thou  wilt  Thou  const  make  us  clean."  Yes, 
the  same  old  prayer,  but  this  time  it  is  ad¬ 
dressed  not  to  the  Man  of  Galilee  but  to  You. 

You  can  help  rid  the  world  of  Leprosy — 
Stamp  it  Out  for  all  time — ^by  simply  sending 
your  check  to  aid  the  heroic  men  and  women 
who  have  buried  themselves  among  the  lepers 
and  are  devoting  their  lives  to  this  great  .task. 


Interesting  information  on  this  subject 
may  be  obtained  by  writing  the  Na¬ 
tional  Chairman,  General  James  G. 
Harbord,  or  better  still,  send  your  check 
to  the  National  Treasurer,  General 
Samuel  McRoberts. 


Address  all  Communications  to: 


♦-LINOTYPE-- 


Leonard  Wood  Memorial 


I  MADISON  AVENUE 


NEW  YORK  CITY 
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“Chameleon  Trade  Journals” 


A  chameleon  is  able  to  change  its  color  at  will.  There  are  ”chame- 
leon’’  journals  in  the  advertising  field,  changing  the  color  of  their 
loyalty  from  one  page  to  the  next. 

Advocates  of  magazine  advertising  on  page  3,  they  are  advocates 
of  car  cards  or  bill-boards  on  page  23.  The  reader  no  sooner  be¬ 
comes  interested  in  a  newspaper  advertising  plan  than  he  is  confused 
by  a  description  of  some  side'show — some  advertising  knickknack 
of  one  kind  or  another. 

EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  is 
^^straight’’  newspaper.  It  deals  with  the  one  big  medium  for  na¬ 
tional  advertising  which  fulfills  every  marketing  requirement.  Its 
readers  are  national  advertisers  and  agents  who  place  93%  of  the 
known  appropriations  for  newspaper  advertising. 

In  addition  to  its  thorough  coverage  of  agencies  and  advertisers 
EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  naturally 
reaches  other  newspaper  publishers  as  well — an  extra  circulation 
which,  indirectly,  has  an  important  value  for  the  space-user. 

Intelligent  newspaper  publishers  know  their  local  manufacturers 
and  those  local  manufacturers  are  frequently  numbered  among  the 
largest  national  advertisers.  To  have  your  newspaper  widely  and 
favorably  known  surely  is  always  an  advantage.  Compare  this 
extra  EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE 
circulation  among  eminent  and  widely  known  publishers  with  other 
trade  journal  circulations.  EDITOR  &  PUBLISHER  and  THE 
FOURTH  ESTATE  does  not  seek  circulation  among  magazine 
representatives  nor  among  free  lance  artists  nor  ^Visualizers”  nor 
lay-out  experts. 

Here— in  your  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE — ^you  reach  a  reader-following  of  100%  value — a 
reader-following  interested  in  newspaper  advertising — a  reader¬ 
following  never  distracted  by  conflicting  editorial  propaganda. 
Here  is  the  ideal  medium  for  your  newspaper’s  own  advertising. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones;  Bryant  3052-3053-3054-3055-3056 
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THE  CITY  REPORTER  BUYS  A  WEEKLY 


HI — Finds  Long,  Slow  Pull  Gets  More  Advertising  Than  High  Pressure 

Methods 


By  £D  LEIGHTON 


This  is  a  scries  of  five  articles  by  a 
daily  newspaper  man  who  bought  a  coun¬ 
try  weekly  as  thousands  of  other  daily 
newspaper  men  have  afnbitions  to  do.  He 
learned  at  a  cost  of  $5,000  or  $6,000  cer¬ 
tain  differences  in  problems  of  weekly 
and  daily  newspapers  He  believes  this 
summary  of  his  experiences  may  be 
valuable  to  other  daily  newspaper  men 
uhth  the  country  publishing  ambition. 

CINCE  advertising  is  obviously  the 
chief  source  of  income  of  any  pub¬ 
lication,  the  solutiem  of  advertising  prob¬ 
lems  will  perhaps  appear  to  be  the  most 
important  single  question  before  the  pub¬ 
lisher  of  a  weekly  paper.  If  this  view 
is  qualified  by  the  recognition  that 
advertising  is  greatly  dependent  on  good 
circulation,  proper  news  treatment  and 
mechanical  efficiency  of  the  weekly’s 
printing  plant,  it  is  a  correct  one. 

The  getting  and  holding  of  advertising 
is  also  a  problem  demanding  as  much 
unsparing  labor  and  heart-breaking  effort 
as  are  involved  in  the  running  of  any 
other  part  of  the  paper.  The  first  great 
difficulty  is  in  meeting  daily  paper  com¬ 
petition  and  in  meeting  the  competition 
of  other  weekly  papers  whose  advertising 
rates  are  lower  than  you  can  charge  and 
survive. 

Assume  that  decent  circulation  has 
been  insured,  or  that  the  circulation  prob¬ 
lem  is  being  solved  satisfactorily  at  the 
moment  the  paper  makes  its  greatest 
efforts  to  build  up  advertising.  It  will 
find  a  certain  minimum  number  of  inches 
of  advertising  at  a  certain  average  rate 
will  be  required  to  cover  overhead  and 
pay  a  profit. 

For  an  eight  page  paper  in  the  average 
town,  I  should  say  that  at  least  400  inches 
of  advertising  weekly  at  an  average  rate 
of  40  cents  a  column  inch  would  be 
necessary  to  pay  all  expenses,  pay  a 
reasonable  salary  to  the  publisher  and 
return  a  fair  profit  on  the  investment. 
This  is  assuming  that  the  weekly  is  gen¬ 
erally  an  eight  page  or  ten  page  paper. 
That  is  an  average  weekly  income  of 
$160,  and  it  supposes  from  something 
over  one  third  to  something  less  than 
one  half  of  the  paper  given  over  to  adver¬ 
tising,  depending  on  column  Idngth  and 
on  t^ether  the  weekly  is  a  seven-column 
or  six-column  paper,  the  usual  sizes  en¬ 
countered. 

For  reasons  which  will  be  apparent 
when  the  publisher  faces  his  individual 
problem  of  overhead,  he  cannot,  unless  he 
is  a  printer  himself  and  willing  to  accept 
inferior  news  handling,  figure  the  over¬ 
head  chargeable  to  the  newspaper  at 
much  less  than  $130  a  week.  For  the 
average  publisher,  that  means  real 
hustling  to  get  it  and  hold  it. 

Two  problems  will  have  to  be  solved 
which  are  incidental  to  the  main  problem 
of  selling.  One  concerns  small  town 
jealousy  of  big  town  advertisers,  and 
the  other  concerns  personnel.  In  person¬ 
nel,  it  hardly  requires  more  than  mention 
of  the  necessity  of  having  good  salesman¬ 
ship  on  the  job;  btit  the  equal  necessity 
of  having  a  good  printer  is  likely  to  come 
as  a  painful  afterthought. 

A  country  weekly,  of  course,  cannot 
afford  to  throw  away  money  on  help; 
but  it  can  afford  even  l«s  to  have  a 
cheap  printer.  My  experience  with  the 
larger  advertisers  has  been  that  I  could 
not  get  advertising  at  the  rate  I  demanded 
in  competition  wdth  daily  paper  advertis¬ 
ing  unless  I  could  guarantee  something 
approaching  daily  paper  excellence  in 
printing.  Nothing  discourages  a  large 
advertiser  more  quickly  than  an  inferior 
duplication  in  a  weekly  paper  of  an  ad¬ 
vertisement  he  has  seen  well  made  up  and 
well  printed  in  a  daily. 

The  problem  of  small  town  jealousy 
of  the  big  advertiser  is  something  it  is 
less  easy  to  dogmatize  about.  The  small 
town  merchant  will  curse  behind  your 
back  and  to  vour  face  about  the  fact  that 


you  accept  advertising  from  competitors 
out-of-town;  but  when  you  invite  him  to 
advertise  himself  and  so  permit  you  to 
be  less  aggressive  in  seeking  out-of-town 
advertising,  he  will  find  excuses.  Adver¬ 
tising  in  your  paper  under  past  owners 
perhaps  “never  done  him  no  good,”  or 
I^rhaps  he  “doesn’t  believe  in”  adver¬ 
tising  anyway. 

It  is  my  belief,  after  having  tried  both 
methods,  that  attempting  to  sell  the  local 
small  town  advertiser  on  the  ground  that 
you  prefer  to  get  your  business  in  your 
home  town  and  will  not  be  aggressive 
out  of  town  if  you  can  get  it  at  home,  is 
less  effective  than  going  after  out-of- 
town  business  after  local  refusals,  until 
the  local  men  have  to  come  in  to  meet 
competition. 

One  large  volume  could  easily  be 
written  about  this  home  town  versus 
neighboring  city  advertising;  and  an  en¬ 
cyclopaedia  might  not  exhaust  every 
angle  of  the  weekly  publisher’s  problem. 
Practically  every  weekly  paper  is  pub¬ 
lished  within  advertising  distance  of  some 
shopping  center,  and  the  home  town 
merchant  resents  fiercely  the  paper’s 
solicitation  of  advertising  from  that 
center.  At  the  same  time,  he  will  usually 
refuse  to  patronize  the  home  town  paper 
himself,  while  not  hesitating  to  place 
such  advertising  as  he  does  use  in  the 
suburban  columns  of  the  city  daily.  That 
advertising  is  likely  to  be  a  two  or  three 
line  classified  notice  under  the  personal 
item  column  devoted  to  news  of  his  town ; 
and  he  is  unlikely  to  appreciate  the  ad¬ 
vantages  of  any  other. 

I  believe  the  best  method  of  getting  the 
home  town  advertising  eventually  is  to 
avoid  too  much  aggressiveness  at  the 
start.  There  is  such  a  thing  as  over¬ 
selling  the  home  town  merchant  whose 
budget  is  limited.  There  is  the  even 
greater  difficulty  already  outlined  of  per¬ 
suading  him  he  ought  to  advertise  at 
all.  I  think  the  slow,  strong  pull  is 
more  effective  on  such  an  advertiser  than 
high  explosives. 

If  I  were  entering  a  new  town  with 
a  w'eekly — that  is  a  town  new  to  me — I 
should  make  it  a  point  to  see  each  pos¬ 
sible  local  advertiser  personally,  invite 
him  to  advertise,  explain  that  I  desired 
to  favor  the  local  merchants  and  would 
always  be  ready  to  do  so,  and  answer 
any  remarks  about  soliciting  out-of-town 
business  with  the  reply  that  I  should 
always  prefer  local  business  but  must 
have  all  the  business  I  could  obtain  if 
I  were  to  publish. 

The  second  step  would  call  for  an 
aggressive  campaign  for  out-of-town  busi¬ 
ness,  with  the  endeavor  to  keep  in  touch 
with  local  advertising  possibilities  at  the 
same  time.  If  enough  big  fellows  from 
out-of-town  use  a  weekly  consistently, 
the  publisher’s  job  of  convincing  the 


little  fellows  at  home  of  the  value  of  ad¬ 
vertising  in  his  paper  becomes  much 
easier.  Then  he  can  begin  to  bring  them 
into  the  fold. 

If  he  can  get  them  in  this  receptive 
state  of  mind,  he  may  find  in  the  local 
board  of  trade  or  chamber  of  commerce 
a  powerful  weapon.  I  have  known  a 
paper  which  had  out-of-town  advertising 
as  a  leverage  to  sell  the  local  merchants 
on  the  idea  of  one  bargain  day  a  week, 
with  a  full-page  advertisement  taken  by 
them  in  combination. 

The  first  problem  then  is  to  get  the 
big  town  advertiser.  The  job  is  not  easy, 
and  at  the  start  the  publisher  will  have 
to  devote  much  if  not  all  of  his  own 
time  during  the  day  to  it.  The  big  town 
advertiser  will  first  want  to  know  about 
circulation,  and  he  will  be  skeptical  on 
the  subject.  Next,  he  will  want  to  know 
why  a  weekly  paper  charges  an  adver¬ 
tising  rate  which  is  extraordinarily  high 
in  comparison  with  daily  advertising. 

The  weekly  must  charge  much  more 
than  the  daily  in  proportion  to  circu¬ 
lation,  if  the  weekly  is  to  survive ;  but 
this  will  not  interest  the  department  store 
advertising  manager  who  is  likely  to  point 
out  to  the  weekly  publisher  who  asks  50 
cents  an  inch  for  1,500  circulation  that 
a  proportionate  daily  rate  would  be  $5  an 
inch  for  15,000  and  $33.33  for  100.000 
Since  he  is  probably  able  to  buy  15,000 
or  20,000  daily  circulation  for  from  55 
to  65  cents  an  inch,  he  is  a  subject  re¬ 
quiring  argument. 

I  believe  the  most  effective  argument 
is  along  these  lines.  First:  A  weekly 
has  more  readers  to  the  copy  than  a 
daily.  The  advertising  manager  himself 
knows  how  many  persons  see  the  daily 
papers  he  buys,  perhaps  one,  perhaps 
three.  The  whole  family  reads  the 
weekly  and  then  passes  it  on  to  the 
neighbors.  Where  one  to  three  persons 
read  a  daily,  five  to  ten  read  a  weekly. 
Second :  The  life  of  a  daily  is  short, 
an  hour  or  two  hours,  at  the  most  a  day. 
Nobody  reads  yesterday’s  daily.  The  life 
of  a  weekly  is  from  one  day  of  issue  to 
the  next.  It  is  kept  a  week  in  most 


households.  Third :  .\  daily  is  not  rt^ 
thoroughly.  A  weekly  is  read  from  ti* 
first  line  to  the  last. 

The  advertising  space  of  a  wetltj. 
is  thus  subjected  to  much  cloj® 
scrutiny,  by  four  or  five  times  the  readerj 
to  each  copy,  over  seven  times  the  lengH 
of  time,  as  the  advertising  space  of  a 
daily.  It  costs  more  than  daily  spa# 
and  is  worth  more.  It  is  worth  twenty 
or  thirty  times  more  in  proportion  to 
circulation.  .Advertising  space  at  SO 
cents  an  inch  in  a  weekly  of  1500  circulj. 
tion  is  going  at  a  bar^in  rate.  Tl» 
strange  thing  about  this  argument  g 
that  there  is  truth  in  it,  and  the  adver¬ 
tiser  can  be  convinced  of  it. 


Our  business  is  to  help 
make  your  business 
better — by  increasing 
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Advertising 
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BnUmU,  Th*  Wond*r  City  at  Ammrlem 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 
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SUFFOLK  (VA.)  NEWS  BUYS 

The  Suffolk  (Va.)  News  has  bought 
the  Suffolk  Herald,  a  weekly,  and  the 
paper  is  now  known  as  the  Su§oH 
News-Herald. 
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The  Saginaw  Daily  News 
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They  Know 


For  years  the  Department 
Stores  of  New  York  have 
used  more  space  in  The  Sun 
than  in  any  other  newspaper, 
seven-day  morning  as  well  as 
six-day  evening — which  is  a 
significant  fact  to  all  adver¬ 
tisers  who  want  increased 
sales  in  the  world’s  greatest 
market. 


NEW  YORK 


R^each  three  out  of 
every  four  homes  in 
the  twenty-five  bet¬ 
ter  residential  sec¬ 
tions  of  Detroit 
through  The  Free 
Press. 
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LOlMSVIH.r..  KKNTl :<  hi 


reporters  urged  to 
USE  CAMERAS 


to  most  of  them  and  unless  their  quarry  POLICE  MUST  KEEP  MUM 
stands  and  smiles  they  phone  in  to  the 
city  editor  they  have  failed — but  the  bill 
for  services  comes  along  just  the  same. 

Editor  Fore.ee.  Day  When  Another  point  to  recommend  the  small. 

..r-ii  D  f  j  compact,  tolding  ty|)e  camera  tor  re- 

■»  Will  Be  Expected  to  porter’s  work  is  its  portability.  1 

Bring  Back  the  into  a  pocket  where  the  Graphic  must  be 

Picture.  c.^rried  like  a  luncheon  bo.x  or  the  bulkier 

_ _  tiraric.x  toted.  They  are  compact, 

...  ,  course,  these  famous  press  cameras,  but 

(jOKUON  MmQi.vrkie  means  the  vest  pocket 

;  hditor,  Superior  fWis.)  camera.  Then  the  »  . 

I  elearam  cameras  with  lenses  of  unheard  of  speed  tails 

k.  click  age  is  here  in  the  which  take  good  snapshots  at  night  on 

business.  "tdl  lighted  streets— they  are,  of  course, 

.■r  reporters,  whether  they  the  best  yet  for  this  type  of  camera  but 
r  not,  are  becoming  smarter,  they  are  high  in  price, 
ate  and  better  writers  than  Some  large  newspapers  have  perceived 
ie  their  brethren  of  the  fast  this  need  and  their  feature  men,  especially 
naking  them.  those  that  range  far  and  wide,  are  given 

iture  It  is  not  unreasonable  to  these  little  fellows  to  stick  in  their  jxicket 

t  the  newspaper  reporter  will,  until  they  sight  a  picture.  In  time  they 

r  of  course,  be  exiiected  to  come  to  hxik  for  pictures  with  the  same 

iitiera,  just  as  he  is  now  ex-  eagerness  they  look  for  stories.  The  tvv 
e  able  to  typewrite  his  copy,  run  so  close  together  that  there  is  m 
ter-camerainaii  is  becoming  trouble  developing  photographer-report- 

l. .I1  over  the  country  for  he  ers  out  of  reporters. 


Scotland  Yard  Pen.ioner.  Forbidden  to  new  monumental  building  of  the  Chicago 
Publi.h  Their  Experience.  Daily  A within  10  days,  Walter  A. 

I  ti  Strong,  president  of  the  newspaper,  de- 

It  uoes  dared  in  New  York  this  week.  A 

It  boes  Wood.  London  Commissioner  ol  ^lice,  ceremony  will  be  arranged  to  mark  the 
has  reissuejl  an  order  to  serving  officers  event,  he  declared.  Mr.  Strong  was  in 
of  f-  \ard  stating  that  his  atten-  Xe^  York  on  business  in  connection  with 

tion  has  from  time  to  time  been  called  (he  new  building  and  also  to  confer  with 
to  objectionable  articles  in  the  press  ^^^1  Pearson  regarding  plans  for  the 
exneiwivp  Kiiroivan  from  jwlice  iieiisioiiers  and  bureau  of  research  of  the  International 

1  .  f  *  ,  ^s<^''ibutg  m  sensational  manner  the  de-  Advertising  Association  of  which  N.  W. 

notorious  crimes.  liarnes  is  director.  Mr.  Strong  declined 

The  commissioner  warns  pensioners  to  comment  on  this  latter  business, 
that  he  will  recommend  the  Home  Secre-  _ 

tiiry  to  exercise  his  powers  under  the  pdimtc  tiTmi  cc 

Police  Pensions  Act.  PRINTS  JUBILEE  EDITION 

The  Police  Pensions  Act  lays  it  down  The  Washington  (D.  C. )  Dost  on  Dec. 
that  a  pension  may  be  withdrawn  by  the  6  observed  its  50th  anniversary  by  print- 
Home  Secretary  should  a  ixilice  pen-  ffig  an  elaborate  jubilee  edition  with  44 
sioner  supply  to  any  jierson  or  publish  pages  of  rott^ravure.  The  edition  con- 
in  a  manner  that  the  ixilice  authorities  tained  700  pictures  and  320,000  pounds 
consider  to  be  discreditable  or  improper,  !>f  paper  were  used  in  printing  the  issue, 
o  any  information  which  the  pensioner  may  Edward  B.  McLean  is  publisher  of  the 
have  obtained  in  the  course  of  his  cm-  Post, 
ployment  as  a  police  officer. 

_  80-PAGE  REGULAR  ISSUE 

DAILY  HOST  TO  STAFF  The  /Ju/Omorc  livening  Sun  on  Friday, 

Uec.  y,  printed  an  oO-page  paper  carrying 
The  St.  Clovd  (Minn.)  Daily  Times  487  columns  of  paid  advertising,  claimed 
was  recently  host  to  more  than  100  per-  to  be  the  largest  regular  daily  newspaiier 
sons  who  assist  in  making  up  the  news-  ever  published  in  Baltimore.  It  was 
paper,  including  country  correspondents,  printed  in  three  sections. 


When  the  SOtANTON  TIMES 
goes  to  press  ^ 


WHEN  the  foreman  says  “Go-Ahead” 
— there  is  no  delay  at  the  Scranton 
Times.  A  swift  touch  to  the  convenient 
C-H  pnsh-buttons  and  the  “Times”  has 
gone  to  press. 

Cutler-Hammer  Press  Control  is  a  telling 
weapon  at  the  newspapers'  greatest  enemy 
— Time.  It  increases  the  value  of  news  by 
helping  to  get  it  “on  the  street  first”. 

Men  and  motors  are  fully  protected — 
C-H  Control  eliminates  untimely  motor 
“bum-outs”  that  make  the  sheet  late  on  the 
street. 


If  you  want  to  speed  up  your  sheet — 
beat  competition  to  the  newsstand — get  in 
touch  with  C-H  engineers.  Let  them  figure 
with  you  on  rutting  time  between  compos¬ 
ing  room  and  street. 

The  CUTLER  HAMMER  Mfg.  Co. 

Pioneer  Manufaeturers  of  EUctrie  Control  Apparattu 

1203  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


C-H  Dispatch 
Conveyor  . 


cameras.  One  such  cami 
aalism  department  and  a 
wnth  would  help  great! 


a  III  a  jour- 
few  hours  a 
These  stu- 

^ _ _  their  schools, 

lave  a  much  better  chance  of  landing  a 
)')b  if  they  can  say  they  are  cameramen 
>s  well  as  news  writers.  The  two  ways 
d  reporting — by  camera  and  by  type¬ 
writer  are  very  closely  allied  and  are 
wMBing  more  closely  allied. 

The  ideal  small  town  or  medium  size 
"wn  newspaper  could  have  a  crew  of  re- 
i'lrters  fitted  out  with  these  small 
^wras  and  if  the  reporters  were  re- 
:  rters  at  all  they  could  fill  their  news- 
ifw  with  interesting  news  pictures.  .As 


Editor  &  Publisher  and  The  Fourth 


TEXAS  M.E.’S  ATTACK 
FREE  PUBLICITY 

One  Daily  Gave  Away  $385  Worth  of 
Editorial  Space  in  a  Week, 

Waco  Meeting 
Is  Told 

A  proposal  by  O.  S.  Bruck,  president 
of  the  Tenth  District  Clubs  International 
Advertising  Association,  that  advertising 
and  publicity  copy  should  be  kept  strictly 
within  the  advertising  columns  of  a  news¬ 
paper,  was  welcomed  and  endorsed  by  the 
Texas  Managing  Editors  Association  at 
a  two-day  meeting  in  Waco  which  closed 
Monday  night.  Dec.  12.  Mr.  Bruck’s  letter 
was  presented  to  the  Association  by  Presi¬ 
dent  .Mfred  Jones,  of  the  Beaumont 
Enterprise,  and  led  to  a  lengthy  discus¬ 
sion  of  methods  of  meeting  situations 
arising  from  demands  by  advertisers  for 
publicity. 

Keeping  tab  on  the  value  of  linage  used 
for  publicity  matter  is  one  way  of  check¬ 
ing  the  demands  made  on  the  advertising 
office  for  free  space.  A.  W.  Grant,  man¬ 
aging  editor  of  the  San  Antonio  Express, 
said  that  this  method  revealed  a  waste  of 
$385  worth  of  advertising  space  in  a 
single  week  in  the  E.xpress,  and  led  to  an 
effort  to  check  the  demand. 


Among  other  projects  discussed  at  the 
meeting  was  a  proposal  made  by  Frank 
Baldwin  of  the  IVaeo  Nezvs-Tribune  and 
Times-Herald,  for  discontinuing  publica¬ 
tion  of  baseball  box  scores.  Mr.  Baldwin 
suggested  a  short  lead  and  the  scores  by 
innings  should  be  used.  Mr.  Baldwin  said 
he  doubted  the  value  of  big  league  box 
scores  in  Texas  newspapers  as  a  cir¬ 
culation  getter. 

Max  Bentley,  of  the  Abilene  Reporter, 
who  was  subsequently  elected  president  of 
the  Association,  disagreed  with  Mr.  Bald¬ 
win  on  his  idea,  and  President  Jones  sup¬ 
ported  Mr.  Bentley.  Martin  Andersen, 
of  the  Austin  Ameriean-Sfatesman, 
agreed  wdth  Mr.  Baldwin. 

.•\t  the  conclusion  of  the  two  day  meet¬ 
ing,  Mr.  Bentley  was  elected  president 
and  E.  B.  Doran,  of  the  Dallas  News,  was 
elected  secretary.  A  committee  was  ap¬ 
pointed  to  select  the  next  meeting  place, 
l.aredo  and  Bryan  being  bidders  for  the 
convention. _ 

LEASES  WAREHOUSE  SITE 

The  Chicago  Tribune  has  leased  proper¬ 
ty  on  East  North  Water  street,  from  the 
Chicago  Dock  and  Canal  company  for  a 
term  of  years.  The  site  has  excellent  fa¬ 
cilities  for  warehouse  purposes,  fronting 
on  the  Chicago  river  and  being  served  b\ 
the  Chicago  Northwestern  railroad. 
Its  depth  varies  from  220  to  250  feet. 
The  property  contains  104,388  square  feet. 


“OFF’  SPECIAL  EDITIONS 

Tampa  Tribune  Believes  Advertisers 
Consider  Them  “Hold-Ups” 

S.  E.  Thomason,  publisher  of  the 
Tampa  (Fla.)  Morning  Tribune,  in  a  full 
page  announcement  in  the  Tribune,  has 
promised  his  readers  and  advertisers  that 
the  paper  will  publish  no  special  editions 
“except  in  those  rare  cases  where  we  are 
serving  a  real  public  interest  by  doing 
so.” 

“W’e  don't  believe  they  render  honest 
advertising  service  to  the  advertisers 
whose  money  pays  for  them,”  the  an¬ 
nouncement  says.  “We  don’t  believe  that 
the  ‘news  matter’  in  such  editions  honest¬ 
ly  discharges  the  newspaper’s  obligation 
to  its  readers.” 

The  announcement  has  been  followed 
by  much  favorable  comment,  Mr.  Thom¬ 
ason  says.  “There  is  no  doubt  that  the 
merchants,  and  all  other  advertisers  in 
special  editions,  regard  them  as  ‘liold-ups,’ 
and  I,  for  one,  am  off  of  them.” 


SURVEYS  TOBACCO  MARKET 

The  CIcTcland  (O.)  Tress  recently  is¬ 
sued  an  88-page  booklet  containing  a 
survey  of  the  Cleveland  tobacco  market. 
More  than  500  dealers  were  interviewed 
for  sales  figures  and  opinions  on  media. 


Classified 


EDITOR  &  PUBUSHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  Iw 
per  insertion  as  earned  hy  frequency  el  h 
section.  Minimum  Contract  space,  Un, 
lines.  The  Editor  &  Publisher  reservet  th 
right  to  classify,  edit  or  reject  any  adre. 
tisement. 

_ ADVERTISING 

Special  Service 

An  Advertising  Organization  trained  for  q, 
cial  service,  ready  to  function  on  demand,  i 
what  is  needed  bjr  a  publisher  when  he  ana 
plates  an  industrial  or  any  edition  other  th- 
the  regular.  Anywhere — any  size.  Our  nni 
demonstrates  satisfied  publishers  and  adTettiim 
D-671,  Editor  &  Publisher. 


Supplies  and  Equipment 


GOSS 

.STEREOTYPING, 
.MACHINERYi 


^  I  ' 


Fastest,  most  easily  oparatad* 
most  accurate  and  duciibla  fkt 
casung  box  you  can  buy.  Pa» 
fectly  nalanced.  New  dcogn  lods. 


Poaitive  quick  lock-up  at  font 
points  on  bos  with  one  levoe 
movement.  Write  for  eotrgrleta 
catalog  of  Goaa  Steraoty  pias 
Machinety. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Drive  and  Control 
for 

Newspaper  Presses 

The  Galesburg  (III.) 
Register  will  install  a 
Duplex  metropolitan 
model  press  equipped 
with  75-h.p.  G-E  a-c. 
drive. 

GENERAL  ELECTRIC 


Factory  Rebuilt  Presses 
for  Immediate  Delivery 


21 - in.  Col.  Goss  High  Speed 
Octuple  Press. 

22*in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22- iii.  Col.  Goss  Five>Decker 

40>page  Press^ _ 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super¬ 
imposed  Unit-Type  Octuple 

Press.  - 

Others  for  Early  Shipment 
LET  US  KNOW  YOUR  WANTS 

The  Goss  Printing  Press  Co. 

Mala  OSc*  A  Factory  Cliieato,  III. 
Now  York  OflSeo  220  W.  42n(I  St. 
Saa  Frandaee  Offico  646  Call  Bldg. 


Modern 


Composing  Room 
Furniture 


SR  made  by  ns  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  RolL  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or 
write  ns  direct. 


Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25.  No.  35. 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  Elngland  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


The  Quickest  and  Best  Casting  Unit 


Hoe  Stereotype 
Furnace  with  Hoe 
Equipoise  Curved 
Casting  Moulds  and 
Pumps. 


If  it's  a  Hoe,  It’s  the  Best 


R.  HOE  &  CO..  INC. 


504-520  Grand  St.,  New  York 


Sharon  Bldg. 

SAN  FRANCISCO 


7  So.  Dearborn  St. 
CHICAGO 


Pere  Marquette  Bldg. 
NEW  ORLEANS 


7  Water  St 

boston 


TO  ADVERTISE  or 
NOT  TO  ADVERTISE 

is  the  vital  question.  Success  or  Failure 
usually  depends  on  its  decision. 


Editor  &  Publisher  and  The  Fourth  Estate 
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Employment— Equipment— Services 


ADVERTISING 

EDITORIAL 

EMPLOYMENT 

MECHANICAL 

Service  Wanted 

Special  Feature 

Five  Years  in  Forty  Nations.  Editor-writer 

^tUAtions  Wanted 

Equipment  for  Sale 

JSHER 

sing 


Jrder) 


^TIONS 


inrd  for 
n  demisd, « 
en  he  conn 
}n  other  tb- 
Our  rwrc 
id  adrertiw 


Other 
stays 
Jo.  35. 


Co. 


Unit 


York  CitT 

7  Water  St. 

boston 


naper  desire^ 
vrrtisins  Jirvice. 
Pcekskill,  N  •  '  • 


The  Highland  Democrat, 


returns  with  facts  and  photos  of  people,  prog¬ 
ress,  work,  play.  Desires  publisher’s  co¬ 
operation.  D-678.  Editor  &  Publisher, 


business  opportunities 


EMPLOYMENT 


small  city  dailies.  Familiar  Promotion,  Audit 
Records,  Office  Detail,  eta  Can  produce 
under  adverse  conditions.  Available  at  once. 
Moderate  salary.  D-674.  Editor  &  Pitblishcr. 


routing  machine  with  five  saddles.  Miles  Ma¬ 
chinery  Co.,  64  West  23rd  Street,  New  York 
City. 


Brokers 


HWp  Wutod 


Circulation  Manager  Twelve  years’  experi¬ 
ence,  now  employed.  Absolutely  qualified.  Age 
30.  Married.  Best  references.  D-700,  Editor 
&  Publisher. 


Rulktin  of  Periodical  Publishing  Properties 
for  sale  will  be  sent  those  desiring  to  invest 
..the  publishing  business.  Harris- Ibhhle  Co., 
Si  Madisim  Ave..  -New  York. _ 


Advertising — lA  class  magazine,  published 
weekly  in  New  York  City,  is  looking  for  a  high- 
class,  experienced  solicitor  capable  of  taking 


General  Electric  newspaper  electric  control 
system  for  sale;  50  H.P.  motor,  alternating 
current  used  less  than  3  years.  For  tale  on 
account  of  suspension  of  paper.  Address  The 
News  Printing  Co..  Mansfield.  Ohio. 


Circulation  Manager  desires  change.  Fifteen 
years  in  Circulation  Department,  from  Carrier 


Middle 


West  Properties— Exclusive  listinas. 


Vn  damaging  publicity.  Personal  service  in 
fvery  deal.  Everything  confidential.  High 
— ..li  newsiKilier  liotids  for  sale.  Clyde  H. 


m<lc  newsiKilier  homls  lor  sale.  Clyde 
Knox,  Ml  Board  of  Trade,  Kansas  City,  Mo. 


..lasa,  cAuci suiicliui  cagduic  o^  laiviiiK  j  Goos  Comet  Press,  narrow  margin  /-column 

charge  of  its  advertising  department.  Must  be  rollers,  motor,  $375  auxiliary  paper  roll 

~  ...  ~.  .stand,  8  years  old,  never  been  moved.  Price 

on  floor,  $3,500.  One  single-magazine  Inter¬ 
type,  8-point  mats,  8  years  old,  good  condition, 
pneed  on  cars  Peru,  $1,250.  Peru  Tribune, 
Peru,  Indiana. 


a  man  who  has  made  good  and  who  expects  to 
be  well  paid.  An  excellent  present  and  in¬ 
creasing  good  future  for  the  right  man.  Ad¬ 
dress  D  b54,  with  reference  and  record  of  ad- 
vertising  experience. _ 


Sunday  experience.  Thoroughly  familiar  with 
all  phases  of  circulation,  promotion,  and  othce 
detail.  Reference,  present  employer.  Solicit 
interview  at  my  expense.  D-659,  Editor  & 
Publisher. 


Advertising  Manager’s  berth  to  lie  filled  in 
the  spring  on  daily  of  9,000  circulation.  Resig¬ 
nation  cause  of  vacancy.  Applicant  must  be 
aggressive  and  possess  thorough  knowledge  of 


OMAR  D-  GRAY,  Sturgeon.  Mo.,  is  looking 

f  r  a  young  man  with  $10,000  and  who  knows  _  „  .  .  _ 

tnw  to  get  advertising  and  sell  job  printing  to  advertising,  and  handling  of  men.  Write  fully  solicited.  Age  29.  Married.  Salary  $75.  D-696, 
Wit  concerns  Can  sell  him  a  fourth  interest  in  and  complete  in  first  letter,  inclosing  your  Editor  &  Publisher. 

1  business  in  city  which  will  double  in  popula-  photo.  Our  staff  has  read  this  copy.  Address 
tion  in  two  years  and  where  present  owner  D-691.  Editor  &  Publisher. 


Circidatioa  Manager — 'Thoroughly  experienced 

in  all  branches.  Successful  in  economic  pro-  Stenm  Tabfea;  five  automatic  tables  only 
motion.  Present  employed.  Desires  change  to  slightly  used  in  A-1  mechanical  condition.  Air 
broader  field.  Correspondence  and  interviews  or  hand  operated.  D-658,  Editor  &  Publisher. 


made  30  per  cent  profit  the  last  three  months. 

'A  client  has  asked  me  to  buy  him  a  good 


Eaceoitive — Capable  of  assuming  complete 
management  of  old  established  evening  daily 
city  of  fifteen  thousand 


weekly  in  ’ctates  will  write  newspaper  in  ciiy  oi  niiecn  inuusana  m 

ton  rMsnnahii'  nHcM  Eastern  sUte.  Reply  must  state  experience, 

me  what  you  have  and  g  e  ea^  p  e  education,  salarv  desired,  religion,  noliti- 

and  terms  I  can  sell  your  property. 

I  can  sell  because  the  owner  is  in  poor 


health,  the  only  daily  paper  in  a  prosperous 
tountv  in  North  Carolina,  clearing  $19,000  per 
year,  for  $100,000.  Half  cash. 

’  "If  you  will  buy  quickly  1  can  sell  an  Ar¬ 
kansas  daily,  clearing  around  $20,000  per  year, 
with  building  and  residence  for  $100,000.  Cash 
down.  $35,000  i,,-  ■  j  , 

“1  can  sell  you  an  Illinois  daily  clearing 
$70,000  per  year  for  $625,000  and  I  predict  that 
this  property  will  be  worth  a  million  dollars  in 
ten  years  or  less  time.  The  owner  says  a  bond 


age,  education,  salary  desired,  religion,  politi¬ 
cal  affiliation;  also  ability  to  assume  editor^ 
duties.  D-687  Editor  &  Publisher. 


City  Circulatiaa  or  Prownotiun  Manager — 
Young  married  man,  full  of  new,  successful 
ideas,  pep  and  enthusiasm,  is  looking  for  a 
connection  with  paper  that  has  or  would  like 
to  try  out  the  boy  promotion  plan.  Experi¬ 
enced  re-organization  man.  Economical  circu¬ 
lation  producer.  30  years  of  age.  D-&15,  FMi- 
tor  ffe  Publisher. 


Job  Prawoes,  Paper  Cutters,  Wtna  SUUlteia, 
etc. — A  com[fleta  line.  Overhauled  and  guar¬ 
anteed  marhines  at  bargain  pricea.  Easy 
terms.  HaSmaa  Type  k  Engraviag  Ca.  114 
E.  13th  St.,  N.  Y.  City. 


Used  Goaa  Mad  Roilsr  for  wet  BMta  oaly,  far 
sale  cheap.  Tha  Goss  Printing  Press  Ca,  153 
So.  Paulina  St.,  Chicago,  Ill. 


Situations  Wanted 


Equipment  Wanted 


Advertising— 1  would  like  to  get  in  touch  with 
a  publisher  who  is  looking  tor  an  advertising 
manager  with  unusual  qualifications.  Present 
position  six  years;  now  want  to  eflect  per¬ 
manent  connection  with  paper  and  city  oiienng 
futuic.  Past  records  show  exceptional  linage 
-  and  earnings  increases.  Constructive  salesman; 

irue  of  $40n.on0  can  ^  placed  on  this  department  leader.  Income  now  $8,000;  agree- 

„,1  jf  you  can  raise  $10MOO  in  cash  you  muht  ^  ^  future  income  based 

be  able  to  own  this  prowrty.  I  saw  the  office  Marr.,^  fre. 

(quipment  this  week  and  1  think  well  ot  this 
prorositii  n.” 


Editorud  Writer — Age  39,  fifteen  year*’  ex¬ 
perience,  wrants  connection  with  forward-going 

daily.  Student  of  public  affairs,  arts  and  ^TH  i  i  T  ", - i - 

sciences  and  human  interest  writer.  D-673,  Ph«>*o-engravmg  plant  wanted;  oc  any  photc- 


Editor  &  Publisher. 


equipment.  D-689,  Editor  k  Pub- 


Executive,  15  years’  experience  as  editor,  ad¬ 
vertising-business  manager,  now  employed 
wants  connection  writh  greater  opportunity. 
Any  locality.  Can  show  records  of  outstand¬ 
ing  ability  as  newspaper  builder.  D-686, 
Editor  &  Publisher. 


Foim  Tables,  all  steel,  with  roller  bearing 
casters,  pipe  frames,  top  24"  by  2854".  height 
39!r4".  What  have  you  to  offer?  Could  use 
quantity.  Montreal  Star  Company,  Limited. 
Montreal.  Canada. 


Wonderful  Oiiportiiiuty  for  party  having  suffi¬ 
cient  capital  and  experience.  I  am  offering 
$0%  of  a  printing  plant  with  physical  assets  of 


oil  increased  revenue.  Married.  Age  32.  Pre¬ 
fer  middle  west  city  100,000  or  less.  Personal 
interview  solicited  with  progressive  publisher. 
D-b55,  Editor  &  Publisher. 


General  Manager  or  Advertising  Manager  of  a 

class  or  trade  jniblication  in  New  York  City. 
This  man  has  a  thorough  knowledge  of  print¬ 
ing,  engraving,  advertising,  merchandising,  pro¬ 
motion.  A.  B.  C.  circulation,  and  office  and  ad¬ 
ministrative  work  in  both  the  metropolitan  daily 
newspaper  field  and  the  class  publication  field. 


Humicfification 


Advertisiiig  Manager-Solicitor  —  Experienced 

local  and  national.  Highest  reference.  Married.  ,,  -,-  ...  ..  ,  ,-  .  .  - 

$230,000."  gross  business  $400,000.  gross  profits  Go  anywhere  for  real  opportunity.  U-656,  Edi-  Also 

Uo.-ne,  profits. $45,000.^  with  $240.000^of  u.^Pyblisbe^ _ ^ _ ES^i,ny'''2ffectivTa""rVrhe;“ 

Adveitising  Manager-Soluitor— Age  3?,  mar-  ting  letters.  A  dvnamic.  capable,  productive 
ried,  who  has  shown  excellent  results  and  •  ' 


Utility  HinnkUzers  reduce  paper  troubles  in 
the  pressroom,  and  give  pure  air  to  breathe. 
Get  rid  of  static  and  breaking  webs,  also 
coughs  and  colds.  Write  Utility  Heater  Co., 
23954  Centre  St.,  N.  Y. 


bnsiness  already  booked  for  1928.  Price  $150,- 
000.  one-half  cash,  balance  easy  terms.  J.  B. 
Shile.  Times  Bldg..  New  York;  6  North  Michi- 
$an  avenue,  Chicago. 


Money  Wanted 


Winted— Money  to  finance  purchase  of  first 
class  small  daily  newspapers  in  cities  of  the 
lliddls  West,  ranging  in  population  from  five 
ts  fifty  thousand.  Borrower  has  been  in  daily 
sewspaccr  business  as  owner  and  publisher  for 
eithteen  years.  Does  not  need  finances  for 
five  papers  now  owmed.  Wants  to  buy  daily 
newspapers  in  exclusive  fields  where  cities  show 
tromiie  of  substantial  growrth  by  virtue  of 
factories,  shops  and  good  surrounding  real 
estate.  D-676.  Editor  &  Publisher. 


can  show  proof  of  producing  ability;  experi¬ 
enced  on  weekly  business  review  pages,  spe¬ 
cial  editions,  classified  and  all  kinds  of  dts 
play  accounts.  Now  ready  to  accept  poehion 
where  a  real  hard  worker  is  needed.  Ref¬ 
erence  ft  cm  past  and  present  •mployerst 
Prefer  East,  Southwest  or  South.  Position 
must  be  permanent.  D-685,  Editor  Publisher. 


sales  executive  of  ideas  and  action.  Just  the 
man  for  a  publication  that  needs  new  blood  to 
make  1928  its  .  banner  year.  Brilliant  reco^ 
of  success.  Highest  references.  Best  reasons 
for  relinquishing  general  managership  of  a  dis¬ 
tinguished  national  publication.  D-698.  Editor 
Publisher. 


LEGAL 


Any  Department — Salary  secondary  to  young 
man.  22.  For  two  years  circulation  manager 
small  daily;  also  slight  experience  advertising, 
reporting  and  shop.  Not  a  whiz,  but  possessing 
initiative,  and  steady.  Reference,  employer. 
D-692.  Editor  &  Publisher.  _ 


Managing  Editor  and  editorial  write-  of  fifteen 
years’  experience  seeks  executive  position  on 
conservative  and  constructive  paiier.  Highest  re¬ 
ferences  on  request.  Age  35,  married.  D-690. 
Editor  k  Publisher. 


Newspaper  (or  Sale 


Asalstant  to  Pubifaher  or  Busineaa  Manager — 
Now  employed,  but  wishes  to  make  a  change. 
For  past  12  years  have  worked  writh  a  growing 
institution — ^now  business  manager  and  still 
handling  circulation  and  national  advertising  de¬ 
partments  as  well  as  other  duties.  Since  con¬ 
necting  with  present  paper  have  advanced  from 


Matine  Woman,  all-round  newspa$ier  experi¬ 
ence,  desires  position  on  country  daily.  May 
invest.  Mrs.  Crockett,  541  West  113th  St.. 
New  York. 


Nrws$saper  Executive  wrants  ccnnection  with 
publisher  who  needs  constructive  building  in  his 
field.  Thoroughly  experienced,  knows  all  de¬ 
partments  but  specializes  on  advertising  and 
Promotion.  Has  a  proven  record.  No  floater. 


INTEBHATIOMAl.  PAPER  COMPANY 
New  York,  N.  Y..  X.iveniber  29.  1927. 

The  Board  of  Directors  Imve  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  three-quarters 
per  cent  (1%%)  on  the  Cumulative  7%  Pre¬ 
ferred  Stock  of  this  Company,  and  a  regular 
quarterly  dividend  of  one  and  one-half  per  cent 
(1*4%)  on  the  Cumulative  6*74  Preferred  Stock 
of  this  Company,  for  the  current  quarter,  pay¬ 
able  January  16th,  1928,  to  holders  of  record  at 
the  close  of  business — December  29th,  1927. 

Checks  vrlll  be  mailed.  ’Transfer  books  will  not 
close. 

OWEN  SHEPHERD, 
Vice-President  and  Treasurer. 


Fimch  Dafly  cl  4z  years'  standing.  A  gjmg  circulation  manager  to  present  position.  Business  "jomonon.  rias  a  proven  recoM.  No  tioater. 
paMication  with  up  to  date  plants  in  Fall  River  t,,,  ^nwn  steadily  circulation  almost  trioled.  Married.  Age  34.  Available  after  January  1st. 


and  New  Bedford.  Mass.  Fully  equipped  to  do 
job  printing.  Member  of  Associated  Press. 
Keceivers.  I.’Independant  Publishing  Co..  Fall 
River,  Mass. 


CIRCULATION 


Promotion 


Cbvahthai  When  quick,  additional  eireiilation 
Mveng*  becomes  necessary,  remember  that 
SOT  twenty  years  in  this  one  line  of  endeavor 
It  yoor  proof  against  experimenting.  Write  or 
whs.  nKtfte  Coast  Circulation  Service,  Bell 
V.  Bleek.  Cineinaatl.  Ohio. 


has  grown  steadily,  circulation  almost  tripled, 
profits  quadrupled — and  paper  still  growing.  1 
would  like  to  connect  with  paper  of  about  same 
size,  evening  or  morning  circulation  thirty  to 
fifty  thousand,  city  thirty-five  to  one  hundred 
thousand  (lopulation.  Prefer  something  in  Middle 
West  but  will  consider  elsewhere,  where  they 
want  good,  honest  work.  Salary  not  an  im¬ 
portant  factor  to  start.  Reasons  for  wanting  to 
make  a  change  given  on  request.  Would  like 
to  get  in  touch  with  some  publisher  or  business 
manager  of  large  newspafier  who  wants  a  good 
ji««ivtaTit.  D-667.  Editor  A  Publisher 


D-695,  Editor  ft  Publisher. 


Rp$>orter  with  circulation  and  soliciting  ex¬ 
perience  will  ^ild  circulation  of  city  paper  in 
suburban  district.  D-694.  Editor  ft  Publisher. 


Reixiner,  beginner,  22,  university  training, 
wants  to  start  at  bottom  and  learn.  Any¬ 
where,  any  salary.  D-(S72.  Editor  ft  Publisher. 


AtMaHoB  BiiUera— Blair  ft  Austin,  1594  Cen- 
tit  IV&,  Reading,  Penn.  Originators  of  Sales- 
■saship  Club  (^mpaignt. 


Qrartnt  Reauita  per  DoBar  expended  in  cirru- 
wM  building  campaigns,  23  years  of  leader- 
■■A  Myers  Qrc.  Organization.  Box  288, 
Wjterloo,  Iowa. 


Business  Manager  —  Advertising  Manager 
and  Salesman  of  exceptional  ability,  including 
over  fifteen  years’  successful  executive  experi¬ 
ence  with  well-known  Eastern  dailies,  13,500 
to  85,000  circulation.  'TboToughlv  experienced 
every  phase  of  advertising,  business  and  pro¬ 
motion  work.  Age  39,  married,  unquestion¬ 
able  record.  Now  located  in  New  York.  Com- 
pensation  based  on  actual  increase  preferred. 
D-701.  Editor  ft  Publisher. _ 


Re$xwt)ng,  Feature  Writing  and  pnblicity 
work. — Young  woman,  27.  experienced,  wishes 
position  on  large  daily  or  with  institution  de¬ 
siring  good  publicity  service.  Best  references. 
Write  D-697.  Editor  ft  Publisher. 


Sfiorts  Editor  and  Writer,  also  thoroughly  ex- 
nerienced  copy  desk,  as  writer  of  anappr,  fat- 
telligihle  heads,  at  liberty  because  of  diseoo- 
tipiiance  Evening  World  at  Tulsa.  Oklahoma. 
Will  take  fifty  dollars  to  start,  because  T  need 
s  iob.  Best  references.  Address  Larry  Dailey. 
Fdtnond.  Oklahoma. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 


PALMER 

Business  Zstabliihed  in  1899 
350  MaAaoa  At*.  New  York 
Paoillo  Coast  Bsproaontativa: 


K.  0.  Kooro,  615  N,  Canon 
DtIto,  Boyorly  EiUs,  Calif. 


.  .  OcuiatfaB  Bidldkre-The  W.  S.  Ken- 
Cmyiany,  104  North  Bailey  avenue.  Louis- 
Kentucky.  The  circulation-building  or- 
iVuatioa  tlmt  hat  set  the  standard  f*r  aggrea- 
■v^  mecetifnl  circulation  campaigns  for  nearly 
**«tv  vgara. 


TW.  Wad<f«  Largost  Cbmdatfaa  Buldbig  Or- 

!*■■■«»— The  only  ciroulation  building  serv- 
m  Ne^paperdom  furnishing  publishers’ 
moiviis  of  the  exact  results  of  its  every 
?®J*ign.  ’The  Charles  Partlowe  Company, 
^aental  Building.  Indianapolis. 


Circidatian  Manager — Under  rather  peculiar 
circumstances  I  desire  to  leave  my  present  con¬ 
nection.  I  am  45  years  old.  go^  health  and 
education.  Have  been  in  circulation  work  for  25 
years,  last  IS  as  manager.  My  connections  have 
mostly  been  with  newspapers  over  40,000  cir¬ 
culation.  Was  circulation  director  for  seven 
years  of  a  chain  of  six  newspapers,  and  more 
than  doubled  the  circulation  on  four  of  the 
group,  also  cutting  down  operating  costs  of  the 
departments  nearly  $10,000  per  month.  Am  a 
firm  believer  in  the  independent  system  of  deliv¬ 
ery  and  have  installed  that  method  on  seven 
newsoaiiers  that  still  are  operating  very  suc¬ 
cessfully  under  that  plan  Have  a  record  of 
Past  achievements  that  will  convince  any  pub¬ 
lisher  of  my  ability.  Willing  to  accept  salary 


Web  Pmsman,  competept.  with  25  years’  ex 
perience.  wants  position  as  Superintendent  or 
Foreman  in  newspaper  pressroom.  Can  get 
results.  At  present  employed.  All  eorrespond- 
ence  will  be  kept  confidential.  D-699.  Editor 
ft  Publisher. 


MECHANICAL 


Eqtiipinent  for  S*l* 


For  Sale-  complete  newspaper  photo-engrav¬ 
ing  plant  for  $990.00  f.o.b.  New  York.  Mile* 
IMachinery  Co.,  64  West  23rd  Street,  New 
York  Citv. 


®  . 2  T -  iisncr  OI  my  aoiiiiy.  willing  xo  acccpi  salary  — — - - - 

r*™Wier*?— Let  us  make  you  money  and  bonus  plan,  but  will  not  consider  any  con-  For  Sale — dne  Wesel  and  one  Royle  Flat 

“Tbmlding  your  circulation  and  collecting  vour  nection  netting  less  than  $5,000  yearly.  Now  Routing  machine,  at  great  bargain.  One  Hoe 

“^oinits.  ^Newspaper  Circulation  Service,  Char-  on  the  Pacific  Cout.  D-693.  Editor  ft  PuV  Monorail  Trimmer.  Miles  Machinery  Co.,  64 

lisher.  West  23rd  Street,  New  York  City. 


lotte.  N.‘  C. 


Central  West 


We  have  at  this  time  some 
attractive  Central  West  oppor¬ 
tunities,  ranging  in  value  from 
$50,000  to  $2,000,000. 


HARWELL  &  ROCKWELL 

Brokers  in  Newspaper  Properties 
Succesaors  to 

HARWELL  A  CANNON  (Eat.  1910) 
Southom  Office  Timaa  Building 

Bimfagkam,  Ala.  New  York 


1 
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Editor  &  Publisher  and  The  Fourth  Estate 


I  ■  Delegates  of  two  Polish  newspapers 

A  '|-«A  Qf^g  Dollar  have  come  to  the  United  States  to  study 

I  )(  ll  J  ./\  K  $  $  wm  be  paid  for  \  commercial  con- 

i  V  V  -/ J — il — el  JLJLV  M'H'  ,  ^  L  ditions  m  this  country.  Thev  are  Ed- 

Ti  !r  Chwatczynski  and  B.  E. 

j  T^T  TT"  T  Itshed.  Send  Mly-narski  of  the  Warsazc  Knryer 

$“  d>  yJ  III  I  1^  rv  clipping  for  Poranny,  a  daily;  J.  J.  Akston.  assistant 

^  JL  1  J  I  i  \  V.i  I  payment.  ‘^hief  editor  of  Tygodnik  Hcuxdlowy, 

a  weekly  trade  paper;  and  M.  L. 
—  ^  Pisarek,  an  economist  of  Warsaw. 

_  in  two  special  -American  numbers  of  the 

'T'HE  Worcester  (Mass.)  Telegram-  ing  instead  of  a  Chamber  of  Commerce  or  two  publications. 

Gazette  sometimes  calls  attention  to  a  similar  civic  orpnization. — Donovan  .A.  _ 

its  advertising  columns  through  a  single  Turk.  Indianapolis. 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


column  front  page  summary  of  some  of 
the  specials  advertised  throughout  the 


The  Milford  (Mass.)  Daily  Wezi's  has 


SPEEDS  CHECKING 

The  Bulletin,  official  publication  of  the 


-r  - -  -  ,  .  ,  r  u  •  -J  ui  _ I  nc  nuiieiin,  uiiiciai  uuuiicaiiuii  ui  me 

paper.  It  runs  about  one  third  of  a  been  securing  considerable  extra  display  or.,1 

-X —  i;.*„  i,oif  -  :.,lvPrt;«inor  i„  Ju  Saturday  editions  \\  est  \  irginia  Publishers  and  Employing 


column,  lists  half-a-dozen  items,  and  the  advertising  u  -  .  ,  -  *  .  . 

reader  has  to  search  through  the  paper  through  the  use  of  jingles  about  the  busi.  Printers  -Association,  is  suggesnng  to  its 

to  ascertain  which  firm  is  advertising  ness  of  the  advertisers  who  tied  in  with  members  that  they  carrj  at  the  top  ot 

these  particular  articles. — L.  D'.  Chamber-  ’he  scheme.  The  paper  offered  its  readers  each  page  of  their  papers  all  necessarj 

lain  -iO  cents  for  each  rhvme  selected  for  use  tear-sheet  data,  to  facibtate  checking. 


Printers’  -Association,  is  suggesting  to  its 


in  its  paper  by  the  merchant  about  whose 
business  it  was  written. — L.  D.  Chamber- 


The  Houston  Chronicle  recently  ran  a  business  it  was  written 
page  headed  “Warm  Suggestions  for  lain,  W'orcester,  Mass. 
Chilly  Mornings.”  Stoves,  electric  heaters, 

woolen  blankets,  radiators,  comforters,  . . . . . miiimnniMiiiiiiniu 

warm  shoes,  etc.,  were  advertised.  Over-  Wi 
coats,  coal,  winter  auto  tops,  furs  and  P 
winter  underwear  would  also  have  fitted  1  T*  T*  "T  "T 
into  this  page. — Xorman  B.  Terry.  g  I  I 


Forty-two  papers,  of  the  150  member 
publications,  are  now  carrying  this  data  as 
suggeste<l. 


was  able  to  give  motorists  a  great  deal  of 
practical  information  alxiut  obscure  quej. 
tions  of  driving, — -A,  C.  R. 

Under  the  heading,  “N’oices  of  tht 
Valley,”  the  Davton  ( O. )  Daily  Xeiu 
daily  conducts  a  column  <hi  its  editorial 
page  which  is  widely  read  and  popij^ 
In  it  are  printed  short  stories  dealing  witjj 
humorous  incidents  of  daily  life  in  the 
city  as  well  as  oddities  as  related  to  r^ 
porters  by  officials  and  others  they  meet 
in  connection  with  their  daily  routine. 
Reporters  are  expected  to  submit  at  Icajt 
two  stories  each  week,  which  keeps  a 
sufficient  supply  on  hand.  The  subjects 
of  such  stories  may  lie  classed  as  beny 
not  of  sufficient  news  value  to  warr^ 
publication  ordinarily  but  still  of  interot 
to  readers. — MKIVV. 

Clerks  in  stores  will  tell  you  they  timch 
prefer  to  wait  on  men  than  women.  The 
men  usually  know  what  they  want,  and 
seldom  leave  the  store  without  making  a 
purchase,  if  their  wants  can  Ik*  taken  care 
of  there. — L.  D.  Chamberlain. 


HUNCHES 


One  newspaper  has  found  a  new  use  for 
the  free  publicity  which  pours  into  its 

office  in  every  mail.  Each  item  is  scanned  j  ,1 - 

carefully  and  then  turned  over  to  the  . . . . . . 

local  advertising  staff  when  any  possible 

I(Kal  connection  is  evident.  Use  of  these  A  CHICAGO  newspaper  has  started 
pullers  has  resulted  in  the  obtaining  of  a  experimenting  with  a  “How  Did 

number  of  infrequent  advertisers’  space  You  Like  It?"  column,  in  which  several 


One  Dollar  toill 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


A  CHICAGO  newspaper  has  started  reap  further  advantage  through  friend- 
experimenting  with  a  “How  Did  ships  thus  formed. — S.  L.  J. 


for  publication  of  the  material  which  had  people  coming  from  the  theatre  are  asked 
been  submitted  for  free  use. — B.  -A.  T.,  their  opinions  of  the  play  or  motion  pic- 
Springtield,  O.  ture  there.  The  different  theatres  are 


Everyday  decisions  in  the  traffic  court 
were  made  the  basis  of  a  feature  that  ran 
in  the  .Minneapolis  Journal  for  several 


Springfield,  O,  ture  there.  The  different  theatres  are  m  the  .Minneapolis  Journal  for  several 

-  given  turns,  of  course.  Many  people  who  weeks.  Illustrated  by  a  pen  and  ink 

In  some  sections  of  the  United  States  do  not  read  the  regular  review  column  sketch,  the  daily  articles  described  the 
Sunday  amusements  have  to  be  altered  find  interest  in  these  brief  discussions  by  pfisitions  of  autoiniffiiles  aixl  pedestrians 
from  weekday  type  to  conform  with  laws  people  who,  they  feel,  are  like  them-  involved  in  the  accident  and  then  asked 
governing  conduct  on  the  Sabbath,  selves. — Alice  W’ildey.  the  question.  “Who  was  to  blame?”  The 

Massachusetts,  for  instance,  has  a  statute  -  decision  was  given  by  a  traffic  court 

which  makes  necessary  on  Sunday  xi,e  Bloomington  (Ill.)  Pantagraph  is  ^  “What  Do 

changes  in  motion  pictures  which  are  breaking  outside  the  circle  of  routine  that  '  Know  About  Driving,  the  Journal 


considered  proper  on  weekdays. 


borders  so  many  staff  “beats”  and  is 


thing  “tending  to  incite  crime”  must  be  establishing  news  contact  with  its  field 
cut  out  of  the  picture  on  Sunday.  Jazz  through  its  “Visiting  Reporter,”  who 
music  may  be  played  but  dancing  is  daily  covers  a  certain  district  of  the  city, 
barred.  And  so  on.  .A  story  of  Sabbath  .\t  each  home  she  introduces  herself,  gets 
restrictions  in  your  city,  state  or  neigh-  itames  and  addresses,  writes  a  gossipy 
boring  communities  can  be  made  interest-  paragraph  of  comment  or  news  and  sup- 
ing. — A,  C.  R.  Minneapolis,  Minn.  plies  a  column  of  news  that  is  winning 

- - —  attention  and  friends  for  the  paper.  Cir- 

The  Broivn  County  J cnirnal  published  at  culatioii  possibilities  of  such  a  feature  are 
New  Ulm.  Minn.,  devotes  an  occasional  apparent  and  the  editorial  room  expects  to 

full  page  to  “How  Can  New  Ulm  W’in  ^ _ 

Greater  Prosperity?”  There  is  a  lead 

article  suggesting  some  community  im-  Sind  Flclds 

provement  and  in  addition  appears  about 

four  columns  of  one  inch  ads  by  mer-  The  stage’s  greatest 

chants  and  other  advertisers  indorsing  the  ...  *  i 

idea. — George  Smedal.  Wtse-crackers 


A  series  of  twelve  half  page  ads,  one  of 
which  appears  every  Friday  morning,  are 
being  run  in  the  Indianapolis  Star  by  the 
Indiana  Hotel  Managers’  Association. 
The  copy  depicts  the  beauty  spots  and 
places  of  interest  in  Indiana.  Thus  those 
who  directly  benefit  pay  for  the  advertis- 


Pittsburgh 

Newspaper  map  has  changed 

The  Sim-Teleginph 

(Combining  since  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  held,  and  The  Post 
and  Gazette  Times  Sunday  morn¬ 
ing) 

is 

AMERICA'S  FASTEST  (LOW¬ 
ING  NEWSPAPER 
Largest  Sunday  Circulation 
in  Western  Pennsylvania 

National  advertiiinz  reprsMntativM;  PanI 
Block.  Inc..  247  Park  Avanns.  HevTork; 
Oenturr  Bids.,  Chicago:  Oenaral  Ifotori 
Bids,,  Detroit;  Little  Bldg,,  Boatea;  Ckim- 
monwealth  Truit  Bids,,  Pkiladelpkia, 


PEEC?IIS<i  TAaT 


in  a  new  daily  comic  strip 
Now  ready  for  release. 

Write  or  wire  for  terms 

UNITED  FEATURE 
SYNDICATE 

World  Building  New  York 


The  Confessions  of  a  Rich  Girl! 

-A  'society  girl  writes  of  the  life 
of  a  Debutante  with  its  pleas¬ 
ures  and  perils  so  closely  allied. 
Her  story  is  intensely  real,  and 
will  force  your  readers  to  some 
amazing  conclusions. 

This  personal  word  picture  with 
its  sensational  revelations  of 
society  follies  and  orgies  will 
grip  your  readers  with  its 
realism. 

Thirty-three  daily 
instalments 

draphic  Syndicate,  Inc. 

350  Hudson  Street 
New  York,  N.  Y. 


Sparkling,  BrilBant 
Sports  Stories 
by 

Davis  J. 
Walsh 

are  written  exeluslvely 
tor 

International 
News  Service 

63  Park  Row 
New  York  City 


For  Serials  That  Sell 
Newspapers 

“THE  LOTEXOBM,'*  by  Beatrica  Paiifti 
“THE  OOHSTANT  FLAME.”  by  Wial. 
fred  Tan  Duier 

“BBOADWAT.”  by  Philip  Dunnisf  tad 
Oeorye  Abbott 

"WHERE'S  EMILTt”  by  Carolyn  WoDi 
“THE  CAT8FAW,'*  by  Bobert  Tony 
Shannon 

“HER  HDSBAMD'S  SECBETABT,”  to 
William  Almon  Wolff 
“THE  CHEEEINO  THHONO,"  by  Fnd 
Hacliaae 

And  other  assured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 

KING  FEATURES 
SYNDICATE,  Inc. 

241  WEST  58th  STREET 
NEW  YORK  CITY 


Average  Net  Paid  Ciroilatioi. 
for  November 

Evening  248,321 
Morning  245,302 
Sunday  289,208 
Weekly  Star  479,636 

THE 

KANSAS  CITY 
STAR 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS  j 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of  : 
capacity  and  ability  capable  < 
to  take  entire  charge  of  . 
your  department  or  to  fiUj 
important  posts  in  the  de-!; 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


